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Abstract

This study considered the non-governmental organizations'
satisfaction about the bank services in Gaza Governorates and tried to
recognize the strength points and the weakness points as well in order to
provide recommendations that could reinforce the strength points and
correct the weakness points.

The researcher used a descriptive design to study the theoretical
aspects of the concerned issue and an analytical design for the empirical
field work. Primary data were collected through a self-administered
questionnaire. The researcher used the Statistical Package for Social
Sciences to carry out the analysis and used different statistical tests as
appropriate according to the nature of questions, hypotheses and
variables.

The study findings indicate that the non-governmental
organizations feel that they are regarded as important clients at the
banks. Banks quickly respond to the needs of the non-governmental
organizations. The non-governmental organizations regarded the bank
workers as having the appropriate technical skills to achieve their work.
Regarding access, the wide geographical coverage of banks and the
electronic access makes the bank services available and -easily
accessible. In addition, the interactions and the communications between
the non-governmental organizations and the banks are regarded as good
and effective. In contrary, banks do not provide incentives for the non-
governmental organizations.

The study concluded that banks should pay more attention to
meeting the needs of the non-governmental organizations. Banks should
reinforce the speed of their responsiveness in meeting the needs of the
non-governmental organizations. Bank works should be trained on how
to provide bank services in a way that considers clients satisfaction.
Also, banks should consider giving incentives to the non-government
organizations.
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(%78.27) "
(%78.13)
(%73.38) '
(%72.66)
3.87
t (%60) (%77.47)
1.97 t 15.035
0.05 0.000

-91-



(34)

t
0.000 | 19.311 | 84.89 | 4.24 0.0 4.3 6.5 | 49.6 | 39.6 54
0.000 | 13.400 | 78.13 | 3.91 0.0 58 1194 | 532 | 21.6 55
0.000 | 12.985 | 78.27 | 3.91 0.0 6.5 | 194 | 504 | 23.7 56
0.000 | 8.363 | 73.38 | 3.67 0.7 | 10.1 | 31.7 | 36.7 | 209 57
0.000 | 7.403 | 72.66 | 3.63 22 | 10.1 | 324 ] 33.1 | 22.3 58
0.000 | 15.035 | 77.47 | 3.87
197 0.05 138"
(35)
0.05
(%58.85)
(%58.85) "
(%58.27)
(%57.12) "
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2.91

t 0.05 0.207
(35)
( )
t
0.513 | 0.656 | 58.85 | 2.94 72 295302 281 | 50 59
0.463 | 0.735 | 58.85 | 2.94 22 1360|302 | 288 | 2.9 60
0.275 | 1.096 | 58.27 | 2.91 58 | 266 417|223 | 3.6 61
0.068 | 1.841 | 57.12 | 2.86 72 1273 1396|245 | 14 62
0.207 | 1.267 | 58.27 | 2.91
. 1.97 0.05 "138"
-1
(36) t
)
t
(%60) 0.05
%82.25 9%69.92
%77.47
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%74.4

970.22 . (2005)
%69.90
%67.52
%66.03
%64.5
9658.27
t 11.924 t
0.05 0.000 1.97
%60 9669.92
. 0.05
(36)
t
0.000 | 6773 | 67.52 3.38
0.000 | 7.694 | 66.03 3.30
0.000 | 12.978| 74.04 3.70
0.000 | 8.030 | 70.22 3.51
0.000 | 9.126 | 69.90 3.49
0.000 | 4.061 | 64.50 3.23
0.000 |23.529| 82.25 4.11
0.000 | 15.035| 77.47 3.87
0207 | 1.267-| 5827 291
0.000 |11.924| 69.92 3.50
. 1.97 0.05 "138" t
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)
(
1-2
.a =0.05
One Way

F (37) ANOVA

7) 2.04 F
0.05 (131

.a =0.05
(37)

0.329 | 1.163 | 3.60 | 3.53 | 3.30 | 3.24 | 3.40 | 3.04 | 3.39 | 3.70

0.162 | 1.533 | 3.64 | 3.38 | 3.22 | 3.20 | 3.30 | 3.17 | 3.34 | 3.51
0.126 | 1.654 | 4.06 | 3.89 | 3.58 | 3.48 | 3.73 | 3.86 | 3.68 | 3.86
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0.315

1.187

3.94

3.63 | 3.38|3.46|3.39|3.33|3.37|3.93

0.381

1.078

3.78

3.57 1342|337 333 |3.54|3.58|3.89

0.733

0.627

3.43

3.30 1 3.17|3.07 | 3.23 | 3.35 | 3.22 | 3.47

0.978

0.226

4.26

4.0514.07 | 4.14 | 421 | 4.12 | 4.11 | 4.14

0.608

0.776

3.82

3.8013.76 | 3.89 | 4.04 | 4.26 | 3.64 | 4.06

0.117

1.687

2.86

3.1212.89|2.64 | 291 | 2.86 | 2.81 | 3.64

0.314

1.188

3.74

3.59 (341|338 350|348 |347|3.76

. 2.04 0.05 (131 7)

.aa =0.05
One Way ANOVA
F (38)
(135 3) 2.63 F
0.05
.a =0.05
(2000 )
(38)
¥ | &
o
=
<
8 | ¥

0.130

1918 | 3.44 | 3.16 | 3.40 | 3.59

0.622

0.590 | 3.31 | 3.23 | 3.31 | 3.43
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0.438

0.910

3.7213.5913.70 | 3.93

0.614

0.603

3.60 | 3.39 | 3.48 | 3.51

0.550

0.705

3.50|3.43 13.46|3.72

0.728

0.435

327 13.14 | 3.19 | 3.34

0.521

0.756

4.10 | 4.02 | 4.17 | 4.27

0.489

0.813

3.7913.90 | 3.90 | 4.11

0.269

1.325

2.96 | 2.69 | 3.06 | 2.92

0.406

0.977

3.52 1339|351 |3.65

. 2.63

One Way ANOVA

(135

3)

(2000

0.05 (135 3)

2.63

.a =0.05

(39)

(39)

:3-2

.a =0.05

0.05

46

31 16
45 30

15

0.281

1.288

3.12

3.49 3.34

3.45

0.345

1.115

3.24

3.29 3.23

3.38

0.106

2.075

3.68

3.87 3.54

3.81
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0.262 | 1.348 | 3.64 3.83 343 3.46
0.433 | 0.921 3.56 3.56 3.38 3.56
0.486 | 0.817 | 3.34 3.18 3.12 3.30
0.511 | 0.772 | 4.15 4.09 4.03 4.19
0.835]0.287 | 3.72 3.87 3.90 3.89
0.984 | 0.053 | 2.88 2.98 2.90 2.92
0.484 | 0.822 | 3.47 3.57 3.42 3.55
2.63 0.05 (135 3) F
-3
)
.a =0.05 (
:1-3
.a =0.05
One Way ANOVA
F (40)
(135 3) 2.63 F
0.05
.a =0.05
(40)
F
0.421 | 0946 | 3.15| 3.33 3.49 3.37
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0.510 | 0.774 | 3.38 | 3.32 3.35 3.21
0914 | 0.173 | 3.81 | 3.71 3.71 3.66
0.326 | 1.165 | 3.53 | 3.51 3.67 3.35
0.230 | 1.453 | 3.65| 3.47 3.62 3.35
0.232 | 1.447 | 3.21 | 3.19 3.40 3.10
0.949 | 0.118 | 4.18 | 4.09 4.14 4.10
0.983 | 0.054 | 3.80 | 3.87 3.89 3.88
0.274 | 1.309 | 291 | 2.75 3.09 2.94
0.583 | 0.652 | 3.51 | 3.48 3.58 3.43
. 2.63 0.05 (135 3) F
2-3
.aa =0.05
One Way ANOVA
F 41)
(136 2) 3.02
0.05
.aa =0.05
(2003 )
(41)
F
0.105 22921 3.39 344 | 2.78
0.316 1.160 | 3.31 3.34 | 3.00
0.697 0362 | 3.71 3.73 | 3.47
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0.360 1.029 3.51 3.59 | 3.07
0.406 0.907 3.51 349 | 3.12
0.171 1.791 3.25 323 | 2.69
0.436 0.835 4.09 4.23 | 3.93
0.818 0.202 3.86 3.95 | 3.88
0.457 0.788 2.89 3.07 | 2.65
0.261 1.356 3.50 3.55 | 3.16

. 3.02 0.05 (136 2) F

:3-3

.a =0.05
One Way ANOVA

F (42)
(136 2) 3.02 F 3.214
0.05
(41) .a =0.05
S 40-30" ! 40" " 40-30"
F
0.05 (136 2) 3.02 F
.a =0.05
(2003 )
(42)

40 40-30 30-20
0.379 0.977 3.24 3.44 3.32
0.153 1.906 3.18 3.37 3.24
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F
40 40-30 30-20

0.764 | 0.270 3.64 3.74 3.67

0.043 3.214 3.17 3.61 3.52

0.539 | 0.621 3.38 3.54 3.48

0.271 1.317 3.03 3.27 3.25

0.761 0.274 4.19 4.10 4.08

0.606 0.503 3.83 3.84 3.97

0.974 |0.027 2.95 2.91 2.90

0.427 0.857 3.39 3.54 3.48

. 3.02 0.05 (136 2) F
(43)
40-30 30-20
0.0912 40-30
0.4361- 0.3449- 40
:4-3
.a =0.05
One Way
F (44) ANOVA
3) 2.63 F
0.05 (135
.a =0.05
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(44)

F 10 10-7 6-4 3-1
0.254 | 1.372 3.31 3.45 3.43 3.13
0.350 | 1.103 3.30 3.28 3.35 3.15
0.980 | 0.061 3.67 3.74 3.70 3.68
0.586 | 0.648 3.35 3.45 3.59 3.43
0.746 | 0.410 3.40 3.50 3.54 3.39
0.407 | 0.974 3.02 3.21 3.30 3.12
0.672 | 0.517 4.14 4.21 4.10 4.02
0.404 | 0.980 3.80 4.01 3.80 3.99
0.298 | 1.239 2.80 2.99 2.98 2.63
0.618 | 0.598 3.43 3.53 3.53 3.38
. 2.63 0.05 (135 3) F
:5-3
.a =0.05
One Way ANOVA
F (45)
(135 3) 2.63 F 3.214
0.05
.a =0.05
. 3-1" ! 6-4" " 3-1 (44)
F
0.05 (135 3) 2.63 F
.a =0.05
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(2001 )

(45)
F 10 10-7 6-4 3-1
0.818 0.311 3.39 3.51 3.35 3.38
0.665 0.526 3.25 3.37 3.27 3.37
0.102 2.112 3.88 3.79 3.60 3.91
0.393 1.003 3.56 3.61 3.42 3.68
0.009 3.978 3.63 3.69 3.35 3.76
0.235 1.437 3.16 3.30 3.15 3.43
0.400 0.990 4.25 4.27 4.06 4.14
0.478 0.832 3.83 3.94 3.81 4.04
0.675 0.511 3.25 2.86 2.90 2.88
0.270 1.322 3.55 3.59 3.43 3.61
.2.63 0.05 (135 3) F
(46)
10-7 6-4 3-1
"0.4071- 6-4
0.3447 0.0624- 10-7
0.0697- 0.2750 0.1321- 10
:6-3
.a =0.05
One Way ANOVA
F 47)
(136 2) 3.02 F
0.05
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.a =0.05

(2001 )
(47)
F
0.949 0.052 | 346 | 3.35 | 3.37
0.470 0.758 | 3.39 | 3.07 | 3.31
0.725 0.322 | 3.89 | 3.60 | 3.70
0.224 1.511 ] 3.17 | 3.10 | 3.54
0.483 0.731 | 3.77 | 3.32 |3.49
0.783 0245 | 3.33 | 3.06 | 3.23
0.805 0218 | 4.25 | 4.17 [ 4.10
0.648 0.435| 4.07 | 3.68 | 3.87
0.633 0459 | 3.21 | 2.80 | 2.90
0.687 0.377 | 3.60 | 3.34 | 3.50
. 3.02 0.05 (136 2) F
:7-3
.a =0.05
(48) t
t 0.05
1.97 t
.a =0.05
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(48)

t
0.62027 3.3295 22
0.719 0.361-
0.66269 3.3846 117
0.30589 3.3295 22
0.758 0.309
0.48671 3.2963 117
S1 .
0.518 0.648 0.51717 3.7828 22
0.65857 3.6866 117
. 1 4621 22
0.741 0.331- 0.6685 3:46
0.76663 3.5199 117
0.59435 3.5091 22
0911 0.113
0.64995 3.4923 117
0.56868 3.2403 22
0.906 0.118
0.67044 3.2222 117
52 .
0.402 0.841 0.52688 4.2045 22
0.56363 4.0954 117
0.889 0.140- 0.60216 3.8545 22
0.70165 3.8769 117
0.64884 2.6136 22
0.056 1.928-
0.81946 2.9701 117
_ 0.39613 3.4934 22
0.978
0.028 0.50773 3.4966 117
. 1.97 0.05 (137) t
:8-3
.a =0.05
(49) t
t 0.05 0.033
-1.97 t 2.152-
a =0.05
0.05
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1.97

.o =0.05
(2003 )
(2005
(49)
t

0.67225 3.3199 93
0.152 1.441-

0.60772 3.4891 46

0.47577 3.2545 93
0.088 1.720-

0.42207 3.3967 46

0.62085 3.6523 93
0.194 1.305-

0.66581 3.8019 46

0.73706 3.4158 93
0.033 2.152-

0.74694 3.7029 46

0.64912 3.4925 93
0.948 0.065-

0.62645 3.5000 46

0.65834 3.1797 93
0.246 1.165-

0.64094 3.3168 46

0.56394 4.1523 93
0.235 1.193

0.54162 4.0326 46

0.67672 3.8710 93
0.953 0.059-

0.70865 3.8783 46

0.82696 2.8548 93
0.221 1.230-

0.74835 3.0326 46
0.193 1,309~ 0.49724 3.4579 93

0.47238 3.5733 46

. 1.97 0.05 (137) t
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