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ABSTRACT

VISUAL FRAMING OF PATRIOTISM AND NATIONAL IDENTITY
ON THE COVERS OPER SPIEGEL

by Andrea Pyka

This thesis studied hol@er Spiegela news magazine in Germanisually
framed images of German patriotism and national identity on its front covers betwee
1947 and 2009. This study specifically examined whether the covers showed an increase
in symbols of patriotism and national identity following four major events in &eym
The events included: the building of the Berlin Wall, the reunification of Gerntla@
adoption of the Euro, and the 2006 World Cup. A framing analysis of the covers showed
that there was an increase in symbols of national identity across each obthemeshts.
However, based on the statistical results, there was no gradual increasefisipatr
symbols on the covers Dfer Spiegehcross the events. The results also revealed that
there was a greater number of patriotism and national identity syafberishree out of
the four events than before the events. There was an exception with the adoption of the
Euro, which had more symbols before the event versus after the &errbpiegel
covers were coded for five symbols of patriotism and national identity:qabliigures,
the German flag, Germany’s national colors, the coat of arms, and symbglwicatt as
other. Of these symbols, political figures were most commonly used on the coesss a

the four events.
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Chapter |
Introduction

In the world of journalism, where online versions of newspapers are rapidly
emerging on the Internet, one prominent news factor continues to captivate \@erldwi
audiences: magazine covers. Publishers around the globe produce magazines that use
stylistic techniques and visual trademarks on their covers to transform aweveninto
visually appealing artwork. Text placement, cover image, use of color, and choice of
words are among the significant cover design elements that embody a magaznals
image. Not only does the cover image appeal to the reader’s eyes, but theimanner
which a particular issue or event is visually framed on a magazine @vaifltience an
individual's understanding of news. In other cases, a magazine cover can affect how one
identifies with his or her home country, as well as encourage national pride within a
community during a crisis or a day of celebration, through powerful symbols, including
the image of a country flag. This study examined how front covédgEpiegefrom
Germany visually framed issues of patriotism and national identity tespectve
country over the past half-century.

Photographs alone tell a story and grab a reader’s attention, but sinceythe earl
1900s, images on magazine covers have shaped and supported ideals, promoted trends,
and established many historic icons, such as James Montgomery Flagg' ©deyicti
Uncle Sam on the cover Glollier’'s (Heller & Fili, 1996). The way magazines visually
portray a major event can also reinforce a sense of unity within a nation, dsewase

with the 2006 World Cup in Germany. While American magazines were highlighting



Italy’s victory, Germany'©er Spiegelvas advocating a sense of German patriotism
with multiple images of the country’s flag and proud Germans pictured on the cover.
Beard (2006) emphasized the “unifying effect of the World Cup” (para. 26) thatredc
among Germans. Beard (2006) wrote: “Few could have predicted the way in which this
event like no other in modern Germany has engendered what might be a lasting
patriotism” (para. 5). The ways in which magazines sudheasSpiegelisually frame
themes of patriotism is relevant not only for spreading and encouraging pride avithi
nation, but also for shaping an individual’s perception of national identity.
Purpose of the Study

The purpose of this study was to examine lbmv Spiegelisually framed
symbols of patriotism and national identity on its front covers. This served ana ofe
determining whethelDer Spiegepresented a gradual increase in patriotism and national
themes since it was first published in the aftermath of World War I, ahaahad a
profound effect on the German psyche. In addition, this study sought to determine how
Der Spiegelisually presented images of patriotism and national identity followingmaj
events in GermanyTo ascertain the visual framework of patriotism and national identity
on the covers dDer Spiegelframing theory was appliedDer Spiegelvas chosen for
this study because of its role in influencing the public’s opinions about social and
political issues in Germany, not only through its quality writing, but also thrthegh
impressive cover artwork. Covers@ér Spiegethat displayed themes of patriotism and
national identity were chosen starting with the year 1947, when the magazifiestvas

published. In addition, subsequent years that pertained to major events in Gérabtany



have influenced Germany’s sense of self were specifically selectecsp&biéic time
periods provided substantial time frames before and after significant evésgsmany
to determine whether there were changes in the presence of patriotismiamal nat
identity symbols pertaining to the events.

With the increasing significance that is placed on visuals as framincedea
framing study is important for analyzing how the visual elements on nmegeavers act
as symbolic tools for representing certain ideals or thoughts within a c(Rodeiguez
& Dimitrova, 2008). It is the front cover of a magazine that initially draws theerea
curiosity to discover the meaning behind the cover lines and the captivatigg andhe
cover. As aresult, the appeal factor of a magazine cover increaseshga(iéeld,
2005). Therefore, examining the design elements and overall images on the covers of
Der Spiegethrough framing theory not only reveals what magazine designers believe
visually intrigues the reader to pick up the magazine, but also how the magazire frame
their main points of concern through symbolic imagery.

To provide context and background information for this study, Chapter Il consists
of a literature review that first discusses the primary sourceshvginovide an overview
of framing theory. This is followed by a review of literature that introdusespact of
visual imagery and how issues are visually framed within the media. Subseguently
literature pertaining to magazine covers is discussed. The following sextiodds a
brief description oDer Spiegebnd some of its visual trademarks. The final part of the
literature review incorporates information about patriotism and nationaltiefitiis

section touches upon how patriotism and national identity is viewed within Germany.



This leads into an overview of the most relevant literature that was usédsfetudy and

a theoretical framework for how the concepts were applied to this study. Thidgzravi
transition into the hypotheses of this study, which leads into the selection di@dnret
Chapter Ill. Chapter IV consists of the results of the research, inclgchpys and

tables, as well as the qualitative findings. The final section of this studgteChg is a
discussion of the results, as well as the contributions of this study. In addition,rGhapte

discusses the implications of this study and some directions for furtharatese



Chapter lI
Review of the Literature
Framing Theory

From psychology to political science, framing is an area of study forcbsesa
in a diverse range of fields, especially within the mass media (Reese, Z$Hge
(2001) stated that “media texts represent the most readily available @viofdnames...”
(p- 16). The idea of framing is not subject to one particular classificatibmwitass
media, but, according to Reese, it is often regarded in terms of how certamaeent
depicted to an audience. In Reese’s words, framing is “the way events asdirgsue
organized and made sense of, especially by media, media professionals, and their
audiences” (p. 7). Framing within the news not only entails the text, but also visual
images (Entman, 1993). In whichever form, framing analysis continues tinlély w
recognized within the field of mass communications.

Erving Goffman (1974) was the first researcher attributed to the idea ohfram
(Simon & Xenos, 2000). Goffman described frame analysis in terms of an orgamizati
of experience that an individual processes in his or her mind. Frames marslaser
organizational tools (Reese, 2001). According to Tuchman (1978), readers learn about
themselves and others within and outside of their country through frames. Tuchman
added that “the news aims to tell us what we want to know, need to know, and should
know” (p. 1). Although media frames alone can create positive and negative impsessi
on a reader (Reese, 2001), the effects of framing also depends on the way imevhich t

audience interprets what they see and read.



Framing relies on how stories are presented to the world through words and
visuals, yet the significance of framing would be undervalued if it were pehdent on
the information an audience decides to retain. An audience actively chooses the medi
content, which Fortunato (2005) refers to as the “messages that the audierbelasua
the potential to see, hear, read, or click onto—the messages that are givenesypasur
mass media organization that the audience has the opportunity to retrieve” (p. 4).
According to McQuail (2005), individuals freely choose media content. Therefore,
selecting news depends on the role of the media and how frames in the mediaorganiz
everyday life (Tuchman, 1978). Yet, people are only aware of small aspsotsaif
life, especially in terms of the media, because they lack a certain depdir iléals and
customs (Gitlin, 1980). Nevertheless, people have a certain dependency on the media
(Gitlin, 1980). While the resulting changes in attitudes of an individual based on the
media’s representation of certain ideals or values symbolize some of ttts effe
framing, how the news is framed ultimately depends on the role of the journalist.

Journalists’ role in framing. The news aims to frame stories around what the
public wants to read (Shen, 2003). An audience seeks media for information,
entertainment, and social needs, as the media attempt to fulfill those ¢fesitesato,
2005). According to McQuail (2005), the media organize content to appeal to a specific
target group. McQuail (2005) wrote: “The media are continuously seeking to develop
and hold new audiences, and in doing so they anticipate what might otherwise be a
spontaneous demand or identify potential needs and interests which have not yet

surfaced” (p. 407). Hence, readers can influence the overall decision-malcagga®



in the media, which rely on the expectations, desires, and dependencies of tfse reade
(Fortunato, 2005). Nevertheless, a journalist develops frames that fulfiincerédia
standards, which are to “line up with the salient social values,” and “accommodate
inconsistencies so audience members can see how things fall togethe:Gyidsman

& Shamir, 2009, p. 5).

There are several factors that the media consider when framing theorsatisfty
the needs of their readers (Shen, 2003). These factors include conflict, personalizat
values, consequences, and responsibility (Shen, 2003). Factors aside, whatahe medi
decide to print also depends on the level of professionalism within and outside of the
newsroom (Tuchman, 1978). Tuchman (1978) saw the media as social institutions in
which the decisions stemming from professionalism are a result of organ#&aneeds,
as well as the relationship between news and the people working in the news.aifuchm
wrote that news is “inevitably a product of newsworkers drawing upon institutional
processes and conforming to institutional practices” (p. 4). The way in whichvisase
socially constructed (Tuchman, 1978), as it pertains to the relationship bebwesadigt
and reader, can thereby influence the audience’s awareness within thewhéethacan

shape the eventual outcome of the framing process (Reese, 2001).



Framing as a process.Framing in the news involves two processes: the
transformation of an occurrence into an event and then transforming the evements a
story (Tuchman, 1978). The word “frame” alone refers to an active process ahd resul
(Reese, 2001). Entman (1993) identified selection and salience as the two pegts as
of framing to describe the influences of a communication text. Salience isvobiing
information more appealing and meaningful to an audience (Entman, 1993). Therefore,
changes in salience can either detract or enhance the likelihood that the awdience
understand and adopt the messages in the media during the communication process
(Entman, 1993). Entman defined the communication process in terms of four primary
locations: the communication, the text, the receiver, and the culture. TheBe are a
significant aspects of how an audience interprets frames (Entman, 1993).

According to Entman (1993), the frames in the four locations of the
communication process have similar roles. Entman (1993) discussed “selection and
highlighting, and use of the highlighted elements to construct an argument about
problems and their causation, evaluation, and/or solution” (p. 53). Yet, the information
transfer process and news making can result in certain consequences.nffbe exa
individual’'s knowledge, experiences, and beliefs can affect the informaienng
process (Wan, 2006). However, the potential ineffectiveness of the process alss pert
to frames, each of which presents various means of encouraging a readestanddey
of the world (Reese, 2001). The impact of media frames and the communication process

ultimately depends on how an individual interprets the meaning of the text.



Framing and the text. While framing serves as a means of demonstrating the
influence of a “communicating text,” frames alone are embedded in the texidE,
1993). The presence of frames is dependent on the elements within the text (Dvir-
Gvirsman & Shamir, 2009). According to Entman (1993), frames are “manifestbd by t
presence or absence of certain keywords, stock phrases, stereotyped imaggespsour
information, and sentences that provide thematically reinforcing clustéastsfor
judgments” (p. 52). Based on the placement and reiteration of ideas or wordsaom relati
to what Entman defined as “culturally familiar symbols” within the textager
information becomes more understandable for the readers. During the iateypret
process of the text, a reader’s understanding of the subject can be influeceethioy
preexisting mental frames or schemas (Entman, 1993; Shen, 2003). In other cases,
individuals find information within the media that fit their own schemata (Wan, 2006).

In interpreting the text, Bell (2000) and Tannen (1993) said that readers have
certain expectations. Tannen explained that the role of expectations underles the f
that individuals need to look at every object, event, or person as a whole rather than as
separate entities. Tannen wrote: “The only way we can make sensewvoflihés to see
the connections between things, and between present things and things we have
experienced before or heard about” (pp. 14-15). Bell cited structure, sentegtbe len
content, headings, and presence of images as some of the readers’ &#lbraote
that readers “reactions to the text are expected to reflect theirsfi@rhaowledge of the

world and their interest in the text” (p. 5).
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Bell (2000) defined four types of framing — extratextual, intratextual,
circumtextual, and intertextual — in relation to reading and interpretingsthe te
Extratextual framing involves applying previous knowledge and experiences to
understand the text; intratextual framing pertains to interpreting théhtexigh
“cohesive devices” such as headings; circumtextual framing is develapigntal
image of the text through “peripheral features” including the title of a book; and
intertextual framing is relating previous readings to the text (Bell, 200@arBless of
the means of frame reading, a reader’s opinion on a particular subject in tiaecaretie
influenced by text, not only as words, but also in the form of an image.

Visual Imagery in the Media

From a full-page advertisement to a colorful feature spread in a magagured
messages are employed within a wide range of media aspects. Acctordasger
(2005), there are various forms of visual images present all around the world. This,
however, was not always the case. The importance of visuals has changeduesaarhy/t
days of the Gutenberg printing press, when words were considered the prietlaog m
for conveying ideas (Lester, 2005). The rise of television, computers, and thetinterne
resulted in a newfound appreciation for visuals and the way the public perceivés visua
messages (Lester, 2005). Today, photographs or illustrations not only draw asreader’
attention, but they also help the reader more accurately understand tiyeofeali
situation, because visuals more easily prompt emotional responses fromeacadilan
words (King & Lester, 2005; Lester, 2005). Messaris and Abraham (2001) ndtéuketha

most relevant elements of images are those that enhance or mitigaite cert
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consequences. Messaris and Abraham encouraged readers to pay cloger tattent
visuals as framing devices within the media and how this plays into thameaydience
interprets the news.

Visuals and framing. Although the term “frames” in relation to magazine design
refers to the outer margins on a page (Conover, 1985), the idea of visual framilsg entai
more than its literal definition. Research on framing tends to focus on words ({Radrig
& Dimitrova, 2008). However, visual framing is still a part of making sense o.new
According to Kim and Kelly (2007), visual depictions of a story are just as infiliexsti
the actual printed words on a page. Kim and Kelly argued that visual framing gravide
better understanding of how the media frame an event or issue to the public.

When the theory of framing first appeared in the mass media, it was often
associated with the visual elements of a message (Reese, 2001). Thersfordyit i
natural that visual imagery remains a significant element of framiriggimedia.

Messaris and Abraham (2001) associated images with three distinct proparnesy
analogical quality, indexicality, and lack of explicit syntax. Togetthey are effective

tools for framing and articulating visual messages (Messaris & Abra@0i). As a

result, Messaris and Abraham stated that all of these factors “nt@yvisaial framing

less obtrusive than verbal framing” (p. 215). Although Messaris and Abraham gtrong|
distinguished between texts and pictures in the media, Lester (2005) noted fisasigni
relationship between words and images. According to Lester, “the most powerful
meaningful, and culturally important messages are those that combine words aed pictur

equally and respectfully” (p. vii). Regardless of whether a messageualtexvisual,
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all messages in the media have literal and symbolic components (Lester, 206ahtha
affect the visual communication of images in the news.

Visual communication. Starting at a young age, one is taught how to process
information based on text printed in a book (Ryan & Conover, 2003). Yet, according to
Ryan and Conover (2003), learning often depends on how one visually understands
things. Similar to learning about words, letters, and spelling, one can study the
significant elements of visual communication such as grammar, syntax, dengual
style (Ryan & Conover, 2003). Understanding these elements of visual messages
depends on the interaction between the eyes and the brain (Lester, 2005). The brain tends
to remember images that are highly meaningful and leave a lasting irapresur
sense of understanding (Lester, 2005). Lester (2005) wrote: “Visual metsages
remembered have the greatest power to inform, educate, and persuade an lratdidua
culture...” (p. vii). In terms of the visual communications of the media, visual massage
are more prominent and easily remembered than words, due to the emotionaleattachm
a reader associates with visuals (King & Lester, 2005; Lester, 200&hevht is a

powerful front page image of a newspaper or a photo on the cover of a magazine.
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Magazine covers and designFrom fashion-forwar®/ogueto nature-exploring
National Geographicmagazines around the globe vary greatly in editorial content and
design that specifically cater to the special interests of their audiemtea iiagazine,
derived from the Arabic worthakhzammeaning storehouse (Johnson & Prijatel, 2007),
encompasses more than its dictionary definition. A magazine can shape the way one
understands the world; it can serve as a medium for political and culturalsjetrate
represents the voice of a nation (Johnson & Prijatel, 2007). Most importantly, a
magazine, specifically its cover, serves as a public stage or canvas on wigokrdes
display their art (Crowley, 2003). Like a painting, a magazine cover erieeyes
through the image as the reader tries to interpret its symbolic significance

The cover, or what Conover (1985) calls the “display window,” is what the public
first sees, thereby leaving a lasting impression (Conover, 1985; Johnson &l F2(at;
White, 1982). Conover (1985) identified the cover as the most important element of the
magazine in terms of design. Conover (1985) wrote: “[The cover] not only idertidies t
publication but it says something about its personality” (p. 219). According to Johnson
and Prijatel (2007), about 80% of consumer magazine newsstand sales arenddtbymi
the cover image. Thus, what is presented on the cover can determine whether a passerby
decides to pick up and buy the magazine. Held (2005) stated that the cover is a
magazine’s most important selling tool. Therefore, magazine publishers depend on a
cover’s self-promotion as a means of gaining readership (Held, 2005). Thus,zn®@aga
cover must be convincing, express a sense of value, and represent a semsigyof ide

(White, 1982). In addition, the cover’s design should be discernible from other
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magazines, intrigue the reader to flip to the inside pages, and represent dtienuveadl
and tone of the magazine (Conover, 1985). While these aspects of magazine design
affect the appearance of a cover as a whole, how the individual elements on aecover a
visually laid out can make a difference in the overall look of a magazine.
Principles of Design
Although each magazine employs a sense of individuality to attract re&eers, t
overall layout and design of a magazine is an important element that requisesestma
of uniformity (Kyrnin, n.d.). To create a unique style for a magazine, desigmeapply
some or all of the common design principles, unity, balance, contrast, and emphasis.
Unity. To maintain a reader’s attention and to help meet certain expectations, a
magazine requires consistency in design (Held, 2005; Johnson & Prijatel, 2007).
Therefore, a magazine should portray some sense of unity or proximity, wiedls e
grouping certain elements together (Kyrnin, n.d.). Utilizing grids, bordeisfages,
colors, and typography are some means of creating a sense of unity on a page (Johnson &
Prijatel, 2007). Nevertheless, Johnson and Prijatel (2007) noted that it is important to
incorporate details in the layout, including using different fonts for titles and phot
captions. Otherwise, a magazine continues to present the same layout, trserébyg re

in a loss of appeal for the readers (Cleveland, 2005).
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Balance. In terms of design, balance refers to the distribution of elements based
on visual weight and color (Kyrnin, n.d.; Tersiisky, n.d.). For example, large and dense
elements appear heavier, whereas smaller images are viewed agkghe, n.d.).

Tersiisky (n.d.) noted that balance on a page occurs on a vertical axis on Wwbfdhel
elements are equally balanced on both sides of the axis. Elements on a page can be
balanced in one of three ways: symmetrically, asymmetricallyseodiantly (Kyrnin,

n.d.). Symmetrical balance is placing equally heavy-looking elements onidiedlo$

the vertical axis (Kyrnin, n.d.). Asymmetrical balance is grouping elenaéntnequal

weight opposite to each other (Kyrnin, n.d.). Finally, discordant balance involves making
a design appear slightly off-balance as a means of portraying a sensgasf and

action (Kyrnin, n.d.). Johnson and Prijatel (2007) noted that for a page to look balanced,
the elements need to appear natural and contained within the page.

Contrast. Although the term contrast is often associated with colors like black-
and-white (Kyrnin, n.d.), in design contrast includes typography, shape, and photograph
size (Johnson & Prijatel, 2007). Kyrnin (n.d.) defined contrast as emphasizing the
differences between elements. When used effectively, the contrasthabe or image
not only helps differentiate between the elements, but can also help a rezsleber

the important aspects of a story (Johnson & Prijatel, 2007).
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Emphasis. Similar to key words on a page, emphasis in design involves making
the most important elements on a page visually stand out (Kyrnin, n.d.; Tersiisky, n.d.).
Tersiisky (n.d.) stated that emphasis of images and text on a page can eddchie
contrast and placement of the elements. Tersiisky wrote: “Emphasis isattiats the
eye and makes the viewer stop and look at the image” (“‘Emphasis,” para. 1). However, i
is important not to emphasize all of the elements on a page (Tersiisky, n.d.ywiSkhe
the elements blend together and none of them stand out (Kyrnin, n.d.; Tersiisky, n.d.).

Each of the four principles of unity, balance, contrast, and emphasis, are
important factors that play a role in the layout of a magazine and how a reaxdevegse
the overall identity of magazines from around the world, incluBiegSpiegel
Der Spiegel and Design

Der Spiegels a highly respected print medium known for its detailed news
coverage and for revealing major government scandals (“Der Spiegel,” Det.
Spiegel which is German for “the mirror,” was founded in 1946 by Rudolf Augstein,
when it was originally calle®iese Woché¢‘Der Spiegel,” n.d.). First published in 1947,
Der Spiegels a weekly news magazine (“Der Spiegel,” n.d.) that is widely
acknowledged for its unique front cover depictions and distinctive visual trademarks,
including the red frame that surrounds each of the images on the front coversdifgcor
to Aust (2004), former editor-in-chief @fer Spiegelthe magazine’s covers over the
years have featured the work of some of the best illustrators. Aust (2004)"&eatk
week, the cover dDer Spiegekerves as the magazine’s current calling card, awakening

the interest of the casual passerby and bringing the subject on the coyé&r steunal
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life” (p. 6). However, up until the late 1900s, illustrators and art designers ire@grm
were not held in high regard because their work was considered “run-of-the-mill
graphics” (Aust, 2004, p. 8). Aynsley (2000) attributed the lack of artistic apoeda
German print media to the fact that many illustrators at the time could iyt adjust to
the design standards of earlier publications. This was quite the opposite in #k Unit
States, where American magazines were valued for their cover imagels regresented
the overall identity of the publications (Aust, 2004).

Although historically German and American magazines were different irs t&frm
visual design, today’s print media in Germany and the United States, pahticular
magazines, tend to reflect similar design techniques (Roessler, 2007 xafpieDer
SpiegelandTimeshare similar elements of design (Rothstein, 2008), especially on their
covers. Rothstein (2008) noted that both magazines employ a red frame bordering the
main image on their covers, which remains a consistent powerful visual devide. As
from similar visual elements presented on magazine coverBdk&piegebndTime
the way the news is visually depicted can influence an audience (Kim & Kelly,.2007)
the case oDer Spiegelcertain historical events that occurred in Germany and that were
portrayed on the front covers provided a powerful first impression of the circuestainc
the time. Part of this study focused on the first issu&eofSpiegelstarting in 1947,
paying attention to the lifestyle and mindset of Germans during that time anthéssv

interplayed into the visual selection on the magazine’s covers.
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Historical Context of Germany in 1947

While Der Spiegelvas just beginning to make its mark in the world of journalism
in early 1947, Germany was still in the midst of recovering from the Second Waurl.
After the defeat of the Third Reich in 1945, Germany was divided into four zones of
occupation: British, American, French, and Soviet (Turk, 1999). Thereaftera@grm
attempted to rebuild itself (Killick, 1997) after much of the country was destrioythe
war (Turk, 1999). Germany, nevertheless, continued to experience a decrease in
industrial production, especially coal output (Berghahn, 1982). In addition, Germany
suffered from a limited food supply, caused by a worldwide grain shortage aechext
weather conditions (Killick, 1997). By 1947, the average individual daily calorikenta
was 1,800 compared to 3,000 in 1938 (Killick, 1997). Due to the lack of a stable
currency in Germany, American cigarettes became a form of momadeingnge (Judt,
2005). In 1947, the monetary value of one cigarette carton in Berlin was between $60
and $165 (Judt, 2005). For example, in Germany in 1947, one could purchase a bicycle
for 600 cigarettes (Judt, 2005). Despite some of the hard economic and social times,
Germany was still involved with certain political and economical policid947,
including the Marshall Plan, which called for the United States to provide Gemuidgmny
resources as a means of recovering from the war (Turk, 1999). Historicalesagedi
accomplishments throughout Germany’s history not only affected the lifeatyle a
experiences of East and West Germans, but also the larger meaning of indeiatits!

after 1945. From the political framework of National Socialism to the fall oBérin
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Wall, several historical factors continue to influence a German’s sedfrstachding and
how they identify with their home country.
National Identity and Germany

Despite the continuous debate among historians, philosophers, and social
scientists about the role of national identity (Huang, Roy, Rethen, Wei, & \V266),
for many scholars, national identity primarily signifies the key princigiescustoms
within a nation (Luther, 2002). According to Andrews (2007), national identity is
“simply part of human life” (p. 13) that is present the moment we are born. Andrews
wrote: “The process of early childhood socialization lays the groundwork for fyatica
reception to national myths, but as we mature, we must find a role for ourselves in the
meaning of those stories” (p. 13). National identity is defined as a “cotestars
public national self-image based on membership in a political community as well as
history, myths, symbols, language, and cultural norms commonly held by memhers of
nation” (Hutcheson, Domke, Billeaudeaux, & Garland, 2004, p. 28). For Staab (1998),
communities develop an emotional connection to a nation, which provides direction in an
individual’'s search for a sense of belonging in the world. Schréder (2002) believed tha
the world could not exist without nations. Schrdder stated that the development of a
nation primarily rests on the collaboration of nations, thereby citing Getshnany
connection to countries such as France and Poland. Schroder nevertheless stressed the
longstanding concerns and uncertainties surrounding national identity in Germany

resulting from a series of historical occurrences.
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While Schroder (2002) emphasized the importance of strengthening the ties
between East and West Germans during a divided Germany, Staab (1998) and Burbank
(2003) discussed the role of national identity in relation to the reunification of @grma
Staab examined the perception of identity among East Germans, for whom the
reunification was what he classified as the “ultimate vehicle for timegfoon of a
national identity” (p. 6). Burbank studied the attitude of national pride among a group of
795 Germans, based on age and location, specifically East and West Germany.
Burbank’s study revealed strong generational differences betweenticgpats’ view
of national identity: German participants born before 1946 showed higher levels of
national pride, whereas the younger generation of Germans born after 1976ris# afse
shame in their national identity. National pride refers to the “positive dffatthe
public feels towards their country as a result of their national identityiti{S8rKim,

2006, p. 1). In terms of national pride among Germans, Burbank concluded from her
study that, as opposed to West Germans, East Germans had an overall strongér sense
national pride and appreciation for the reunification of Germany. Prior to the
reunification of Germany, 21% of West Germans were proud to be GermandHarol
1989). Inthorn (2007) explained that West Germans tended to stray from identifthng w
Germans that were “defined by members’ parental lineage, heritagearfatatilture, as
well as shared cultural values, history, national character, and ancestty),(and

instead promoted liberal democracy.
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Even after the German reunification, Fulbrook (1999) argued that Germany’s
overall national identity was associated with such characteristarsgas, aggressiveness,
and egotism. Fulbrook believed that following the Nazi past, some form of natiawel pr
was improbable. According to Neumann (2005), few places in the world have
experienced such a torn notion of national identity as Germany. This, however, did not
prevent Germans from seeking to newly define themselves and their country, of spite
earlier classifications of the so-called “German self” whithdrn (2007) described as
“insecure and struggled between ethnic and civic notions” (p. 9). Fulbrook wrote that
today, Germans classify themselves based on shared ancestry. Schroder (2002) on the
other hand stated that Germans are defined based on how others perceive them. Schrdder
added that today, Germany is founded on the principles of freedom, justice, sglidari
and participation. Fulbrook mentioned that in other parts of the world, for example
America, national identity rests on common ideals and goals. Fulbrook wrote:

National identity does not exist, as an essence to be sought for, found and defined.

It is a human construct, evident only when sufficient people believe in some

version of collective identity for it to be a social reality, embodied in and

transmitted through institutions, laws, customs, beliefs and practices. (p. 1)
Although national identity has varying degrees of significance withimiuhlt

communities around the globe, the media are attributed with the specific role of

constructing and reproducing national identity (Huang et al., 2006).
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National identity and the media. While news content alone can depict a sense
of national identity, the media reveals the importance of being a member ara nat
(Inthorn, 2007). Inthorn (2007) wrote that “the selection of specific themes and images
central to the media’s imagining of national self and other” (p. 21). Inthorn added:
“Media discourse trains us in knowing where we are in the social world and how best to
do things there” (p. 21). As a means of presenting national identity, Terzis (2001)
explained that the media undergoes two processes: 1) stressing the conbettiers
members of a nation and 2) supporting the differences between what Terzis defined a
“us” and “others.” Aside from the direct influence of media producers, Inthorn
considered the rise of innovative technologies a powerful factor in determininth@éow
media represents national identity. According to Inthorn, many believe that the
increasingly globalized world is devaluing the role of national identiti&swvever,

Inthorn disagreed, stating that “just like the nation-state has not yet becomeateaut
concept, the power of nationalism has not been diminished” (p. 22). Focusing on recent
developments within the field of mass communication reveals the effects thegrhave
media discourse, and also the effects on the readers’ understanding of natrditgl ide

Printed content, power elites, and political conditions are some of the key issues
that can influence how an audience interprets the depiction of national identity in the
media (Luther, 2002). Luther (2002) discussed the role of power structures in agerseei
the image of a nation that is presented in the media. Luther examined a seatielesf a
in newspapers in Japan and the United States to verify a sense of consistency in the

representation of national identities between 1975 and 1995. Luther concluded:
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...a nation’s sense of identity is manifested in press writings, through conveyed
images, and when examined over a broad span of time within the context of
historical events researchers may be able to more fully understand not only the
complexities involved in the interplay between structural conditions, national
identities, and images of nations, but also the important role these images may
play in the communication processes between nations. (p. 80)
Similarly, Huang et al. (2006) discussed the presence of national iderttity piint
media by specifically looking at the relationship between newspaper contergaaling,
which are “inextricably interrelated and both contribute to the discursive prodwdti
national identity in significant ways” (p. 5). Huang et al. defined naticlealtity in
terms of its two forms: patriotism and nationalism. For the purpose of this gtedy
definition of patriotism as the devotion, love, support, and defense of ones home place
was applied (Huang et al., 2006; Schaar, n.d.). Nationalism on the other hand is “an
ideology advocating the formation of a separate nation-state for eachtditimc
group” (Flowerdew & Leong, 2007, p. 274). National conflicts often result in an increase
in the presence of nationalism and patriotism (Huang et al., 2006; Hutcheson et al., 2004;
Moshe, 2004). On the other hand, Skitka (2005) stated that patriotism is able to exist
without nationalism. While themes of nationalism and national identity regetin
attitudes of national pride, images of patriotism continue to promote unity and pride not

only to a country in fear during a crisis, but also within the mass media thiat reac

audiences all around the world.



24

Patriotism and the Media

From flying a flag to a certain pride in a lea{lioshe, 2004), patriotism can be
expressed in many ways. Patriotism stems from the Latin termd;pateaning
“Fatherland,” (Flowerdew & Leong, 2007) which is also the common term assshcia
with Germany. According to Schaar (n.d.), patriotism is one of the basic human
emotions. Schaar wrote: “We become devoted to the people, places and ways that
nurture us, and what is familiar and nurturing seems also natural and right. Tleat is t
root of patriotism” (“Natural Patriotism,” para. 2). Sennett (2003) explaimegdat
patriotic feeling is a mix of many elements and is not merely a Emesn of one
nation or a particular culture. Sennett wrote: “[Patriotism] telloy ®f what binds
disparate people together, and both the virtues and dangers of patriotism depend on how
the story is told” (p. 32). The storytelling is thereby left to the journalist, evogy is to
express the viewpoint of a democratic patriot who appreciates the princigi¢s, aigd
institutions of a republic (Murphy, Ward, & Donovan, 2006).

Framing themes of patriotism in the media not only serves as support faora nat
and for what it stands, but is also a key factor in determining how an individuaivesrc
his or her home country, especially in a time of crisis. Skitka (2005) examinedig@triot
in the context of post-9/11 by studying Americans’ responses to the teattaisks,
specifically the presence of American flags. Skitka wrote:

Even under conditions that inspired considerable moral outrage and serious

concerns about safety, Americans nonetheless flew the flag to symboilize the

commitment and connections to their fellow citizens, not to declare that the

United States was superior and dominant, or that out-groups should beware.
(p. 2004)
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Huang et al. (2006) and Hutcheson et al. (2004) saw the September 11, 2001 aftermath as
a significant opportunity to explore the resulting presence and depictioniofipatrand
national identity in America. However, not only do tragic events such as 9/11limesult
increased patriotic support from a nation, but worldwide events also enhance argentime
of honor and love of a country.

German patriotism. Patriotism, once associated with the “blind obedience to a
dictatorial leader” (Beard, 2006, para. 5) in the “Fatherland” that is Gerrhagsgince
transformed in meaning and value among Germans. While Germany has come a long
way since the Nazi era, Beard (2006) stated that many Germandl aetustant to act
openly patriotic and proud of their nation. Burbank (2003) related German patriotism to
“aggression,” “extremism,” and “ethnocentrism,” and considered it probletoatic
declare a certain German pride. Beard wrote: “If you are a proud Geounayegerally
do not express that by flying the national flag or singing the national anthem, both of
which have been more associated with Germany’s far-right partiest. (fa Poschardt
(2006) attributed the current lack of national pride to the fact that he sees @asran
delayed nation, in the sense that even after 60 years of shame and self-consciousness
(Boyes, 2006), Germans can’t entirely break free from their past.

Despite current questions over the meaning of patriotism in Germany, Beard
(2006) argued that Germans are “waking up to the fact that it is normal taibégiat
(para. 4). However, the role of German patriotism continues to develop in Geanthny
in other parts of the world (Inthorn, 2007), as Germans discover new ways of idgntifyin

with their nation. Therefore, this study attempted to identify the graduageban



26

visual patriotism and national identity, considering Germany’s past, and payimglpar
attention to key events that transformed the meaning of German patriotishe anaiyt
Germans perceive themselves. The overall transformation in the value ofgratant
national identity in relation to past events in Germany served as a histosisaidra
analyzing how German patriotism and national identity is viewed today, and also for
understanding how the recent 20th anniversary of the fall of the Berlin Wall piatede
on the cover oDer Spiegel
Overview of Main Literature and Theoretical Framework

To provide theoretical background for this study, the key literature pertaining to
the theory of framing was reviewed in terms of the influences it has on an aislienc
interpretation of media messages. The most relevant literature includedrihef
Tuchman (1978), who saw framing as a means of teaching individuals about themselve
their environment, and the way they perceive the world. This led into Goffman’s (1974)
definition of framing as an organization of experience that an individual procedsss
or her mind. Although the information surrounding Tuchman and Goffman primarily
dealt with news as a means of telling an audience what they want to, need to, and should
know, the literature review also discussed Reese (2001) and Entman’s (1993) idea of
framing as a process. Entman focused on framing as a communication process of
information transfer between the audience and the media. This was relevhi#t for t
study to help reveal what specific factors of the information-gathprimgess determine

how the media presents information in an appealing and meaningful way.
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A considerable amount of research on framing pertains to the framing t@nwrit
text, yet the way an image is visually framed on a page can also drastiftayce an
individual’'s understanding of media messages. Lester (2005) and Ryan and Conover
(2003) were some of the key sources that discussed the role of visual imagery in t
media as a means of drawing a reader’s attention. The ability of imagasd@l&asting
first impression on an audience, as noted by Lester and Ryan and Conover, relteged to t
larger topic of this study, namely the visual significance and impact of nmegaavers.
Johnson and Prijatel (2007) and Crowley (2003) were particularly important saurces f
this study, in that they emphasized magazine covers not only as a sallingut also as
the essential component of magazine design.

In terms of combining the importance of visuals in the media with the thedretic
method of framing, Messaris and Abraham’s (2001) discussion on visuals as framing
tools was valuable for analyzing how front cover®ef Spiegelisually framed
patriotism and national identity. The information provided by Huang et al. (2006) and
Hutcheson et al. (2004) was useful for developing an overall understanding ofInationa
identity as it pertains to the media. Given that this study primarily dehleviGerman
news source, a significant portion of the literature on German national icemttis
information from Fulbrook (1999) and Inthorn (2007), who discussed national identity in
relation to Germany’s history. Fulbrook specifically looked at the influehtee
reunification of Germany on the country’s definition of national identity. Inthornamas
especially valuable source, not only because she provided a detailed account of

Germany’s history, but also because of her discussion of the representationradlnati
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identity in German media. Skitka (2005), Boyes (2006), and Beard (2006) offered
additional information that dealt with patriotism and national identity, and were,
therefore, useful for this study, by providing context for examining how patriand
national identity were reflected on the cover®ef Spiegebver time.

By applying a visual framing theory, this study analyzed the visual signdeof
German patriotism and national identity on the front coveBeofSpiegel The theory
of framing, specifically visual framing, was used in this study to déterhow symbols
of patriotism and national identity were depicted, more specifically hose tfygmbols
were framed on the coversDér Spiegel For consistency purposes, this study
employed the theory of framing based on Reese’s (2001) definition of framingwaaythe
events and issues are organized and understood. This study specificallydanalyze
symbolic images of patriotism and national identity, including the Gertagndountry
colors, the coat of arms, political figures, and other symbols that were ie@mtiffing

research, including historical monuments in Germany, such as the Brandeabeirg G
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Hypotheses
By looking at howDer Spiegelisually framed symbols of patriotism and
national identity on its covers in relation to four major events in Germany, kg st
sought to confirm the following hypotheses:
H1: The number of symbols of German patriotism on the covddgioEpiegel
will increaseacross the four seminal events and the associated years.
H2: The number of symbols of German national identity on the cov&serof
Spiegelill increase across the four seminal events and the associated years.
H3: The German flag and colors are the visual forms of patriotism and national
identity that are used most commonly on the coveBeofSpiegefor the chosen
events, as opposed to the symbols of the coat of arms, political figures, and
symbols as other.
H4: There are more symbols of patriotism and national identiyesrSpiegel

covers after each of the series of events than before the events.
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Chapter IlI
Method

This thesis studied ho@er Spiegelisually framed symbols of patriotism and
national identity on its front covers, and how these depictions varied before and after
certain major events in Germany. This study examined a selizx &piegekovers
through a combined qualitative and quantitative analysis, which included a content
analysis of the covers. A quantitative framing analysis served as a niedtaioing the
numerical data that either supported or disproved the hypotheses. Through a content
analysis, the covers were analyzed for the presence of specificsimmagfee covers that
were classified as depicting patriotism and/or national identity base@ alefinitions of
the symbols. Baxter and Babbie (2003) wrote: “Content analysis is a ressaroique
for the systematic, replicable, and quantitative description of the manifeséiot |
features of communication texts” (p. 240). This study also included a visual history of
Der Spiegetovers starting in 1947 to 2009 to provide an overview of the design
techniques applied on each of the covers and how these techniques gradually trdnsforme
over the years. Due to the visual impact of magazine covers, a qualitatiyssanals
not only useful for definin@per Spiegel’svisually appealing approach, but also as a
means of determining how patriotism and national identity was presented thmoaggsi
and design elements alone.

As defined by Hutcheson et al. (2004), national identity is the public images that i
constructed based on an individual’'s membership within a community or nation.

Patriotism is the love of a country (Huang et al., 2006; Schaar, n.d.). These defafitions
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patriotism and national identity, the distinction between the symbols, and the context in
which the symbols were presented, determined whether one of the symbols was more
likely associated with a sense of patriotism or national identity, or a conumirtdtboth.
Examining patriotism and national identity within Germany is important, not only i
relation to Germany’s history as a reunified nation, but also to examine how ébr
patriotism and national identity are increasingly manifested aftgréuial acceptance
and developing devotion of the German community to its nation. Therefore, the growing
significance of German patriotism and national identitypen Spiegetovers was
identified and analyzed through a quantitative and qualitative method.
Qualitative Analysis

Since a magazine cover was the primary subject of this study, a qualitative
approach was an important means of evaluating the way in which patriotism améinati
identity symbols were visually portrayed. As part of the observational asalysi
symbols were studied in terms of the context in which they were portrayed, more
specifically, the significance of the image in relation to Germany. Updyzamathe
cover image as a whole, the visual details were studied, including the proxirntigy of
person or object on the cover to the audience and the way in which the symbols were
portrayed. In addition, the brief introductory paragraphs that accompanied eachrcove
theDer Spiegelvebsite were read for context in order to gain a better understanding of
the meaning behind the cover image and the person being depicted. This was particular
beneficial for certain covers in which it was not immediately visuallyegg whether

the cover was depicting a certain national pride.
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This study also examined the specific stylistic choices for portralgang t
patriotism and national identity symbols, such as the use of color, the size of tEssym
and the placement and wording of the cover lines. Looking at the covers from a design
perspective not only emphasized the overall image, but also revealed the signifitanc
patriotism and national identity. In studyiDgr Spiegetoversbetween 1947 and 2009,
the developments in cover design over the years were noted, including the trargsition f
black-and-white to color images. Additionally, the gradual transformatitimei visual
depiction of the symbols, such as the presentation of important political figuredl as w
the use of national colors on the covers, was analyzed.
Quantitative Analysis

The sample. A total of 1,104 covers (ranging between 258 and 262 covers for
each of the chosen events) were initially scanned (with approximately 52 thumbna
images per page) for symbols of patriotism and national identity. The individuascover
were the unit of analysis. The number of covers for each of the studied yezaldoya
approximately two to three covers, becaDse Spiegeprinted more issues in some
years than other years. A total of 343 patriotism and national identity symbels wer
identified on 295 covers from 1947 to 2009, taking into consideration that certain covers
featured more than one symbol. From the 295 covers there were a total of 17 covers that
had more than one symbol of patriotism and national identity. By coding the 53 covers
from 1947 and the 55 covers from 2009, this study sought to visually distinguish how
patriotism and national identity was initially depicted dufirey Spiegel'dirst year of

publication versus today.
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Der Spiegetovers were examined two years before and two years after four
major historical events in Germany. The events and the years of anatyisiled: the
building of the Berlin Wall (coded the years 1959-1963), the reunification of Ggrma
(1987-1991), and the adoption of the Euro currency (2000-2004). The exception was the
2006 World Cup (2005-2009), in which only one year before the event and three years
after the event were analyzed. The reason for the exception was thatithieat
program used for this study, Statistical Package for the Social Sci&R8S) for
Windows, was not able to recognize the year 2004 as part of two separase dvest
study also looked at the depiction of symbols in the year that each event occumrelg, na
the building of the Berlin Wall (which occurred in 1961), the reunification of Geyma
(1989), the adoption of the Euro currency (2002), and the 2006 World Cup (2006). These
four events were chosen due to the influence they had on Germany’s sense of self
understanding of national pride, and the developing form of German identity. Special
attention was also placed on the covers depicting each of the events. The eogers w
accessed through an online archive available througheéh&piegelvebsite.

Coding variables. The covers that displayed some forms of patriotism and/or
national identity were analyzed and coded for symbolic images that aréchistor
relevant to Germany. Of the 295 covers between 1947 and 2009, eight variables were
coded. First, the covers were coded for the main frame, specificallyevile¢ghcover
was patriotic, showed forms of national identity, or displayed symbols of both gatriot
and national identity. The covers were also coded for the individual symbols: 1) the

country flag in its various forms, 2) the use of the country colors, 3) the depiction of
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political figures, 4) the coat of arms, and 5) any other patriotism and nationatiyident
symbols that presented themselves. For covers in which symbols, such as the name of a
politician, could not be identified, or if a cover was unavailable oD#reSpiegel

website, the covers were coded as unable to be determined.

The symbols that were coded on the covers were identified by the researcher
based on the overall visual representation and the corresponding definitions of the
individual patriotism and national identity symbols. As a means of developing an
understanding of how the symbols were portrayed, the covers were also coded for tone.
This entailed coding if the symbols were portrayed as positive, negative, or nebtal. T
appendix includes a full list of the coding categories, descriptions of the individual
symbols, and visual examples of the symbols.

Patriotism and National Identity Symbols

Symbols are an important means of gaining insight into identity foomati
(Feinstein, 2001) and were therefore a relevant aspect of this study. FeRGdain (
wrote: “Symbols are our mental equipment that informs our interpretation of evehts
suggest to us our range of possible reactions” (p. 7). One symbol can have @ series
different meanings (Feinstein, 2001). For example, Feinstein explained ldgisadnly
a piece of fabric until someone gives it a certain meaning, and thatdtibent of the
meaning depends both on inherited ideas and on the context in which the flag is
displayed” (p. 7). Not only does this relate to the overall interpretation ofa@erm

national identity symbols, but also to the German flag as one of the symbols of this stud
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The country flag. Germany’s flag consists of three horizontal stripes, in order of
black (top), red, and gold/yellow (bottom) (“The flag of Germamescription of the
flag,” 2005). According to Feinstein (2001), the flag is “the natural express$ithe
people’s will and the product of a genuine, selfless love of the nation” (p. 17). As part of
the research of this study, the flag was coded in its varying shapes and florms
addition, the former flag from East Germany, featuring the coat of arthe @erman
Democratic Republic (GDR), was coded and analyzed. The primary differetveeen
the East and West German flags was the presence of the coat of arms.

The national colors. While the country flag is a longstanding image of
Germany, the national colors, black, red, and yellow, also signify Gerssegse of
identity. On a symbolic level, yellow stands for generosity, black symbolizes
determination, and red is associated with “hardiness,” “bravery,” “strérand “valor”
(“The flag of Germany- description of the flag,” 2005). For the coding process, all of
the national colors had to be present on the covers and were coded in the context of
Germany, but not pertaining to other countries that have similar national colors.

Political figures. From Konrad Adenauer to Angela Merkel, the first female
chancellor of Germany (Beard, 2006), several key political figures havéygreat
influenced Germany and embody a sense of German national identity (O’'C@008I).
For this study, political figures constituted German elected legislatigremutive
officials, including chancellors, mayors, vice chancellors, and heads otalotiirties.
Political figures serve as the voice of a nation’s people (Lucas, 2007), and tideitiat e

are a public representation of a country and for what it stands.
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Coat of arms. Not only are the national colors an important element of the
country flag, but black, red, and yellow are also associated with one of the gidaésge
state symbols of Europe: Germany’s coat of arms (“Germany symhats)’

Germany’s current coat of arms features the image of a Weimar bigleknath spread
wings within a yellow background (“Germany symbols,” n.d.). In addition, the East
German coat of arms from the GDR, which consists of a hammer and compass
surrounded by a ring of rye (“East Germany 1949-1990,” n.d.), was coded.

Other national symbols. Other national symbols that were coded and analyzed
on Der Spiegelncluded depictions of Germany’s national currency, namely the Deutsche
Mark (D-Mark) and the Euro, iconic monuments such as the Brandenburg Gate, and
historically relevant representations of Germany including Germania. gaex1is not
only an ancient region of central Europe (“Germania,” n.d.), but also a painting of a
woman standing in front of the German flag and wearing a cloak featuring aimesgky
of Germany'’s coat of arms (“Germany: The revolution of 1848,” n.d.). Other example
included the geographic shape of Germany and the image of a German passport.
Coding for Tone

Aside from coding for specific patriotism and national identity symbols, the
covers were also coded for tone, namely positive, negative, or neutral (not clearly
positive or negative). Since patriotism is the love of a country (Huang et al., 2006;
Schaar, n.d.), thereby evoking positive feelings towards a nation, the rangewagone
particularly evident in terms of national identity. While a sense of negaé@xaah

national identity is often associated with German history, specifidalyiblocaust
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(Feldman, 2003), for this study, negative national identity was considered gniytdmm
negative German stereotypes to a critical viewpoint of German politicRostive
national identity was attributed to pro-German ideals that encourage aofenss
among Germans. This also included a certain pride in what a political figureaeisre
for Germany. A neutral presence of national identity was considered asmpt bei
specifically positive or negative. Unlike the symbols of patriotism and natiomditide
which entailed specific definitions, the positive, negative, and neither positive nor
negative frames were based on the subjective and emotional responses of ttieeresear
and secondary coder. Due to the differences in how one might perceive positive or
negative national identity, the results from the researcher and secondary aader we
tested through the inter-coder reliability test and resulted in an 82% réjialgieement.
Germany’s Historical Events

In analyzing the covers for symbols of patriotism and national identity, $pecia
attention was placed on covers published two years before and two yeaspediic
major events in Germany. The events were chosen for their presumed influence on
Germany’s sense of national identity and expressions of patriotism lsenoeagazine
was first published. The events in Germany that served as a premisectaling how
Der Spiegelisually framed patriotism and national identity included: 1) the building of
the Berlin Wall, 2) the reunification of Germany, 3) the adoption of the Euro in&gtm

and 4) the 2006 World Cup.
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The building of the Berlin Wall. Constructed on August 13, 1961, the Berlin
Wall was intended to prevent East Germans from traveling to West Ge(Buangyan,

2008). Not only did the division of Germany greatly impact the East and WestiGerma
ways of life, but it also influenced Germans’ perception of national identitysdsagad

West Germans developed their own sense of “true Germany” (O’Connell, 2009). Due to
the effects on a German’s sense of self, the building of the Berlin Wall wapartant
historical event for the focus of this study in relation to the meaning of psiniaind

national identity at the time, and how this was reflected in a primarily \astedia
sourceDer Spiege(“Der Spiegel,” n.d.)during the time of a divided Germany.

The reunification of Germany. After a 28-year fight for the freedom to journey
beyond a physical border, November 9, 1989, marked the reunification of Germany
(Burgan, 2008). The fall of the Berlin Wall not only signified the end of the Cold War
(Burgan, 2008), but also caused Germans to question their identification with their nati
(Watson, 1992). According to Harold (1989), before the fall of the Berlin Wall, Germany
had the highest number of people who were not proud of their country.

The adoption of the Euro. Similar to the reunification of Germany, which paved
the way for a reunified Germany, the adoption of the Euro, which officially took place on
January 1, 2002, resulted in a unifying effect across Europe (“German and the Euro,”
n.d.). Prior to 2002, the Euro was primarily used for banknotes and stock market
transactions (“German and the Euro,” n.d.). Through a common currency, Germany
hoped to protect its economic interests (Kaelberer, 2005). However, giving up the

D-Mark also signified the loss of a national symbol (Kaelberer, 2005).
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The 2006 World Cup. As millions of viewers around the world watched
Germany and Costa Rica battle for the soccer ball at the 2006 World Cup (Beard, 2006),
Germans were expressing a newfound pride in their country (Beard, 2006; Boyes, 2006).
Compared to the 2006 World Cup, the reunification of Germany did not evoke such
strong national pride (Boyes, 2006). Many compared the effects of the 2006 World Cup
on the Germans’ understanding of patriotism to the impact of Princess Diana’s death on
Britain (Boyes, 2006). The 2006 World Cup therefore became a “positive turning point
in Germany’s identity” (Inthorn, 2007, p. 182).
Intercoder Reliability

While a study oDer Spiegetovers through a qualitative analysis alone provided
insight into the way that Germany perceives and portrays patriotism and heterigy,
guantitative research helped further explain the observations. As part of theatjuantit
analysis, the results gathered from coding the covers for patriotism and niakewridy
symbols were entered into the Statistical Package for the Social SAIERES).

As a means of supporting and comparing the data collected, this study sought to
demonstrate inter-coder reliability by training a second coder. By pnovide
definitions of the symbols of patriotism and national identity, the secondary coder coded
10% ofDer Spiegetovers. The secondary coder was given 52 covers pertaining to a
particular year for event one (the building of the Berlin Wall), as wéRasovers
pertaining to a particular year for event two (the reunification of Geyjnarhe data
collected from the primary researcher and secondary coder was compavegh tine

Scott’s pi formula as referenced in Baxter and Babbie (2003):



40

Pi= % of agreement observed — % of agreement expected
1 — % of agreement expected for each coder

Two out of the eight variables had a Scott’s pi of .1 (100%), while the reliability
agreement of the remaining six variables was between .82 (82%) and .92 (92%). The
appendix includes a complete list of the coding measures and the Scott’s pifoesults
each of the variables.

In addition,t-tests were conducted for this study as a means of comparing the
statistical significance between two time periods that related to disgeent in order
to determine whether there was a significant difference in the number of syshbols
patriotism and national identity before versus after one of the four chosen evengst To t
the statistical difference in data between all of the four events, a onanabgis of
variance (ANOVA) was conducted. The following chapter provides the reguttstiie

guantitative data and qualitative observations.
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Chapter IV
Results

A total of 1,104 covers were coded, of which 295 presented a form of patriotism
or national identity, or both. Of those 295 covers, 85.5% had national identity symbols,
3% patriotism, and 11.2% showed forms of both patriotism and national identity. Of the
343 symbols, 61% were political figures, 19.3% other, 16.6% country flag, 12.5% coat of
arms, 9.2% national colors, and 4.7% were unable to be determined.

The results of the quantitative research showed that two out of the four
hypotheses were supported. Hypothesis 2 was confirmed, which showed that there was
an increase in the five national identity symbols from 1947 to 2009:
political figures E = 3.494,p = .015), flag E = 4.587p = .003), colorsg = 5.175,

p =.001), coat of armg=(= 5.031,p = .002), and othei{= 3.560,p = .014). The full
results are shown in Table 3 on page 65. Hypothesis 4 was also confirmed, which
revealed that there was an increase in patriotism and national identity syaftbothree
out of the four events. From the events, the adoption of the Euro did not show an
increase in symbols after the event. The results of hypothesis 4 neveriheiested

that the reunification of Germany had an increase in two out of the five symbdalsf coa
arms (= -3.836,p = .001), and othet € -3.401,p = .001). However, the statistical
results showed that there was no increase in political figure$.697,p = .091),

flag (t =-1.899,p =.059), and colorg € -.731,p = .465). See Table 4 on page 86 for the
full results. However, two hypotheses did not show statistical significarexgport the

predicted findings and were therefore not confirmed. Hypothesis 1 pertained to the
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increase in patriotism symbols over time and was disproved based on the statistical
results. As part of hypothesis 3, it was expected that the flag would be the mostrcomm
form of patriotism and national identity on the covers. Yet, the results showed that
political figures were most used on the covers.

The major findings from the qualitative analysis revealedDeatSpiegel’s
earlier covers primarily portrayed images of political figures fasra of national
identity. It was also determined that overall depictions of the Germaarfthgational
colors were displayed in subtle contexts. Rather than print a full-page spread of the
German flag, the covers would tend to use the flag for symbolic meaningsafoplexin
the form of a tie around the neck of a particular politician. Similarly, themadtcolors
were often used for the cover lines. The qualitative observations also revealadghat
occurrences of the German coat of arms had a negative connotation. Lastly, the most
common forms of symbols coded as other were in the form of major historical
monuments in Germany. The qualitative research not only supported some of the
guantitative results, but also provided additional insight into the importance of magazi
covers in portraying certain events to readers.

The first part of the results chapter provides a historical look at the gradual
changes in design elements useden Spiegekovers starting in 1947. This helps
provide context for hovDer Spiegelises design and visuals to display a certain topic.
This is followed by discussions of each of the four hypotheses, with breakdowns of the
guantitative results and the qualitative observations. The quantitative sectlads inc

graphs and tables that help explain the numerical results. The qualitativeanalys
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include cover images @er Spiegeto provide visual examples of symbols of patriotism
and national identity that are depicted on the covers.
A Short History of Der Spiegel’'s Cover Designs

WhenDer Spiegelvasfirst printed in 1947, the covers featured a thick red border
at the top and bottom of the page. Each of the black-and-white horizontal photos in the
first year of publication was of influential international individuals at ithe t Printed
below the photos and illustrations were the cover lines, which were in the form of photo
captions. A photo caption is defined as a sentence or line of text that describes the photo
(Harrower, 2008). Issue 15 (Figure 1) is an example of one of the earlier co¥ds of
in which the cover lines consisted of a key phrase pertaining to the image which was

further explained by a short description of the photo.

DER
.. BPIEGEL

Figure 1: Issue 15, 1947

© 15 (1947) DER SPIEGEL
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Although the majority of early covers had close-up photos of individuals, most of
which did not appear staged, the later covers in 1947 also featured illustrations of
particular individuals. Most of the time, the photos or illustrations were contaitied wi
the red border. However, on certain covers, parts of the pictured individual extended
beyond the top of the red frame, covering part of the nameplate. This is an exaaple of
cutout or silhouette in which some of the background of a photo is removed (Harrower,
2008). In comparison to the small font size of the photo caption, the nameplate was
considerably larger and written across two lines in the upper right-hand cother of
cover ofDer Spiegel The nameplate, which is also referred to as the “flag,” is the
official name of a publication (Harrower, 2008). Despite the thick lettefitige
nameplateDer Spiegelisually experimented with kerning, which is altering the space
between letters (Bear, n.d.). On the covers of 1947 there was an uneven spaee betw
some of the letters, particularly between the letter “I” and ther &’ in the word
“Spiegel.” Between 1947 and 1959, the spacing between the nameplate lettetsaas wel
other features on the covers began to transform, while design elements like tifalent
titles, and photo captions remained unchanged.

In contrast to the small photos and thick red frame of 1947, on the covers of 1959,
the red frame significantly widened and thinned down, completely encasing the cove
photo that also increased in size. The cover photos no longer occupied the caater sect
of the page like on Issue 15 (Figure 1), but expanded across the entire cover.h&Vhile t
cover lines on the covers of 1959 remained relatively similar to the covers of 947, t

size of the nameplate drastically decreased, fitting onto one line across tHehapde
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corner of the magazine. This is the nameplate design consistent with todaysafove
Der Spiegel Although the majority of covers of 1959 featured black-and-white close-up
photos of the facefer Spiegehklso began to incorporate more color into the cover

images, beyond the bright red frame, as shown on Issue 27 (Figure 2).

'DER SPIEGEL '
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Figure 2: Issue 27, 1959
© 27 (1959) DER SPIEGEL

Another significant design change was the introduction of the yellow diagonal
corner banner that wrapped around either the left or right-bottom corner oiviére ét
first the banners served as a platform on which to display the cover lines, as opposed to
placing the cover lines beneath the photo. Yet, in the following years, starting around
1960, the banners promoted specific stories featured in the issue that were natihecess
related to the cover image. Issue 40 (Figure 3) shows an example of the use héne ba
on a 1961 cover, in which the banner is used for the cover lines. Between 1961 and

1962, there was a particularly strong presence of the yellow banners on the ctreers. T
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banners began to change location from the mainly bottom right-hand corner as seen on

Issue 40 (Figure 3), to the bottom and upper left-hand corners of the magazine.

DER SPIEGEL

Figure 3: Issue 40, 1961
© 40 (1961) DER SPIEGEL

Another major, yet not as easily noticeable, change in design elementewas t
kerning between each of the letters of the nameplate. In 1962 the letters imémata
were evenly spaced. More specifically, the letter “P” no longer overshadbevéstter
“I” in “Spiegel” as was initially present on the earlier covers, eglgan 1947. Aside
from minor spacing alterationBer Spiegehlsostarted to change the cover line size,
location, color, and length, particularly on the covers of 1963, like on Issue 39 (Figure 4).
The cover line, which mentions the name of the individual on the cover, Herbert Wehner,
is depicted in bold white letters at the bottom left-hand corner. This was cootthey t
traditionally small black type of the cover lines on the earlier covers, weach

centered underneath the photos. The alterations in the appearance and word choice of the
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cover lines continued into the 1980s, during which time the covers featured elements that

reflected the newest design techniques used within the magazine industry.

DER 5PIEGEL

Figure 4: Issue 39, 1963
© 39 (1963) DER SPIEGEL

The late 1980s signified a major change in the elements of dedigpr &piegel
covers. Some of these changes were reminiscent of the earlier covers, drderatre
entirely new techniques that continued to draw the readers to the magazine.rakside f
the main topic that varied from cover to cover, the overall layout of the covers in the
1980s remained fairly similar to the 1960s, including the size and font of the nameplate
and the profile-sized photos, as shown on Issue 14 (Figure 5). Yet, unlike the primarily
black-and-white cover photos of the 1960s, the images on the covers of 1987 and onward
were mainly presented in color. On Issue 14 (Figure 5), the main headline appgars bol

and larger, extending across the entire bottom of the photo. In addition, the cover lines
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no longer just listed the name of the person on the cover, but incorporated short yet

catchy key phrases that drew attention to the main story.

DER SPIEGEL

Die Plufonitim-Wahl

Figure 5: Issue 14, 1987
© 14 (1987) DER SPIEGEL

Another alteration in the minor elements was in the application of the yellow
banner, which began to transform, particularly in color and location. The color of the
banners ranged from purple to green, residing on one of the four coriers $piegel
and at times placed diagonally on top of the nameplate, for example Issue 48 @yigur
In other instances, the banners were not present on the covers, like on Issue 14 (Figure 5)
The use of the banner motif continued to develop on the covers into the year 2000, in

which the banner on the covers was in the foreground of the photo.
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Figure 6: Issue 45, 1988
© 45 (1988) DER SPIEGEL

Aside from the modifications in certain visual techniques over the y@ers,
Spiegekontinued to employ the same overall arrangement of elements, with only minor
differences between covers. For exampler, Spiegebegan applying a variety of
effects to the covers in early 2000, including extending parts of the photo beyond the left
and right side of the red frame, as well as combining multiple images into one large
photo. The covers no longer mainly depicted close-up photos of a person direotly faci
the readers, but began to include full body images. Additioriadly Spiegel
experimented with the color of the frame, which changed from a bright red ¢ieysli
orange-red to an entirely orange frame that surrounds the photos on today’'sikevers |
Issue 3 (Figure 7). The red frame, or the orange frame as on Issue 3 (Figguon&)of

Der Spiegel’slesign features that dates back to 1947.
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Figure 7: Issue 3, 2009
© 3 (2009) DER SPIEGEL

From captivating headlines to colorful main images, the covers have greatly
evolved over the past half-century. Comparing the cover from 1947 (Figure 1) to the
cover from 2009 (Figure 7), several aspects, including the frame, have remairadd a vit
part of the cover-style through the years, while other transitioning compdraaats
highlighted the artistic attributes of the illustrators at the time. Althougyhyrof the
major changes in design, including switching from black-and-white to color phados a
extending the dimensions of the red frame, occurred in the early years of puo|itde
transitioning combination of elements nevertheless transformed the waycim thvéi
cover themes were presented to the public. By focusing on adjusting minor
characteristics of the layout, such as replacing the small photo captionsrgéihdad
more colorful headlines, and changing the orientation of the bamrer§piegestill

kept its main elements that helped accentuate the face on the cover. The tetimsform
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in layout provided additional insight into the role of design in relation to the themes of thi
study, namely hoMder Spiegeportrayed patriotism and national identity through
particular visual practices. While the previous section of this study providesf éobk

into Der Spiegel’'slesign changes from 1947 to 2009, the following section consists of
the results of the four hypotheses with numerical data, including graphs and ®&bles, a

well as visual observations that either support or disprove the original expedecheut

Hypotheses

Hypothesis 1. The number of symbols of German patriotism on the covers of
Der Spiegelill increase across the four seminal events and the associated years. This
hypothesis was not confirmed.

Quantitative results. From the 295 covers across all four events, there
were a total of 343 symbols, of which 82.2% were national identity, 5% were patriotism,
and 12.8% were both patriotism and national identity. The symbols of patriotism that
were analyzed included the symbols that were coded as patriotism and presepsted som
form of national identity. This provided a more substantial amount of data, for aftotal
61 symbols. Based on Graph 1, there was a gradual increase in patriotism syrobsls ac
the four events. The graph shows that between event two and event three, there was a
constant number of symbols which increased in the fourth event. According to Graph 1,

the 2006 World Cup portrayed the greatest number of patriotism symbols.
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Number of Patriotism Symbols across Events

Note. Event 1: building of the Berlin Wall; Event 2: reunification of Germany; Event 3:
adoption of the Euro; Event 4: 2006 World Cup.

To confirm the increase in symbols across the events, a one-way analysis of
variance (ANOVA) was conductedlthough Graph 1 shows an increase in patriotism
symbols, the ANOVA results indicated that there was no statisticalisamg in the
increase in symbols, which does not support the hypothesis. Based on the lack of
statistical significance, the events did not cause an increase in patsgtisols.

From the 61 patriotism symbols, the most readily employed symbols were
political figures (31.1%), and the second two most common symbols were the flag
(24.6%) and other (24.6%). The least present symbols were the coat of arms (11.5%) and
colors (8.2%). However, these percentages are the total number of eaclspatrioti
symbol from event one to event four. Some symbols of patriotism were used more in
relation to certain events than others. Table 1 shows the number of individual symbols i

percentages in relation to each event. As Table 1 indicates, in the first begdmtilding
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of the Berlin Wall, the greatest number of symbols was political figures.théet
subsequent events indicate a fluctuating increase in the presence of ggjiires. The
political figures decreased in numbers between the first two events, dropping from 50%
in event one to 29.4% in event two. The percentages of political figures remained
constant between event two and three at 29.4% and increased in event four to 30.4%.
While there was a strong presence of political figures in event one, Talkle 1 al
shows that there was no presence of the flag or colors until event two. However, there
was a fluctuating increase in the colors, coat of arms, and symbols coded asro®er a
the events. There was an exception with the flag, which gradually increaseeVfotn
one, in which there were none, to event four, in which 34.8% of the symbols were flags.
While the flag was greatest during event four, the presence of the coaisovas
particularly strong in event one. Looking at the percentages of symbols wighéwvents
alone, the greatest number of symbols in each event varied. For example, for twp event
event one and event four, the highest percentages of symbols were polities. figor
event three, there was a tie between political figures and symbols codbdraest @9.4%

as shown in Table 1.
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Number of Patriotism Symbols in Percentages in Relation to Events

Symbols Event 1 Event 2 Event 3 Event 4
h=4) n=17) {=17) n=23)

Political figures 50% 29.4% 29.4% 30.4%

Flag 0 17.6 23.5 34.8

Colors 0 5.9 11.8 8.7

Coat of arms 25 23.5 5.9 4.3

Other 25 23.5 29.4 21.7

Note. Event 1: building of the Berlin Wall; Event 2: reunification of Germany; Event 3:

adoption of the Euro; Event 4: 2006 World Cup.

In order to get a sense of how the symbols of patriotism were portrayed, the tone

of each symbol was identified, as shown in Graph 2. Patriotism is the love of a country

(Huang et al., 2006; Schaar, n.d.). Therefore, the majority of patriotism symbols,

specifically 68.8% were coded as positive and 31.1% were neutral.
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The graph reveals that the strongest forms of both positive and not necessarily
positive or negative symbols were political figures, the flag, and symbols iddrdsi
other. The graph also shows that political figures were the most common positive
symbol. On the other hand, the greatest number of symbols that were considered not
necessarily positive or negative was the symbols coded as other. Pogtices fivere
the second greatest neutral symbols, followed by the flag. The remainingmols,
the coat of arms and colors, were equally positive across the events. Howeseat the
of arms and colors greatly varied as neutral symbols. As opposed to the colers, ther
were more coat of arms as neutral symbols. Although the quantitative data didwot s
an increase in patriotism symbols across the four events, the qualitative obssrvat
nevertheless provided insight into the visual forms of patriotism.

Qualitative results. During Der Spiegel’'sfirst year of publication, the
majority of covers featured a black-and-white photo of an influential figune former
United States President Harry Truman to German politician Max Reimann. In 1847, t
only presence of color on the covers was the bright red border that framed thelgraysca
images. The photos printed on the covers were mostly profile imagesrfgaturi
headshot or an image of the person’s upper body, thereby drawing focus to the
individual’s facial expressions. As a result, the close-up images of the paktici
whereby the face or the upper body occupied 70% to 80% of the page, resulted in a
memorable impact on the readers. The depiction of political figures was not only
relevant in terms of the magazine’s design, but also as a form of patriditisas during

the first event, the building of the Berlin Wall, that the cove@&f Spiegethat were
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considered visually “patriotic” primarily presented the main symbol ofqiegim at the
time, namely politicians.

From featuring a new chancellor to highlighting the major achievements of a
political party leader, the covers that were patriotic often depicted pbfiticires in a
positive manner. By printing photos of politicians in a positive light, such as looking
particularly friendly or professiondler Spiegelevealed a sense of pride in Germany’s
politicians. For example, Issue 15 (Figure 8) features a close-up photo ohvitst ne
leader of the Christian Social Union (CSU) political party at the time zRrasef
Strauss, looking particularly happy. Even though Strauss is not looking dirtetttéy a
readers, he still exudes a positive attitude to the target readership, thenperolic. By
capturing Strauss in his natural environment, the photo does not appear staged, thereby

accentuating Strauss as a positive symbol of Germany.

DERSPIEGEL |

Figure 8: Issue 15, 1961

© 15 (1961) DER SPIEGEL
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While the building of the Berlin Wall and the years associated with the event
strictly highlighted the influential political figures at the time, teenification of
Germany marked a new form of visual patriotism on the covdbepEpiegel In
comparison to the covers of the 1950s, the late 1980s presented new design techniques
that altered the look of the patriotism symbols by incorporating more diversgrbacd
images and applying a range of photo angles such as full body images. Rather than
merely featuring a close-up of one politician, the later covers often pattpayicical
figures in relation to other symbols such as the flag or the coat of armsha wit
politician from a different party. Yet, similar to 1959, many of the covers letv@a
sense of patriotism by depicting politicians in a positive way. Howeveratidredovers
also presented more visual instances of the German flag and national colors.

While certain covers depicted an image of the flag spread across thepagtre
the flag was typically pictured in the context of a specific theme or topichetiet the
form of a tie dangling around the neck of a politician, or printed on the diaper of a
toddler. For example, Issue 52 (Figure 9) depicts the flag in the shape of a ribbon
wrapped around the Brandenburg Gate. The flag not only highlights the historic
monument that represents German history, but also symbolizes the unveiling of a new

reunited Germany after the fall of the Berlin Wall.
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Similar to the flag, the symbols categorized as other were often displayed in
varying contexts, from a D-Mark to the Brandenburg Gate. On the other hand, the
national colors were commonly used for one particular design element, nametyds pa
the cover lines. At times the colors were not immediately apparent, but nonetheless
helped emphasize the meaning behind the cover image, while at the same time alluding t
a sense of German pride. For example, on Issue 44 (Figure 10) the nationalreolors a
spread out across the cover. The black is symbolized by the darkness of night, and the
yellow and red are exhibited within the main headline “Volk Ohne Angst” (People
without Fear). The combination of the cover line and the crowd marching in unison
reiterates the people’s collaborative efforts as a German commighitiyng for their

rights in the German Democratic Republic (GDR) before the fall of the Bedih W



59

DER SPIEGEL

VOLK OHNE
_ ANGST

Figure 10: Issue 44, 1989
© 44 (1989) DER SPIEGEL

Der Spiegetontinued to present an increasing number of patriotism symbols
across the four events. Yet, the coat of arms rarely appeared on the covers &nd usual
consisted of the Weimar eagle without the yellow background. When the coat of arms
did appear, the German eagle at times represented a certain strengtlograsds \sgen on
Issue 26 (Figure 11), in which the Weimar eagle is perched on the Brandenhairg Gat
with the words “Der deutsche Kraftakt” (German Feat of Strength) pratexss the top.

The image of the eagle dates as far back as 800 AD, when the single-headed eagle
was a symbol of imperial power (“The federal eagle,” n.d.). The eagle is not only
representative of a historical symbol, but it was also a part of the impetialf@ans of
the German Empire, and was retained during the Weimar Republic (“Fedatalf
arms,” n.d.). The Weimar Republic was the government of Germany from 1919 to 1933

(“Weimar Republic,” n.d.). The first version of the black eagle on the coatnsf\aas
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regarded as the “Reichsadler” (Reich Eagle), and was later com&ddimar eagle

during the Weimar Republic (“Federal coat of arms,” n.d.). The Weimar Repwhich
developed after Germany was defeated in World War |, was met with harsh economi
times including inflation (Bookbinder, 1996). The early 1920s nevertheless marked a
sense of creativity in the Weimar culture, particularly in the form of peetd art (Gay,
2001). While expressionist painters and poets dominated the cultural scene of the
Weimar Republic (Gay, 2001), the initial designs of Germany’s coat of aass w
developed during the Weimar period (“Federal coat of arms,” n.d). Although Issue 26
(Figure 11) is not a direct reference to the Weimar period, the cover emphbsirele

of the coat of arms in Berlin since the reunification. There is neverthesésmg

presence of the Weimar eagle on the cover, that reiterates the pride iang@erm
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As the results indicate, during the first event, the building of the Berlin, Dfal
Spiegefocused more on the political climate of Germany. As the years progrdssed, t
symbols of patriotism obBer Spiegemore closely resembled what signifies patriotism
today, such as flying a country flag. The strong visual use of flags and ovéialigra
symbols only began with the reunification of Germany in 1989, and continued to recur in
the following years. The covers pertaining to the 2006 World Cup had a particularly
strong presence of patriotism symbols. The visual form of patriotism in theg@ér
ranged from the overall success of the 2006 World Cup in terms of how Germans view
themselves to the support of a political figure. For example, Issue 17 (Figurepit23 de
the Federal Minister of Labor and Social Affairs, Ursula von der Leyen, rasfa
family portrait. The fact that the cover states “Ich bin Deutschland” (IGemmany)
reveals von der Leyen’s pride in being part of the German family. The isover
focusing on patriotism in the sense of portraying the flag and national colors haut rat
on specific aspects of the lifestyle in Germany, including kids, church, aret.care
Whether discussing the role of a recently appointed political figure or the devekopime
the German household, the meaning of patriotism greatly varied between covers, but,

nevertheless, emphasized pride in the German way of life.
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Hypothesis 2. The number of symbols of German national identity on the covers
of Der Spiegelvill increase across the four seminal events and the associated years. This
hypothesis was confirmed.

Quantitative results. There were a total of 326 symbols of national
identity of which 51.2% were political figures, 17.5% other, 13.2% the German flag,
10.4% the coat of arms, and 7.7% the national colors. The national identity data also
included the covers that had a combination of patriotism and national identity symbols.
Based on the data, there was a fluctuation in the increase in national idenbtisy
Graph 2 shows that the number of symbols significantly increased from event one to
event two, but then decreased from event two to event three. The number of symbols
remained fairly constant between events three and four, with only a smeakhskean

symbols. Nevertheless, as the graph indicates, there was an overall incssaskdls,
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especially in relation to the first and fourth event, in that there were muoiwoss/ of
national identity in event four than there were in event one. Unlike the symbols of
patriotism, which were greatest during the fourth event, the 2006 World Cup, Graph 3
shows that the greatest number of national identity symbols occurred duringvavent
the reunification of Germany.
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Number of National Identity Symbols across Events

Note. Event 1: building of the Berlin Wall; Event 2: reunification of Germany; Event 3:
adoption of the Euro; Event 4: 2006 World Cup.

The fluctuating increase in symbols between the four events is further broken
down in Table 2, which lists the percentages of the five symbols occurring around each of
the events. As shown in Table 2, the political figures symbol was the most reseatily
symbol within each event, while the coat of arms and national colors werellyethera
least common used symbols on the covers. Yet, while the majority of symbolseadcreas

from event one to event two, the number of political figures decreased from 84.7% to
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43.7%. The percentage of political figures was strongest during event one hadter w

the numbers fluctuated between event two and event four. On the other hand, the flag
and symbols identified as other showed a steady increase in numbers acrosstshe eve
While the flag was used most frequently during event four at 17.8%, the symbols as other
revealed a sudden drop in frequency during the last event, the 2006 World Cup, and were
greatest in frequency during event three. The two remaining symbols, theamdocoat

of arms had the strongest fluctuations in percentages, increasing and decréghasing w

every given event, with a peak in numbers during event two.

Table 2

Number of National Identity Symbols in Percentages in Relation to Events

Symbols Event 1 Event 2 Event 3 Event 4
(n=59) n=119) n=75) n=73)

Political figures 84.7% 43.7% 44% 43.8%

Flag 1.7 14.3 16 17.8

Colors 1.7 11.8 5.3 8.2

Coat of arms 5.1 14.3 9.3 9.6

Other 6.8 16 25.3 20.5

Note. Event 1: building of the Berlin Wall; Event 2: reunification of Germany; Event 3:
adoption of the Euro; Event 4: 2006 World Cup.

To determine the significance of national identity symbols between theseaent
one-way analysis of variance (ANOVA) was conducted. The results of the ANOV
calculations are listed in Table 3, which shows the statistical significdribe data.
Table 3 indicates that there was a statistical significance in thasedérequency of

political figures, flag, colors, coat of arms, and other.
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Table 3

One-Way Analysis of Variance of National Identity Symbols between Events

Symbols 1 2 3 4 df MS F p

Between groups

Political figures .19 .20 13 A2 3 464 3.494 .015
Flag .00 .07 .05 .05 3 178 4587 .003
Colors .00 .05 .02 .02 3 119 5.175 .001
Coat of arms .01 .07 .03 .03 3 160 5.031 .002
Other .02 .07 .07 .06 3 178 3.560 .014

Note. Event 1: building of the Berlin Wall; Event 2: reunification of Germany; Event 3:
adoption of the Euro; Event 4: 2006 World Cup.

Not only did the four events demonstrate an increase in the use of symbols, but
the tone, the way in which national identity was depicted, also played a role in tHé overa
significance of the symbols. While the patriotism symbols were, éomibst part,
portrayed in a positive way and encouraged a certain German pride, the depiction of the
national identity symbols ranged from positive to negative to neutral. Of the 326
symbols of national identity, 48.8% of symbols were not necessarily positive or negative
Of the remaining symbols, 37.1% were negative and 14.1% were positive. Graph 4
indicates the tone of each of the five symbols across the four events that tegoeized

as positive, negative or not necessarily positive or negative (neutral).
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Due to the significant presence of political figures as the major natiomityde
symbol, as revealed in Table 2 on page 64, the politicians’ category also prelsented t
greatest range in tone as shown in Graph 4. The majority of political figureagnd fl
symbols were neutral in tone and the least number were positive in tone. On the contrary,
the majority of the remaining symbols, colors, coat of arms, and symbols coded as other
were mostly negative. In all cases, each of the symbols had the least numbéivef pos
instances in relation to the events. While Graph 4 entails the total tone of national
identity symbols across the events, Graph 5 shows the total number of positive, negative,

and neutral symbols by event.
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Note. Event 1: building of the Berlin Wall; Event 2: reunification of Germany; Event 3:
adoption of the Euro; Event 4: 2006 World Cup.

Graph 5 shows that the tone of the symbols across the events varied, especially
those that were coded as negative. From event one to event four, the neutral symbols
remained relatively constant, ranging between 37 and 42 symbols per event and the
associated years. Based on the graph, the number of positive symbols chahtgd slig
between events. On the other hand, the negative symbols varied greatly betwéen eve
and were significantly strong in event two, the reunification of Germany acgrt
what was originally anticipated. From the 61 negative symbols in event two, politica
figures (39.3%) and other (19.7%) were most strongly present, followed by the coat of
arms (14.8%), colors (14.8%), and flag (11.5%). However, event two also had the
strongest presence of positive symbols of all the events, of which politicedgigvere

most common (43.7%), followed by the coat of arms (18.7%), other (18.7%), flag
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(12.5%), and national colors (6.3%). The graph also reveals that the first event had the
second highest number of positive symbols, but the least number of negative symbols.
Since event two had the overall highest number of total symbols across all events
(Graph 5), there were also a greater number of symbols within each of tharieateg
(Table 2). This can be attributed to the significant range in the positive, negative
neutral symbols that occurred within event two. Despite the fluctuation in the number of
national identity symbols and the overall tone across the four events, the quantitative
results also contribute some details about the visual forms of national identity.
Qualitative results. In the first few years of print, at about the time when
the Berlin Wall was being built in 1961, national identity on the covers pertained to
political figures and how they represented a former war-torn country. AirtteDer
Spiegeldid not necessarily portray politicians in a positive or negative light, but rather
focused on what the different individuals on the covers meant for Germany.nCertai
covers showed clear criticism of or favoritism for particular politicianswé¥er, the
majority of covers from 1959 to 1963 presented a neutral view of politicians. This was
often accomplished by presenting a certain everyman aspect to the individtwaksdpic
on Der Spiegelfocusing less on their position within a specific organization and rather as
a member of the German public. By doingBer Spiegetoncentrated all of the visual
emphasis on the individuals being shown on the covers with simplistic yet important
details. This included featuring close-up photos of politicians with either aesgrapf

background or a memorable image pertaining to the cover topic.
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Later covers, particularly around the reunification of Germany, not only prdsente
a greater range in overall symbols, but also in positive, negative, and neutral
representations of symbols, especially political figures. During this peovdrs
included symbolic representations of political figures’ associatiatiisarparticular
political party. The forms of visual symbolism ranged from political palptyreviations,
including the letters SPD (Social Democratic Party of Germany)eprismtross the cover,
to boldly stated metaphors, such as the image of a green blanket wrapped leeamd t
founder of the Green Party, Jutta Ditfurth on Issue 20 (Figure 13). Ditfurthrappe
almost superhero-like with her green cape and the words “Atomkraft: NekeDa
(Nuclear Power: No Thank You), which not only highlights her strength and beliafs as

member of the Green Party, but also what she represents for Germany as.a whol
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Figure 13: Issue 20, 1987

© 20 (1987) DER SPIEGEL



70

While Der Spiegebften praised the faces on the covers, it also questioned
politicians’ goals of improving Germany. Despite the fact that the reutnoficaf
Germany marked a positive turning point in Germany'’s histoey,Spiegehevertheless
became critical of certain political figures who were represei@@gnany at the time.
Aside from portraying political figures as caricatures, the covecsaitributed a certain
child-like demeanor to a politician’s actions, such as displayed on Issueylifie(E4)
and Issue 49 (Figure 15). Whether it is former Minister of Treasury, Gerhard
Stoltenberg, who is pictured on the cover blowing bubbles, or the current Chancellor
Angela Merkel, who is shown pouting in the corner of a rddear,Spiegels openly
critical of their decisions. Apart from depicting certain individuals in an
uncompromising way, some of the other national identity symbols, including the use of

the coat of arms, also alluded to an unfavorable and disapproving undertone.

[DER SPIEGEL
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Figure 14: Issue 10, 1987

© 10 (1987) DER SPIEGEL
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Despite the decreasing presence of Germany’s coat of arms following th
reunification of Germany, the image of the Weimar eagle neverthelesseaed
Germany in a wide range of contexts. The portrayal of the eagle as a fortioodha
identity was negative for the majority of covers, as seen in Graph 4 on page 66. The
Weimar eagle often referenced a sense of hopelessness, fear, andinestnang
Germans. In other instances, the Weimar eagle was paired with the intagaafional
colors or a politician. Yet, with the newly reunified Germany, the coat of afthe
GDR also subtly appeared as a symbol alluding to Germany’s past. Attti@&DR
coat of arms was not immediately recognizable. In context, the coat obtiems

referenced the end of the GDR, like the crumbling coat of arms on Issue 45 (Fyure
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Figure 16: Issue 45, 1989
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Unlike today’s coat of arms, which features the Weimar eagle, the coatof arm
from the GDR consisted of a hammer and compass surrounded by a ring of rye (“East
Germany 1949-1990,” n.d.). Symbolically, the coat of arms stood for the “working
class,” “intelligentsia,” and “farmers” (“East Germany 1949-1990,” n.ah)1950, the
GDR coat of arms was added to the flag of East Germany (“East Germany319-
n.d.), as seen pictured on the red horizontal stripe on each of the five flags on Issue 45
(Figure 16). In a similar sense, the Nazi Party added a swastika to tloé @oas
beneath the Weimar eagle during Hitler’s reign (“The federal gagtk), as shown on
Issue 19 (Figure 17).

Although the Nazi version of the coat of arms was long retired, Issue 19
(Figure 17) is a reflection of the past and the shadow that Hitler continuest tmca

Germany, which is described as “Hitler's Langer Schatten” (Hstleong Shadow). In
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other wordsPer Spiegels discussing “Die Gegenwart der Vergangenheit” (The
Presence of the Past) in today’s and tomorrow’s Germany. While the cdeetsref
national identity in relation to Germany'’s history and controversial figitress around
the reunification of Germany that a new visual form of national identity wialliyi

taking shape, as more symbols began appearing with every issue.
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Figure 17: Issue 19, 2001
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From the Brandenburg Gate to a German pasdpertSpiegepresented a wide
range of symbols categorized as other. Of the total number of symbols coded for 1989,
the tone of the national identity symbols that were identified as other were gfietede
in a negative light (Graph 4 on page 66). This was particularly true of Germany’s
geographic shape and the national currency, including the D-Mark and the Euro.
Although the image of German currency was hardly present on the coversiaietiog

the building of the Berlin Wall, the D-Mark, and later the Euro, were often eelpict
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varying forms, from political bribery to embezzlement. SometiBwsSpiegeivould
combine the geographic shape of Germany with the image of currency assahe
emphasizing certain points through the significance of visual elements aloa@a As
individual symbol, the geographic shape of Germany was often depicted in the form of a
tree, as seen on Issue 39 (Figure 18). The tree is lacking a significant poltiavesfat

its top, with individuals representing political parties, unions, and bureaucrats in
Germany stifling the tree’s growth with a rope tied around its base. Heresg¢he tr

represents the larger concept of a throttled Germany. In a similar sgmdmls like the

flag and colors were often used to emphasize the hidden significance of théeheover t
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Figure 18: Issue 39, 2002
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Like the patriotic covers from the late 1980s, the German flag and national colors
not only began to steadily appear after the reunification of Germany, butlatsao
the larger ideas printed on the covers. The flag alone signified somethitigepbsit in

the context of the covers, the flags could represent anything from capitaliSermans’
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lack of motivation. At times, the flag was not merely a background element of the

overall larger image, but instead occupied a significant amount of sp&er @piegel

covers, extending to around 40% to 50% across the page. On the other hand, the German

colors would not particularly visually stand out, but instead added subtle meaning to the

different cover components. Similar to the patriotic covers, the colors ashalsyf

national identity would blend in with the various elements to emphasize the cover topics.
As the gualitative research shows, the representation of each of the symbols of

national identity, aside from political figures, remained visually sinaitaoss the later

events of this study. Regardless of presentation, each of the symbols on the covers

presented bold and meaningful statements about Germany over time that togigther

define what constitutes German identity.

Hypothesis 3. The German flag and colors are the visual forms of patriotism and
national identity that are used most commonly on the covdden$piegefor the
chosen events, as opposed to the symbols of the coat of arms, political figures, and
symbols as other. This hypothesis was not confirmed.

Quantitative results. From the 343 patriotism and national identity

symbols, political figures appeared most often on the covddgEpiegel A total of
52% of the symbols were political figures, while the symbols coded as other were the
second most used at 17%. The German flag was the third most commonly employed

symbol with a total of 14%, followed by the coat of arms at 11%, and the colors at 8%.
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Breaking down the symbols by event and the associated years reveajedliticat
figures had the greatest numbers across all of the symbol categories.

Qualitative results. Although it was initially expected that the German
flag was the most common form of patriotism and national identiesrSpiegelthe
data showed that political figures were more readily apparent from theviast to the
last event. During the years pertaining to the reunification of GerrbemySpiegel
portrayed political figures for a wide range of subjects. At certairstithe face of a
political figure was featured on the yellow diagonal corner banners. Howeegesnof
political figures on the banners were not counted as part of the coding processl, Inste
the quantitative research focused on the depiction of symbols such as polities agur
part of the main cover image.

The covers from the 1950s presented political figures in a simplistic manner, with

a single color background and small captions. This later evolved, as more colce diver
backgrounds, and bigger headlines were applied to the depiction of political fiQaes.
Spiegelbparticularly emphasized the choice of background, often using imagesgétati
nature or weather that connected to the political figure on the cover. This was
particularly true for covers pertaining to the years of the reuntdicaf Germany. For
example, Issue 8 (Figure 19) portrays the public dispute between two politforaner
Chancellor Helmut Kohl and the current Chairman of the Left Party, Hans Modyow, b

featuring a dark sky and thick clouds.
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Figure 19: Issue 8, 1990
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Similarly, Issue 30 (Figure 20) features former Chancellor of Gern@aashard
Schréder, overshadowed by a cloudy sky. This represents a visual form wneraic

doubt surrounding Schréder.
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Figure 20: Issue 30, 2004
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Der Spiegetrew not only from images of weather to serve as metaphors of
certain political issues, but also other aspects of the natural environment, sueh as
image of a large sunflower on Issue 3 (Figure 21). Three members of dreRzmy are
walking towards a sunflower that resembles the sun, making a direct connectien to t

environmental goals associated with the Green Party (“Green partyrab@®gt' n.d.)

with the main cover line “Der Griine Traum” (The Green Dream).
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Figure 21: Issue 3, 1987
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Figures 19 through 21 not only demonstrate the subliminal meaning behind the
larger background images, but also the distinct visual relationship between the
background and the politicians on the cover. For example, on Issue 8 (Figure 19),
Helmut Kohl and Hans Modrow blend in with the cloudy weather in the background,
making the larger image and its message appear particularly strongarigjran Issue 3

(Figure 21), the three politicians and the sunflower visually complement each other,
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therefore emphasizing the roles of both the background and the political figuresds part
the cover story. On the other hand, on Issue 30 (Figure 20), the background dominates
the overall cover. This makes Schrdder, who is pictured in the bottom left-hand corner,
appear almost insignificant compared to the overall cover. While the covers déthe la
1980s switched between the placement of political figures and the background, on the
earlier issues of 1947, political figures were primarily in the foregrounteatavers, at
times even partly covering the nameplate. This was rarely the case/éos starting in
1987, in which political figures were centered or depicted in one corner of the cover, but
hardly extending beyond the red frame surrounding the image.

Although the majority of covers across the four events primarily focused on
political figures in office at the time, certain covers in 1987 and onward alswdddey
historical figures of Germany, including Adolf Hitler. There was a paldrly strong
reoccurrence of images of Hitler @er Spiegeln 2004, referencing everything from a
film about his life to his attempted murder in 1942ker Spiegeivould feature historical
photos from the Hitler era, while other covers juxtaposed full cover imagedeaf dfito
the background. While most instances were a direct reference to Hitletreersial
past, other covers associated Hitler with recent situations or politicagiguGermany.

From historical figures to weather-specific conditions, political figwee
grouped with a diverse selection of background images throughout the years, including
the black, red, and yellow horizontal stripes of the German flag. Sometimescapol
would directly flaunt the flag, as shown on Issue 9 (Figure 22), in which the cover is

crowded with various German politicians. The fact that each politician is holdling a
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and the main headline is “Lachnummer Deutschland” (Laughingstock Germany),
presents a certain irony. The German colors and flags depict a form of padeveét,
the cover is also questioning the state of the nation, specifically whettadetlightly
political issues, including healthcare reform.
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Figure 22: Issue 9, 2004
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Aside from featuring figures on the cover waving the flag, other times, the flag
was a part of the overall image, like on the hood of a car on Issue 21 (Figure 23). The
cover is pointing to the fact that former Chancellor, Helmut Kohl, is trying to gethe
recent reunification of East and West Germany with the subhead that reads 4darE
Einheit” (In a Hurry for Unity). Both Kohl and his passenger are wearinktiesavith
the German flag, and the words “Kohls Machtrausch” (Kohl’s Power Trip) boldiiewr
across the cover. In context, the cover is specifically questioning Kohl’s invaivteme

and motives in the Unification Treaty, officially referred to as the “Two ptus F
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Treaty,” which called for negotiations between the Federal Republic of Ge(RB®),
the GDR, and the four countries occupying Germany, namely France, the United

Kingdom, the United States, and the Soviet Union (“Two plus four treaty,” n.d.).
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Figure 23: Issue 21, 1990
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The German flag not only shared cover space with major politicians at the time
but also with general depictions of what it meant to be German, especially in the
reunified nation. What were previously known as two distinctly different Gerrags, fl
one bearing the GDR coat of arms (“East Germany 1949-1990” n.d.), soon became one
universal symbol of national identity within a reunified Germany. Issueigr@=24)
represents the struggles that the newly united Germans faced in 1990, as people who once
lived worlds apart on opposite sides of the Berlin Wall, were to coexist togethdr. Wit
the words “Vereint aber Fremd: Die ungleichen Deutschen” (United but Stsaiigpe

Unequal Germans), Issue 39 (Figure 24) is addressing the differences a$tlaad
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West German societies on the cover by accentuating their differenaedingcl
appearance, even though they are bound together by their nationality, asssmtsat by

their intertwined neckties.
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Figure 24: Issue 39, 1990
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While the image of the country flag on the necktie became a reoccurringomotif
the covers, especially during the time of the reunification of GernizrySpiegehlso
focused on the depiction of the country capital, Berlin. As the second most common
form of patriotism and national identity, the symbols coded as other surrouheling
reunification of Germany often pertained to the development and historicalcsigng
of the city of Berlin. The covers included images of historical landmarks such as the
Brandenburg Gate and the Television Tower, which didn’t appeBeospiegelntil
after the Berlin Wall fell. The covers rarely had a full-page depictionabfifes

associated with Berlin. Instead, the cityscape was generally usdzheksdaop, drawing
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focus to the main image like on Issue 44 (Figure 25). The Brandenburg Gate and the
Television Tower are both visible on the bottom of the cover, setting the location of the
cover story. Yet, the mysterious figure is taking up 80% of the image. Even though the
background is not in focus compared to the man carrying a suitcase full of reagey,

of the different elements, from the cover lines to the background color gradeent, ar

visually working together to draw attention to the story of graft from the GDR.
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Figure 25: Issue 44, 1990
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Despite the lack of covers prior to 1989 with images pertaining to Berlin, which at
that time was a taboo subject that for years merely drew focus to a dividedycthent
later covers celebrated the “Comeback einer Weltstadt” (Comeback ofld Wor
Metropolis) as shown on Issue 12 (Figure 26). Through the birds-eye view iitustrht
the city,Der Spiegels acknowledging and embracing Berlin as an overall city and its

connection to America, China, and Russia, rather than highlighting certain l&scmadr
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key political figures. Aside from the relatively strong presence of pdlitgares and
symbols coded as other compared to the German flag, each of the symbols ranged in
meaning and significance that in one way or another underlined Germany’'destyugg

historical pride, and plans for the future.
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Figure 26: Issue 12, 2007
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Hypothesis 4. There are more symbols of patriotism and national identifyesn
Spiegelkovers after each of the series of events than before the .eVdémshypothesis
was confirmed.

Quantitative results. Of the four events, all but one event showed an
increase in symbols after each event. Graph 6 shows the number of symbols before,
during, and after the events. According to the graph, event three, the adoption of the

Euro, had a greater number of symbols before versus after the event. For each of the



85

remaining three events, all of the patriotism and national identity symboédsgnesater

after the years pertaining to the event. Nevertheless, event three kaddhd highest
number of symbols before the event. The graph also shows that the covers after event
two, the reunification of Germany, had the strongest increase in overall symiooés be

versus after the event.
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Graph 6

Number of Patriotism and National Identity Symbols Before, During, and After Events

Note. Event 1: building of the Berlin Wall; Event 2: reunification of Germany; Event 3:
adoption of the Euro; Event 4: 2006 World Cup.

To confirm the significance in the number of symbols before the reunsincati
Germany to the symbols after the eventfest was conducted. The results of the
t-test are shown in Table 4, which reveals that there was a statistichtaigre in some
of the symbols after the event versus before the event. There was anoexegptihe
political figures, flag, and colors, which showed no statistical significemttee rate of

occurrence as shown in Table 4.
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Independent Sample T-test of Symbols Before Versus After the Reunification ofyGerman

Symbols Before After df t p
Political figures .25 15 201.329 1.697 .091
Flag .04 A1 172.112 -1.899 .059
Colors .03 .05 194.423 -731 465
Coat of arms .00 A3 103.000 -3.836 .001
Other .01 13 120.477 -3.401 .001

Note. Group event years: before (1987-1988); after (1990-1991).

While event two showed the strongest contrast in relation to the number of

symbols before versus after the event, Graph 6 also reveals that there wera mini

decreases in the patriotism and national identity symbols before event two,ewefiore

three, and before event four, to the number of symbols during each of the events. On the

contrary, in event one, there was a significant drop of about 10 symbols, from before to

during the event. The difference in symbol occurrences before versus duringrite e

is also evident in Table 5, in which the five symbols are broken down in percentages

before, during, and after each event.
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Table 5

Number of Patriotism and National Identity Symbols in Percentages Before, During, and
After Events

Symbols Event 1 Event 2 Event 3 Event 4
(h=59) n=121) n= 80) n=83)

Political figures

Before 35.6% 21.5% 16.3% 15.7%

During 13.6 8.3 16.3 4.8

After 35.6 13.2 12.6 16.9
Flag

Before 0 3.3 7.6 2.4

During 1.7 2.5 1.3 4.8

After 0 8.3 7.6 8.4
Colors

Before 0 2.5 1.3 1.2

During 0 5 2.6 4.8

After 1.7 4.1 2.6 1.2
Coat of arms

Before 1.7 0 2.6 2.4

During 3.4 4.1 3.8 2.4

After 0 10 2.6 4.8
Other

Before 1.7 .8 11.3 3.6

During 1.7 4.1 5 1.2

After 3.4 10.7 7.6 9.6

Note. Event 1: building of the Berlin Wall; Event 2: reunification of Germany; Event 3:
adoption of the Euro; Event 4: 2006 World Cup.

The majority of symbols in Table 5 appeared to increase from before toaadter e
event. However, depending on the event and the symbol, certain symbols at times
decreased from before to after the event, for example the number of pbgtices in
event two. What was 21.5% of political figure symbols before the reunification of
Germany, decreased to 13.2% after the event. At other times, the symbeds stay

constant. For instance, the number of colors pertaining to event three was 2.6% during
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and after the event. Some of the data in Table 5 also supports the information presented
in Graph 6. For example, there were often less symbols during an event than before an
event. Table 5 not only details the specifics of the overall symbols in relatiom ¢vent
years, but also highlights what the symbols mean for each event as a whole.

Between the four events, the highest percentages of symbols were political
figures. This is particularly true of event one, which started with 35.6% pbfigoees
before the building of the Berlin Wall. Yet, there were hardly any chandgbe
presence of the flag and colors related to event one, which ranged between 0% and 1.7%.
During event two, the numbers were spread out across the symbols, with a strong focus
on political figures as well as the category defined as other, which was 1Qer%eaf
reunification of Germany. There was also a strong presence of flags surrowrafihg e
two, increasing from 2.5% during the second event to 8.3% after the event. The adoption
of the Euro and the 2006 World Cup had overall high percentages of political figures and
symbols coded as other. Yet, event four also had a high number of flag symbols that
continued to increase from before (2.4%), to during (4.8%), to after (8.4%) the 2006
World Cup. During the fourth event, the covers had a strong presence of colors.
However, the colors decreased after the 2006 World Cup occurred. According to Table
5, during the 2006 World Cup, 4.8% were colors, which decreased to 1.2% in the years
after the fourth event. Although the percentages varied by event and symbok Table
nonetheless shows that certain symbols were apparent in some events more than others

which helps to shed meaning on the qualitative observations.
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Qualitativeresults. As the data from the four hypotheses reveals, political
figures were a commonly used symbol@er Spiegetovers across all of the events.
Around the building of the Berlin Wall, every few covers had a political figure who was
involved in or influenced the major issues of the early 1960s. The year 1961 signified the
tensions that were brewing across Germany, as East Germans fled theirmeem
system to a democratic West Germany (Burgan, 2008). The flow of Easai@eto
West Germany eventually resulted in the building of the Berlin Wall (Burgan, 2008).
Despite the pressing times, none of the coveBenfSpiegeln 1961 presented images of
the physical concrete wall separating East from West Germany. Of theug3 in 1961,
it is not immediately apparent which cover pertains to the issues surroundmngltiveg
of the Berlin Wall. The cover that remotely pertains to a divided Germany is ga oha
John F. Kennedy and General Maxwell Davenport Taylor. The cover addresses their
mutual efforts to develop military strategies in response to the Berliis ©fi$961. As
part of the Berlin Crisis of 1961, Soviet leader, Nikita Khrushchev, called for
negotiations to end the occupation of West Berlin by troops from the United States,
United Kingdom, Great Britain, and France (“Berlin Wall,” n.d.). The firshalis
instance of the Berlin Wall ober Spiegebid not appear until 1962 on Issue 13 (Figure
27). The main cover line “Flucht Durch die Mauer” (Escape through the Wall) and the
image of the guardsman in the background relates to the aftermath of liha\Bdlr and

those who tried to cross.
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“Unternehmen ,Reisebiiro™;

FLUCHT DURCH DIE MAUER

Figure 27: Issue 13, 1962
© 13 (1962) DER SPIEGEL

The next appearance of the Berlin Wall on the covers was in 1989 on Issue 46
(Figure 28), which followed the reunification of Germany. On the cover, Garara
taking the destruction of the Berlin Wall into their own hands, as one man is chipping
away at the graffiti-covered barrier with an axe. The fact that a roveiwh&hs is
standing on top of the Berlin Wall below the headline “Das Volk Siegt” (The People
Win) shows a certain pride in Germany, now that the barrier between East and Wes
being dismantled. The subheads printed on the cover, “Offene Grenzen” (Open Borders)
and “Freie Wahlen” (Free Votes), particularly highlights the newly atfafreedom for

Germans to cross the border once more.
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[ER SPIEGEL
DAS VOLK SIEGT

Figure 28: Issue 46, 1989
© 46 (1989) DER SPIEGEL

Following Issue 46 (Figure 28), there was an increasing use of flagdl as we
other symbols such as the reoccurring images of the German currency avet thfe ¢
arms, which is reiterated in the quantitative data of the hypothesis. Theeesirang
presence of the GDR coat of arms leading up to the reunification of GermanyheYet, t
covers of 1990 also marked the presence of the German currency. Several covels ar
this time featured political figures that often referenced the losstefrataney,
particularly as concerns over losing the D-Mark as the currency in Ggewalved.
This is evident on Issue 50 (Figure 29), which includes the words “Angst um die Mark”
(Fear about the Mark) that represents Germany’s hesitations of@agrthe D-Mark for
another currency, the Euro. This is seen by the fact that parts of a D-Magkeéring
destroyed by stars, which are found along one side of today’s Euro coins (“Garman E

coins,” n.d.). The circle of 12 stars, which are a part of the European Union éag, ar
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symbol of “perfection,” “completeness,” and “unity,” that together “represelidarity

and harmony between the people of Europe” (“The European flag,” n.d., para.l).

UM DIE MARK

Figure 29: Issue 50, 1991
© 50 (1991) DER SPIEGEL

In the years associated with the reunification of Germany, the covarsefita
images of D-Mark coins and bills, yet there was more visual emphasis onrtheXxoi
the other hand, during the years preceding the adoption of thel®air8piegemainly
presented D-Mark bills on its covers in varying forms. Once the Euro becamédia of
currency in Germany in 2002, the covers incorporated images of both Euro coins and
bills, especially in the early years of currency circulation. Dedpéenitial uncertainties
surrounding the introduction of the Euro, Germany, more specifibaihySpiegel
embraced the major change, as demonstrated on Issue 1 (Figure 30). Fdrisisedisf
2002, the Euro coin is portrayed as the sun rising above the world, accompanied by the

words “Euroland: Die neue Geldmacht” (Euroland: The New Financial Poweg). Th
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Euro coin is depicted in a positive light, shining on the European continent and
symbolizing the unifying effect of the Euro across Europe. Just like the rising sk ma

the start of a new day, the Euro signified the beginning of a new era in economic

cooperation among the European countries.

IIER SPIEGEL

DIE'NEUE
GELDMACHT

Figure 30: Issue 1, 2002
© 1 (2002) DER SPIEGEL

Despite positive representations of the Euro, the covers directly following the
change in currency experienced a decreasing visual occurrence of tharteurstead
showed a greater presence of political figures. Rather than concentrating on
politician, the covers of 2002xemplified the associations between two or more political
figures, whether they represented the success of major party leadagsoaring public
dispute between members of different political parties. This was often eagihhyithe
way in which the political figures on the cover were presented in relation to each other
for example whether they were facing one another or shaking hands. Even though the

role and influence of certain politicians continued to increase in the ygalging



94

around the 2006 World Cup, the covers started to shift focus on the visual development
of patriotism and national identity through instances of the flag and colors.

Although the appearance of flags@ar Spiegelvas infrequent in 2006, certain
covers exuded a form of German pride, including the cover depicting the 2006 World
Cup. From flags waving in the air to color-coordinated clothing in the spirit oh&wsy,

Issue 25 (Figure 31) encourages support of Germany’s soccer team. Tihedmaf

country flags across the cover is not only a symbol of Germany, but also marked the
strong emergence of German pride that presented itself during the 2006 World Cup. The
scene of flags stuck on the back of cars, hanging out of building windows (Boyes, 2006)
and on the front pages of major German newspapers appeared atypical for ayGerman
that once associated patriotism with nationalism (Beard, 2006). Germans took pride in
their identity, celebrating “Die Deutschland Party” (The Germany Pastyvritten across
Issue 25 (Figure 31). The cover shows that not only were Germans proudly flymg thei
flag, but people from other nations were celebrating along with the reercergien

German patriotism, an image visually extending beyond the red border on the cover.
Whether signifying a positive unifying effect among Germans or highligtiiegole of

a major politician in Germany, the presence of flaghenSpiegetontinued to increase

following the 2006 World Cup.
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Despite the rise in visual patriotism on the covers in the form of the country flag,
there were fewer instances of the national colors after the 2006 World Cup aatka gre
number of symbols coded as other. Every few covers in 2006 featured the colors black,
red, and yellow including Issue 25 (Figure 31). Yet, every subsequent year, trenGerm
colors were largely absent @er Spiegel Instead, the covers were presenting greater
occurrences of other symbols, including the Brandenburg Gate on Issue 45 (Figure 32).
The cover is not only highlighting the country monument in the distance, but also
marking the 20th anniversary commemorating the 1989 destruction of the Berlin Wall
By featuring a historical photo of the lit-up Brandenburg Gate in an otherwise dar
setting, Issue 45 (Figure 32) is reflecting on the past and specifivdié/eé's zum Fall
der Mauer Kam” (How it Came to the Fall of the Wall). Compared to Issue gér€-i
28), Issue 45 (Figure 32) lacks the image of the Berlin Wall, and instead brongstdoa

small crowd in the background. Although the two main figures, which resemble
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guardsmen standing along the left and right side of the cover, are in the forefront, the

main focus is on the monument, the crowd, and the word “Einheit” (Unity) in bold white

lettering within the cover line.

DER SPIEGEL

I Einheit

wik ES ZUM FALL DER MAUER KAM

Figure 32: Issue 45, 2009
© 45 (2009) DER SPIEGEL

Each of the covers pertaining to the four events leading up to the recent 20th
anniversary of the fall of the Berlin Wall revealed certain aspects &@mutany,
whether it was the reemergence of German pride surrounding a major soccenémirna
or a newly defined identity after the crumbling of the Berlin Wall. While thegshom
the covers alone shed light on the issues surrounding the four chosen major events in
Germany, it was the design of the covers, with the specific cover lines aradl ayeut
that helped symbolize the meaning of patriotism and national identity for East @&hd We

Germans in a reunified Germany.
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Chapter V
Conclusion

This study sought to determine how patriotism and national identity was visually
presented to the public through a German news magazine in the decades since the end of
World War I, after which Germans were hesitant to express any fonatioinal pride
(Beard, 2006). As part of this thesis, a framing study of 295 cov&srdbpiegelvas
conducted, focusing particularly on the years associated with four majaisen
Germany, the building of the Berlin Wall, the reunification of Germany, the atopti
the Euro, and the 2006 World Cup. A total of 343 symbols of patriotism and national
identity between 1947 and 2009 were identified on the covers. In addition, the covers
were studied for their overall layout and design elements, and how these visually
developed according to the time periods of this study.
Discussion

The fact that a magazine can affect the way in which one understands the world
(Johnson & Prijatel, 2007), not only pertains to the influence of the written text, but also
to the visual form of journalism. Magazine covers visually transform intenaht
stories, but they also represent larger issues of local communities thatitaigart of
everyday society, including how one relates to a particular nation. Fromdaktori
figures to the tricolor flagper Spiegetoverspresented a series of symbols that revealed
the perception of national identity within Germany and what constitutes G gmoie.
One of the findings revealed that there was an increase in national identity symbol

the covers across the four events. Although some of the data indicated an increase in
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patriotism symbols, there was no statistical significance in the inooéagenbols to
support the visual observations. Nevertheless, the qualitative findings suggested an
increase in symbols of patriotism. This indicates that despite previous besitatti
being openly patriotic, Germans are continuing to embrace their national pride.

While the earlier covers that were considered patriotic focused on the irdluenti
politicians at the time, there was an increasing use of the flag, national, @idr
symbols identified as other across the events. At first, there was haydlyesmence of
patriotism orDer Spiegetovers, particularly in 1947. The reason for the lack of
patriotism might be due to Fulbrook’s (1999) belief that expressing any forms of
patriotism in Germany after the Nazi era was impossible. Yet, the ¢tmateagpeared
especially patriotic pertained to the 2006 World Cup, in which dozens of flags were
printed across the cover. On the coi=r Spiegels openly proud of Germany, and
encouraging a positive and memorable form of national pride. This supports the initial
expectation that the international soccer match affected the way in whiidtig@tiwas
expressed in Germany. At the 2006 World Cup, Germans were no longer reluctant to fly
their flag that for years was associated with the Nazi past (Boyes, 2éai, 2006).
Several factors potentially contributed to the visual emergence of atriotiDer
Spiegel These included the many years that passed since the Nazi era, treeiicrea
patriotism symbols peaking with the 2006 World Cup based on the statistical results, and
the first time in 34 years that Germany was hosting a major internatporéhg event
that drew people together from all across Germany and abroad, resultirag#&h @anld

international unifying effect. Regardless of the cause, ultimately dim&g006 World
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Cup Germans celebrated patriotism like never before, commemorating tige aman
perception of what German pride truly means and symbolizes for a nation onceatbrn ap
by a concrete wall.

Although the meaning of patriotism has greatly progressed on the covers since
Der Spiegeivas first published, in 1947 German pride was portrayed through the
representation of major political figures. While the flag was the secosticaommonly
used patriotism symbol, the colors were least employed on the covers. This could be
becausd®er Spiegetlid not place as strong a value on the colors as a form of patriotism,
as opposed to other symbols like the flag. This is also evident bdauSpiegel
mainly used the colors for background images or cover lines. Instead, theyadjorit
covers from 1947 to 2009, especially during the building of the Berlin Wall, featured the
face of a political figure. As a result, national pride in Germany in 1947 piymested
on what each of the political figures signified for Germany. The strongl yisegence
of politicians was not only due to the political turmoil still lingering from WaWar II,
but also the hopeful changes brought about by the political parties of both East and West
Germany and the newly appointed Chancellor, Konrad Adenauer (Turk, 1999). As a
result, German pride was associated with the positive changes that paliticee
attempting to instill in a country still recovering from the repercussiotiseofvar.
Although there was not a strong presence of patriotism symbols during the ediamfic
of Germany, 1989 nevertheless marked a significant change in the wBettpiegel
portrayed national pride, particularly through the increasing presenceft#gheational

colors, and symbols coded as other. Unlike research that shows that the media often
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portrays themes of patriotism in a time of crisis (Skitka, 2005), the patrisyisthols
were not particularly strong during difficult times like the building of thdiB&Vall, as
East and West Germans were developing their own sense of identity (O’'IC2008) in
a divided Germany. In addition, to reiterate Fulbrook’s (1999) point, it was impossible to
express any forms of national pride following the Holocaust. Instead, the sywdral
strongly represented during a positive event, the 2006 World Cup, as shown by the
guantitative results and observational findings.
Compared to today’s covers Der Spiegelwhich often use full-size images of
the flag, in 1989 the flag often blended in with the background, at times barely being
recognizable from the remaining cover elements. In comparison to 1947, todays cove
of Der Spiegethat are considered patriotic are not limited to presenting a pride amncert
influential figures, but rather present a range of symbols, from the flag to thefcoa
arms. NeverthelesBer Spiegekontinues to visually experiment with the way in which
the symbols are portrayed through the choice of background images and througésthe siz
and colors of the accompanying cover lines. The overall transformationperiteption
of patriotism orDer Spiegebver time was revealed through a combination of the
development in page design and a gradual presence of symbols of nationwide pride.
The visual change in depiction of symbols throlgin Spiegel’slesign not only
represented the evolving feelings of patriotism through imagery, but also tepten
of national identity in relation to the four major events. In comparison to the jsatriot
symbols, there were, in general, a greater number of symbols of nationdyidetwtieen

1947 and 2009. A total of 326 national identity symbols were coded as part of hypothesis
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2, which focused on indicating an increase in symbols of national identity across the four
events. The results showed that political figures were the most readily nsieol &y
national identity. Unlike patriotism, which was slowly beginning to visually ldgven

the covers after 1947, the presence of national identity depended on the issues
surrounding each event in Germany. For example, based on the results, there was a
limited number of national identity symbols during the building of the Berlin Wall
compared to the three remaining events. The Berlin Wall signified the strosigddés

in the way that East and West Germans perceived national identity, attgmeoptiing to
the idea of “one German nation” (Fulbrook, 1999). The building of the Berlin Wall
resulted in the development of two forms of German identity: East and West German.
While the building of the Berlin Wall signified a torn concept of national identity i
recently divided Germany, East and West Germans began to face a newaddémm
identity with the reunification of Germany.

Compared to the 2006 World Cup, which had the greatest number of patriotism
symbols, the peak in symbols of national identity was during the reunification of
Germany. The Berlin Wall not only divided a mass of land, but also a community that
was bound by the same nationality. Following the crumbling of the Berlin Wall, the
covers revealed how the separated communities were starting to evatuatevin
formed united German identity, which was visually translated thr&egSpiegel’ suse
of symbols of the Berlin Wall, the flag, and the Brandenburg Gate.

Although the reunification of Germany marked a positive feat for Germans, the

majority of national identity symbols were negative, especially palitigures.
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However, it was expected that the reunification of Germany would show a strong
presence of positive symbols of national identity, because of what the tearing dinen of
Berlin Wall signified for Germans and how they identified with their countst,
compared to the other three events, the reunification of Germany also had test great
number of positive symbols, of which 43.7% were political figures. There was a slight
increase in positive symbols from the building of the Berlin Wall to the reundficat
Germany. However, the covers within the years associated with the rationfiof
Germany had the greatest number of negative symbols. The strong presegetivé ne
national identity symbols can in part be contributed to the fact that the reuaifioat
Germany had the most symbols compared to the other three events, thereforamgrasent
greater range in overall tone across the symbols. Similar to the positive sythbol
greatest number of negative symbols was political figures. The strongat farm of
political figures as a negative connotation of national identity included the use of
caricatures. This, in turn, indicated a form of skepticism and criticism aicpaoiis.

Despite the strong negative presence of national identity revolving around emisehe
positive point in Germany’s historiper Spiegekxperienced a fluctuating increase and
decrease in certain symbols across the four events.

Although there was an overall strong use of politicians as a form of national
identity, there was a fluctuation in the number of political figures betweemdividual
events particularly between the second and third event. There was a sigdriogaint
symbols from the reunification @ermany to the adoption of the Euro. It was initially

expected that the symbols of both patriotism and national identity would increase afte
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each of the events. However, the results indicated otherwise. From all of ke &vwe

adoption of the Euro showed a decrease in the number of total symbols on the covers

after 2002, when the Euro first went into effect in Germany. One of the primases

for the sudden decrease in symbols was Germany’s initial hesitation to thec&piro,

refusing to lose the D-Mark as a national symbol (Kaelberer, 2005). ThusaBgs

dissatisfaction and hesitation to implement the Euro represented a sbretygen the

“Europeanized identity” and “Deutschmark nationalism” (Kaelberer, 2005) maay

Germans, the Euro represented Europe as a whole, thereby threateningyGeserse

of nationalism and resulting in fewer images of German national identity. Bespit

Germany'’s strong attachment to the D-MdDler Spiegetlepicted the official adoption

of the Euro in a rather positive and hopeful light. This shows a certain willingness of

Germans to accept change for a promising future and an evolving sense of national

identity, despite the fluctuation in symbols surrounding an event marked by umeestai
Despite the decrease in certain symbols that provided insight into the sigmficanc

of national identity in relation to a particular event, the covers also presentedtease

in symbols such as the German flag that helped signify the importance of the aation a

whole. Similar to the visual forms of patriotism, there was a gradual inaretseuse

of the German flag oBer Spiegeln terms of national identity. Yet, as a form of

national identity, the flag was associated with a range of subjects includin@® el

the Brandenburg Gate that emphasized Germany for its culture and histooubwng

on the evolution of Germans and how they relate to their identity as a nation. The

changing perception of national identity in Germany over time was représbraagh
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the transformation in the visual occurrences of the symbols including theFbag.
example, in the wake of the Nazi past any form of German identity was proislemat
(Fulbrook, 1999), which consequently translated into the lack of fla@eo®piegel
However, on the covers pertaining to the reunification of Germany, the flagfigas
displayed in a subtle context, like around the neck of the individual on the cover. The
flag as a necktie in itself symbolizes the social status of the perdoerd@piegelyet it
also emphasizes the everyman quality shared between fellow tie-w&atimgns. In
other words, the flag on the tie is a way of associating the person on the cover with the
general German public, thereby alluding to and encouraging a certain commatioadl
pride. Der Spiegel’'suse of metaphoric imagery like the necktie not only strengthened the
significance of some of the patriotism and national identity symbols, but remeskeat
overall effectiveness and influence of visual design.

Despite the context of the covers, the symbols not only helped reveal the visual
transformation in the meaning of German patriotism and national identity liloneiat
the four events, but also how this was presented through the German media. Through
design elements alonBger Spiegeportrayed a critical stance of certain political figures,
touched upon historical significances that continue to influence Germany, and promoted
the unifying effects that occurred across Germany on several occasitinsughl there
was not one central method for portraying patriotism and national identity oc@asah
Der Spiegelised similar concepts and representations of symbols that not only reflected
the effective use of visuals, but also the perception of patriotism and nationalidenti

Germany at the time. For example, for covers featuring a key politicimasitcommon
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for Der Spiegeto use headshot photos of the political figure as a means of creating a
more up-close and personal approach to portraying the person. This was gdpbeciall
case for the earlier covers. Through the reoccurrence of certain symthoisza
techniquesDer Spiegekreated “culturally familiar symbols,” making certain
information or ideas more easily understandable to the readers (Entman, 1993). This
reiterates Tuchman’s (1978) belief that the public learns about their camaitry
themselves through the use of frames, or, in the cd3erdbpiegelthrough symbols of
patriotism and national identity. Although readers tend to easily remembetyisual
familiar images even more than words (Lester, 2005), it is the grouping ghdesi
elements on the cover that draws the curiosity of the readers to discover thegmeani
behind the cover lines and intriguing cover photo.

While the use of visuals can alone influence a person’s sense of identity, certain
events can impact how the media chooses to depict themes of patriotism and national
identity. One of the major findings of this study was that there was an iacnethe
combination of patriotism and national identity symbols after three out of the four key
events in Germany. This reveals that some events can affect how a natiorepercei
itself. More specifically, certain events can influence how the mediargeesnages of
patriotism and national identity to its audience. In the caBepBpiegelthe events,
except the adoption of the Euro, resulted in an increase in patriotism and nationigl identi
symbols. In turn, the four events affected Hogr Spiegebepicted the historical
occurrences on its covers, thereby reflecting how Germany defined itdedikpressed a

sense of national pride following the circumstances surrounding each evehe fQirt
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events, the 2006 World Cup resulted in a particularly strong message of patriotism on
Der Spiegethrough symbols of national pride and specific design elements.

From the famous red frame to the carefully constructed headleeSpiegel
developed certain design trademarks as an international news magazellesgsaw
canvas for designers and illustrators. For some, the cover represents @raghzene
trying to stand out from a crowd of competing publications, while for others the cover is
an art form that entails a combination of colors, faces, and words to make a&statem
Der Spiegel’scovers are essentially an expression of art and text that can influence how
the reader interprets the overall image. Despite the language Haatieorldwide
magazines lik®er Spiegeface among the rows of widely known publications,
magazines nevertheless share the universal goal of captivating audiencparts af
the world through design. Through a study of visuals, this thesis not only recognized the
role of a cover in establishing themes of commonality, nationality, and priddsouhat
the cover of a magazine entails far more than just words and a photo printed on a page.
Contributions to the Literature

A major contribution of this study to existing literature pertaining to theamedi
was that visuals are an important tool for communicating a certain point ortsubjber
to a larger audience. This supports the idea that visuals can influence a reader jus
strongly as the written text (Kim & Kelly, 2007). This is attributed to the nohiaha
photo can trigger certain emotional responses for the reader (King & L4308, Lester,
2005). The photo is thereby more easily remembered than the actual words (Leste

2005). As part of this study, the emotional reaction to the covers was measured through
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the overall tone of the covers by evaluating if the symbols were depicted iiiaepos
negative, or neutral way.

Despite the contrasting effects of words versus visuals, the observationaldinding
of certain covers indicated the powerful influence of the combination of text andsimage
(Lester, 2005). This particularly pertains to the relationship between the andge
cover and the accompanying cover lines that often contribute to the symbolicamef
of the cover story. Therefore, it was important to look at all of the individual design
elements, from the catchy headlines to the main photograph that depictexdra cert
message. The relationship between the elements helped show that, accordsigrto L
(2005), photos, or, in the case of this study, symbols, can present both a literal meaning
as well as a symbolic significance.

In terms of the role and purpose of a magazine cover, this study showed that a
magazine embodies the voice of a particular nation (Johnson & Prijatel, 2007).ciThe fa
thatDer Spiegeemployed various symbols to portray its nation was essential for the way
in which it viewed its country (Inthorn, 2007) and how it depicted preconceived notions
of national identity. In addition, the patriotism and national identity symbolslexi/¢éhe
magazine’s efforts to emphasize the value of being German, or, accordtigoim |
(2007), revealed the significance of membership within a nation. In doilgeso,
Spiegelunderwent one of the two media processes of presenting national identity noted
by Terzis (2001), namely accentuating the communal relations within Germhisy. T
indicates that the magazine appeals to a select readership (McQuail, 20}tz

public. Tuchman (1978) explained that framing allows readers to learn and teach
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themselves about their surroundings. Hence, from the way in WDigicBpiegeportrays
national identity, Germans are able to gain a sense of understanding of thenmaklves a
their nation. Despite encouraging strong ties among members of a comninangy, t
were also negative instances of national identity on the covers. Accordinliptodk
(1999), there were certain negative connotations associated with German aféstity
Germany'’s reunification. This was shown by the fact that the majorityndé@ls on

Der Spiegeburing the reunification of Germany were coded as negative. This reveals
that the connotation of national identity as well as patriotism can vary dependimg on t
context and the time period.

Although a majority of the sources argued that Germans are reluctant to show
pride in their nation, Beard (2006) claimed that Germany is becoming moreiagadpt
German patriotism. This was evident through the qualitative findings of thiswshidly
suggested an increase in patriotism symbols. However, in some regardsathe dat
supports Boyes’ (2006) statement that German patriotism is to a certzmh &}t
somewhat associated with the nation’s National Socialist past. Despiéetiiesat
Boyes’ research dates back just prior to the end of the 2006 World Cup, which showed a
strong presence of patriotism, the observational findings of this study showedtethat t
treatment of some of today’s symbols can at times be attributed to Gerrddfgist
past, including the presence of the GDR coat of arms. Nevertheless, this studtesuppor
Inthorn’s (2007) statement that the meaning of patriotism continues to develop in
Germany. This is shown through the increasing use of symbols including the fldgpand t

visual variations in the way that the images are portrayed on the co\zes Spiegel
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Implications of the Study

Despite the lack of statistical significance in the increase in pamaymbols,
there was nevertheless an increasing visual use of patriotism, a&s\agliradual
increase in symbols of national identity Der Spiegetovers. This reveals that today’s
media places a significant value on presenting patriotism and nationatyidesntipposed
to 1947, wherer Spiegelvas first printed. In addition, this study showed a strong link
between visuals as framing devices and magazine covers. Through the media,
individuals not only learn about other parts of the world, but also issues pertaining to
their own community, including how they relate to their fellow members of thieama
Just as the outcome of an event can influence the direction of media coverage, what
print medium such as a magazine decides to print can potentially affect how one
perceives and interprets the written and visual elements. Hence, the waghravetory
is laid out on the front cover of a magazine can, in turn, impact one’s greater
understanding of the messages in the media.
Directions for Future Research

Due to the power of a magazine cover to draw readers to flip to the inside pages,
it is important to continue to study how covers visually portray certain themessaes
especially in relation to major events that affect a particular comynuwiith the
increasing research on patriotism and national identity in the media, it would be
beneficial to further study how the future of journalism, and especiallytine design
of magazine covers, will change our perceptions of how we define ourselves and our

association with a nation. Since there is a lack of literature surrounding meagaxers
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as framing devices, it would be valuable to examine how front covers frame stles is
of interest to the readers. In addition, the results from this study show the strong
connection between magazine covers, layout, and symbols. This is a potential
springboard for further studies of patriotism and national identity in the media lthroug
visual devices. Since this study covered a large area of subjects, fromgftar@erman
history, several aspects of this thesis could result in different aredsliibnal study.
Regardless of the range in areas of focus, this study resulted in oneamggjsion:
magazine covers are more than just promoters of the news, rather theypdte fooms

of journalistic expression that depict the way we view the world and ourselves.
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Appendix
Codebook

1. Main frame (Scott’s pi reliability coefficient = 92%)

Category Code Definition

Patriotism 1 The love of a country
(Huang et al., 2006; Schaar,
n.d.).

National identity 2 The public image

constructed based on one’s
membership within a nation
(Hutcheson et al., 2004).

Patriotism and national identity 3 A combination of patriotism
and national identity.



2. Flag (Scott’s pi reliability coefficient = 85%)

Symbol Code

120

Definition

Flag 1

DER SPIEGEL

BERLIN

METROPOLE \n\ MORGEN

Example

© 52 (1989) DER SPIEGEL

The German flag which
consists of three horizontal
stripes, in order of black
(top), red, and gold/yellow
in its varying forms.



3. Colors (Scott’s pi reliability coefficient = 90%)

Symbol Code

121

Definition

Colors 1

DIE
SCHMIERGELD

Example

© 12 (2002) DER SPIEGEL

The national colors, black,
red, and yellow not linked to
the country flag, but
nevertheless pertaining to
Germany and Germany-
related issues.
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4. Political figures (Scott’s pi reliability coefficient = 100%)

Symbol

Code

Definition

Political figures

NER EPIEI"""

Kanzlerkandidat
Lafontaine
im Gesprach

Example

© 22 (1990) DER SPIEGEL

1

Germany elected legislative
or executive officials, which
include chancellors, mayors,
vice chancellors, leaders,
and heads of political
parties.
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5. Coat of arms (Scott’s pi reliability coefficient = 90%)

Symbol Code Definition

Coat of arms 1 Germany’s current coat of
arms featuring a black
Weimar eagle within a
yellow background, as well
as the East German coat of
arms from the German
Democratic Republic
(GDR), consisting of a
hammer and compass
surrounded by a ring of rye.

ieDDR!

Massenflucht
aus Honeckers
Sozialismus

GEGEN
ARBEITSLOSIGKEIT
Das explosive Konzept

der Regierungs-Kemmission

Examples
Germany’s current coat of arms GDR coat of arms

© 26 (2002) DER SPIEGEL © 33 (1989) DER SPIEGEL



6. Other (Scott’s pi reliability coefficient = 88%)

Symbol Code

124

Definition

Other 1

DER SPIEGEL:

UM DIE MARK

Example

© 50 (1991) DER SPIEGEL

National currency (Deutsche
Mark and Euro); national
monuments like the
Brandenburg Gate, the
Siegessaule and the Berlin
Wall; Germania, a painting
of a woman standing in front
of the German flag; the
geographic shape of
Germany; and the German
passport.
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7. Unable to be determined (Scott’s pi reliability coefficient = 100%)

Symbol Code Definition

Unable to be determined 1 Included covers on which a
politician could not be
identified as well as covers
that were not available on
Der Spiegel’'svebsite.

8. Tone (Scott’s pi reliability coefficient = 82%)

Symbol Code Definition

Positive 1 Evoking a positive
emotional response from the
covers that present symbols
of patriotism, national
identity, or both.

Negative 2 Evoking a negative
emotional response from the
covers that present symbols
of patriotism, national
identity, or both.

Not positive or negative 3 Evoking neither a positive

(neutral) nor a negative emotional
response from the covers
that present symbols of
patriotism, national identity,
or both.
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