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The Internet initiated profound changes that #fecdlt to contextualize. Having
grown up with the Internet, young people are paldidy likely to perceive the wired
world as a given condition, rather than the restiét developmental process. To
understand and shape our society, people musioseék Internet has transformed it.
After an introduction, this thesis contains threerenchapters, focusing on electronic
research and Wikipedia, social networking sites, janrnalism. The text provides
contextual understanding by describing the revohary changes that brought these
areas to where they stood in May 2010.

The introduction discusses various uses of thermet, describing how major
Web tools functioned at the time of writing. Isalexplains four principals that detall
how the Internet effects change.

The research chapter compares the revolutionegptimting press to the
Internet’s effects. The benefits and drawbacksl@ttronic research are explained. The
chapter provides guidance for how to search forcasuand evaluate their credibility.
Finally, the chapter discusses Wikipedia’'s evolutiorough peer production and its

quality.



The chapter on social networking sites discudsais brief history and focuses
largely on Facebook and Twitter. Controversiesused include the sites’ effects on
offline communication, privacy issues, and cybdsig. The political and marketing
uses of social networking sites are also explored.

The chapter about journalism explains the histdnyews on the Web and how
the Internet has transformed journalism. Topicgoed include the impact of the 24-
hour news cycle, audience segmentation, blogs, aggregation, citizen journalism, and
the search for Zicentury business models that can sustain newspaper

This introductory text provides overviews of thésgics. The author, a
professional educator, explains complex issuesenyelay language and provides
concrete examples to demonstrate concepts. Thagsumes no prior knowledge on the
part of the reader and will prove useful for readsfrany level—be they high school or

graduate students.
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PREFACE

| grew up during a curious historical period: mygmation was the last to
experience life before the dominance of the Interheemember &Veekly Readedrticle
about the Web, and the teacher afterward askingixtly grade class who had the
Internet at home. Out of approximately twenty stutd, only one raised her hand.

Three years later, | and nearly all of my friehdsl Internet access. We were
young enough that Internet use became second ratusg but old enough to remember
that the Internet did not always rule the worlde Were there when “mp3” became a
common term, when emoticons developed in Instargseieger, and when broadband
made the scratchy sounds of modems archaic.

Fifteen years after my sixth grade class, | ameatlier myself, and my high
school students have no conception of how muchvtited has changed in that time.
This limits their ability to see how the world contes to change. Caught up in the
onslaught of new software and devices, they havermeonsidered how these changes
are affecting them and their world. They lack tleeessary perspective. If they better
understood the transformative power of the Interiinely would be better equipped to
navigate the world it is creating.

This problem is not limited to high school studgentndergraduates and adults,
too, struggle to place the wired world in conteXtith change moving at hyperspeed,
people can easily lose track of where things sfostda short time before. Facebook, for
instance, is a giant of the Web today, with a nunabesers that dwarfs the population
of most countries. But just five years ago, Faocébwmas a tool known only to college

students. Five years before that, the idea obeid networking site” was experimental.



Facebook rose that quickly, and other Websitescangpanies have fallen just as
quickly. Similarly, within a space of ten year&dging went from being an obscure
practice to a polarizing force in journalism to ml@ly accepted part of the media
landscape. The Web changes so rapidly that thd {tistory” scarcely seems to apply.
With so much movement in so many directions, felke tde time to retrace steps.
Simply figuring out where to mark “you are here” e map of Internet development
requires thought, let alone reconstructing the thaymap used to look.

The past can, however, be remembered. Peopleheanthe present position,
too—so long as they accept that the “present” alle become the “past” by the time
they finish.

| wrote this text in the hope of creating suchapmMy goal is to illustrate where
a few aspects of the Internet stood in May 201@,tarexplain how they got there. |
hold no illusions that | can explain everythingrehes to know about the Internet. Rather,
| offer a primer that can prepare readers to folfoture developments. One can easily
find updates, but understandable background knayeleshd context are harder to come
by. Articles about the Internet and Web tools mfeem to be written for the tech-savvy,
assuming that readers already know technical terlogy and have followed
developments for months or years. This book, erother hand, makes no such
assumptions. While staying true to the compleaftthe subject matter, | wrote the most
reader-friendly text | could so that my high schstidents and my colleagues alike could
find it valuable.

Chapter One begins with very basic informationadiely the growth of the

World Wide Web and the expansion of Internet acc@$se chapter then briefly
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describes a few uses of the Internet. This intttidn provides background knowledge

for those who have not kept fully up-to-date whie internet; it also provides
background knowledge for future readers who migiviehhad vastly different
experiences with the Internet. Chapter One alsfesvard four principles of the
Internet that explain how the Internet has ledhange.

The remaining chapters focus on a few of the rmostmon uses of the Internet.
Chapter Two examines the Internet’'s impact on éteeval of information, focusing on
academic research. The chapter discusses howtdradt can be likened to the printing
press and draws several parallels to describethethresent and future possibilities.
The chapter then offers recommendations for electn@search that reflect the current
environment. Finally, Chapter Two discusses Willipewhich has achieved a
prominent position on the Web despite controvewsyosinding it.

Chapter Three examines social networking sitesHi&cebook and Twitter. With
booming numbers of users, social networking sigesrspositioned to dominate the Web
for years to come, and their full potential remdm$ée seen. The chapter describes the
history of social networking sites, then explaims tontroversies about them. Chapter
Three concludes by explaining how innovators haeglisocial networking sites for
purposes beyond socializing.

Chapter Four discusses how the Internet has atfgotirnalism. Getting news is
among the most common uses of the Internet, anchttvement of news organizations
and readers to the Web has profoundly altered #diarlandscape. Some commentators
view the Internet as invigorating journalism; othgrew it as hastening journalism’s

demise. Chapter Four begins with a history of newthe Web, then explains several of



the effects the Internet has had on news repoatiaigconsumption. The chapter
examines the notion that the Internet is “killifgurnalism, then discusses several
possible models that commentators believe the hexsimess might follow in the future.
These chapters do not come close to coveringeaétis to the wired world, but
they introduce readers to a number of issues nglati fundamental uses of the Internet.
I hope my readers find this helpful, and that vtegi them the contextual understanding

needed to explore the included topics further.



CHAPTER ONE: INTRODUCTION

Before you start reading...

Take a few moments to think over your use of titerhet.

* How old were you when you began to use the Inteegilarly?

* About how many times did you access the Internéténpast week?

e How much time did you spend online in the past Week

» Create a list. For what purposes have you usethtémet in the past week?
(e-mail? Getting directions? Facebooking? ShagilListening to music?
Etc.)

Share responses as a class.

The reasons for the Internet’s influence can pgestiee best understood by going
back about 200 years to the War of 1812. Thenfagor fighting of the war came on
January 8, 1815, at the Battle of New Orleans. ea@rAndrew Jackson led the
American troops to victory. The battle was sigrdfit not only because hundreds of men
were killed or wounded, but because Jackson betameus after it and began his rise to
the presidency. The battle did not, however, atiee outcome of the war, which had
actually ended two weeks earlier. The Treaty oé@lhad been signed in Europe on
December 24, 1814.

The generals had no way of knowing that the wdrdraded because of the slow

speed of communication. First, the news had toecaonoss the Atlantic Ocean by boat;
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then word had to travel across land via messengkng horses. Even after the later

invention of the steamship, sending a messagesathesAtlantic took 10 days, and that
time span would only carry the news shore to shweinland (“Learn about Submarine
Cables”).

The invention of the telegraph liberated informaatfrom physical travel. In
1868, a message could be transmitted across thatitht a rate of two words per
minute using Morse code. The speed of informatiansfer between Europe and the
United States went from days to minutes (“Learnual®ubmarine Cables”). The two
words per minute rate represented an advance opepportions. Even so, that rate of
transfer pales in comparison to today’s standards.

A specific example illustrates the technologicilance. Using a steamship to
deliver the Declaration of Independence from thé&ddhStates to Europe would have
taken 10 days. Using the transatlantic telegrahecin 1868, the same act would have
taken a little over 11 hours. With the Internbge tlocument can be sent and received by
people anywhere in the world within seconds.

Figure 1.1—Transatlantic communication times for Delaration of Independence

Internaticnal Morse Code

Adash s equal to theee dos
i@ space betwaen parts of the same etter iz equal ko ona cet.

letters ic squa ¢ dhres ccte

worda iz zqual to seven dots.

@ space betwasn tac
spzce betweon tac
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While it existed in earlier forms, the Internet,vas know it, became accessible to

ordinary users in 1993 (Severin 6). Since thaetimternet usage has grown rapidly, and
new uses for the Internet have continually develope
Understanding the Internet’'s impact on our wodduires some background

knowledge. This chapter briefly discusses the ¢inaf the Internet and describes some
of the ways that people use it. The chapter pes/alfoundation for understanding later
chapters and presumes no prior knowledge on theptre reader. The following
topics are discussed:

» Search engines

» Social networking (focus on Facebook and Twitter)

» Online shopping

> Blogs

> News on the Web

> RSS feeds

» iTunes and Internet radio

» Streaming technology
The chapter also sets forward four basic princigeescribing the ways in which the
Internet has effected change.

Growth of the World Wide Web
The first Web browser, Mosaic, became availabl&383. This program enabled

users to navigate the World Wide Web by pointing elicking, rather than by using a
keyboard (Severin 6). Mosaic allowed users to \geaphics easily, and documents

could be navigated by clicking on links (“Realizitigg Information Future” 30). That
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first Web browser (succeeded by Netscape, themnett&xplorer, Firefox, Safari and

others) made exploring the Web possible for everydeers. The number of Websites
began to expand as well. In June of 1993, 130 Wa=bexisted; by the end of that year,
623 existed. More sites meant more destinationgkeb users, which led increasing
numbers of people to use the Internet. By Janoki@97, an estimated 650,000
Websites had been created (Gray). To put thaglisgective, many high schools in the
United States graduate classes larger than 1300@3@s greater than the 2008
population of North Dakota. In less than four wedne World Wide Web grew from the
size of a moderately large high school to the sfze small state (“Annual Estimates...”).

The number of Websites continued to grow expoaéwtias Figure 1.2 shows.
In June 2009, the Netcraft company counted mone 238 million Websites—a number
greater than the combined populations of Canadajddeand Germany (“Country
Comparison: Population”).

Figure 1.2—Number of Websites, 2003-2009

250,000,000+

200,000,000+

Number of 190,000,000

websites 100,000,000

50,000,000
All measurements
from June of the 0
given year. Data 2003 2004 2005 2006 2007 2008 2009

from Netcraft:

www.netcraft.com Year

The number of people using the Internet also skgted. In 1994, about 15

million people used the Internet, with most conimed in the United States (“Realizing



the Information Future” 21). By 2008, there wepp@ximately 1.6 billion Internet
users—over five times the population of the Unifdtes, and about one of every four
people on the planet (“Country Comparison: Interngt

The speed at which people access the Internet$mgm@wn. Originally, most
home users accessed the Internet using dial-upceeponnecting through phone lines.
Now, an increasing number of individuals subscttservices providing high speed
broadband access. Figure 1.3 shows how broadlzmovertaken dial-up access.
Between June 2000 and June 2004, the number ofiéanerwith broadband at home
increased from just six million to 51 million (R&n62). By April 2009, 63 percent of all

American adults had broadband

access at home (“Home Broadbarn Figure 1.3—Percentages of adults with
broadband and dial-up Internet access

Adoption 2009” 3).

Internet users with Trends in home internet access:
broadband vs. dial-up

broadband engage in more The percentage of adults who have broadband or dial-up, 2000-2009
online activities, are more 70%

likely to create content 60%
. _ = 50%
online to share with others B
£ 40%

and report greater levels 0 © so%

satisfaction with the role

the Internet plays in their -
lives than those with

slower access (Rainie 60).

iy

3/ Pew Internet



10
At first, Internet users were largely young, whiten with high incomes and high

levels of education. Now, Americans from everyt jpdisociety access the Internet
(Rainie 59). Many of the groups once unlikely & uhe Internet at all now have high-
speed access. In 2009, a report revealed thagr@@mt of senior citizens and 35 percent
of Americans with a household income of less th2®,&0 had home broadband access.
Among Americans who graduated from high schoolrmitcollege, 52 percent had
broadband (“Home Broadband Adoption 2009” 3-4).ddy people throughout society
use the Internet regularly.

In short, an ever-increasing number of people ecessing an ever-increasing
number of Websites at ever-increasing speeds. ¥ilitrse people using the Internet,
more Websites and tools have been developed totheenheeds, and higher speeds of
data transmission have enabled more advanced Uikespopularity of Websites like

Facebook, YouTube, and Pandora Radio demonstrat¢i®\Web has grown.

\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\

Internet Access for the Homeless ks
Paul Weston, homeless and living in a shelter since he was laid off from his job as a hotel
- clerk, considers his Macintosh PowerBook a “lifeboat.”  An aspiring computer programmer, he
~ works on a program he hopes to eventually sell. Weston uses the Internet in stores with free %
access, searching for employment. He is not the only homeless individual who feels the g
importance of the net. While some homeless (although not many) have laptops of their own, many
access the Internet using computers in shelters and other locations. Around a hundred of the

>>

shelters in New York City have computer access, and the executive director of San Francisco’s S

&

~ Central City Hospitality House estimates that half of the users at its computer drop-in center are %

~ homeless. Besides keeping in touch with others, the homeless can use the Internet to seek jobs

<



- and housing, some of which can only be applied for online. Robert Livingston, a 49-year-old 3

ol
2l

~ “When I'm on here, I'm equal to everybody else.”

<K
<K

N
A
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homeless man, cites another benefit of being online. “It's frightening to be homeless,” he says.

--adapted from “On the Street and On Facebook” by Phred Dvorak

The Wall Street Journal, 5/30/2009

\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\
\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\

Uses of the Internet

In a 2005 report, Pew researchers wrote, “Thgdothe Internet is around, the
more people expect of it. Increasingly, it is sasra utility rather than a novelty” (Rainie
62). The Internet has become a part of everyday Heventy-two percent of American
adults access the Internet on a daily basis (TBatd). For many Americans, online
access may now be more important than telephonalie television services. An
economic recession in 2008-2009 led many indivislt@akrim their household budgets.
In April 2009, 22 percent of adults reported redgdheir level of cable television
service in the previous year, and 19 percent oltswdeported reducing cell phone
service. In contrast, only seven percent of adelterted cutting back on their Internet
service (“Home Broadband Adoption 2009” 4-5). Ténégures suggest that a growing
number of American adults perceive Internet acesssore essential than the other two
services.

Trying to list and describe all the ways that deagse the Internet would be kind
of like trying to count all the feathers on an aime flock of birds: there are too many
things moving too quickly to see them all. Thahigesaid, Table 1.4 lists the

percentages of American adults who reported usiagdrtternet for some common
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activities on the day before they took a survelie Table gives some indication of how

many adults use the Internet for these purposesgiven day.

Figure 1.4—Prevalence of some online activities
Percentages of adults who reported engaging irvagtfyesterday”

Send or read e-mail 57

Use a search engine to find information 50 The full list of activities

Gl 38 is available here:
etnews http://www.pewInternet

Surf the Web for fun 38 .org/Static-

Pages/Trend-

Check the weather 33 Data/Online-Activities-

Look for info on a hobby or interest 29 Daily.aspx

Look for news or information about politics or 25

the upcoming campaigns How many of these

things have you and

Do any type of research for a job 23 your classmates done?

Look for information about a service or product 20

the user is thinking of buying

Use a social networking site like MySpace, 19

Facebook or LinkedIn.com

Do any banking 19

Research for school or training 16

Watch a video on a video-sharing site like 16

YouTube or Google Video

Get sports scores and info 15

source: “Trend Data: Daily Internet Activities,” Pew Internet and American Life Project
Data collected 2005-2009. Accessed Sep. 2009.

Later chapters of this text refer to some of thedevities and tools. Therefore, this
chapter provides vetyasic descriptions of how Internet users go abdatv of these
activities and some of the tools they have useglthB time anyone reads this, new
alternatives will be available on the Web, andttas will have changed. But the fact
that this information is outdated makes it moreamignt, not less. For example, in six

years, Twitter may have evolved so much that itdea resemblance to its 2009 form,
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or another service may have replaced it. Thereforderstanding how Iranian protesters

used Twitter in 2009, and understanding how Twitteanged communication, requires
understanding how Twitter worked in 2009—even Hak long since changed.
Search Engines

Search engines are programs that enable usegarichsor keywords in a
collection of information. Users enter the worldsyt would like to find, and the search
engine examines the set of Webpages within itdbdata The engine then returns a list
of documents relating to those keywords, most featjy ranking the documents
according to their relevance to the searched tei®esrch engines can be used to find
information in a database or library catalogue,dratmost commonly used to find pages

on the World Wide Web (“Search engine”). Googlev(v.google.cory Yahoo!

(www.yahoo.comand Microsoft’'s Bing\yww.bing.con) are the most commonly used

search engines on the Web, but more exist (“ToSIR&").

Because of its speed and innovative approachaicls@g the Web, Google grew
to dominate the search business. Other searchemiad evaluated Websites’ relevance
based on the number of times the search words eggpea the page: if a user searched
for “border collies,” a Webpage that mentioned leorcbllies 30 times would be ranked
ahead of a Webpage that mentioned the breed 18.tilnecontrast, Google’s search
program determines relevance based on the numinthef sites linked to the Webpage.
Presumably, people create links to the Webpagsgsfitd: most useful; Google thus
determines a Webpage'’s relevance based on itsgritpul This method led to a high

level of user satisfaction, and Google rapidly g{&w Search of Google”). In July



14
2009, more than 72 percent of all searches in thitetd States went through Google

(“Top 20 Sites”).

The many search engines on the Web can yielddiffgrent results to the same
searches. (For an example, search for “bordeiesbdibn Google, Yahoo!, and Bing; for
another example, try a search for “killer mutannbies” on all three.) A 2007 study
compared major search engines and found littlelagexmong their top links. The
researchers compared the first page of results fooimdifferent search engines,
including Yahoo! and Google. They found that mitvan four out of every five links
could not be found among another search engimsisgage results (Spink). Because the
search engines organize and rank links differesthgrch results can appear in a
significantly different order on Ask and Yahoo!y fastance. Furthermore, search
engines do not scan over the entire Internet—peoplebelieve that Google searches
everything, but even its database does not inawdey Webpage in existence (Notess).

Most of the time, just one search engine can peotheé answer needed. But if
the search yields little information, or if the uskesires truly comprehensive results,
switching to another search engine may be necefNatgss). Alternativelyneta

search enginesuch as Dogpilefww.dogpile.com and Clusty Wwww.clusty.con)

provide results from several search engines at.orfch sites have limitations,

however. Meta search engines often exclude seastitts from some important
sources—a user who tries the “killer mutant zombsesrch on Clusty will notice that

no results from Google appear. Furthermore, magtarsearch engines report only some
of the results from each of its client enginestdad of the hundreds of results available

directly from sites like Bing or Google. Valualdites from later pages of results might
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be excluded (“Why Use Metasearch Tools?”). Becafiskese limitations, the library

staff of the University of California at Berkelegdisome other experts advise users to
stick to major search engines and skip metaseaftResommended Search Engines”).
One more cautionary note: Google and many othepeoias with search
engines earn money through advertising. Oftenrcheangines produce results labeled as
sponsored links These are links on a page of search enginetsebal lead to Websites
that paid the search engine to list them. Usesslghbe aware of this form of advertising
and realize that the sponsored links are not naggsdirecting them to the most relevant
Webpages.

Figure 1.5—Google results with sponsored links
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For more information on using search engines tifely, see Chapter Two:

Research, Credibility, and Wikipedia.
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Got Some Time?

Do your own study of how search engine results overlap. Search for something,
whether it's “Tim McGraw” or “good Bronx pizza.” Compare the results from the search engines

mentioned in this section. If you've really got time... share your findings with others.

News

While the majority of Americans still receive nefism traditional news
outlets—primarily television stations and newspapethe number of people accessing
news online continues to grow (“Key News Audiencés...

People used the Internet to get news long befors ofdhe country had logged
online. A 1994 report on the future of the Inténmeferenced the existence of
“newsgroups’...covering thousands of subjects oéiiest to its members,” including
personal advice and travel tips (“Realizing thetnfation Future” 30). These
newsgroups worked through e-mail address listseaiadbled users to personalize their
news, receiving information about a specific tapiignterest. This personalization has
continued to develop with the expansion of the Wavide Web, and it marks a
significant development in the history of news. éinans have turned to Internet news
for greater depth or more personalized news consamybut as time passes, many also
seek news on the Internet for its convenience ([B&%). (“Chapter Four: “Journalism,”
discusses in detail how the Internet has caused gathering and consumption to

change.)
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Most newspapers now have Websites that featurs,remvertisements,

editorials, and other material from the print eatitof the paper; many of these Websites
also contain content beyond that found in the pdrdopy. Most television news stations
also have Websites with text and video content NCBBS News, ABC News, The Los
Angeles Times, the Associated Press, and many ndves organizations draw huge
numbers of visitors to their Websites daily. Seraliews organizations usually have
Websites as well. Users who do a Web search &r lihcal newspaper or television
station will probably find, at minimum, that theylhget the same news that print readers
and television viewers do. Users might also discthat the Websites feature breaking
news reports and updates long before newspapepsaaed on front porches or before
viewers turn to the nightly newscast: the Intemetipability for the instantaneous
transmission of information has drastically accatled the rate of news reporting. On the
Internet, news outlets continuously report on event

Figure 1.6—Steuben Couriehomepage

Shopping  Health Care R Autos & CarCare | RealEstate | Employment  Classifieds Home page of the
liews Steuben Courier of
i Click ads below
;;’Ic«zmis Rethreads pulls inner, for larget version rural Steuben
e || outer needs together County, NY,
Police Slotter

circulation 10,655
(“The Courier”).

BATH — Rethreads, on East Wilam Street, s a
place with a mission - o hand outs, just hand
Ups. "We get 'em in, we buid 'em, v train them
INf0 | | . said Fd Snencer. nastor of Another Chance | "

Newspapers often make old content available onditteing news items or
columns from past issues. Depending on the nevespagpers may access this content

for a fee or free of charge. The Internet arcla&€he New York Time$or instance,
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contains articles dating back to the paper’s inoegh 1851. Items from 1987 to the

present are free, and the company charges us&s fB8.articles written between 1922
and 1987. Because the paper’s copyright on thenekired, earlier articles can be
obtained free of charge (“New York Times Articlechive”). In other instances, users
might be able to access old content via subscritadabases (see “Chapter Two:
Research, Credibility, and Wikipedia”).

Figure 1.7—USA Todayhomepage
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Markets
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Beyond traditional news outlets, Internet useokilog for news can turn tologs
(short for “Weblogs”). Blogs are Webpages thaivittials or groups regularly update.
They can serve as personal diaries, but they Havebacome a powerful force in the
news. Millions of people, both professional jodista and amateurs, use blogs to
publish their thoughts on current events. Blogd@eguently provide links to news items
on other sites, along with summaries and origioahmentary. The blogs on the Web,
collectively referred to as “thielogosphere” have experienced astronomical growth both
in number and influence. A few bloggers have wajamjournalistic prizes, and many

traditional media outlets now employ several blaggéNonetheless, how the expansion
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of the blogosphere might affect the future of jalism remains a disputed topic. (See

“Chapter Four: Journalism”)

Bloggers can act asews aggregatorsmeaning that they collect (or “aggregate”)
news to present to their readers, directing attartth items of interest. The politically
conservative Matt Drudge, for example, was wellskndor news aggregation long
before the practice became common. He revolutaghanline news by feeding his
blog’s followers links to news stories and titlittgem with the sensational phrases
common to tabloids. In addition to links connegtin traditional news sources, Drudge
wrote “exclusive” news items usually based on go§Sappell). By 2006, approximately
10 million readers checked The Drudge Report déllyx). In more recent years, the
politically liberal Huffington Post Website gainpdominence as a news-aggregating
blog, presenting links to news along with commentard some original reporting.

Blogs like these are not the only sites that aggeegews. Without human oversight,
Google News collects stories from various sourcgsmatically and sorts them into
groups (Heald).

Besides accessing these and other news aggredateragt users can create their
own page of automatically updated links usRgS (Really Simple Syndication) RSS
is a method of updating online content through “eéeeds,” information streams to
which readers can subscribe. If users subscribe RSS feed, the users are notified
whenever new content is made available to thems ddn save people time. Rather than
going to several different Websites to check fadatps, users can set up one Webpage
with links to favorite Websites and blogs (“Let RG8 Fetch”). For instance, after a

regular reader of Peter King'’s football columnssttbes to that writer’'s feed, a link
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appears on her customized Webpage each time Slsttsited.com posts a King

column. Users can choose from among a wide vaoietystomizable news aggregators;

popular Web-based ones include Bloglings/(v.bloglines.corhand Google Reader

(www.google.com/readgr

“Chapter Four: Journalism” discusses news aggregablogs, and online news

consumption in greater detail.

If you’re interested...

Take some time to explore RSS feeds. Commoncraft (www.commoncraft.com) created
an excellent video demonstration about RSS feeds. A search for the video's title—"RSS in plain
English"—should list the video among the results. Along with instructions from Google Reader,

Bloglines, or another aggregator program, the video should be enough to get you started.

Shopping

The vast majority of consumer shopping still tagksce in traditional stores. In
the first quarter of 2009, online retail sales ¢g@amerce) accounted for 3.6 percent of all
retail sales in the United States. That doeshawever, make e-commerce small
potatoes: that 3.6 percent of sales over three msdranslates to $37.1 billion in sales—
enough to pay the 2009 salary of every Major Led®mseball player more than 13 times
(U.S. Census Bureau; “USA Today Salaries Databadd9reover, online sales continue
to grow. From the start of 2000 to the first qaadf 2009, the percentage of retail sales
transacted online has more than quadrupled (U.8s@&eBureau). Two of every three

Americans with Internet access has purchased aipradline (“Online Shopping” i).
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Whether someone is looking for a wedding ringag groceries, or a traditional

Navajo headdress, the item can be purchased ordind.even if they make the actual
purchase in a traditional “brick and mortar” starensumers can research the product or
service online—and many do. Every day, approxitgaiee of every five American
adults look for information about something theg eonsidering purchasing (“Trend
Data”). Consumers can use the Web to comparespmet technical information about
products, or read reviews of products or businesBewigating to Amazon.com, the
world’s largest online retailer, can demonstrate wy of doing online product research.
Amazon’s product listings include feedback fronm&amers. If a user searches
for a product (a CD? a videogame? sunglassegdliais on the resulting link to it, a
rating of one to five stars will appear—the averagere from all customers who have
rated the product. Amazon also tells the user many customers have written reviews
of the product. Clicking the customer reviews Ilbrings up a page similar to the one
shown in figure 1.8, displaying the top review piag the product and the top review
criticizing the product. These are the reviews tiher shoppers voted as being most
helpful (the best-reviewed reviews, in other worddjhile the star rating can indicate
how much others like the product, the written resgean explain why people have liked
or disliked it. These testimonials often proviagalls a user could not get just by
reading a product description. Do longtime fanthefmusical artist like the new album
as much as the older releases? Is the videogantifficult for inexperienced gamers?
Are the sunglasses too dark for driving? Not evexyew will be helpful, but finding the
right review might make the difference between ecpase that leads to smiles and a

purchase that leads to frustration.
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Figure 1.8—Customer reviews on Amazon.com
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Websites use similar customer review systems athes®/eb, rating the sellers
themselves in addition to products. An incredillenber of businesses, both large
corporations and neighborhood stores, engage amenerce; consumers need to know
whom they can trust. On Amazon, shoppers can émehmazon marketplace to
purchase new or used goods from a network of deaomeone looking for a used
copy ofHarry Potter and the Prisoner of Azkhabean click on the “used” link and start
browsing through a list of hundreds of used cofoesale from sellers around the globe.
The vast majority of these sellers have no affdmatvith Amazon, so a shopper cannot
trust these secondary sellers simply because Anmletsrthem. A shopper can,

however, see what percentage of buyers have dgnese tsellers positive ratings (see Fig.
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1.9); shoppers can even examine lists of commeons previous buyers to see what

positive or negative remarks they left about tHeese Sellers who anger their customers
by improperly describing items, inadequately protecitems during shipping, or selling
copies ofHarry Potter and the Prisoner of Azkhabawth missing pages will receive low
ratings and lose business. In this way, the ratargl comments left by shoppers help to
assure quality. The more people contribute taakiags, the more reliable those ratings
are likely to become.

Figure 1.9—Used books for sale in the Amazon markglace

$1.00 Used - Very Good  Seller: S
+ 53,59 shipping Rating: ¥y 100% positive over the past 12 menths (6 ratings.) &

lifetime ratings.

Shipping: In Stocl. Ships from AL, United States. See Shipping Rates.
See return policy.

Comments: very slight cover wear and some spine creasing

$1.00 Used - Like New Seller: TEEEENNE
+53.55 =hipping Rating: ¥&¥ni¥r 859% positive over the past 12 menths (107 ratings.)

135 lifetime ratings.

Shipping: In Stock. See Shipping Rates. See return policy.

Comments: LIKE NEW

Which book would you purchase from the Amazon ryadcee?

Shoppers can do research and make purchasesmsiagNVebsites than a
person’s entire family can shake sticks at, and/e®d makes comparisons easy. Within
a few minutes, a shopper seeking a CD of MetaHid&ster of Puppetalbum could
check the prices at Wal-Mart, Target, Sears, AmaBames and Noble, CD Universe,

Deep Discount, Best Buy, and Half, just to nameva f
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Got Time?
Pick a product, whether it's a DVD, a cell phone, a book, a ruby ring, or a plastic
flamingo. Find the product or versions of the product for sale on a few different Websites.

Which item would you purchase, and from which seller?

Social Networking

Social networking sites help people connect wittecs, build online profiles, and
share media like photos, videos, and music (Glagehost of Websites have features
with social networking capabilities. If the Welesénables users to link to other people
in some way, then someone has probably placedlgnthe wide social networking
umbrella. The most prominent social networking gtFacebook, which rapidly grew
from 8.9 million registered users in 2006 to ove0 2nillion users in 2009 (Glaser;
Soller). Twitter and YouTube, while vastly diffetealso qualify as social networking
sites.

Facebook users create their own profiles, listisgnuch or as little personal
information as they wish, and can also post phajags and videos. Using privacy
settings, the users control which people can vigsvinformation. They can make some
information available to all Facebook members aheoinformation available only to
“friends,” the people with whom they have estaldisiinks through invitations. Friends
can post public messages on one another’s “walfgtes dedicated to updates and
messages; they can also send private messagdsractrwith others using some of the
many applications available on Facebook, rangiomfbook lists to electronic Scrabble

to Vampire Wars. Facebook members can find neandis by searching for people or
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through common interest groups dedicated to neamyyhing imaginable—for example,

the author of this text is a Facebook fan of Shgatzstations and belongs to the group
“When | was your age, Pluto was a planet.” Fac&ladso provides the capability to

invite others to events, whether they are partiebtical rallies, or something in between.

Figure 1.10—Facebook page of Lance Armstrong

facebook

Lance Armstrong is on Facebook

Sign up for Facebook to connect with Lance Armstrong.

Lance Armstrong =fj

wall Info Discussions Events Boxes Video

Lance Armstrong maxarmstrongl isa "peace"ful sleeper.

@maxarmstrongl is a "peace”ful sleeper. on Twitpic

ﬂl 2 hours ago

£ Koval, Becky, Moly and 2,059 others like this.

b view all 259 comments

Lance Armstrong ideo from this AM in Leadville with Ken {organizer of the
Leadville 100). Givin' some grief to trainright as well..

7-time Tour de France winner, full
time cancer fighter - LIVESTRONG!

Lance Armstrong Prepares for Leadville | LIVESTRONG.COM

| Q. col

Information

Cycling star Lance Armstrong uses Facebook to connect with fans, gain publicity, and promote causes such

as his cancer foundation.

As users familiar with it can attest, Facebookudels more features than this
chapter can describe. It can act as a way to ikeuch with friends, publicize opinions

and causes, share photographs, organize eventstiadyplay games, and much more.
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Twitter, on the other hand, is much simpler. chsators built the Website around

the idea of the status update. Users create ggpfils on Facebook, and then post
messages of 140 characters or less called “twe&tsis can be done not only from the
Twitter Website, but through text messages fronoaila phone. People can post tweets
to their profiles from anywhere that they can tekwitter suggests that users tweet
answers to the question, “What are you doing?’itAtnost basic, Twitter serves as a
way for friends and family to keep track of one #eo, or for celebrities to communicate
with fans. Users can elect to “follow” a persononk on Twitter, automatically

receiving that person’s tweets on their own hongepnd (if the user chooses) via text
messages to their own phone. Twitter enables tsatay constantly connected to one
another, whether or not they can access the Irttatraegiven time.

Figure 1.11—Twitter homepage of rlove327
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RIP Eunice Kennedy
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Of course, tweets can do much more than tell ahisdJncle Bill is flossing.

People can share links with one another (Web agjidics can shorten longer URLS so
they fit within the 140 character limit, as seerFigure 1.11). Reporters, newsmakers,
organizations, and everyday people can spread (@vgossip) through Tweets. In Iran,
people used Twitter to organize political protesksvitter is as flexible as it is simple. In
the words of blogger Lon Cohen, “The minimalistdtianality of Twitter is probably
[its] most powerful feature, enabling it to be mahings to many people. The debates
rage on whether Twitter should be for brands, ®elarities, or just for conversations
with real people. The real secret is, it's for dmygy you want.”

Both Twitter and Facebook can help users disteilsacial media like messages
and photographs to people with whom they are nddebr While YouTube can act as a
social networking site, connecting people to othigfecuses on distributing social media
(Lange, P.; Cohen). Users have uploaded millidnsdeos to YouTube. These videos
can be messages to friends, colleagues, or pdtensomers; they can also be
professional music videos, homemade comedy sketchgs of digital cameras in
blenders, or almost anything else. A number oitip@Ens and their supporters have
created politically-minded YouTube videos as campaind debate tools (Spaeth 439).
YouTube users can network by “friending” one angths on Facebook, or by
subscribing to one another’s “channels” so thay #ee newly uploaded videos. Users
can communicate by typing comments in respons@lgng or by creating their own
video responses. Alternatively, they can sendgpeivnessages to other users.

They differ greatly, but Facebook, Twitter, YouBJIMySpace, and other social

networking sites all help users to connect to offeaple. Numerous social networking
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sites populate the Web, some of which target sigemifdiences. LinkedIn targets

business professionals, for instance, and DogHtevsacanine owners to create profiles
for their pets. The number of social networkingsicontinues to grow, as does the
number of people who use them.
Entertainment Media Online: Music, Movies, and Tel&ision

Especially with more individuals having accesbitoadband, people are
increasingly using the Internet as a means tanligienusic and to watch television and
movies. All of these media forms have been acbksen the Internet for a number of
years, but at first, they were mostly availableghlly; these copies of media files
violated copyright laws. Copyright laws guarantea the creators and their companies
receive payment for their work. Consumers haveeslagal rights to create copies of
music, movies, television, and other media forrtb@in use, but in many cases,
providing copies of these items for others denrésta and companies the monetary
compensation to which they are legally entitlethe music recording industry, in
particular, has fought against such copyright viotes, commonly referred to as piracy.
The percentage of people who downloaded musicllggontinued to be greater than
the percentage of people who paid for downloads 2008. The digital music
marketplace was worth $2.7 billion dollars in th@ar (Bainwol).

Apple’s iTunes store, developed to sell music attétr media to iPod users,
continues to dominate digital music sales (HanséJ§ers access the store through the

iTunes application (available for free downloadvatw.itunes.corh The store sells

music both as single tracks and as whole albuntspraovies and television episodes can

be purchased as well. As on Amazon, users pratateratings of products on a 1-5
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scale and write reviews, which are then rankedralaeg to their helpfulness as

determined by other users. In addition to musiayies, and television, the iTunes store
contains a number g@odcasts recordings distributed online, often using an RS
(U.S. Food and Drug Administration). Users of i€artan download single episodes of
podcast series such as BBC History Magaziner Sesame Streedr they can subscribe
to the feed and have each new episode automata@aiynloaded. These podcasts can
consist entirely of audio or include video, and snahthem can be downloaded for free.
Once downloaded, podcasts can be viewed or listenésiough the iTunes application
on a computer or by using an iPod or other persaigéhl music or video player
(“iTunes”).

ITunes may be the most widely used online musniee but a number of others
exist with varying features. In addition to alburasorded on CDs, Amazon sells digital
music files singly and as parts of albums. Napstel Rhapsody give users this option as
well, but focus more on selling users subscriptioRsr a flat monthly rate, subscribers
can create playlists from a library of several imillsongs and listen to the selected music
usingstreaming technology, perhaps best-known from YouTube. $treg technology
lets media files begin to play as soon as the haeidownloaded enough data for them to
begin. Streaming represents an alternative to tagimg and saving audio or video
files; instead, the user listens in real time wkhie remainder of the file continues to
transfer (“Streaming Media Explained”). The str@agrservices of Napster and
Rhapsody give users a vast variety of music optibasunlike purchased music files,

users can only access these services if they emntmpay the subscription fee.
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Streaming technology has also made the rise efriat radio possible. More

Americans use Pandora Radmnfw.pandora.comthan any other Internet radio site

(Singley). Pandora offers customized “radio stegidoy using what it calls the Music
Genome Project. A group of music experts analyailibns of songs and noted the
traits of each. The Coldplay song “Clocks,” fomexle, features traits including “basic
rock song structures,” “a subtle use of vocal haryioand “acoustic rhythm piano.”
Pandora’s database contains a number of other satigsimilar characteristics, and it
finds music for users with this data. Users etitemame of a song, composer, or
musical artist, and Pandora creates a station dsetpof that and similar songs. The
listener then provides feedback, as shown in figut@. If the listener gives a song a
thumbs up, Pandora finds more songs like it; a theidown will cause Pandora to skip
the disliked song and avoid it in the future. erstrs always have the option of skipping
ahead to another selection. Pandora also makasytto access artist information, song
and album information, and lyrics. As an additidieature, listeners can find others who

like the same songs they do.
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Figure 1.12—Pandora radio station
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B _euy W Bookmark M Share ] the songs p/aying,

Last.fm offers a similar Internet radio Websitef Itinas a greater focus on social
networking and usesrowdsourcing (Singley). In crowdsourcing, the public at large
produces something, rather than an individual sglacted group (Alserver).
Crowdsourcing follows the theory that several heddneads are better than one.
Amazon.com uses this practice to create its progictgs and reviews; Last.fm uses
crowdsourcing to create stations for listenerslikdrat Pandora, no specified group of
individuals categorized the music (Singley). lastel ast.fm analyzes its users’ listening
preferences to find patterns. If 3,000 users wijoyeToby Keith’s music also like Tim
McGraw’s music, Last.fm reasons that it can safegpmmend Toby Keith to Tim

McGraw fans, or vice versa. By drawing on its gder information in this
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crowdsourcing process, Last.fm determines the simdsys on listeners’ personalized

stations. The Website uses the public to do thi&wo
Elsewhere on the worldwide Web, users can acceg® through streaming
technology. The television networks ABC, NBC, CB8d Fox and others make some

episodes of television series available onlineu™de and Huluwww.hulu.con)

contain some television episodes and some fulltkefigns, and subscription services
offer further options. While a greater number @lestions are available on DVDs sent

through the mail, NetflixWyww.netflix.com) and Blockbusternfww.blockbuster.com

subscribers can watch several thousand films oaliraay time using streaming.

The Internet also makes it possible for peopledtridute entertainment media to
a large audience without having any connectionrmagor production company. In 2008,
Joss Whedon (creator Buffy the Vampire Slayeused the Web to release a 43-minute
musical in three parts. A traditional studio wopldbably not have backed the project,
but the musical, title®r. Horrible’s Sing-Along Blogteached No. 1 on the iTunes chart
of top-downloaded videosTimemagazine dubbed the Internet musical one of tke be
inventions of 2008 (“The Direct-to-Web...”)

Four Principles of the Internet

While the Internet has influenced the world in ;marays than any human can
count, studying these influences can lead to aenstahding of patterns. The majority
of the innovations brought by the net came aboaabge of four interrelated
characteristics:

1. The Internet accelerates the speed with which iin&bion can be accessed and

transferred.
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2. The Internet connects people and organizations.

3. The Internet enables anyone to publish content.

4. The Internet drives businesses to adopt new mdoeinaking money.

These four principles provide a framework for tieist. The ideas are simple and
overlap with one another, but they lie at the he&# vast number of the changes the
world has undergone.

Principle #1: The Internet accelerates the speed thi which information can be

accessed and transferred.

The uses of the Internet briefly discussed in ¢higpter illustrate what the
increased speed of communication has made posstbleexample, using a search
engine, a person can surf through millions of Welsstio find needed information
incredibly quickly. Twitter rapidly communicatesv@essage from a cell phone to the
Website and to another cell phone. The rapid padoaline communication has made it
possible to get fresh news not just once or twidayathrough a paper or a broadcast, but
24 hours per day and from any source in the wddd the person desires. While reading
that news update, a person could go to Pandorasirfin to access a song by their
favorite musical artist, and could do so in lesmntthe time it would take to walk to a
shelf of CDs and load the disk into a stereo. [Aternet makes information sharing fast.

The Internet is not the first technology to pravidstant transfer of information—
the telephone, the radio, and the television abéd people to listen to voices or watch
events in real time. But the Internet significgrittoadened this capability through the

second principle.
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Principle #2: The Internet connects people and orgazations.

The social applications of this principle are clggeople can keep in touch with
family and friends using resources like e-mail andial networking sites. But the
Internet can also bring people together who woelden meet otherwise. Individuals
with a common interest—a sports team, a politieaise, genre of music, etc.—can
network with one another using the Internet. Titerhet makes it easy to communicate
with millions of others across the globe, not jing people in a person’s neighborhood or
town. Like ordinary individuals, businesses arteotorganizations also use the Internet
to find new contacts.

Because of the direct connections that the Intanakes possible, more
communication can be done without the aid of a heitdn. Many celebrities use social
networking sites to communicate with fans themselwethout a reporter relaying their
messages. Political action groups and individodtipians use the Web to get their
messages out. Instead of depending on traditioedia to spread word of their causes
through the news or paid advertisements, they osate their own Websites or post
content on Twitter, Facebook, YouTube, blogs, aheosites, confident that their
message will be accessed by a large number of.ubfrsical artists and video producers
can release their material to the public themsek®gdoss Whedon did wibr.

Horrible’s Sing-Along Blograther than depending on a company to distritheée
material for them. The Internet gives people arganizations a direct link to the homes
of millions of people. As Internet access growg, humber of possible connections with

people will increase, potentially making the Inefraven more powerful. The more
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people come in contact with one another throughriteznet, the greater the potential for

messages to be passed on.
Principle #3: The Internet enables anyone to publis content.

The Internet has fundamentally changed commuwicdtecause of how many
people use it. In the past, a limited number afgbe had access to the means of
publishing information. Very few people could oamprinting press, a radio station, or a
television station. People could purchase theofiieese resources by buying
advertisements or renting them, but the great esggemvolved kept the majority of
people from using these media to communicate indtion. A television network could
provide a live broadcast of the Olympics, but comrpeople could not afford the
equipment required to do their own live broadc&brporations or political campaigns
could afford to purchase radio advertisementsahutveryday person could not.
Newspapers sold small advertisements in the cladsskction to individuals, and writers
could submit letters to the editor that might geblgshed. But few people had the money
to order a printer to create hundreds of copies lodok they had written. Technology had
made it possible to reach a large audience, add s quickly, but only a small
percentage of the population could spread messddiBsir own using that technology.

In contrast, the Internet made mass communicatssiple for almost everyone. People
can create Websites, write blogs, or post photasdaos easily and with little money.

In the news business, for instance, the spreadititeanews was formerly left to
professional journalists, and everyday people coreslithe news through television,
radio, and newspapers. These consumers could timakendividual views known to

others only in relatively limited ways, by word-gfeuth or letters to editors. The
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Internet allows people to easily offer their owmroentary and become producers of

news, not just consumers. People can also ofiginal news reporting through the
Internet, acting as “citizen journalists.”

Crowdsourcing by Amazon, iTunes, Last.fm, and otivebsites has harnessed
the Internet’s ability for widespread publicatiomdaaided these sites in offering content
for their users. On the sites named above, pesafimit reviews, and the sites then
present the reviews for other users. In the passt people would praise or condemn
products just for the people they knew personallyy professional critics with print
space in a publication or air time could give theaws to a mass audience. In the
Internet age, everyone can be a critic.

With traditional media such as television, a fewgle produced content (the
shows) and many people consumed the content (lyngethe show). The Internet has
changed that model by allowing a huge number opleetm create content and reach a
mass audience. This empowerment of the publiheae both positive and negative
consequences, as later chapters discuss, but nnetaeny the revolutionary effect of
the Internet on mass communication.

Principle #4: The Internet drives businesses to agd new models for making money.

The revolution in communication means that marsirnesses must adapt their
models to use the Internet effectively. All susfakbusinesses must have a solid
business model; without a sound plan, the busiwébksot succeed. If Jimmy and Sally
set up a lemonade stand near the end of an unpdead;end road and charge $20 for
each cup of lemonade, they are unlikely to haveynsates (unless their parents feel

exceptionally generous). But if they get permisdi@m a family friend to set up a
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lemonade stand at a downtown yard sale, chargirgeb per cup, they might do very

well. Under most circumstances, more customersadondier price lead to more sales.
The Internet can help businesses both to expandres bases and to reduce costs. If
Jim and Sal's Beverage Enterprises can purchaksnitsnade mix more cheaply from a
supplier in Venezuela, then market its product l@@daiced price to tens-of-thousands of
potential customers using the worldwide Web, thenktusiness could grow significantly.

The cost of shipping a glass of lemonade from Bigham to Minneapolis might
put a damper on Jimmy and Sally’s visions of weditl the basic point remains the
same. The Internet can connect businesses tonalees, as when the lemonade stand
purchased supplies from a Venezuelan companyanlatso connect businesses to more
consumers, making a wider market for goods andcavailable. The lemonade stand
might be slightly too small (or a lot too small)take advantage of such opportunities,
but it is not just multinational corporations tihave been reaping the benefits of the
Internet. A vast array of sellers have establighed own Websites or become part of a
network of sellers like the Amazon marketplace.ti/guch relative ease, a “mom and
pop” store can become part of the global markegplac

But what brings fortune to some will wreck thetéores of others, and the Internet
is no exception. Some businesses have adaptedtisness models to the Internet
more successfully than others. The struggleseh#gwspaper and music industries have
received particularly widespread media coveragee Aumber of newspaper
subscriptions has fallen, in part, because newstsutave made their reporting available
for free online. This decrease, in turn, has ted tlecrease in ad revenue for

newspapers. Online ad revenue could offset tlesses, but for most newspapers, their
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online operations have not brought in enough maoeyake up for the reduced revenue

from the print edition. As a whole, the industgststruggled to adapt to the digital age.
The music industry has also experienced a difficahsition. lllegal downloading of
music continues to hurt the recording industry'sfiss. Legal online music services
have become popular, but the number of CD salesnems to decline, and record labels
have seen a downward trend in their revenue.

The Internet did bring new business opportunitiethé news and music
industries, but it also disrupted the old busirmasslels that had made them successful.
The prospect of recovering to their former levdlprofitability remains doubtful.

Key Terms

blog—a Webpage that an individual or a group regularlyaipsd.

blogosphere—a term referring collectively to all of the Welikgs.

crowdsourcing—the practice of having the public at large prodsmeething, rather
than an individual or selected group

meta search engines-search engines that provide results from sevenaraearch
engines at once.

news aggregators—people or Websites that collect news to presergdders, drawing
attention to items of interest.

podcasts—ecordings distributed online, often using an R&Kf

RSS—Really Simple Syndication—a method of updating online content through “news
feeds,” which are information streams to which sxadtan subscribe.

sponsored links—links on a page of search engine results thattie&tlebsites that have

paid the search engine to list them.
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streaming—technology allowing media files to play as soorhesuser has downloaded

enough data for them to begin, rather than hawngdit for the entire file to be
downloaded.
Review

1. In what year did the first browser make the Worlal§Web available to
everyday people?

2. What percentage of American adults have broadhatednet access?

3. To what category of Websites do the Drudge Reputttae Huffington Post
belong?

4. Describe an example of crowdsourcing.

5. Explain the basic functions of Twitter.

6. Explain the difference between how Pandora seksrigs for users and how
Last.fm selects songs for users.

7. What are the four principles of the Internet?

8. A man who goes shopping at a store becomes angey wisalesperson
deliberately gives him false information. Uporurging home, the man writes a
blog entry describing his experiences at the stéwe hour later, a reader from
another state adds a comment describing her omilasiexperience. Not long
after, yet another reader thanks the blogger antrenter for helping him to
avoid being fooled.

Which principles of the Internet are evidencedhis example, and where?
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Discussion

. Think back to a time when you had notably slowéermet access, if there was
such a time. Also, imagine that your Internet awiion was significantly faster
than it is now. How did, or how might, slower diadter speeds affect the way
you use the Internet?

. Which search engine do you most often use? Whyodause it more than other
search engines?

. What examples of crowdsourcing can you think ofdoel those mentioned in
the chapter?

. For what purposes would Facebook be more suithble Twitter? When would
the opposite be true?

. Which businesses from your local area might betieéitmost from establishing a
Website for consumers? Which businesses are riketg to lose business to

online competition?
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CHAPTER TWO: RESEARCH, CREDIBILITY, AND
WIKIPEDIA

Think about how you get information. Consider thgaestions:

Before you start reading...

When you need to find information, where do yountiar an answer: to
someone you know, to a library, to the Internegleewhere?

When using the Internet to look for information,ewd do you start your
search?

When doing research on the Internet, how succebkafié you been? What
difficulties have you experienced?

Have you used Wikipedia? How useful do you conside

What have others, including peers and teachesytml about doing research

with the Internet?
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How it used to be...

Figure 2.1—Card catalog at Before the Internet, research had
Yale University

to be done in places that held copies of
information, particularly libraries. For
decades, visitors wanting to find specific
books in a library would use a card
catalog, a series of drawers containing
alphabetized notecards. The notecards

listed books by title, author, and subject.

Eventually, some libraries began to
feature electronic indexes of their holdings. The first such databases were
inferior to card catalogues. Among other shortcomings, users could look up
books using only authors and titles, not subjects. Improved versions of electronic
catalogues began appearing in the mid-1980s (Hildreth).

In addition to shelves and shelves of books, many libraries also contained
magazines and newspapers. Libraries tended to subscribe to many magazines
and keep back issues for a specified length of time. Depending on the library,
older issues of magazines might have been available, often bound together into
hardcover books. Storage issues prevented most libraries from maintaining a
collection of too many periodical titles. Old newspapers were usually collected
on microfiche or microfilm—sheets or reels of film containing hundreds of
miniature photographs of pages. Researchers wanting to read old newspaper

articles would select the appropriate film, then look through a viewer that
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magnified the images, visually scanning through the pages to find the desired

date or article.

The need to have physical access to materials limited the research
capabilities of most people. University libraries maintained large collections of
varied materials, but smaller communities with no nearby college had less
access to resources. Most libraries participated in interlibrary loan programs, in
which a person could request a book from a distant library that would be sent to a
closer one. Receiving resources through the mail in this way could help but did
not totally level the playing field. For one matter, the process could take weeks.
For another, just knowing of a book’s existence could prove difficult, since card
catalogs and electronic databases only listed the resources that a particular
library owned (Hildreth). Researchers searching for related books had to depend
on word of mouth, printed catalogs and advertisements, or bibliographies printed
in the books they already had.

For quick reference, people could turn to encyclopedias, which contain
alphabetically listed articles on general topics. Printed, multi-volume sets of
encyclopedias were extremely expensive, though starting in the late 1980s,
cheaper versions intended for computers began appearing on compact disc. For
people with basic questions about a topic, an encyclopedia was the easiest
research option. Whether that person had an encyclopedia at home or had to

travel to a library depended largely on the individual’s household income.
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Today, printed encyclopedias are obsolete becies@/brld Wide Web has

made information so readily accessible. Anyoné Witernet access can use a search
engine to find information within seconds. Intdrasers can also rapidly search for
books and see whether they are available from géiraries. Magazines and
newspapers are frequently available online, eitimetheir own Websites or through
electronic databases containing thousands of @thdits. All of these resources can be
used from the comfort of home.

The Internet’s speed and connectivity have revohitied research. Research
once meant sitting in a library with a stack of keidoday, researchers in coffee shops
can call up tens of thousands of sources with akisygtrokes. Search programs can
scan these sources in ways unimaginable to egdmerations. People affiliated with
universities still have greater access to resoutngshe Internet has given everyday
people the capability to use many research masahal were too expensive and too
physically distant in the past.

The explosion of the Web brought a similar explosiothe number and kinds of
research materials; it also opened many of thogerraks to the masses. But doing
research on the Internet also brings challengé®s& without the necessary skills or
knowledge might find Internet research bewildering.

This chapter examines how the Internet has affebedvailability of
information, as well as the practices used to acttest information. The chapter also
provides guidance about good Internet researchiiahcluding effective searching and

the evaluation of source credibility. Finally, ttleapter pays special attention to the
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development of Wikipedia, describing its strengihd weaknesses and offering

recommendations for how to best use it.
Knowledge in Transition: Encyclopedias and the Enaf Print

The Web democratized information by making it glya@and cheaply available to
everyday people. The history of the Encyclopa@&ditannica reveals just how radical
this change was.

Especially after its 29-volume 1911 edition, theciclopaedia Britannica
developed a powerful reputation for its reliabilitywas generally known as “the world’s
most comprehensive and authoritative encyclopg@agenstein 2). The company
depended on a force of door-to-door salesman tkehds product to consumers,
especially middle-income parents desiring to bdlosit children’s academic
performance (Greenstein 3-4). Lower-income famiienply could not afford
Britannica. In 1995, purchasing a 32-volume seéhefEncyclopaedia Britannica cost
$1,500 (Feder). At such prices, many people cafflitd to use the encyclopedia or its
competitors only by going to a library.

In the 1980s, the move from print to a digitalsren on compact disc began to
bring down prices for encyclopedias, although espenprint versions remained
dominant. Grolier, one of Britannica’s competitaedeased a compact disc version of its
encyclopedia that cost $400, significantly lessittiee $700 price tag for Grolier's
printed product. Still, relatively few parents pliased the encyclopedia because of the
high cost of the hardware required (Berger). CDMR@ives—the predecessor of the
DVD drives now found on computers—cost $600-$1,200ughout most of the 1980s

(Lewis). Furthermore, computers were not as wickgp as they would become in later



46
years. In 1985, Encyclopaedia Britannica Inc.atej@ Microsoft’s offer to produce a CD

version of its product in part because only foufiee percent of households had home
computers (Greenstein 4). The company remaineagsézton its lucrative print product,
and in 1990, Britannica had its most profitablery@aer (Greenstein 9). The tide,
however, was turning.

Microsoft’s Encarta Encyclopedia changed the maokeoffering an affordable,
multi-media encyclopedia. Having had its offeBtatannica (and others) turned down,
Microsoft struck a deal with Funk & Wagnall's Entypedia in 1989. Microsoft termed
the new product Encarta to avoid association viighpoorly regarded Funk & Wagnall’s
name. Released in 1993, the Encarta Encyclopetshasized multi-media
presentation, including pictures, video, and vaicEacarta also included the ability to
perform searches and featured articles connectedghhyperlinks—words, phrases, or
images that users can click to jump to another oh@eu or to another section within the
document (Greenstein 7; “Hyperlink”). These feasun®wed reviewers, and future
editions expanded these capabilities. Unlike reaslier electronic encyclopedias,
Encarta made full use of its medium by doing mbentoffering text. Also unlike earlier
electronic encyclopedias, Encarta was cheap. Maftgave it free to customers who
purchased computers; for a person not purchastognguter, Encarta cost about $100.
The cheaper price and multimedia features madertanatiractive to consumers—much
more attractive than the Encyclopedia BritanniBaitannica began offering a CD
version as a free add-on to its print edition i84,9with the cost for the electronic
version alone still $1,200. The price dropped8%a year later, and then to $200 in

1996, but it was too late—Encarta now dominatecktiwyclopedia market (Greenstein
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7-9). By late 1995, reporters were describing Etapedia Britannica Inc. as “troubled,”

and a deal was reached to sell the unprofitablgpamyto investors (Feder). The day of
the print encyclopedia was over. Computerized elopgdias could offer value and

features that books could not.

BLAST FROM THE PAST

In 1993, Stephen C. Miller wrote an article in 7he New York Times describing the
wonder with which 8" graders explored an early multimedia encyclopedia. The students
browsed from topic to topic using hyperlinks: a search for dolphins led to a video and an article
mentioning sonar, which led to the topic of submarines, which led to the battle of the
Merrimack and the Monitor during the Civil War, which led to articles on the war and slavery,
and finally to civil nghts and Martin Luther King, Jr. The rapidity with which these links work
1s old news to 8" graders today, but to kids used to switching between half a dozen heavy
encyclopedia volumes, the simplicity of a hyperlink was amazing.

Miller ended his article with a caution that remains highly relevant today:

This type of feature underscores the need for students to be well
grounded in basic research techniques taught by a teacher or librarian.
Without an understanding of how to parse an idea so that they can pursue
its most relevant aspects, students could turn a pursuit of knowledge into

a ramble through trivia.

The full article, titled “Encyclopedias Go Multimedia,” appeared on April 4, 1993 and

1s available at 7he New York Times Website.

Before long, the encyclopedia business would gaagain, with the Internet

pushing aside encyclopedias on CD-ROM. Just tvemsyafter the release of Encarta’s



48
first edition, Microsoft introduced a hybrid versithat enabled users to update the

encyclopedia monthly through Internet downloads@bstein 10). Britannica, too,
turned to the Web, making its content availablesiblyscription, first to institutions like
universities and libraries, then to individual comers in 1995 (Greenstein 10). The
company made its online articles free in 1999, rbuérted to a subscription model in
2001 (“Are there free.?”). With traditional encyclopedias requiring pagmb for their
online resources, Wikipedia became a dominant fizee “Wikipedia” section of this
chaptet. The increase in free information online, at {édia and elsewhere, undercut
the pay encyclopedias. In 2009, Microsoft endedBhcarta venture. The company’s
announcement explained that “the category of ti@thl encyclopedias and reference
material has changed. People today seek and coriatormation in considerably
different ways than in years past” (Gralla). Peapd longer had to turn to the old
encyclopedias to answer questions: the Internethmdhformation they needed, and for
free.

Over the past 25 years, computers and the Inteenet greatly expanded the
availability of information. Encyclopedias, traditally recognized as repositories of
information, demonstrate this trend. In decades, peeople who could not afford to pay
hundreds of dollars for their own set of encyclapedvould have to travel to a library to
get information. Beginning with Encarta, encycldigs became much more affordable,
making thousands of articles available to lesuiafft families. Finally, the expansion of
the Internet meant that anyone with access to tek ¥duld find information for free.

This change means a great deal to families. Befw Internet, children with

questions could find answers quickly if their pasetould afford a $700 or $1,500 set of
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books; otherwise, the child would have to wait ¢otg school to find the information—

assuming the school could afford up-to-date enpgdds. Today, the vast majority of
children can find an answer within seconds by tugro the Web at home, at school, or
in a public library. Rapid access to informationce a privilege of the affluent, now
belongs to nearly all.

Reshaping Research: What the Printing Press TellsdJof the Future'

The implications of the Internet for research egtéar beyond the availability of
general reference works. Because of its capas]ithe Internet has changed and will
continue to change the fundamentals of researtle. clirrent era’s switch to electronic
information ranks as the most profound shift sitiheeprinting press moved the world
from a scribe-based culture to a book-based culturé¢he words of Michael Hauben:

Just as the printing presseplaced the hand-copying of

books in the Renaissance, people using computeoriet

[today] are essentially creating a new method otlpction

and distribution of creative and intellectual watitworks...
Before Gutenberg developed his printing press atd4ib0, scribes had to create new
copies of books by hand. Communication could fdkee between one person (the
writer) and one other person (the individual rergthe new book). The printing press
changed the communication model from one-to-oren&sto-many. After Gutenberg’'s

press spread throughout Europe, the ideas of asempeould be transmitted to many

! This segment of the chapter draws heavily upomtbig of James A. DeWar, a researcher for the RAND
Corporation, and Michael Hauben, an author whoistutéchnology and communication at Columbia
University. Both DeWar and Hauben based theiranedeon a seminal text on the printing press by
Elizabeth Eisensteif,he Printing Press as an Agent of ChanpeWar also refers to scholarly reviews of
Eisenstein’s text. Readers interested in thaiogldbetween the printing press and the Internetikh

consult DeWar’s and Hauben'’s texts, both of whighfeeely available online.
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others with relative ease. Hundreds or thousahdemes of a text could exist, instead

of just dozens. This one-to-many model—publisberdnsumers— persisted until the
Internet boom. Suddenly, almost anyone could dautt to a work that almost anyone
could then view. The collective knowledge of therld could be shared and commented
upon rapidly by millions across the globe, andrttey-to-many communication model
was born (DeWar). Just as the printing press ledar® it, the Internet expanded

communicative possibilities in a revolutionary way.

The Other Inventor
Gutenberg is credited with inventing movable typ&urope, but elsewhere,
movable type was invented approximately 400 yemnigee A Chinese man named Bi
Sheng invented movable type in the middle of tflecédtury. The invention’s use did
not spread far, however, because unlike its Westeunterparts, the Chinese alphabet

contains thousands of characters (Eberhart)

These powerful changes in communication foreveredl humanity’s quest for

knowledge. The printing press and

Figure 2.2—lllustration of Gutenberg
examining a proof from his printing press

the Internet are alike in that their
spread established innovative
research environments. The
printing press changed the way
information was “collected, stored,

retrieved, criticized, discovered,
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and promoted”; the Internet is doing the same (DgWBecause the printing press and

the Internet have altered research in parallel waysview of the past can prove
instructive for the present. Examining how thenping press affected the flow and
accumulation of information can help to clarify #féects that the Internet is having and
will continue to have on research.
Leaping Forward: The Transition from Scribal Cultur e

The idea of progress, of standing on the shoulofetfsose whose work came
earlier, is basic to modern thought. But during ¢tkenturies when scholars could only
copy information by hand, researchers could noagérattempt to advance from past
research. Frequently, they had to work hard pusetover what had been learned and
then lost or corrupted (DeWar). Because reprodpitarts required so much time and
effort, few books existed. Relying on one persmhdandwrite copies also led to errors.
Simply put, scribes made mistakes. And sincei@ecnost often worked from a single
copy of a manuscript, he had no way to see if heduglicating an error made by an
earlier scribe. Mistakes thus multiplied and lived sometimes leading to substantially
different versions of the same text. Even the mesful of manuscripts would not go
long before becoming corrupted at the hands ofpgist Of course, works that no one
copied might suffer even worse fates. With so tepies available, damage from
moisture, vermin or normal wear and tear couldlteéswa significant loss of knowledge
(Hauben). Even a bit of forgetfulness within theellectual community could cause
valuable data to become lost (DeWar). All in gdljance on the primitive scribal

communication system put information in a precagisiuation.
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The widespread use of the printing press made lketdge much more secure. In

significantly less time, texts could be reprodubgdhe hundreds, and they were. In the
fifty years after Gutenberg’s development of hisifang press, as many book copies
were printed as scribes had made in the previoQ8 §8ars (DeWar). These copies,
unlike those scribes had produced, were standattd ne errors introduced during the
production process. A greater number of accurapées meant more security. If only
six handwritten manuscripts of a text exist, theslor destruction of all six is distinctly
possible; if six hundred copies exist, the disappaze of the text becomes highly
unlikely. As Thomas Jefferson wrote, print “sedipgecious documents not by putting
them under lock and key but by removing them frémasts and duplicating them for all
to see” (Hauben). The printing press introducggdgraphical fixity’—the power of
print to preserve information in the same form awu®e (DeWar). Typographical fixity
made gains in knowledge more lasting. During trébal era, scholars revered the
ancient Greeks and Romans because they had heldddge not tainted through
centuries of copying. A “rebirth” of interest inch classical learning took place
periodically throughout the medieval period, sustdaring the 8 century reign of
Charlemagne and his immediate successors. Thieisthse however, did not last.
Problems like war and famine arose and drew attentiausing scholarship to fall by the
wayside. But the printing press made it possibléix” learning in book format,
enabling the preservation of knowledge. Consedyeéht Italian Renaissance did not
die out like earlier revivals of scholarship. ke, typographical fixity allowed it to
spread throughout Europe (DeWar). The printingpmrevented knowledge both from

being forgotten and from becoming corrupted throogying errors.
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Importantly, the printing press was not a magoterm that caused all previous

problems of inaccuracy to disappear instantly. tdkiss persisted for quite some time:

...roughly during the first century after Gutenberg's

invention, print did as much to perpetuate blatantrs as

it did to spread enlightened truth. Putting scrifg@ducts

into print resulted in a cultural explosion. Newad

scholars found so many words, images, and diagegams

their fingertips. And never before had things bsen

confusing with, for instance, Dante's world vievhiawing

prominent visibility at the same time that Copeamwiews

were making their way into print. Nonsense andhtrut

seemed to move hand in hand with neither made

uncomfortable by the presence of the other. (Rosa09)
Centuries of confusion could not be put arightnnrestant. Scholars had a great deal of
sorting-out to do. Armed with printed books, thbuguch unraveling became a more
manageable task. Researchers had more sourcésbe/sn them than ever before, and
cross-referencing works became a great deal edsemerly, the labor-intensive task of
creating an index of a text’s contents fell to anoscript’'s owner, who might or might
not have done a thorough job. (Those who studyiewattexts are familiar with indexes
containing thorough lists of topics beginning wiki and “B,” but faltering later in the
alphabet.) Book printers, in contrast, began taliph indexes regularly because they
served as a selling point for customers (DeWar)thWlarger number of texts

containing more complete indexes, scholars coufhti® resolve questions and emend
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errors that had persisted for centuries. Laterardi of texts featured additions and

corrections, and knowledge progressed. Over tihgetypographical fixity of the
printing press enabled the more accurate and updat@mation to triumph.

Scholars could now move beyond efforts to recaptieknowledge of the
ancients, instead contributing new information atehs of their own. People originally
intended to cleanse contradictions from their 8dlttough the study of original texts, but

they ended up going much further. Martin Luther,ihstance,

Figure 2.3—
began studying documents to purify Christianityréurning Copernicus

to an earlier era. Ultimately, he revolutionizetigion by
initiating the Protestant Reformation (Rosaldo 509)
Copernicus, similarly, compared the ideas and oitiae

ancient astronomers Ptolemy, Aristotle, and othéifser

noting their errors and inconsistencies, he pubtishis »
landmark book proclaiming that the Earth revolveabad the sun (DeWar). Luther
and Copernicus’s projects began with the sameflibi¢ had marked previous research:
scholars should reach to the past to regain theantetl wisdom of the ancients. But
once printed books became more numerous, knowlenlgd proceed further. With
dozens or hundreds of people now able to exammesthct same texts, readers
undertook coordinated efforts to improve knowledgeooting out errors and
inconsistencies and by adding new information. 3dteolarly impulse had changed
“from recovery to discovery” (Rosaldo 510). Espdlgiin science, a worldview

informed by decaying knowledge was supersededislief in progress (Rosaldo 510).

People began to believe that they could contingougbrove human understanding.
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They accordingly pushed human inquiry further, éasiy a willingness to challenge the

ancients and consider new ideas. This mindsetduebth the Protestant Reformation
and the Scientific Revolution (DeWar). The prigtioress made both these revolutions
possible not only by making research faster, moceirate, and more coordinated, but by
reversing an attitude that had prevailed for ceesur Scholars began to feel that
degradation was not inevitable; knowledge couldwgconsistently.

The printing press changed how people thoughttatesearch because it
overcame the shortcomings of scribal culture. Gheeg’s technology set down learning
in printed books, enabling its preservation andMgincand permitting wider discussion.
These improvements, in turn, led to an overhawldtiural attitudes toward scholarship.
By taking the advancements from the printing pfagber, the Internet, too, has the
potential to recast the quest for knowledge.

Printing Press and Internet Parallels

Our culture already works with an eye toward pregreso the Internet will not
shift attitudes in the precise manner that thetpignpress did. The Internet might alter
the basic assumptions underlying research in ethgs, but no one will be able to
recognize such large-scale change for many yddme immediate changes can already
be observed, however. Because of the Internegmumethods of doing research and
communicating knowledge differ from past practicéslvancements from the spread of
the Internet mirror the advancements that resuitted the spread of the printing press.
Drawing parallels between the effects of the pnigpress and the Internet can illuminate

the present and future of research.
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Both the printing press and the Internet accederite speed with which updates

and corrections could be made. As printing sprpablishers realized the value of using
input from readers to improve their books. Witkiesal copies of a first edition produced
quickly, many people could inspect the text anch tbier their corrections, criticisms,
and updates by writing letters. The second editmuld incorporate this information, the
third would be refined still further, and so onheT18" century text titledrheatrum

Orbis Terrarum which detailed world geography, demonstratedghi€ess. The
publisher, Abraham Ortelius, invited the criticisimd suggestions of others, and
cartographers from far and wide sent in the latesgs of regions not covered in the text.
By the time of Ortelius’s death in 1598, at leadss2parate editions had been published
(Hauben). Under the scribal system, the manusofifite Theatrummight have been
viewed by only a few dozen people, one at a tieholars might have made corrections
and additions in the margins of their own manussriput all of these versions would
likely have remained separate; a central, updadesion might never have been created
(DeWar). Under the print system, an updated aditias created and distributed not just
once, but more than two dozen times, with each egition representing an
improvement in the understanding of geography. i$s&ing of multiple editions
represented a giant leap forward for humankind)ghahe process still has limits.

New print editions can incorporate corrections egattions to ideas, but are rarely
published more than once per year (and generadlyye8+~12 years for reference works).
Parts of the first edition then become obsoletacathat cannot be easily marked upon

the old book (DeWar).
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The Internet can solve these problems and pus$pised of updating and

corrections even further. Thousands or millionp@dple across the globe can view
material posted on the Web, then correspond wétlcttbator through e-mail. The
dialogue between publisher and readers can take plahin days, or even hours. The
documents can then be updated within minutes, lemddditions or corrections become
viewable to everyone at the same time, regardielexation. Under the scribal system,
corrections and updates could fairly be said tonbde at the pace of a lame mule that
may or may not arrive at its destination. If chesigan be made at the pace of a
locomotive in print, digital changes can be madihatspeed of a supersonic jet.

Such alterations could be made more quickly it pacause the Internet, like the
printing press, encourages collaboration throughtimgs. As a side effect, the
establishment of printing shops in major citiesoasrEurope gave scholars and authors a
place to gather. Traveling scholars would mednupese locations, and these meetings
of minds quickened the development of ideas anavliedge (Hauben). The printing
shops served as meeting places, message centés)lamal hubs for scholars typically
dispersed throughout Europe (Hauben). The Intesmatlarly, draws together scholars
today. Researchers can easily network with onéhanthrough Websites, e-mail,
videoconferencing, and a host of other tools. tPrgnshops provided a meeting place,
and hundreds of years later, the Internet elimoh#éte need for a physical meeting place.

In a related development, both technologies helkpedviedge-seekers to
overcome the obstacle of physical distance. Dutiegheyday of the scribe, scholars
desiring to consult a variety of texts had to tftaogrocure them. Travel required

significant time and money, so the vast majoritpedple could not possibly engage in
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scholarly pursuits, even if they had the inclinatidl exts were out of reach for the

common person (Hauben). By exponentially increptiie number of books, the

printing press greatly reduced the need for tra@sdholars could acquire more books
with relative ease, and those working near citiesld be able to find a wider variety of
texts in the area than before. Geography nonethedmained an impediment for the
next several centuries. A person living near Rlogversity in Houston, for instance,
would have access to more research material tipgnsan living in a small town in the
Texas panhandle. The Internet has not complebiehyrated this imbalance, but it has
reduced it. With a wealth of scholarly journalglanagazines accessible online, a person
could perform serious academic research withounlgeto leave her desk chair. As

more and more printed material is converted tataigormat, the problem of physical
location will become still less relevant to reséars. Already, a person sitting at a home
computer can access sources of a scope unthinkedéelier decades.

Differences within the text made research easievell, both with the printing
press and digital documents. Scholars could cotfseiwork of others much more easily
than in previous years. Compared to their couargsuring the scribal era, scholars
with the advantage of print not only had access far larger number of books, they also
had the advantages of title pages, tables of cts)tByotnotes, and more comprehensive
indexes (Rosaldo 510). These and other innovati@mne born from the minds of
printers seeking to make their volumes as usefd (aarketable) as possible to readers
(DeWar). Print thus made it easier to find a pietcmformation within a text and to

cross-reference other texts. Computerized docunaectderate cross-referencing even
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further. Hyperlinks connect readers to other sesirostantly. Researcher James A.

DeWar described the potential benefits of hypediimk1998:

This capability opens the book into a new dimensiih

immediate accessibility to definitions of worddeahative

means (say, more visually-oriented) of understagdin

concept, active discussions of a given topic, &nth

research on the subject, alternative interpretafietc. The

dissemination of knowledge is importantly changgdhe

immediacy of this new referencing capability.
Electronic documents can provide links to a hugeetisaand quantity of other material
that can enhance the researcher’s understandiiggved in historical context, the
breadth of this linked material is just as incréglifis the speed with which it can be
accessed. Large electronic documents can alsounel and scanned using full-text
search. Rather than flipping through pages, areker can enter a few keystrokes
within a search program and find the desired infdram. A writer who wishes to
incorporate a half-remembered quotation from theehbittle Womerdoes not need to
spend time getting a copy of the book and visusdgnning its pages; a quick Google
search would pull up the exact passage within sgc{eWar). The printing press
made information easier to access, and digitalipatidn has taken this simplicity to a

new level. Computers and the Internet allow fdrexely rapid cross-referencing.

The Internet and the Index
Internet users have created myriad indexes that can aid a researcher in finding

basic information, no matter how serious or silly the inquiry is. The Astronomy
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Department of the University of Wisconsin has posted a list of every named star. The

Internet Movie Database (IMDB) is another, extensive example. The Website has a listing
for every movie that has been released, and some that are still in the planning stages.
Looking at the page for Avatar, for instance, will give a user a plot summary, a list of
awards the film has won, and the complete cast and crew list. The site is fully
hyperlinked, so if a user wants to know if the best boy grip from Avatar (John Sudtell)
worked on any other set, the user can find the answer (he has—for 22 episodes of
Seventh Heaven). Wikipedia also contains a number of lists, sometimes appended to
articles. After the entry on cow-tipping, for instance, users have submitted a list of pop
culture references to the mythical prank.

While very few people will ever have a need to know more about depictions of
cow-tipping on television, the many indexes on the Internet can have serious
applications. Before the Internet, specialized books were required to find information
that is now freely available and easily accessed through search engines and hyperlinks.
In other cases, the information might have been impossible to find. Before IMDB existed,
a person might wonder why an actress looked familiar, but would have had no way of
researching the other films in which she had appeared. Now, a few keystrokes can

resolve the matter.

Because the printing press both increased théadlay of resources and made
them easier to use, it changed the way peopleddaand the Internet could have similar
implications for education. During the scribalipdr those people who received an
education learned primarily through listening. Rmanuscripts so scarce, people often
had to learn by listening to someone else eithaat edoud or lecture. Education followed

an apprentice system, whereby a pupil would dejpena master to teach everything he
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could. Education also depended on memorizatioalssstudents could not count on

having access to the materials later (DeWar). dherdance of books radically changed
this system. As printing press researcher ElizaB#tenstein explained,

Possibly no social revolution in European hist@ras

fundamental as that which saw book learning (prestio

assigned to old men and monks) gradually become the

focus of daily life during childhood, adolescence arly

manhood.... As a consumer of printed materialsegktr a

sequence of learning stages, the growing child was

subjected to a different developmental process wasithe

medieval apprentice, ploughboy, novice or pageWBg
People began to learn through reading, not jusisbsning to a mentor. This change
unlocked greater educational opportunities thanexasted before. Apprentices and
students could use books to learn more than thaahiers could offer on their own
(Hauben). Individuals like astronomer Tycho Brahe physicist Isaac Newton learned
primarily through independent reading, not throaggachment to other scholars. In the
age of the Internet, the potential for self-edwratias become even greater. By
connecting to the worldwide computer network, peagn access a far-ranging array of
knowledge, continually updated (DeWar). A learcam also interact with other people
electronically, opening a pool of knowledge andestipe greater than a single teacher
can hold (Hauben). Furthermore, the Internet plesifor real-time access to
information. The proliferation of books made meination less essential because

readers could, in some instances, look up infolwndtiter. The Internet reduces the
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need for memorization far more drastically, as @@e with mobile access can retrieve a

fact or formula within seconds. The World-Wide Watables “just-in-time” learning,
giving individuals the capability to find informati at the exact moments they need it.
Rather than acting as “readers” accumulating pdikteowledge, people can act as
“users” of digital information (DeWar). With effeee Web search skills, people literally

have the knowledge of the world at their fingertips

Lest it be forgotten...
Not all information is available online. Printed books contain detailed
studies and explorations of subjects, and only a tiny percentage of printed books
have been posted on the Web. In many cases, researchers would be served

best by procuring a printed text.

In one sense, none of the capabilities enumesatddr are especially new.

Books were already widely available; feedback wammonly incorporated into future
editions; multiple sources of information coulddmmsulted when doing research; the
library system allowed people to acquire distanirses; and people could educate
themselves. To a lesser degree, some of thoggsthiare true even in the scribal
culture. Nonetheless, the printing press andrtertet generated revolutions in
learning. As James A. DeWar explained,

What makes the two communications breakthroughs

important are the quantum increases in the easspaati

with which knowledge could be promulgated; feedback

could be received and incorporated; one could dipdo-
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date knowledge and one could be put in touch wiklda

range of materials on the topic.
Neither the printing press nor the Internet invdnmiesearch, but by increasing the speed
and accessibility of it, they did unlock a hosirofigorating capabilities.

Comparing the printing press to the tools of today shed some light on what is
here and what is to come. Still, the future iscilear. While the pace of change has
accelerated since the" 6entury, wide-scale transformations do not take@lvernight.
The Internet is still a young technology. No ooeld perceive the full effects of the
printing press for more than a century, and notladinges were predictable. Unintended
consequences abounded after the creation of thengripress. For example, the
Catholic Church made extensive use of printing,tbateffects of that use—Luther’s
guestioning of texts and the Protestant Reformatilay beyond its control (DeWar).

The Internet, too, might alter society in ways me tnas yet considered.

Speaking of Research Capabilities...

As part of the writing process, the author of this text corresponded with a professor at the
University of Nebraska-Lincoln. That professor suggested that the author consult histories of the
printing press as a way of examining the changes brought about by the Internet. After multiple e-
mails about the topic, the author began using Google to search for “social history of the printing
press.” This led to a few pages that mentioned Elizabeth Eisenstein’s 1979 textbook The Printing
Press as an Agent of Change. The author then consulted Amazon and Wikipedia to uncover more
details about Eisenstein’s work. He learned that Eisenstein’s book completely changed historians’

view of the printing press and is widely considered the single most important book on the subject.
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Since the book was out of print and too costly to purchase, the author went to the
University of Nebraska-Lincoln Website to investigate interlibrary loan. He also searched Google
again, this time for “eisenstein printing press as an agent of change.” This search led to James A.
DeWar’s paper comparing the printing press to the Internet—exactly the information that the author
of this text needed. In his footnotes, DeWar included a hyperlink to Michael Hauben’s similar
paper, available on the Website of Columbia University. DeWar’s footnotes also referenced
Renato Rosaldo’s review of Eisenstein’s book, published in the July 1981 issue of the journal
Comparative Studies in History and Society. Interested in Rosaldo’s thoughts, the author
navigated to the library page of the University of Nebraska-Lincoln Website, used a search
application to find that the journal’s back issues were available within the JSTOR database, and
downloaded Rosaldo’s review in its entirety.

All of this research was done from the comfort of the author’s living room—in a rural area

of western New York.

Pitfalls of Electronic Research

As the preceding section makes clear, the Inteésrtbe most stunning research
tool to be developed in centuries. That is natay, however, that it does not bring
problems and challenges with it. Middle schootlstuts and university professors alike
need to exercise care when using the Internentbififormation.

For casual users scouring the Web for answergjuge amount of available
information might actually impede search effor&irrounded by such a wealth of
interconnected pages, one can easily become tamgled Web. One law professor

likened online searches to “a plunge down the tdindle,” a laAlice in Wonderland
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because users tend to leap from hyperlink to hiypewith such rapidity (Tuhus-

Dubrow). Such navigation can sometimes be exhifagabut users who are not
practiced Web searchers may find themselves jumipamg tangent to tangent, losing
their original focus. For people who have diffigutelecting what information is most
relevant, Web surfing can become a time-consumitdygoose chase (Miller). The
incredible variety of online sources offers gregpartunity but can become
overwhelming. Having billions of sources is a diedbddged sword. A smaller number
of sources would contain more limited informatibnf would also be easier to sort
through. The Web, on the other hand, is undeniatiyplex.

Furthermore, not all information can be trustedadly. While always true, this
caution especially applies to the Web. A list@fixh results might contain expertly
researched and credible sites, but the Websitesinformed, biased, or misleading

people might populate the same list. False anteadsg information has always

existed, but it could not be published as easilhe
The Credibility Problem
paSt. HiStorica”y, prOfeSSional knOWIGdge “AS peop/e galn access to a
wider variety of information
resources, they face greater

news reporters, and librarians—maintained the | uncertainty regar ding who
and what can be believed

credibility of information (Rieh 1). These people | and, indeed, who or what is
responsible for the
information they encounter.”

workers—such as editors, reviewers, publishers,

acted as gatekeepers, determining what ideas an

information could be communicated through print , .
--S00 Young Rieh and David

Publishing for a mass audience cost a great deal|{ R. Danielson

and everyday individuals could not afford printjprgsses, let alone the large amount of

ink and paper required. Consequently, those pasiptewere involved in the production,
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review, or sharing of printed material exerciseghgicant control over what could be

published. These gatekeepers prevented much @ot@nd misleading material from
appearing on a printed page. Today, however rtegriet gives nearly everyone the
capability to spread information without havingexpert inspect it beforehand.
Applications make it easy for people to communidatermation on their own Websites
or blogs—whether or not they actually have usefdwdedge to share. Valuable
information and worthless bunk exist side-by-sidettte Web, and a user must know

how to separate the two.

Onthe other hand...

The Internet gives everyday people the freedom to share their ideas with a large audience.
In the past, only selected individuals had the opportunity to express their thoughts to a large
number of people. Those who controlled the publishing machinery and process could determine
which ideas the public would hear. Freedom of expression was therefore limited in its reach.

The Internet gives almost all people the chance to express their views and communicate
information. Not everyone agrees on the importance or correctness of these views and
information, but the power of publishing is much more widespread. Observers have thus noted
that the Internet has “democratic potential,” giving a voice to those who otherwise could not be

heard (Bird 294).

Web users unsure of how to evaluate the credilmfisources sometimes trust in
sites better left unvisited. Evaluation of Webpagen prove difficult for everyday
people. Expert researchers have in-depth knowletigesir fields, know about the

major scholars relating to the subject, and reguammunicate with other scholars.
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These individuals are equipped to evaluate infoionatn its own merits when they do

research (Rieh 10). Content knowledge and expezienable these experts to sort
through sources. But students and others who tipassess such knowledge of an area
must still judge information if they are to use Web. Users evaluate source credibility
using many criteria—and not all of them are truf§ie indications of a source’s
trustworthiness. A 2001 study of 25 high schootsnts, for instance, found some teens
to consider as credible all sites returned by acbeangine (Lorenzen 161). This
assumption is incorrect: results from Google, Bivighoo, or other search engines are
likely to include a number of unrelated or unreleabources. Likewise, the “relevancy”
ranking from a search engine does not mean thait#e information is trustworthy. A
high rank on a results page is in no way a guaeanitguality (Harris 163). Once users
do choose a Webpage, a host of other factors rfafgely lead them to trust information
that is not credible. The color scheme or desigm Website can have significant
influence in the search process. Users make judggadout credibility based on
appearances, even if they do not consciously rezedhis factor as part of their thinking
(Steffes 21). Studies have revealed that manysisstect Webpages using their personal
preferences for color schemes and designs. Usedstd spend time with Websites that
they consider attractive and professional-lookengn though the appearance actually
has no bearing on the quality of the source’s mfttion (Agosto 316). As one
researcher put it, “Bad information can be maded& quite nice” (Lorenzen 161). A
study of high school students also found that #pyated quantity with quality: the
students wrongly assumed that if a page contawmisdf information, the information

presented was accurate (Agosto 327). With milliand millions of Webpages available,
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knowledge-seekers must find ways to sort througimtand select the best sites. But too

many people make such choices without carefullyuateng the information that the
source presentgFor advice on evaluating information, see the re@dtion of this

chapter.)

Relevancy Does Not Equal Quality

A user who performs a Google search for “Martin Luther King” will likely find
www.marlinlutherking.org among the top results. The site’s formal title is “Martin Luther King, Jr.: A True
Historical Examination.” The Website has a professional appearance and cites published sources.

But far from being a credible source, this Website is racist and anti-Semitic. The iniormation on the
page is devoted to inspiring hatred of Jews and blacks, especially Martin Luther King. Even a brief
examination of the site’s content reveals how prejudice underlies every part of it.

So why is the Website given such a high relevancy ranking irom Google? The search engine ranks
Webpages based partly on how many other Websites link to them. In this case, many school librarians use
the site as an example when teaching students to evaluate the credibility of Web sources. A number of
librarians have linked the racist site to their own pages as an example of an untrustworthy source (Harris
163). Google’s formulas, of course, cannot account for the fact that people have linked to the Website to

speak out against it, and so the racist site receives prominent display in the results list.
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Experienced scholars may be able to select sitesagcurate information, but

using the Internet may have limited their work they ways. Some researchers have
charged that the Internet has actually narrowedahge of sources consulted. Such an
idea might seem strange given the multiplicity @temials that the Internet has made
available, but the fact that information is avaliéaoes not mean it will be found.
Indeed, the massive amount of data accessibleghrihe Internet might actually
obscure information, just as a pile of hay can nfaiaging a needle difficult. As
previously noted, with a vast array of informaterailable, Internet users must somehow
filter that information (Tuhus-Dubrow). Even thest dedicated researchers cannot
possibly read each of the millions of Webpagestandsands of scholarly articles
related to their field. Instead, they must useesasystem to pick which sources to
review. As a side effect, these selection metmoasg limit the variety of sources that
scholars consult. A study by James A. Evans, selé&n 2008, found that even as more
scholarly journals became available online, redeascwere citing fewer unique articles
from them. Scholars all seemed to be citing timeesenaterial in the papers they wrote.
They also seemed to be relying more exclusivelp@m articles. The Evans study found
that rather than consulting a broad and diverse bhasources, scholars in the digital age
seemed to flock toward the same material when Begydor information (Evans 395).

According to Evans, the use of search applicatmight partially account for the
shift toward newer sources and for the repeateaiipepular articles (399). When
articles appeared only in print, researchers weareertikely to browse through whole
issues of journals. Unable to jump directly teekevant article with a hyperlink,

researchers would have to flip through pages otienpl's back issues. While time-
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consuming and sometimes frustrating, this old stylesearch could have advantages.

Browsing through print issues of journals can pdewaluable context and background
information; moreover, researchers might happem poarticle that proved useful in a
surprising way.

For a comparison, imagine shopping for shoes irath m\ shopper might be
going toward a department store to purchase anri@hat pair of shoes, but he sees other
stores as he walks by. Interested, the shoppértraiger one of these stores and buy a
book he had never seen before. Furthermore, thgpsin could see several other stores
and items in the course of his walk. This woulcr@ase the shopper’s knowledge of
what products are available, enabling the shopperake a more informed choice about
what to spend his money on. Perhaps the shoppsiosieer shoes with colors that he
likes better, or that have a new design. Or pextia@ shopper decides to wait until later
to buy the shoes, opting to buy a new hat inst&dwsing can have unintended results.
Driving directly to the department store would haaken less time, and the shopper
would have gotten the shoes he saw in the ad h8utould not have gotten to see what
other items were for sale, and he never would saea the book he chose to purchase.
The shopper would have missed the variety of thik ma

In electronic databases of journal articles, highlgeted searches eliminate the
need for browsing. Instead of flipping through esgseeing what other articles scholars
had written and perhaps stumbling upon somethiag Want to read, researchers simply
type a search term into a box. Search applicatakesresearchers to articles more
directly than print browsing. This reduces thelikood of happening onto a less-

directly related article that is still interestingnd since search applications tend to rank
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newer and more popular articles more highly, tbeg might limit the range of sources

that a scholar finds (Tuhus-Dubrow). Recent papetspapers that several other
researchers have chosen often appear at the topestilts list—the digital equivalent of
placing an item in the front of the store with @neign over it. Newer and more popular
articles are thus more readily and more commontgs®ed. Electronic searching is fast
compared to print browsing, but it might also caxesearchers to overlook older, less
widely-known sources that could prove beneficial.

The Evans study also suggested that scholars,dsestiing on search
applications, select articles based on how martlaf colleagues have referenced the
article. As a result, the most-referenced artigi@skly rise to the top of the heap, and
other articles become buried in pages of resditsention leads to more attention for an
article. While this effect has always existed, lilternet has intensified it. Online
databases can quickly show a user how many tines o#searchers have cited the
article, as shown in figure 2.4. If a number dfeatarticles within the database refer to a
particular source, then scholars are more likelyetaew that source for themselves. If
very few other researchers have cited the arisdeolars are less likely to consult it
(Evans 399). As Evans explains, “When people becomre aware of each other’s
choices, they factor those choices into their oativdies” (Tuhus-Dubrow). Often-cited

articles are read more, while rarely-cited artides more widely ignored.
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Figure 2.4—Citations within an EBSCO database

1. Argentina versus England at the France '98 World Cup: narratives of nafion and the mythologizing of the popular
P.; Tomlinson, A.; Young, C. Media, Culture, Society; 2001 Vol. 23 Issue 5, 20p. Document Type: article; {44
MCS.BC EDG.ALABARCES. AVEFIVC) [Citation Recard]

Database: EBSCO Publishing

Citations

_lAdd to folder 4
@) WebBridge

imes Cited in this Databage: (5)

K o - n * - :
Type: book; (AN JCROSN.ANDERSON. VERSO.AIA) [CitatidnRq Databases like EBSCO can tell a user how
Database: EBSCO Publishing Citat] many other articles cite a particular source.
lAdd to folder 3

@ WebBridge

imes Cited in this Database: (167)

These filtering processes have broad consequeocesskarch. Because scholars
can so easily see what information others have,ikey might reach consensus about
the importance of articles more quickly. As Evarplained, By enabling scientists to
quickly reach and converge with prevailmginion, electronic journals hasten scientific
consensus” (399)This agreement means that important articledileely to be
highlighted within the scholarly community. On the@wnside, however, some work may
be given unmerited attention. Researchers mightttusome articles just because they
are widely read, not because they discuss impoidaat and data. In the words of
anthropology professor Alex Bentley, the tendemcyde the same sources “makes
academic research into a popularity contest.” viag in which scholars “latch onto
ideas,” he predicts, will become “more fashion-loig& uhus-Dubrow). For less-
popular articles, the narrowing of sources wouldehie reverse consequence. Articles
not immediately perceived as having great signifteamore quickly fall by the wayside
(Evans 399). In some cases, time might revealthiese “lesser” articles actually hold

much value, but the articles may be forgotten lzetbey can have their impact. For this
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reason, if the Internet has limited the range ti€las that academics use, future research

could be handicapped.

However, not all scholars agree that the Intesnedrrowing of sources hurt
research—or that the narrowing effect even exiBssearcher Carol Tenopir disagreed
with Evans’ findings, writing that her own work himsind that the Internet has
broadenednot limited, the range of articles that scholaad. Evans studied citations
within scholarly articles, examining which oneseawed repeated reference in other
research. Tenopir, on the other hand, studied aiates scholars were reading. She
found that academics did far more extensive readi2§05 than in 1977, before
journals were available electronically. In 19%& fiverage university scientist read
approximately 150 articles from about 13 differgnirnals. In 2005, with most journals
available online, the average university scieméatd more than 280 articles from
approximately 33 different journals. These findirsgiggest that the Internet has
encouraged scholars to read from more sourcedrtithe past, even if they do not
directly refer to those sources in the articley theblish. The distinction is important.
As Tenopir explained, “Reading is not citing. Faguead for teaching and for current
awareness, all in addition to their reading forrdmgearch that leads to citing. For every
one article cited, they read many more.” Therefarearrowing among cited sources
does not necessarily mean that scholarses@ingfrom a more limited selection of
sources.

Furthermore, some observers believe that Evangirfgs about narrowing reveal
an improvement in research, not a decline. Evatedthat experts searching online

“bypass many of the marginally related articles firantresearchers skim” (399).
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Electronic searches quickly lead researchers tadbeces most relevant to their

inquiries. Consequently, the researchers spesdilee consulting articles that relate
only somewhat to their work. To Evans, this chahge led to less thorough background
reading and less variety of sources. In other,dy@sever, the change has led to
efficiency. Instead of reading a series of extoarsearticles, researchers can now find the
most important research with greater speed (WrBgcause more researcheres are
consulting these important texts, they might haweentommon ground with one

another. Their shared reading might encouragearatipn and dialogue that help to
advance ideas at a faster pace (Tuhus-Dubrow) cé&mably, the possible narrowing
effect that Evans identified could have positividuences on research.

Figure 2.5—Comparison of print and electronic infomation

Print Information Electronic Information
Accessibility limited by physical location physical location not a factor
Number of large at universities, huge everywhere; sorting difficult
Sources Available limited elsewhere
Gatekeeping heavy: only a few can minimal: majority can publish,
publish, but false and but false and misleading info
misleading info filtered out published more often
Updates done in new editions; take central copy updated;
years, and old copies outdated instantly available to all
Searchability indexes used; researcher applications used to search
turns pages within documents for and within documents

No one can deny the Internet’s potential as atmélirther human knowledge,
but the tool is not perfect. Maintaining a focusedrch and finding credible sources can

be challenging. Even those who are well-practioaghcovering information online
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might unintentionally narrow the scope of theire@xh. Anyone using the Internet to

find information needs to be aware of the particdifficulties of electronic research.
Accordingly, the next section of this chapter presedvice for online research.

Considerations for Online Research

Internet users must make choices when seekingmafiton. A host of sources is
available, and just automatically clicking on tivstfWebpage on a list of search results
is not a good search strategy. The kind of sotlraea user should consult depends on
the nature of the information sought, and somée$é¢ sources are easier to find than
others. Users must carefully consider where t& foo information, how to search for
that information, and whether the information ure@d is sufficiently credible.

What Sources Should | Use?

Different sources of information should be corsaifor different purposes.
Consider a fan who wants to learn about the musifiakences of rapper Lil Wayne. To
whom should he turn for opinions?

The answer depends on the individual’s purposedeking information. If the
fan wants to entertain himself by talking about\Wayne’s music, he might chat with
random people using a Website. Their opinionsherréapper’s influences might be right
or wrong, but they could spark lively discussiotiner way. On the other hand, if the fan
wants to write a formal review of Lil Wayne’s albdrha Carter Il he might want the
opinions of recognized experts. In this casefaénenvould be better served reading about
Wayne'’s influences in magazines likbe Sourcer Vibe written by people who are
familiar with a wide variety of rap artistSSuch professional writers, however, would not

know much about the fan’s personal taste in mu§leerefore, if the fan wants to find
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similar artists whose music he might enjoy, he mighbetter off talking to a friend who

also likes Lil Wayne. Compared to reviewers forgamnes, the friend would likely be
less knowledgeable about past rappers who infleebt&Vayne. But because the friend
has a better understanding of the fan’s musicdépraces, he might be able to give more
helpful recommendations.

Internet users must make similar decisions whekisg information. Will the
opinion of a random person be helpful? Or woukluker be better off reading the
thoughts of an acknowledged expert? Does thenesst to read an original document
five decades old, or does the user need the metst-date information? When looking
for information online (or offline), the researchmust first consider what kind of source
to consult. People use the Internet to find infation on an incredible variety of topics,
and the same “rules” do not apply to all these &iaofisearching. As researcher Miriam
Metzeger points out, academic research requiress@ef high-quality sources that are
credible according to traditional definitions oétivord. But for other types of
information-seeking, the user should follow differstandards (Harris 168).

For some kinds of casual information gatheringeeson might find the views of
everyday people the most useful—even if that infttam would not be suitable for more
scholarly purposes. A man seeking a recipe for twomast zucchini, for instance, does
not necessarily need to consult graduates fromimacy school. He might get just as
good a recipe from an anonymous Internet userpon & friend on Facebook. The man
might also find an excellent recipe by turning td/absite with crowd reviews. If 29
users gave a recipe four out of five stars, thgeeis probably a good one, even though it

is likely that none of the reviewers are trainedfsh Crowds can be helpful when one
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seeks general ideas that do not require expefication. Someone who wants to

purchase a tent, for instance, might get valuatftemation by reading customer
reviews. But even in this case, the buyer needsnsider the sources of information as
much as practicable. A hiker who has used temthfopast 30 years might leave
different comments than an inexperienced man whighiothe tent for his children to
play in. Users must always consider the pointiefwof the sources they examine.

Web users can also find extremely basic, factfarimation without worrying
too much about a source’s credibility. Simply srabecking information with other
sources would probably suffice in these cases.nlawneateur Websites about the Civil
War are likely to give the correct date of the Batf Antietam, for instance. Similarly,
any source that discusses Fulton Lewis Jr. is\likekreveal that he was a political
commentator with a radio program in the mid22@ntury; and any Website listing
official state flowers will, in all probability, eoectly identify the sego lily as the flower
of Utah. Such basic facts are not arguable andralieely to be misrepresented. A user
looking for basic information of this nature camipably assume Webpages to be
accurate. While the creator of a Webpage couldiplyshave erred, the user can easily
double-check the information by looking at anotbeurce. If different sources agree
about such basic facts, the information is prob#iolg.

However, when users desire information of a disgutr time-sensitive nature,
they must select sources more carefully. The digpeiblication becomes extremely
important for some data. If a user wants to know Imany movie theaters currently
exist in the United States, she should not corssWebpage last updated in 1999 because

the figure has probably changed. Similarly, a wges wants to know about treatments
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available for a disease probably needs up-to-addemnation published after recent

medical advances. Even an article written by ddvanowned doctor is likely to
contain inaccurate information if it is too far aftdate. Internet users must also realize
that even Webpages that correctly list basic inadrom may not be credible sources for
other knowledge. A Webpage might give the cordaté for the Battle of Antietam, but
that does not mean that the page’s creator canaetudescribe the strategies used by
Confederate generals.

When looking for information that is more complexgcertain, or disputable, the
user needs to search for a credible source cregtpdople with some level of expertise.
For example, any Webpage about Alger Hiss caratetier that he served in the U.S.
government and was accused of espionage in 19d€e flacts are not arguable. But
even 60 years later, some people dispute the cliaag@lger Hiss was a Soviet spy.
Users wanting information about Hiss’s guilt oraeence would have to exercise care
when choosing sources. Along the same lines, larasearching Wikipedia should
consider sources carefully when reading about vangtdachers should encourage
students to use Wikipedia or ban it, as opinioessaiarply divided. Even information
about the origin of the drum set is uncertain, wifferent Webpages offering different
stories about why and when musicians began putitimgs together. The “wisdom of
the crowd” might help users to find quality reci@esl consumer information, but for

other information, users should turn to sourcet wetognizable credibility.

The Nursery Rhyme of Death—Or Not

Many schoolchildren have heard that the rhyme “Ring around the rosie” actually

refers to the bubonic plague, the “Black Death” that killed millions of Europeans. The
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evidence suggests otherwise, however. According to Ian Munro, the earliest printed
version of the rhyme appeared in 1881—approximately 125 years after the last outbreak of
the plague in England. Given that several people devoted their energy to collecting and
recording nursery rhymes, it is extremely unlikely that “Ring around the rosie” was
mvented during the plague years in England. If it was, the rhyme would have appeared in
print much sooner (“‘Ring around the Rosie’ Mini-FAQ). Munro, who received a Ph.D.
from Harvard University and who studies the popular culture of the time period, would
know what he is talking about (“UC Irvine...”)

Nonetheless, several Webpages continue to proclaim that the nursery rhyme
alludes to the plague. Searching Google for “ring around the rosie black death” yields
several results. Of the first five results histed in late March 2010, only one Webpage

correctly declared the origin myth to be false.

Goc nge ring around the rosie black death Advanced Search

Web [ Show options Results 1 - 10 of about 73,400 for ring

Ring around the Rosy rhyme
Connections to the Bubonic Plague (Black Death)? The words to the Ring around the rosy
children’s ring game have their arigin in English history . .
www._rhymes.org.uk/ring_around_the_rosy.htm - Cac

snopes.com: Ring Around the Rosie
Jul 12, 2007 ... Is the nursery rhyme ‘Ring Around the Rosie’ about the Black Flague? ... or Correct

clearly have nothing whatsoever to do with death or disease. ... \
www_snopes.com/anguage/literary/rosie_htm - Similar Webpage

Ring Around the Rosie is About the Bubonic Plague - Associated ...

There are so many people that sing. "Ring Around the Rosie. ... The Bubonic Plague: A Look
Inside at the "Black Death” of Europe ...
www_associatedcontent.com/.__/ring_around_the_rosie_is_about_the html - Cached - Similar

Black Death

The Black Death. ravaging medieval Europe from late 1347 through early 1351 wiped out
nearly ... "Ring around the rosie. A pocketful of posie. Ashes. Ashes, ...
www._medieval-life_net/black_death_htm - Cached - Similar

Modern Day Bubonic Plague and Black Death - symptons, treatments ...

Facts about the consequences of the Bubonic Plague and Black Death in the Madem ... The
words to the Ring around the rosy children’s ring game have their ...
www_william-shakespeare.info/bubonic-black-plague-modem-day_htm - Cached - Similar
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These search results prove that Web users must be careful when choosing sources for
anything but the most basic facts. False information exists even about songs more than a

century old.

When performing formal research that will be preeed to others, Web users
must painstakingly evaluate sources to determiaettiey are credible. Users might use
a search engine to find Webpages, then examine fhexges individually to determine
their credibility. Alternatively, the user might@ch within a particular publicatio.he
New York TimegheWashington PosiThe Los Angeles TimdsewsweeKTime
magazine, and other publications maintain electroallections of articles dating back
several years. While there are no standards ditgfar the Web, the editors of these
publications oversee the articles on their Websifagicles within these sites are
therefore held to a higher standard of credibtlign common Websites. Searching
within the Website of a respected publication ciafdyreliable sources for most kinds of
research.

Even so, users must be aware of the characteridticewspaper and magazine
Websites that could affect their research. Matgssallow users to leave comments
about articles, completely unreviewed by editdtsten, these comments contain
argumentative ideas and assertions from uninforpeegple. News pages also contain
advertisements that should not be mistaken fosites’ content. Furthermore, many
news organizations pay bloggers to express opiroartheir sites. Just as with letters on
the editorial page of a newspaper, users needrtermber that bloggers often express
personal opinions with which others may disagri@esome cases, whole news

organizations have been accused of bias. Republitave charged thahe New York
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Times for instance, slants its articles to support Deratic ideas and candidates;

Democrats have similarly charged that Fox Newsdsi#s news coverage toward
Republican causes. The Websites of respected oiganizations can be excellent
sources for research, much more reliably so thaergéWebsites. But as with all
sources, users should carefully consider the petispe from which information and
ideas come.

Subscription databases are a high-quality altera&b the resources available
freely on the Web. School and university librapay to subscribe to these services,
such EBSCO and ProQuest, which index articles ffwsnsands of publications and
journals. A user must be affiliated with the sulisng library or university to access
these services, so they are not available to emerydlowever, the services include only
reputable publications within their indexes, sodlkierage quality of the articles included
is far higher than the average quality of Webpdgesd through a search engine. Some
of these databases are assembled with high sclualgrgs in mind, while others are
intended for more advanced research. Researchis eollegiate level value the access
the databases give sgholarly journals—publications containing articles written by
experts within a given field and intended for otbeperts—angbeer-reviewed
journals—scholarly journals that only print articles thaive already passed critical
assessments by scholars besides the author (“BiR#iar-reviewed or Refereed
Journals”). These journal articles are typicédy complex for users just doing casual
information lookup. But for users doing seriouad@d&mic research, these journals are
sources of the greatest possible quality and citégibSubscription databases generally

cost too much for an individual to afford, but pEpassociated with institutions like
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schools, universities, and libraries can often setkem. The number and type of

subscription services available varies by instioti

Academics and teenagers alike need to determinghwsburces are most
appropriate for their needs. Not every query negguan answer from a peer-reviewed
journal; an article from a newspaper might be dgualitable, and at other times, a fact
pulled from someone’s homepage might do the jolerhet sources cannot be divided
neatly into “good” and “bad” lists. Everything daqs on the context for the research.

Figure 2.6—Selecting sources for different kinds ohformation

General ideas Basic facts Complex, disputed.or  Information
and opinions uncertain information  to be formally
presented
Examples best classic date of Battle whether teachers research
rock songs of Antietem should encourage paper on
Wikipedia use climate change
recipe for profession of reason why drums presentation on
roast zucchini Fulton Lewis, Jr. first arranged into sets ~ Roman military
good time to class of Komodo guilt or innocence of diagram of
travel to dragon—reptile or  Alger Hiss volcanic
Disneyland amphibian? eruption
Type of source with
source any any source with expertise fitting
needed expertise required level
[ high school vs.
college vs.
professional |
Method of evaluations from  cross-reference evaluate source evaluate source
verifying  crowd helpful other sources credibility credibility
information
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How Should | Search for Sources?

Sorting through billions of possible sources cardifficult, even with search
applications. Effective searching requires a fqtatience and some creativity, as the
first keywords entered might not take the usehtogerfect source.

Small variations in keywords can yield differeesults. For example, searching
for “Shakespeare language” on Google returns nptifferent results from a search for
“Shakespeare’s language.” The first ten resuleapin an almost completely different
order, and three results only appear on the fagemf one search or the otfelf just
adding an apostrophe and the letter “s” can hagk ao impact, consider the effect of
changing whole words. Searches for the followieis ®f keywords will return widely
varying results:

* military spending

* military budget

» armed forces budget

» department of defense spending
All of these searches deal with the same topicthmattdoes not mean that they yield the
same Webpages.

Whether they are scouring a subscription datalthed)Norld Wide Web, or a
particular Website, users should be prepared togshtheir keywords if searches do not
lead to hoped-for results. Rewriting the searafagd using similar words, as shown
above in the “military spending” example, can sames help users find what they seek.

Users might have to change search terms to avaidsmeith multiple meanings.

2 As of March 31, 2010.
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Searching for “fords,” for instance, might bring Wé&es relating to models of cars,

industrialist Henry Ford, President Gerald Ford] #re theater in which Abraham
Lincoln was shot. Similarly, a search for “applg&lds results relating both to
computers and fruit (“Speed Searching” 42). Irhbostances, a user would find more
targeted results by adding keywords and making#aech less ambiguous. For some
searches, the user may need to use language spedliie area being researched. If a
user wants data about the highest level of scleaaired by an average person, “highest
level of school” does not yield results as gootiealsicational attainment” (“Speed
Searching” 43). The phrase “educational attainfnsrftequently used in statistical
studies, while “highest level of school” is notinéfing the more technical phrase within a

source and then using that phrase for a new s@aprioves results.

Got some time?

Think of a topic that you recently read about or studied, whether in a newspaper, a class, a
book, etc. Make a list of all the different words and phrases you could enter as keywords when
searching for information about that topic. Substitute different words in any way you can think of,
even if the change seems to be small. Use the examples on pages 41-42 to spur your thinking.

Once you have finished brainstorming and have a list, go to your favorite search engine
and see how the results change as you alter the search terms. How similar or different are the

results? Which keywords gave you the “best” results?

At other times, the user might need to make a baanre or less specific.
Entering “to kill a mockingbird” as a search terrnght not give the desired results, but

“to kill a mockingbird antagonist” or “to kill a nakingbird awards” might prove more
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helpful. Using more specific search terms helpsott through Webpages quickly. On

the other hand, some searches exclude valuabliésrbsgause they are tgpecific.
Searching for “ancient Roman military policies gméctices” might prove problematic.
A search for “ancient Roman military” or “ancienvfan army” might turn up more
helpful Webpages that still contain the neededrimédion, even if the whole page is not
dedicated to the topic of Rome’s military rules. short, users should not assume that
they can get perfect results with their first set@ywords. Nor should they assume that
the first page of results contains the best sourE@sling a credible and helpful source
sometimes requires digging through several pagessoits, and users might have to

click on multiple hyperlinks before finding the basurce.

The Power of Suggestion
Users attempting to find the best keywords for a search should consider the
suggestions offered by the search application. Google, Bing, Yahoo!, and many
subscription databases present users with lists of “related searches” or “similar topics.”
While these topics are not always relevant to the user’s research, they can sometimes

provide much-needed inspiration.

Just reading the brief description on the resudtgeps not always enough; users
have to go to the source itself to fully determisausefulness. Too often, inexperienced
searchers give up on a list of results as soohegsgive it a hasty glance. Sources can
have the information needed even if they havefamint title or focus. For example,
imagine someone searching a database for artiotas alcohol causing aggressive
behavior. There might not be articles titled “Ahod Causes Aggression” or “Studies

Show Alcohol Leads to Violence.” But if the databaontains an article about the link
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between alcohol and spousal abuse, that articlatmigll contain the sort of details that

the user wants. Searching is not as simple asdythie magic word and having sources
appear out of thin air. Searching is a processrétpiires thought, time, and flexibility.
Searching with different search engines or withifferent databases can turn up
varied results. Search engines like Google, Bangl, Yahoo! maintain their own indexes
of Webpages. While these indexes have billionsagles in common, they are not
identical. In some cases, a Webpage might ongvadable through one search engine
(“Switching Your Search Engines”). The problenmeatlusive content is even more
pronounced when searching through subscriptiorbdats. Many such services
compete with one another, and they have agreemathtslifferent journals. A journal
with articles available in a Sage collection, fostance, might not appear within a
JSTOR or WilsonWeb database. If users only seatittin a particular database, they
might never discover relevant articles publishepbiurnals not archived within that one
database. To alleviate this problem, users sheeddch within several databases. Users

should also consider using Google Schatdipf//scholar.google.comwhich scans

through a wide number of journals regardless ottWisubscription services paid for the
rights to them. Google Scholar only provides mta for most articles, not the articles
themselves, but it can still point users towardsfie sources. Most universities have a
journal locator on their library Webpages. Onaeser identifies a possible source within
a journal through Google Scholar, a journal locator tell the user which subscription
service (if any) contains articles from that journ@he user can then access the needed

subscription service through the library Websitd aearch within it for the desired
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article. Utilizing Google Scholar in this fashienables the user to search across many

subscription databases at once.

The search features within subscription databeses but most of them contain
some common elements. The user can search fdearthat fall within a specific
timeframe. This option can be helpful when the usquires either recent or past
information. Users can also choose to search gffirauticles by subject, author, title,
publication, and other categories. To assist ugsessanning through articles, most
subscription databases provide brief summariestioies calledabstracts. Abstracts
allow users to sample articles quickly. The liss@arch results might sometimes contain
information about articles and abstracts evendffthl text of the article is not within the
service’s collection. In most cases, though, ther gan read the full text of the article by
clicking on a link to an HTML document or to a PBIE, which generally contains an
image of the article as it appeared within theiaagpublication. Should the user decide
to include information from the article within agea or other project, the database will

include all bibliographic information necessarycteate a formal citation.
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Figure 2.7—Search options within an EBSCO database

Limit your results

[ ]Full Text

[ ]References Available

[v] Schalarly (Peer Reviewed) EBSCQ 6_lnd Othe_r _
Journals subscription services give

Filter by Publication Date: users choices to limit their

2000 2010 | search results to the kind of

" .+ | articles wanted.

2000 2010

« Search Options  « Options set

No matter where users elect to search for infaonathey must be ready to
adjust their search terms and options to achiettertr@sults, and they carefully examine
those results to find relevant material. Effectearching involves much more than
pushing a button; it is a process.

How Do | Evaluate the Credibility of Sources?

As previously noted, the level of credibility neelddepends on the researcher’s
purpose. A person seeking basic information orsement need not be concerned with a
source’s reliability to the same degree as a stuggting a paper. On the other hand, a
graduate student researching a doctoral dissertegguires sources of greater credibility
than would a high school student preparing a orge-peport. The graduate student
would probably rely on peer-reviewed journals, véaarthe high school student could
use information from the homepage of a social switkacher. The nature of the task

determines the requirements for sources.
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In many instances, searching within a subscriptiai@base or the Website of a

respected publication can minimize the need touatalsources for credibility.
Searching the Web at large is an entirely differaatter. A page of Google results is
likely to contain as much garbage as treasuragtifmore. Researchers using the Web
must assess the credibility of the pages they. visit

Many teachers have recommended that students esmpstructed checklists to
determine the credibility of sites, but the chestkihethod has serious limitations (Harris
166). By focusing on a series of requirementsthiery goes, students can select
appropriate sources. In practice, however, rigigicklists do not always fit the Websites
students find. Websites do not follow a standarchht, and no set of established
guidelines exist that prescribe the information @béite creator must provide.
Consequently, checklists sometimes force studatas'yes” and “no” answers when
“yes, but...” and “no, unless...” might be more apprata (Harris 166). Additionally,
strict reliance on checklists can lead to simmiaind sometimes false assessments of
credibility. Non-credible or quasi-credible sitsmetimes fulfill the technical
requirements of checklists despite flaws. Creiybdvaluation cannot, unfortunately, be
reduced to a series of yes-or-no questions. BEube ichecklist method waserfectly
effective, too many students fail to use it whenkigg independently (Harris 166). If
students perceive checklist requirements as assefieomplicated hoops through which
they must jump, then they will only use them whercéd to.

Perfect evaluation of a Webpage’s credibility rieggiconsideration of several
factors. Ultimately, the people best qualifiegudge the quality of information are those

with contextual understanding and specialized kedgé of the subject area. But the
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Web is for everyone, not just individuals possegsixpertise or a broad base of general

knowledge. Everyday people must have a simplegijuiel that allows them to evaluate
online sources. The author of this text recommemdsvering a simple question: “Who
is presenting this information?” While the besalenations of credibility are
multifaceted, this “who?” test is simple enough éoeryday people to use at any time,
and it allows flexibility in a way that checklistt® not. The “who” test is too basic to be
perfect, but it can guide users to select credibleces in most cases.

Identifying the individual, group, or institutidrehind information can help a
Web user to determine how reliable that informatsonThe user should always imagine
stating, “I know is true because told me so.” For instance, a
man who spent time atww.nasa.gomight say, | know Jupiter is a gaseous planet
because NASA told me soClearly, that statement is logical. On the oth@nd, a man
who found a third-grader’s class project online lddeel more than a little silly saying,
“I know Jupiter is a gaseous planet because anteyglar-old told me so.”Users who
do not bother to identify sources of informatior,a¥ssentially, declaringy, know
Jupiter is a gaseous planet because a random stéraoig the Internet told me so.”

Considering a source’s credibility in these uncaogiéd terms can prevent a user
from trusting many unreliable sources.

Users should also consider their audiences whaluating sources. Adding to
the simple statement above, users can simply iedloel name of the person or group to
whom they are giving the information. A studenaihigh school chemistry class, for
instance, might well say, “Class, | know this infation is true because my middle

school science teacher told me so.” The formarhteds level of expertise would likely
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be appropriate for a high school course. Six ykdes, however, the same student would

be unlikely to make the same statement to the wsityeprofessor teaching Organic
Chemistry II. If the student is not willing to sthbefore her professor and say that her
knowledge came from a middle school teacher, therstudent should not consider using
that teacher’'s Webpage in her research.

Finding out who is responsible for information akVebpage is not always as
easy as reading the author's name at the bottdiregfage. For one matter, the name of
the writer may not mean much by itself; the userdseto know more about the writer
than just a name. One cannot trust informatioruatbe pyramids just because Lanny D.
Bell wrote it—unless one also knows that Lanny BllB an associate professor of
Egyptology at the University of Chicago. Confirmithe credibility of a source might
require further investigation, such as enteringigews name within a search engine. In
other instances, a group or organization may bedis place of a single author. Then,
the user must ask new questions.

* Is the group composed of true experts or simphpfgewith an interest in the
topic?
* Is the organization presenting information objesliyy or is the organization
trying to persuade visitors to assume a partiqubamt-of-view?
* Is the group or organization trying to sell someg?
This list of questions, while helpful, is not corafd. The Web is filled with billions of
Webpages created by millions of people and groaips,no set list of questions can hope

to cover every possible situation. Users mustyaeasources using their own judgment,
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trying to determine as best they can whether thiemsrare crediblésee section

“Evaluating Credibility: Examples”).

Original Sources

Whenever possible, researchers should use original sources instead of relying on
someone else’s summary, paraphrase, or quotation of that source. When surfing the Web,
researchers are likely to find blogs that refer to articles published elsewhere. Bloggers frequently
include summaries or quotations of others’ work, then offer their own commentary. Most respected
bloggers also include links to the original source. Researchers should use these links to get
information straight from the source, instead of second or third-hand. Otherwise, researchers are
essentially falling prey to the same mistake as gossipers: “I know this is true because Johnny told
Sally who told Billy who told me.” Bloggers’ commentary can prove illuminating, but for an

understanding of the original story, researchers should read the original story.

Evaluating a source often requires navigating afn@y the Webpage itself and
going to the homepage. Users wanting to gaugehsligdfrequently need information
about the entire Website, not just one page dbippose a user looking for information
about “birth control” connects to a Webpage throagiearch engine’s results list. The
search engine will likely bypass the homepageHerwWebsite, leaving the user unsure of
the site’s orientation: is it a political Websigemedical Website, or a religious Website?
(Harris 163). Three sites with these varying psgsocould all discuss the topic of birth
control, but the information available and the tan@hich it is presented might differ
significantly. Any of the sites might be valuabiiepending on the user’s purpose for

seeking information. But unless the user iderdiflee type of Website containing the
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information, he cannot accurately judge it. Fredlye Webpages contain links to the

homepage or main page of the Website. If the Wgdpdo not, a user can go to the
homepage by adjusting the Web address. Once theraser might quickly discover
what person or organization created the Websftthid information is not immediately
apparent on the homepage, then the user mighttadetiow a link labeled “About Us,”
“About this site,” “About the author,” “FAQ” (frecently-asked questions), or something
similar. These links generally provide informatityat enable the user to judge the
Website’s credibility.

For example, a user looking for information abda $pread of the printing press
could find some here:

> http://www.historyguide.org/intellect/press.html

The Webpage identifies itself as a “lecture” and p&“The History Guide,” includes a
guote by famed writer and historian Thomas Carlgte] displays well-written text with
a professional appearance. None of those detaNggver, demonstrate credibility; nor
does the inclusion of the author’'s name, StevensKrEurthermore, the Webpage gives
no indication of the sources used to researchnieernation about the printing press.
Most people who examine only the Webpage of thatipg press cannot possibly
evaluate its credibility with any certainty. Censiently, users should navigate to the
Website’s homepage, either by clicking on the tmKThe History Guide” at the bottom
of the page, or by typing the site’s main address:

> http://www.historyquide.org/

Once at the homepage, the user sees a hyperlinfotmation “About the Author.”

Both this linked biography and Steven Kreis’s aurhim vitae (his academic resume)
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reveal that he received a doctorate in history ftbenUniversity of Missouri-Columbia

in 1990. Having found this detail, the user carsttin the Webpage’s information.
Anyone would feel safe in making the statemenkndw how much Gutenberg’s Bibles
cost in 1455 because a person with a doctoratisiaria from the University of Missouri
told me so.” The Webpage alone could not inspighonfidence, but in this case,
information linked from the homepage can.

Some users may have assumed that they couldhrsshformation about the
printing press because it came from a site witloeg” extension, but this reasoning is
false. Websites with addresses ending in .orgven .edu, are not necessarily more
credible than .com Websites. Not all .org sitegeten organization behind them. The
History Guide, for instance, seems to belong sdlelgteven Kreis. Furthermore, not all
organizations are credible, as the examples elsewhehis chapter illustrate. Neither
should a user trust information just because ttie extension appears in the Web
address. A number of colleges permit studentsdlude information on their Websites,
and students do not have the same credibility afegsors. Additionally, not all
educational institutions are created equal: sorheds of questionable quality have
managed to acquire .edu addresses (Lorenzen ITh@).edu extension does not

guarantee credibility.

The Nutty Professor

In one controversial case, Northwestern University hosted a Webpage denying
the existence of the Holocaust. Tenured professor Arthur Butz claimed that Jews and
the Allied forces of World War Il fabricated the deaths of the millions who died in

Hitler’s concentration camps. He created a Webpage on the Northwestern University
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Website stating his beliefs. In 1997, Northwestern President Henry S. Bienen explained

that because of a belief in freedom of speech, the university would not insist that Butz
remove his Webpage—no matter how infuriating others at Northwestern found the
false claims on it. “His ideas are odious,” stated Bienen, “but | don’t want to say he
can’t have them” (“Defending Your Lies”).

Users who trusted all information on .edu sites might have been fooled by Butz’s
claims (which have since been removed from Northwestern’s Website). Users who
insisted on knowing who posted information, on the other hand, would likely have
dismissed Butz’'s Webpage: Butz is a professor of engineering with no expertise in

history (“Defending Your Lies”).

Information appearing on Websites with .gov extensj maintained by the
United States government, tend to have valuabtenmdtion presented by various
agencies, such as the Department of Defense, e &wl Drug Administration, and the
Environmental Protection Agency. Users should tioeless beware of politically-
slanted content on government sites connectediteidual politicians. The official
White House Website, for instance, includes a nurobaccurate and objective facts
about how the U.S. government works, but it alstt@ios links to pages promoting the
agenda of the current President. Information esdétpages, while probably true, has
been selected to support the administration’s vamtgand undercut opponents’
arguments. Depending on whether a Democrat ompalitiean serves as President at a

given time, these pages are likely to hold markedfgrent content.
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Consideration of the advice given in this sec8bould aid users in screening

Webpages for credibility. But because Webpages sakmany different forms, reading
about general practices cannot prepare a usevéoy situation. Users learn most
effectively by confronting actual examples. Tasthnd, the next section of this chapter
offers a few examples of reliable and unreliablereses.
Evaluating Credibility: Examples

This section walks readers through the evaluaifdhree different Webpages,
demonstrating the kinds of issues that arise whsearching on the Web. Familiarity
with these examples should aid readers in evalgi#tia credibility of Webpages
happened upon in their own work, not to mentionWebpages offered for practice in
“Exercise: Evaluating Credibility*” Readers are encouraged not to rely solely on this
text, but to navigate to the Webpages in questiehfallow the steps described.

Example #1

“Factors Causing Teen Pregnancy”

http://ezinearticles.com/?Factors-Causing-Teen+Rnecy&id=1321756

This article within the Ezine Articles Websitetéigour factors that author Melissa
Fox states can lead to teen pregnancy. The batfdhe page provides a link to the
article’s source: “Ezine Articles expert MelissaxFoThis explicit reference to Fox’s
expertise seems to assert her credibility, as teesVebpage’s statement that “Melissa
Fox is a health professional very interested innage Pregnancy.” A casual reader
would likely assume that an article by a healtifgssional could be trusted to share

information about teenage pregnancy.

% The descriptions of the Webpages used in the ebesnamd exercises were current as of March 31,.2010
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Further investigation, however, reveals that MsaliEox should not be considered

a credible source of medical information. The vadasignation “health professional”
raises more questions than it answers. If Mekssawas a doctor, the article would
likely say so. The words “health professional’réfere indicate the author’s limitations,
not her expertise. “Health professional” might méaat she works as a nurse, but
Melissa Fox might also be the receptionist at digesoffice. Clicking on her name
takes the reader to a brief biography that doesddtmuch information; nor does the
“extended author bio” tell more about Fox. Theeexted biography does, however,
contain a “Business URL.” This Web address—wwwsesmofautism.org—Ileads the
user to a site incorrectly claiming that childho@tcinations can cause autism. Experts
have dismissed these claims as false on numer@asioas (McNeil). The fact that
Melissa Fox lists a medically incorrect Websitéhnas business Web address calls her
credibility into serious question. Users shoutdyest, regard her as having no
knowledge beyond that of any other everyday person.

A user with a critical eye might have begun tosiiom Fox’s article even without
the information in her biography. In terms of cantt the article contains no sources and
no data. All of Fox’s information smacks of perabapinion, with no scientific evidence
for support. Furthermore, the Website Ezine Aesdbelongs to a troubling category of
Websites that also includes Associated ContenEasdrtment These sites publish
articles by almost anyone who wants to submit theitiout any real input from editors
or other users. They often proclaim the authoaratles to be “experts” no matter what
their actual qualifications. An excerpt from thedakimer printed at the bottom of

Essortment articles makes the problem clear:
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We are only publishers of this material, not aushor

Information may have errors or be outdated. Some

information is from historical sources or represent

opinions of the author. It is for research purpasdy. The

information is "AS IS", "WITH ALL FAULTS". (Baxter)
The sites do not take any responsibility whatsoéwethe content of articles. According
to the sites, mistakes within articles are the |enois of the authors—and naive Web
users who do not evaluate the credibility of tiseiurces.

Example #2

“Enerqy Security”

http://www.energytomorrow.org/energy/

This Webpage asserts that the United States neddkow public policies that
expand supplies of natural gas and oil. The Webgtates that exploring deposits in
areas currently off-limits—such as the Arctic NatabWildlife Refuge (ANWR)—could
provide a significant boost to American oil suppliAccording to the Webpage,
“Policies that will allow energy companies to make most of the energy resources we
have here at home are crucial to the U.S. economy.”

No author is listed for the article, but the caght is attributed to APIl. The page
does not explain what the acronym stands for. Hewelicking on the small “Who We
Are” link at the top of the page reveals that ARIngls for “The American Petroleum
Institute,” an organization representing the od axatural gas industry. That the pages
within energytomorrow.org favor increased drilliagd fewer taxes on the oil industry

should come as no surprise: the Website existsoimqte the views of the oil industry.
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Someone who trusts the views and information orsifeeis essentially saying, “I know

the oil industry should be allowed to explore fasmnoil because the oil industry told me
s0.” The information contained within the API-sgored Website might be useful to
researchers, but they must remember that the sofimBrmation is self-interested.

The API includes information that supports its angmts and excludes information that
could portray the industry’s activities in a negatlight.

Example #3

“Wolfgang Amadeus Mozart”

http://w3.rz-berlin.mpg.de/cmp/mozart.html

This Webpage, part of a collection called the §ltzed Music Pages, describes the
life and career of composer Wolfgang Amadeus MoZ#@rhile the page is old by the
Web'’s standards—created in 1996 and last updat2dd0—its focus on history means
that currency of information is less of a concedsers accustomed to selecting sources
based upon Web addresses might bypass this saeseof the unfamiliar “.de”
extension. A .de extension indicates a German Wéels® English-speaking Web users
have probably not seen many such URLs. As aforgored, Web addresses have no
real bearing on sites’ credibility.

The information given on the Webpage is attributethe Grove Concise
Dictionary of Musi¢ published by Macmillan Press, a well-known puigis This source
alone lends the information credibility. Most peowould feel confident when saying “I
know Mozart’s death did not result from poisonireg@usé’he Grove Concise
Dictionary of Musictold me so.” For an extra layer of credibilitgetuser can

investigate the creator of the Webpage, Matt BdyniBecause the Webpage is out of
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date, the link labeled “Matt Boynick” no longer wer but a Google search quickly

reveals who he is. The first results are linktho Classical Music Pages, but a Webpage
from Answers.com appears as well. That page amn&short biography of Boynick

that reveals an education at Millsaps College Gbkege Conservatory of Music at the
University of Cincinnati, and the German Ludwig-Nra’ians-Universitét.

Additionally, Boynick established his own orchestraside Munich and has taught
master classes at music festivals. Combined \Wéltitation ofThe Grove Concise
Dictionary of MusicBoynick’s extensive background gives a user configen the

accuracy of the Mozart article.

Exercise: Evaluating Credibility
For practice in evaluating credibility on the Wegp,to these three Webpages and

determine who is behind the information. How codeliare these sources?

* “Antidepressant Medications.http://www.depression.com/medications.html

* “Invention Timeline.”

http://www.renaissanceconnection.org/lesson scigrcanology.html

* “Ancient Roman Military.” http://www.crystalinks.com/romemilitary.html

Walkthroughs for how to determine the credibilifttbese Webpages are at the end of

this chapter.

Wikipedia
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Wikipedia deserves special consideration in thiepter because of its

prominence. Frequently, users of search engindsWikipedia listed among the first
few results, and often as the first overall resélhyone who has surfed the Web knows
of Wikipedia and has probably visited it. But Wikdia remains controversial.
Supporters think of the project as a “brave newid/an which knowledge is written by
all, for all; critics believe that Wikipedia devalsiexpertise and propagates errors (Read).
The site has become famous because of the amoinfbohation it contains, but
infamous because of the disapproval of teachersemalars. Divided views on it
prompted one high school student to quip, “Wikipedian essay’s best friend.
Wikipedia is a bibliography’s worst enemy” (Harfig3). Sharply divergent opinions
have dominated the debate over Wikipedia, as vgakaching about it in many
classrooms. Ultimately, though, the question iswizether Wikipedia should be used.
The relevant decision is hoWikipedia should be used.
The Development of Wikipedia

Founded in 2001, Wikipedia invited everyday peapid scholars alike to
contribute to its collection of information. Anyerould contribute to the site by editing
or creating articles, so long as they agreed teevumbiased information and cite
previously published material instead of origiredearch (Read). The site grew rapidly.
It contained more than 1,000 articles after a mamith 20,000 after a year (Rosenzweig
121). By 2003, it had stretched to more than 1@@Articles in English, giving it a scope
similar to that of online commercial encyclopedid$e site became more popular
because it was freely available, unlike other elopedias at the time, so search engines

could easily crawl through its articles. The siig not, however, use its rising number of
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visitors to gain advertising revenue. The origiplain had been for Wikipedia to

financially support itself with ads. But becaus$®bjections from the user community,
that plan was abandoned, and Wikipedia became-tonptofit foundation, funded
through donations (Philips). But as it grew, the geceived increased media attention
for its errors. In one particularly high-profilase, journalist John Seigenthaler wrote a
newspaper article blasting his biography on Wikipddr containing a “malicious”
falsehood: a sentence stating that the journabst tivought to be directly involved in the
assassinations of John and Robert Kennedy. Thigbulie remained uncorrected for
four months (Read).

Wikipedia did take some steps to improve quapgyticularly after the
Seigenthaler incident. For example, the site begaaquire users to register before they
were permitted to create new articles (Read). Siteealso started to follow a policy of
“semiprotection” that prevented newcomers fromieditirticles on controversial topics.
In general, Wikipedians began patrolling for vaigtalmore aggressively and became
more willing to block suspicious edits. In 2005ikiwedia’s editors deleted one of every
10 edits from infrequent contributors; in 2008 tthamber increased to one in four
(Angwin). The site eventually began to overseeeanicles more directly. In August
2009, founder Jimmy Wales announced that Wikipediald assign editors to some
entries. All public changes to those articles haviee approved by the editor in charge
before they can be put on the site. A number seolers hailed the change as progress
(Sutter). But this and other policy changes mighte cost Wikipedia something, too.
The more restricted atmosphere on Wikipedia angbtbkferation of rules caused

frustration for many contributors. The number ofunteer editors on Wikipedia has
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declined. During the first three months of 200 site lost 4,900 editors from its

English language version. In the same period 092that number rose dramatically, to
more than 49,000 lost editors. The cause of thdsire is unclear, but greater restrictions
on editing Wikipedia could have turned off somewnéers from the site (Angwin).

The desire for greater accountability also lethtwe thorough citations in
Wikipedia articles. As of April 1, 2010, for exatapthe article titled “American Civil
War” includes 162 different citations indicatingetbrigins of information in the text (see
figure 2.8). Some of the citations refer to pudid books; others link to sources
elsewhere on the Web. Such citations were notys\agart of the Internet
encyclopedia. In the early days of Wikipedia, citmitors rarely indicated the sources
used when creating or editing articles. Examirpagt versions of Wikipedia’'s
“American Civil War” article shows that on May 12006, the entry included only five
citations—sparse documentation. By encouragingiieeof citations, Wikipedia
increased both the credibility and the utility tf information. Users interested in

learning more can refer to the books and artidkes evithin an entry.
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Figure 2.8—excerpt from Wikipedia entry on AmericanCivil War

Eastern Theater 1861—1863
For more details on this fopic, see Eastern Theater of the American Civil War

= Because of the fierce resistance of a few initial Confederate forces at Manass
1861. a march by Union troops under the command of Maj. Gen. Irvin F.;]c-f

forces there was halted in the First Battle of Bull Run. or Sirsf ManasedsN_/N
were forced back to Washington. D.C__ by the Confederates upeet the comm:
Joseph E. Johnston and P. G. T. Beauregard. It was in thig'battle that Confed
Thomas Jackagn received the nickname of "Stoneyy

Union traups“

hecause he stood like

Alarmed at the loss. and in an attem
mare slave gtates from leaving t
Congress passed the Critteaden-Johnson

Resolution on July 25 that year, which stated

prevent

=

A Union Regimental Fife and Drum Corps &J

Footnotes linking to citationsThis version appeared on April 1, 201The sam
paragraph in the May 17, 2006 version, though neaténtical, contained no citations|

Wikipedia and the Crowd: Strengths and Weaknesses

Wikipedia’s strengths and weaknesses both stem itoose of crowdsourcing.
Accepting contributions from anyone, on any todiangportance, has led to a resource
with incredible breadth, with more than three roilliarticles in the English language
version (Leppik). People with varying knowledgel amterests have written many
articles on topics that traditional reference wasksild not include, enhancing the scope
of Wikipedia. The lack of editorial barriers afeétlarge number of contributors mean
that the site can be changed with great rapidit§thin hours of a tsunami striking the
Indian Ocean in 2004, articles in Wikipedia werelaged. Animations, geological
information, and details of the international re&fort were all added. And when the
identity of the Watergate informant known as “D&dyoat” was revealed in 2005,
Wikipedia’s article on the scandal named him betheeday’s evening news broadcast

(Rosenzweig 136). This speed can also be usanttect errors. When a critic of
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Wikipedia identified errors within Alexander Hanaiit's biography, for instance, the

errors were corrected within two days (Rosenzwé&ig)1 In late March 2010, someone
incorrectly changed quarterback Donovan McNabb’kipédia biography to state that
the Philadelphia Eagles had traded him to the @akiRaiders. The biography was fixed
after just four minutes (“McNabb...”). Wikipedia'sracture helps to counter such
“vandalism.” The site saves every previous vergibeach entry, so friendly
contributors can easily “clean up” damaged artiGhggony 5). Having many editors
therefore gives Wikipedia significant capacity fself-healing” and improvement
(Rosenzweig 136).

Believers in Wikipedia’s peer production systeméiasgserted that the site’s large
number of users guarantees improvement over timgyll). With so many eyes
examining the Website, the argument goes, erratsleficiencies will eventually be
noticed and corrected. Through a process of discusnd editing, an improved version
will emerge. Proponents of peer production haseedtthe belief that, long term, quality
material spreads, while lesser material is igndBagguid). These beliefs became
popular because of the succes®©pen Source software developmentin several
cases, the individual efforts of several differpraggrammers have been combined to
create useful software—without assistance from alshdusinesses, or recognized
experts. These projects proved that, in some cadagge group of people could work
together and, one piece at a time, construct aevinom the many parts individuals
contributed. Accordingly, innovators have attendpte apply the peer production

process of Open Source software to other projgkesWikipedia (Duguid).
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However, the principles affecting such softwareedepment might not apply to

the creation of an encyclopedia. For one mattperC5ource projects showed that peer
production can help debug programs with glitchat writing quality encyclopedia
entries involves building, not debugging (Dugui®oftware is designed to accomplish a
specific task, and if the software does not wofkatively, then a programmer must fix
it. The software’s code is either fixed, so the software will work as desired, or it is
not. Encyclopedia articles, on the other handnothbe classified as “working” or “not
working.” The articles are written to accomplisie tonsiderably vaguer goal of
explaining a topic. Writers must make decisionstdbvhat to discuss, how much to
discuss it, whose interpretations should be indyded what words to use. One person
might consider the article to be thorough, whiletaer considers it to be missing key
details. The matter is one of judgment. Wherefisvare development ends with a goal
clearly achieved—the program or new feature woskdesired—even a high-quality
Wikipedia entry might be changed if a user finddtfavith it. If that user lacks the
needed knowledge or perspective, he might degfredarticle while “improving” it. The
lack of a clearly-defined goal might lead to erron® “debugging” of Wikipedia articles.
Paul Duguid, professor at the University of CalifierBerkley's School of

Information, examined the Wikipedia entry on wriBaniel Defoe to demonstrate how
peer production could decrease quality. In thersanof 2002, the article stated:

> “[Defoe] is most famous for his novBlobinson Crusaé
This assertion is true. But on January 30, 20 sentence was changed:

> “[Defoe] gained fame for his nov&obinson Crusaé
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This statement is less precise. While Defoe i$ tmsembered today as the author of

Robinson Crusqgéhe was well-known in his own time even beforelibek’s
publication. Since the novel increased his rendha statement is still defensible, albeit
misleading. In September 2004, however, a newoerd the Wikipedia entry included
a rewritten version:

> “[Defoe] first gained fame for his novBobinson Crusaé
This statement is false: Defoe became known in&myfor his pamphlets several years
before he wrot&obinson CrusaeNonetheless, this version of the statement stextion
Wikipedia for over a year, and some Wikipediangbrously defended” the fallacious
sentence before it was changed (Duguid). Whileether was eventually corrected, the
fact remains that a true statement was replacddanfidlse one, and the mistake remained
part of the entry for an extended period of timidis example raises questions about
whether peer production can be as effective foripéittia as for Open Source software
projects. Editing by a crowd of contributors does inevitably lead to a superior
product. In fact, continued tinkering can somesrdecrease the quality of Wikipedia
articles.

Allowing anyone to edit articles helped Wikipetitagrow, but the policy of open
contributions created problems as well. As a farpresident of the American Library
Association explained, “Theroblem with an online encyclopedia created by adyhs
that you have no idea whether you are reading tableshed person in the field or
someone with an ax to grind” (Read). Despite W\&kKiilp's stated goal of neutrality,
people and organizations have changed articlesflect their own views and purposes.

Someone using a computer on Wal-Mart’s networkjrfstance, once changed a passage
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about the wages the company paid its employeesiggWal-Mart a more positive

appearance. Similarly, a user on a computer linkgde Dow Chemical Company
deleted a reference to the infamous chemical disasBhopal, India, in 1984. The
deadly accident occurred at a plant owned by UGlarbide, which now belongs to Dow
(Blakely). The previously mentioned falsehood thattin Seigenthaler contributed to the
Kennedy assassinations also shows how users witintent can alter Wikipedia. Other
editors might correct such unscrupulous changdsamgone who visits the entry in the
meantime could receive incomplete or false inforamat Corrections to the most often-
visited entries are likely to be made quickly, las thances are greater that a user will
spot the error. Additionally, articles overseenreojtors in accordance with Wikipedia’'s
August 2009 policy are much less likely to be daeshgBut errors in entries that receive
comparatively little traffic—such as the relativelgscure biography of Seigenthaler—
are likely to remain longer (Read).

Wikipedians have proven to be more skillful at bang outright vandalism than
correcting subtle errors, as two different expentadrom 2004 demonstrated. A
professor at the State University of New York affBlo inserted 13 errors into various
articles. They ranged from the plausible—a fatagesnent that Frederick Douglas lived
in Syracuse, New York, for four years—to the sillgr-assertion that the animated
Disney filmThe Rescuers Down Undead won an Oscar for film editing. To the
professor’s surprise, all of the false facts haghbeeleted within three hours (Read).
However, his insertion of obvious errors might halerted Wikipedians and led them to
review his other alterations. At approximately Hagne time, a blogger placed five

subtler errors in different articles on differeiatyd, taking care to add only reasonable-
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sounding information. None of these false statémiead been deleted before the

blogger himself removed them. The shortest-livedrevas posted for 20 hours; the
longest existed for five days without being quastie (Leppik). These informal
experiments suggest that genuine-seeming mistaketohger than nonsense spread by
malicious users.

Figure 2.9—Semi-protected Wikipedia Entry

Iy geld & LY I vrede accoum -

article discussion View source history

Abraham Lincoln

From Wikipedia, the free encyclopedia
Red =d from Abraham linceln

This article is semi-pratected indefinitely in response ta an
ongoing high risk of vandalism.,

For other uses, see Abraham Lin

"Abe Lincoln” redirects see Abe Lincoln (musician).
Abraham Linceoln (February 12, 1809 — April 15, 1865) served as the 16th President of the
United States from March 1861 until his assassination in April 1865. He successfully led his
country through its greatest internal crisis. the American Civil War. presering the Union an
ending slavery. Before his election in 1860 as the first Republican president. Lincoln hadfieen a
country lawyer, an lllincis state legislator, @ member of the United States House of
Repr]
auts) 1IN an effort to prevent vandalism, Wikipedia rediwho car
Repy edit some articles. Such semi-protected articlesjghated

ﬁf”tf with an image of a lock, can only be altered byiseged users

issul With an established history of contributing.

Ame

Abraham Linceln

accessed April 3, 2010

Even if the information in a Wikipedia articlefectually correct, the article’s
guality might be deficient in other ways. Sepasaetions of an article, written by
different people, might not fit together neatlyn Aarly version of the Daniel Defoe
article, for instance, stated in its introductibattDefoe was well-known for his
pamphlets, but failed to discuss those pamphlatwlaere else in the entry (Duguid).

The introduction did not match the body. In otbetries, users might pay scant attention

to a topic that merits more description. One hiatowho wrote about Wikipedia in
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2006 noted that a 4,000-word essay on immigratahe United States only mentioned

famine-era Irish immigration once—in a picture ¢apt(Rosenzweig 126). He also
observed that Wikipedia articles seem to be deweldyased on popularity and currency,
rather than according to importance. At the tilehistorian’s article was published, the
Wikipedia biography for science fiction writer I€a@simov was longer than that of
President Woodrow Wilson (Rosenzweig 127). Anadif Encyclopedia Britannica
noted that the Wikipedia article on Hurricane Femydrom 2004, was approximately
five times longer than the article on Chinese Rdgenzweig 128). Furthermore,
contributors to Wikipedia entries sometimes givdusmprominence to controversial
theories (Giles 901). A casual visitor would nobW that the majority of scholars reject
such ideas. Everyday people have contributed sixtely to Wikipedia, and they
concentrated on different areas than academicsdnaue.
The Accuracy of Wikipedia

Despite its flaws, several studies have found [édia to be surprisingly
accurate. In perhaps the most widely-discussetyspublished irfNaturein 2005,
researchers found that Wikipedia’'s science artisleie nearly as accurate as those in the
Encyclopedia Britannica. The researchers senpains of articles on the same topic, one
from the online version of the Encyclopedia Britemanand one from Wikipedia. None
of the articles were labeled as being from eitloerse. The researchers requested
reviews of the articles from 50 experts, forty-tafovhom returned usable reviews (Giles
900). The experts found a total of eight seriausrs, such as misinterpretations of
concepts—four from Britannica and four from Wikiped The experts also identified a

number of lesser factual errors, omissions, anteaméng statements: 162 from
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Wikipedia articles and 123 from Britannica artic(€8les 900-901). The results favored

Encyclopedia Britannica as more accurate, but patsbwide a margin as some would
have expected.

In 2006, historian Roy Rosenzweig found that soimé/ikipedia’s broad history
articles suffered from troubling omissions, but éxamination of several biographies
“shed some favorable light on Wikipedia” (127). eTéntry on women in the history of
the United States exemplified the unevenness oesdfikipedia articles: while detailed
in some areas, it never mentioned th8 Agnendment, which gave women the right to
vote (Rosenzweig 126). The biographies provechgterhaps because biography
draws more popular interest than other types abhisand perhaps because the focus of
a biography is more clear-cut than other topicss@Raweig 126). Rosenzweig closely
examined 25 biographies in Wikipedia, comparingrthe similar entries in both the
commercial Encarta encyclopedia and the specialadrican National Biography
Online, written by professional historians. Heridwclear factual errors in four of the
Wikipedia biographies. This number is less traugplihan it might first seem, according
to Rosenzweig, because of the difficulty in gettawegry fact correct. Even the high-
quality entries from American National Biographyl@a contained one error. Among
the 10 Encarta biographies that Rosenzweig reviethegle had errors (128-129).
Wikipedia clearly exceeded Encarta in its breaddfia sample of 52 people listed in
American National Biography Online, Wikipedia cantd entries for half; Encarta
contained entries for only one-fifth (Rosenzwei@)L2Rosenzweig ultimately concluded
that Wikipedia lags behind American National Biqgra Online, but roughly matches

Encarta for accuracy and beats it for coveragees “Thpaid amateurs at Wikipedia,”
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Rosenzweig wrote, “have managed to outstrip anresipely produced reference work

such as Encarta and provide a surprisingly commshe and largely accurate portrait of
major and minor figures in U.S. history” (129).

No one denies that Wikipedia contains errors. $udlies like these have

suggested that Wikipedia is accurate enough td beroe use.
The Usefulness of Wikipedia

The usefulness of Wikipedia stems, in part, frbmlack of viable alternatives.

In 2007, writers from Pandia Search Central ingaséid encyclopedias that were freely
available online by comparing their articles orethtopics. They examined Wikipedia,
the Columbia Encyclopedia, Encyclopedia Britanr@cacise, World Book

Encyclopedia, MSN Encarta, and the Concise HutcmriEncyclopedia. Of the five
encyclopedias visited beside Wikipedia, only ome (€olumbia Encyclopedia) gave full
access to all its articles without requiring paymefi the other free versions of
encyclopedias were intended as preview versioime writers found that Wikipedia had
no serious competition. It was the only free efmyedia with any real depth of coverage
(“Are there free...?”)

Efforts to create a more accurate online encyd@p®verseen by experts, seem
to have stalled. Citizendium, launched in MarcB20vas intended as a more controlled
version of Wikipedia in which experts would havpraferred place (Waters). The
general public still writes most of the materiapapring on Citizendium, though unlike
on Wikipedia, contributors are required to registeing their real names. Once articles
have been written, expert editors can give theit seapproval to articles. Citizendium

is founded on the belief that giving experts tloie will eventually lead to a more



113
credible resource than Wikipedia (“Why Citizendidin?The project has not, however,

grown at anywhere near the pace of Wikipedia. &g August 2009, more than two
years after its launch, Citizedium contained 11,&t®les. While these articles do
constitute an achievement, the articles in WikipsdEnglish-language version
outnumbered them by nearly 3 million (Waters).izémhdium added approximately 1600
more articles over the next six months (“Welcom€itizendium”). At such rate of
development, Citizendium can never hope to rivatipédia. The number of expert-
approved articles provides an even bleaker indinatf Citizendium'’s prospects. As of
April 1, 2010, a total of 121 articles had receivied “approved” designation. The page
listing approved articles had last been updatddag 2008 (“Category: Approved
Articles”). The effort to involve experts has stated. Barring a dramatic turnaround,
Citizendium will never be a major purveyor of infaation. Articles certified as credible
by experts were supposed to set Citizendium apart its competitor. Instead, their
paltry number stands as an indication of the ptigdailure.

With or without expert oversight, the value of fieéormation cannot be
overstated. As Rosenzweig noted, American NatiBrajraphy Online might be a
higher-quality source than Wikipedia, but it isyalailable to libraries that pay
thousands of dollars per year. Wikipedia is avd@do anyone, so its impact is a great
deal more sizeable (Rosenzweig 138).

Wikipedia can be helpful so long as users recagitizlimits. The site is a basic
reference only, one that can provide introductafgrimation and a jumping-off point for

new sources. But just as with printed encyclopediayears past, users needing more
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than a casual reference have to go to higher-gusdiirces. Rosenzweig explained near

the end of his article ithe Journal of American Histary

Teachers have little more to fear from students'tistg

with Wikipedia than from their starting with mogher

basic reference sources. They have a lot to fetndents

stop there. To state the obvious: Wikipedia is an

encyclopedia, and encyclopedias have intrinsictéimi

Most readers of this journal have not relied hgeor

encyclopedias since junior high school days. Amdim

readers of this journal do not want their studéntely

heavily on encyclopedias—digital or print, free or

subscription, professionally written or amateur and

collaborative—for research papers. (137)
The problem with Wikipedia is not that students itisthe problem is that some students
use it as a final authority, the end-point of thegearch efforts. Not even founder Jimmy
Wales would advocate Wikipedia use in this resp@c2006 article quoted him as
saying, “I get an e-mail every week from some gslstudent who says, ‘Help me; |
cited you and | got an F on my paper. | alwaysthaysame thing: For God’s sake,
you're in college now!” (Read)

People should use Wikipedia as a source when theg mformation for casual

purposes not requiring high credibility. Even thesers must remain aware of the
likelihood that articles contain errors or omitengnt details. The broader the topic, the

more likely omissions become. For academic rebe&ktkipedia should be used in only
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a limited capacity. Topics and details within \Wi&tia entries can give users ideas of

how to refine their research. Furthermore, Wikip&dcitations and links can lead users
directly to other sources. Those sources, if @atip be credible, can sometimes do
much to propel research forward. But Wikipedialittacks the credibility necessary for
serious academic research. To cite it impliesrdounded belief that it holds authority
on a given topic. Wikipedia does not have suchaitly. As Jimmy Wales’ remark
illustrates, it was never intended to.
Conclusion

The Internet has revolutionized research as rlglias the printing press once
did. Information has become much more accessiBhgsical location no longer
constrains the efforts of researchers, and mudmnmdtion that was once financially out-
of-reach can be accessed freely. Subscriptiorbdaés that contain the highest-quality
archives and sources remain connected to institsiti@e universities, but everyday
people can easily access resources on the Webhioame, including Wikipedia. Users
must exercise care when searching for and conguhiese sources, but their value is
undeniable.

The four principles of the Internet set forwarddhapter One help to illuminate
the ways in which it has changed research.

1. The Internet accelerates the speed with which infation can be accessed and
transferred.

Information can be updated instantly using therhg without the need to wait

for a new edition of a newspaper, let alone a bdélectronic content can be changed

immediately, and everyone can have access to thenaerial as soon as it is uploaded.
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Information can also be found more quickly tharobef Electronic search programs can

take a user directly to desired sources and taosescivithin that source, without the user
having to browse through pages or directories ctidaic search works so rapidly that in
the future, memorization of information might be@hass important than it is today;
users could access content on demand.

2. The Internet connects people and organizations.

Researchers can communicate with each other muoh @asily because of the
Internet, expediting their research. Studentgwike, can contact teachers and experts
around the globe more easily than before, openmngreater educational opportunities.
Libraries, too, have become more accessible. Mdtlyeir resources can be accessed
electronically, and the future will probably seeexpansion of these remote capabilities.
Because academics can access scholarly journaésemnsily, they now read more
articles from a greater number of journals thapast decades. The capability to view
sources from any computer with Internet accesdbhmgght a number of advantages.

However, having access to such a staggering nuailseurces can be
burdensome for users. Sorting through resouraebeahallenging and requires refined
search skills. If users do not evaluate their sesicarefully, they might improperly rely
on sources that lack credibility. The Internetrects people to experts, but it also
connects them to cranks and charlatans.

The creation of online communities has made newsof projects possible, in
which thousands of users work together toward & gdékipedia is the most visible of

these projects, with millions of articles writtdwdugh collective efforts. While by no
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means perfect, it has distinct value, and it cotlhave existed without the Internet’s

capacity to connect people.
3. The Internet enables anyone to publish content.

Internet users have pooled their efforts to craatember of indexes that list
information previously recorded only in specializeterence materials. A number of
these indexes exist within Wikipedia. The indexatcles, and links within Wikipedia
stand as the preeminent example of crowd-createtdicb Most of the contributors are
not experts in a traditional sense, but the Inteimgeneral (and Wikipedia in particular)
gave them a platform to share their knowledge witters.

The downside of enabling anyone to publish contetitat anyone will,
regardless of that person’s level of expertisggoorance. A significant portion of
Websites contain erroneous or strongly biased mdédion, and many Webpages have
been created by people without any real credibil{fyhose who evaluated the Webpages
listed in “Exercise: Evaluating Credibility” miglhave found that the person behind one
of them claims to have been beamed aboard a URA@} users must carefully evaluate
sources.

4. The Internet drives businesses to adopt new motaisnaking money.

In past decades, the sale of print encyclopediasanacrative business.
Multimedia encyclopedias on CD-ROM took over theakes and not many years later,
the availability of information on the Internet egtively killed the market for CD-ROM
encyclopedias. Even online encyclopedias such@N Encarta fared poorly as the Web

grew, and Microsoft announced the end of the semwi2009. The market for
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information changed as the ways in which peoplessed information changed. The

reference business has evolved.

The widespread adoption of the Internet also cdeatemarket for subscription
services like EBSCO, ProQuest, LexisNexis, andrsthBy reaching agreements with
scholarly journals and other publications, theseises positioned themselves to be the
providers of high-quality information by marketitieir databases to institutions.
Individuals not affiliated with schools or librasieannot afford these expensive
databases, but academic researchers depend on them.

Key Terms

abstract—a brief summary of an article.

hyperlink—a word, phrase, or image that users can clickrtgjto another document or
to another section within the document

Open Source software developmentthe development of software by combining the
individual efforts of several different programmensthout assistance from
schools, businesses, or recognized experts.

peer-reviewed journal—a scholarly journal that only prints articles thawve already
passed critical assessments by scholars besidesitiiar

scholarly journal—a publication containing articles written by exgesfithin a given
field and intended for other experts

Review
1. What about Microsoft's Encarta led many consumershbose it over

Encyclopedia Britannica, even though Britannicatamed higher quality

information?
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Similar to the printing press before it, what daipes of the Internet can help to

N

make the advance of human knowledge swifter and#mo?

3. Explain why electronic search can be extremelyuldefresearchers. .

4. Why does Evans believe electronic research is wangpscholarship? Why does
Tenopir disagree?

5. Explain the meaning of this sentence from the t&8earching is a process that
requires thought, time, and flexibility.”

6. An undergraduate students uses Google Scholatgdkefind information
about the role of women in medieval Europe. Tlselts page gives the
undergraduate a citation for an article that apgebar theJournal of European
Historyin 1987. If the undergraduate wants to read ulefticle, how can she
locate it?

7. Give one example of a source that might be appatpfor high school research,
but not research in graduate school.

8. What changes have been made to Wikipedia in amtéffamprove the quality of
its information?

9. How has accepting contributions from thousandsohinteer editors helped

Wikipedia? How has it limited Wikipedia?

Exercise: Searching for Information
Given the following situations, use the searchimgf your choice to find the

information needed. Use a source appropriateh®situation.
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Your uncle has a lifelong love of sugar cookies, but he was recently diagnosed with
diabetes and has to eliminate sugar from his diet. Find a quality recipe that will allow him
to eat his favorite treat without endangering his health.
Fora U.S. history class, you need to give a presentation about an American political figure.
You remember hearing about a vice presidential candidate who intrigued you. The man
withdrew from the race when the public learned he had suffered from depression and
received electroshock therapy.

Find the name of this man.

Using that name, find a credible source confirming why he withdrew from the race.

To enhance the presentation to the class, find a political commercial for this man’s

running mate.

Discussion

1. Look at page 12 and examine the quoted paragramit abw errors did not

disappear immediately after the invention of thatprg press. How might these
facts relate to the Internet?

. The section of the chapter discussing the prinpiregs and the Internet suggests
several ways in which the Internet might changdere of research. Where do
you see this potential already being fulfilled? y@w think that all the possible
changes described in the chapter will eventuakg faace, or not?

. Beside those discussed in the chapter, are yoweavt@axamples of Web sources

lacking credibility?
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4. Do you agree with this chapter’'s assessment of Wdia's usefulness? Or do

you think Wikipedia is more useful or less usehdn the author of this text

believes?

Walkthroughs for “Exercise: Evaluating Credibility”
“Antidepressant Medications.”

http://www.depression.com/medications.html

This Webpage offers statistics about how many Aecaes suffer from depressio
and states that depression is treatable. It aysibctors choose treatments based on
circumstances of the depression, and that treatmeke time. The Webpage highlights
one particular medication, Wellbutrin XL, by urgingers to click on a link and “Learn
more about a treatment for depression that has madérence in the lives of millions
of people.”

The sidebar (as well as the homepage) revealshaite is funded and
developed by GlaxoSmithKline. Clicking on the po®d link will take the user to the
company’s Webpage. For a less biased explanatiGlaaoSmithKline, a user might
refer to the Wikipedia entry about it. Unlike tbempany’s Website, Wikipedia plainly
states that GlaxoSmithKline is a pharmaceuticalgamy. Later in the article, Wikipedi
lists Wellbutrin as one of the drug company’s pradu

Knowing that a drug company is behind the infoiorabn the Website, a user
might notice that the site focuses on medicatioa eatment for depression. While
other treatments are discussed, the sidebar meatlyclists medication before
alternatives. Furthermore, the user realizesthi@Wellbutrin link is an advertisement,

not objective information. Users who assume tifiecéf/eness of Wellbutrin based on

the

a
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this Webpage essentially say, “I know Wellbutrirarseffective treatment for depression

because the company that makes it told me so.”
The information at Depression.com might be trug,users need to consider the

perspective of its creators.
“Invention Timeline.”

http://www.renaissanceconnection.org/lesson scigecanology.html

This Webpage provides information about the dgwelent of the printing press.

It features a lesson plan for teachers that indwud@gmeline relating to the printing pres

[72)

and information about the invention of other comioation technologies.

Users should never assume that Websites withaddgesses are trustworthy;
neither should they assume that sites intendetkémhers are credible. Many
organizations and companies offer lesson plangdedito teach students about issues
important to them. The fact that a Webpage idestitself as being “for teachers” does
not give it any credibility.

Scrolling to the bottom of the Webpage reveals ithia connected to the
Allentown Art Museum. Clicking on the “About Th&te” link reveals more. The
museum has a significant collection of Renaissamnizeand its education department
wanted to develop a resource to enhance middleotsekacation in Pennsylvania. The
creators of the Website might not be widely-recagdiexperts in history, but they do
have a professional interest in education. Fumioee, the Website’s association with an
art museum would not seem to have any bearing tigimformation it presents: the
Allentown Art Museum has little to gain by presagtislanted information. In the

description of its mission, the museum expressegtial of fostering literacy in the arts
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and developing critical thinking skills. Nothing the mission statement suggests a

biased viewpoint. In accordance with these factbis source should be regarded as
having some credibility. For casual users or ightschool students, the resource
probably has enough credibility to be useful. fesearchers at the collegiate level or
beyond, however, the education department of alsrtahuseum would not have

enough credibility to merit citation in historicasearch.

Readers should note that some private museumshieavecreated with the stated

missions of promoting a particular viewpoint. Taég®als should be taken under
consideration when evaluating such museums’ infdona
“Ancient Roman Military”

http://www.crystalinks.com/romemilitary.html

This Webpage offers relatively detailed informatatout the military of ancient
Rome. Among other topics, it describes the histdthe Roman army, battle tactics,
and weaponry. The Webpage lists no author andu@ss of information. Rather tha
connecting to a bibliography, the link “List of Wa& References” takes the user to a
Wikipedia page. This suggests that the Webpagétrhiave been pieced together fron;
Wikipedia entries, though nowhere is this maderclea

To determine who is responsible for the infornratite user must go to the

Website’s homepage, either by typingnww.crystalinks.conor by clicking on the
“Crystalinks Main Page” link. The user quickly sebat the Website is maintained by
woman named Ellie Crystal. Clicking on the “Abdillie” link leads to a biography.
This biography, as well as Crystal's YouTube videahe homepage, states that Ellie

Crystal is a psychic with a deep connection toiatgpide. Elsewhere on the site, the

a
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user finds that a fee of $150 would pay for a pgyokading with Ellie in person or over

the phone.
The information about the Roman military could Mo accurate, but users hav
no way of being sure. Nowhere does Crystal claineducational background or
expertise in history. Therefore, anyone choosingse information from the page on
Roman military history effectively claims, “I knothis information about the army of

ancient Rome is true because a psychic told nse'it i
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CHAPTER THREE: SOCIAL NETWORKING

Before you start reading...

Consider these statements about social netwosdkiag.

“Years from now, when historians reflect on the time we are currently living in, the
names Biz Stone and Evan Williams will be referenced side by side with the likes of
Samuel Morse, Alexander Graham Bell, Guglielmo Marconi, Philo Farnsworth, Bill
Gates and Steve Jobs — because the creation of Twitter by Stone, Williams, and Jack
Dorsey, is as significant and paradigm-shifting as the invention of Morse code, the

telephone, radio, television or the personal computer.”—actor Ashton Kutcher

“I honestly believe it's the next step in human evolution. All life takes place on Facebook;
it's the next thing, and I believe people underestimate Facebook—it really is the
perfection of the social network. My wife is on it nine hours a day, and the next
generation coming up is just so natural—I don't think kids care about privacy, the
younger generation. Everybody wants to be famous.”—author Ben Mezrich (“The
Salacious Story...”)
* How important to your life are social networkingesi like Twitter and
Facebook?
* Do you think social networking sites will have agah impact on the future a
Kutcher and Mezrich do, or do you think of themaasusing novelties?
* How does your communication with others throughaaeetworking sites
differ from your communication with others facefam@e? Consider what you

communicate about, message length, your attitugartbothers, etc.

« Mezrich believes that 2century teens do not care about privacy and vient

UJ

—

whole world to know them through social networksitgs. Do you agree?
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How it used to be...

Before Internet use spread, people could keep in touch with family and friends by
visiting them in person, writing them letters, or telephoning. Long distances could make
face-to-face visits impossible. Letters delivered through first-class mail usually took two
or more days to be delivered to their destinations. Phone calls bridged long distances
instantly, but could become very expensive since callers were charged by the minute.

Communicating with several people at the same time was difficult. Of course,
advertisers could communicate with the public through expensive billboards, newspaper
ads, and television and radio commercials, but an everyday person attempting to
arrange, say, a family reunion might have to place dozens of phone calls or send dozens
of envelopes through the postal service—both of which would consume time and money.

In contrast, with tools like Facebook and Twitterilable, word of a family

reunion could be spread to a hundred relativeantaheously.

For people with Internet access, e-mail becanpeady and cost-effective way to
communicate with others, including with large greab the same time. Instant
messaging and chat rooms also helped people tecbtmone another. Later, the
development of social networking sites aided peopBmmunicating. Aocial
networking site is a Web-based service that allows individual¥)toonstruct a public or
semi-public profile, 2) create a list of other ssaith whom they share a connection, and
3) view their own list of connections and those mhg others within the site. The
“backbone” of any social networking site considtthe visible profiles that display a list

of friends who also use the site. This abilitytdlicly display a user’s network of
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friends and acquaintances makes the social netmgpsiie distinct from other forms of

communication (“Social Networking Sites: Definitior)

Most commonly, people use social networking gi&8S) to keep connected to
others they met offline. A 2009 survey showed #mbng those who used SNS, 89
percent of adults and 91 percent of teenagersthgad to stay in touch with friends
(“Social Networks Grow...” 2). More than anythinge] SNS support the social
connections that people establish through theiryelasy lives at work, school, church,
and so on. SNS can also connect strangers basdthoed interests, political views, or
activities (“Social Networking Sites: Definition...”About half of all users make new
acquaintances through SNS (“Social Networks Grow2).” Given the rapid growth of
SNS, these figures mean that millions and milliohpeople use the Internet to socialize
online through shared messages, photographs, videddinks. But SNS have other
applications, too. Businesses and political orztions have put them to uses beyond
messaging friends.

History of Social Networking Sites

The Website Six Degrees is recognized as theSik&. The site combined
several features that were available elsewherebsids and instant messaging programs
had long included user profiles and friend liste] & 1998, Six Degrees added the
ability to surf through others’ friend lists. Sbegrees included few other functions,
though; early users complained of having littleltoafter “friending” others. Part of the
problem might have been that few users had a leegeork of friends online; Internet
use was not as widespread as it would be in la&arsy Six Degrees closed in 2000

(“Social Networking Sites: Definition...”)
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Friendster experienced more success. The siteédars intended it to compete

with the dating service Match.com, reasoning thpeople could get to know the friends
of their friends, some romantic sparks might fAt first, Friendster grew through word
of mouth. Use of the Website spread mostly ambreggtdistinct groups: bloggers,
homosexual men, and attendees of the Burning M&nHastival. The site grew to have
300,000 users before journalists in the offline radxbgan to report of its existence. The
wider exposure brought by media coverage changedith drastically (“Social
Networking Sites: Definition...”).

The tidal wave of new users led to changes thahated many established users,
causing Friendster to decline. After learning dliba SNS through magazines or
television programs, a huge number of people cdeateounts—far more people than
Friendster’'s databases or servers could handle.sité& regularly experienced technical
difficulties that frustrated its users. As peofbeked to the site, the early adopters of
Friendster also became disenchanted with the soetalork’s composition. When the
site grew through word of mouth during its initsihges, the people creating profiles
knew someone else already using the site. Thexrefelatively homogenous groups
populated Friendster; someone using the site woeildery likely to meet similarly
minded people. Fans of the Burning Man Arts Fedtifor instance, felt that the site was
created for and populated by others like them. d@tetr a fresh wave of people learned
about the site through news stories, many of tecomers had little in common with the
groups who had used Friendster earlier. As rekeafdanah Boyd explained, “the
onslaught of new users who learned about thelsiteigh media coverage upset the

cultural balance” (“Social Networking Sites: Defion...”). To those who adopted
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Friendster before the media covered it, the Welbsitefelt like a community; now it

became filled with strangers.

The increased numbers also ledtmtext collapsethat troubled some of
Friendster's users. Context collapse refers ta¢heval of barriers between previously
separated aspects of a person’s life. For instamagyine a group of women having a
bachelorette party when the bride-to-be’s grandgarenexpectedly arrive. Depending
on the activities at the party, everyone mighttstafeel more than a little uncomfortable.
The bride-to-be might like these relatives justragch or more than the friends at her
party, but that does not necessarily mean thatvsimes grandma and grandpa to join in
the party. She wants the partygoers and her geaadfs to remain separate parts of her
life, in their own surroundings, or context. AsSrow, users have similar experiences.
Instead of receiving friend requests or messaghsfiamm personal friends, users begin
to get contacted by people like their bosses, tearhers, elementary school bullies, etc.
(“Facebook at Age Five”). This combining of diféert social contexts requires users to
handle very different people at the same time (&Baok’s Privacy Trainwreck” 18).
Balancing these different audiences can be difficWriting a message to a college
roommate becomes more complicated if one knowsgifeatt aunt Mildred might read it,
too. In response to such context collapse, ugtgn begin to withhold information from
their profiles to guard it from unwanted readersntéxt collapse can also cause users to
spend less time on the SNS or seek out a diff@BI& that fewer people use. This
phenomenon contributed to Friendster’'s decline ¢i@dNetworking Sites:

Definition...”).
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Friendster’s fall left an opening for another Sid8¢ MySpace capitalized on the

opportunity by catering to dissatisfied Friendsteers. The administrators of Friendster
had actively deleted “Fakesters,” profiles of ughet included inaccurate information
about an individual. This policy targeted morentiast imposter celebrity profiles. For
instance, a profile for “Brown University” would laeleted because it did not represent
an individual person, even though such a profildadelp Brown alumni to network. A
non-realistic profile photograph, such as an imaigge cartoon character, would also get
booted from the site. In particular, a numbemalfié rock bands were expelled for failure
to abide by Friendster’s profile policies. MySpagoe the other hand, welcomed the
bands, even contacting some local musicians th@edhe Website could provide
further support. While not specifically designed musical artists, MySpace
undoubtedly benefitted from the band-fan connestiuitivated on the site.
Furthermore, MySpace proved more responsive tsudesires, regularly adding
features based upon the interests of its membeadso allowed users to personalize
their profiles with backgrounds, layouts, and otfeatures. MySpace grew far larger
than Friendster ever did, in part by drawing inragkat had rejected the earlier site. In

2004, teenagers began to flock to MySpace (“Sdeedvorking Sites: Definition...”).



131
Figure 3.1—Tom Hanks’ MySpace page

i myspace.

Home  Browse People Find Friends  Local Music Video Games Morevw Log In Sign

TOM HANKS
TCM HANKS

My Yideos

The MySpace page
created and
updated by, yes,
Tom Hanks and/or
his crack staff of
Professional Show
Business Experts!

Male

53 vears old
Los Angeles,
California
United States

TOM HANKS IS IN YOUR EXTENDED NETWORK

VIEW MORE

Last Legin:

8/12/2009
CRNTACHING FRMEANSiicts TOM HANKS'S LATEST BLOG ENTRY [Subscribe to this 8log]
2 N > =
2 Add to Friends G2+ Forward to Friand My SUNTEF Rt e TR re
2% Add to Eroup Add to Favorites
My Summer Reading 2007 (vie
My Random Blog (wviey
MySpace URL:
www.myspace.com/tomhanks

In addition to biographical information and a list friends, actor Tom Hanks displays
videos of his electric car on his MySpace page.

That year also marked the origin of the SNS thateto dominate the market:
Facebook. Created by students at Harvard Uniyefsitcebook at first required a
college-provided e-mail as part of its registragpocess. This kept the Facebook
community small and gave users a feeling of intyn@8ocial Networking Sites:
Definition...”). Later, the site became open to hggiool students, then to professionals
in corporate networks, and then to everyone. @&kpansion of eligibility helped the site
to grow, as did its willingness to let outside depers create a huge range of
applications for the site (Glaser). In Septemiie&t0®6, 8.9 million people utilized
Facebook, a number that grew to 37 million by Augi®007 (Glaser). The site’s rise

became a boom in 2009: Facebook had 150 milliorsuselanuary of that year and
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ballooned to 250 million users before July enddédracebook was a country, it would

have been the fourth-largest nation in the workh¢ebook at Age Five”).

By mid-2009, Facebook seemed to have defeated M¢Spahe battle for social
networking dominance. While Facebook grew, MySpadealmost 500 employees from
its payroll, about 30 percent of its workforce. ddcompared to the year before,
MySpace had 5 percent fewer visits in May 2009 ¢4fook at Age Five”). After
describing how he had closed down his old MySpackFaiendster accountSewsweek
writer Kurt Soller opined, “...my generation had ak=d, almost for me, that Facebook
was the only social network that mattered, so wlithér with anything else?”
(“Facebook at Age Five”).

While Facebook might still have to deal with prabkelike context collapse
within its network, now larger than 300 milliongtkompany’s future seems more secure
as of this writing than it had just a year earliér.fall 2009, Facebook answered some
guestions about profitability that had plaguediitgskovic). Profits had eluded the SNS,
even though it had established a dominant postiothe Web. Facebook had trouble
generating significant advertising revenue becausebers resistagser-targeted
advertising that could be especially lucrative for the sitéser-targeted advertising
differs from traditional advertising such as bil#fsds or television commercials because
of its increased focus on specific consumers.ebsbf advertising a product or service
to the random people who happen to spot it, adeapp response to a user’s online
activities and interests. Google has incorporatat-targeted advertising successfully,
but many Facebook users have resented targetexs asinvasion of their privacy

(“Facebook at Age Five”). Despite difficultiesimcorporating advertising, Facebook
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announced in September 2009 that it had finallyubeg bring in enough cash to pay for

its operating costs, which analysts consideredchaowaging sign for the company’s
long-term future (Oreskovic). Nonetheless, Fac&bws further to go before it silences
all those who doubt its ability to bring in the rea® profits expected of it.

The future of Twitter is even less clear, but ihtoues to grow. Inspired by the
dispatch systems that package couriers and emgrgendces utilize, Twitter remained
limited until text messaging boomed in 2005-2008ith more cell phone owners
messaging one another, Twitter's mobile status tgsdeould take off (Sarno). Between
2008 and 2009, Twitter usage exploded, with thebemof people on the site growing
from 2 million to 32 million (Mcintyre). The numbef users rose to an impressive 75
million by January 2010 (Gaudin). The growing usepulation has been responsible for
a number of the site’s innovations: for examplerssleveloped the practices of directing
tweets at one another using the “@” symbol and mgropics using the “#” symbol.
While the company itself has made few changes tit@mover the past couple years, the
users have greatly expanded the service’s fundtigridohnson). Writer Steven Johnson
likened Twitter’s evolution to “inventing a toast@ren and then looking around a year
later and seeing that your customers have...figurgcavay to turn it into a
microwave.” Twitter seems poised to become a datinig presence, but it must face
daunting problems.

Twitter has yet to announce profits, though it rexently found substantial
revenue sources. Inits earliest years, Twittkofieed a policy of valuing growth over
income, focusing on the attraction of more usetsignoring questions about

profitability. Investors and analysts wonderethd# company would ever make money.
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But doubt regarding the site’s ability to bringdash lessened in October 2009, when the

company announced multi-year deals with both GoagtéMicrosoft. In return for
making users’ tweets available to the Google amd)Bearch engines, Twitter received
about $15 million from Google and about $10 millioom Microsoft (Ante). In March
2010, Twitter announced that it had reached deadeén up its data stream for seven
smaller companies, charging them fees that vaedrding to the size of the company
(Johansmeyer). All of these deals prove that Bwgtdata is valuable to others, whether
they desire to study it themselves or enable diemsearch through it. But with annual
operating costs of $20-25 million, Twitter needdital revenue streams beyond these
deals. Starting in 2009, the company began disoy$®w to create an advertising
platform for Twitter. Their goal: to implement agttising in a way that is “organic and
in the flow of the way people already use Twitteather than just tacking ads onto the
Website (Ante).

In April 2010, the company announced its long-agajplan for user-targeted
advertising: Promoted Tweets. These messagesfqraig companies, will appear
within users’ content streams. When users seancspecific keywords, the promoted
posts will appear—regardless of how old they d&ermerly, a company’s tweets were
likely to become buried underneath more recent agess but the paid tweets will be
given preferential placement. They will appearikinto regular tweets until a user’s
cursor scrolls over them, when they will turn yella message in small type will also
indicate that the tweet is sponsored. This systentd prove lucrative for Twitter, but

users might resent the appearance of ads in tesppal data streams (“Twitter
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Unveils...”). The ads could prompt backlash. Utité company successfully

establishes an advertising model, questions ak®ldrig-term viability will remain.

Twitter faces another problem perhaps even motgblireg than its need for
revenue: the site’s user retention rate lags famigkethat enjoyed by Facebook. Millions
of people may sign up for a Twitter account, butait of ten stop using the site after a
month, according to an April 2009 Nielsen survewpffrhan). The site officially has 75
million users, and its growth means that therenawee Twitterers than ever before. But
many of those users have inactive accounts. Ire@ber 2009, only 17 percent of users
sent even a single tweet. Compounding the probleenpace of the site’s growth has
slowed significantly. New users are still signung but not at the same rate as in the past
(Gaudin). Unless Twitter can get users to keepigrack to the site, its future growth
will be limited (Hoffman).

Controversy over SNS

Of course, the history of social networking sitesludes more than just numbers and a
list of sites: the debate over such online commatioa tools has been fierce. Especially
in the earlier years, much of the traditional memhgerage of online communication
focused on the potential for manipulation and deéoadPark$. The Internet was
portrayed as a wild place where no one could be siwhom to trust. Both everyday
observers and researchers have also questionetewxtiie¢ Internet will enrich or
impoverish human communication. “...The Internedtismulating connections and
forging new links at all levels of organization—gsaoots, corporate, institutional,
national, [and] global,” wrote one researcher, “fardated a] concern that such

connectivity may detract from local interaction”g¥thornthwaite 125). In other words,
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will frequent use of online communication keep sdeom interacting with the people

who actually live in their communities? Observiease posed other questions as well.
Are SNS safe? Are users of the sites destroyiagthciples of privacy? Do SNS have
serious uses, or do they just provide distractfoo® more important matters? These are
only a few of the questions SNS have prompted.

This chapter will examine several of the debatesamcerns over sites like
MySpace, Facebook, and Twitter, beginning with peleworries that the sites expose
youth to inappropriate content.

Inappropriate Material and Social Networking Sites

As online social networking grew in popularity reats expressed concern over
what content SNS would expose their children teend on sites like MySpace and
Facebook sometimes use crude slang, post sexuagigestive photos, and make
references to drinking, drugs, and casual sex @yild

Of course, not all SNS users will be exposed thsuaterial. Users determine
which individuals belong to their friend networkgeteby determining their own
experiences on the SNS. For instance, a teen Mébis personal network with youth
ministers, missionaries, and fellow churchgoersdnaated a religiously supportive
network. While the SNS as a whole contains queabte content, that does not mean
that teens see that content whenever they lodHneffids, friendsters...”).

SNS themselves have policies and procedures oe plasigned to prevent
inappropriate content from spreading through thiggs. On the most basic level, users
themselves patrol the sites. Both Facebook andpdlySinclude features enabling users

to report abusive or inappropriate content. Theganies managing the sites also devote
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part of their workforce to policing content. 2809 article, a representative of

MySpace stated that “MySpace dedicates a thirduofamrkforce to monitoring our site
on a 24-hour, seven-day-a-week basis” (Wilde). @uiacebook’s 850 employees, 150
spend their days investigating questionable corgerihe site. This “User Operations”
division seeks to enforce bans on harassment,yputtitgs, pornography, and fake
profiles; unlike MySpace, however, Facebook oniyees content reported by users and
does not begin investigations on its own. Botassihust attempt to maintain a balance.
If they censor users’ material too extensively,dbers could become angry. On the
other hand, content that draws bad publicity conétke companies reluctant to advertise
on the SNS (Summers).

Despite these efforts, material that parents cbnttlobjectionable exists on SNS.
Parents, teachers, and students should be awtre pbssibility that they could access
offensive material on these sites.

Friendships on Social Networking Sites: Meaningfubr Meaningless?

The controversy over online friendships stretdimgond Facebook and
MySpace. To understand the issues of friendsmpSNS, one must consider not only
the practices of SNS users, but the fundamentdist@et communication. For as long
as people have communicated with one another qniésearchers and the public have
debated the value of that communication. In paldic proponents and detractors of
online communication have analyzed how the absehface-to-face contact influences
communication. In 1996, before the founding of &NS, one article described the

controversy as follows:
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On one side are those who view on-line relatiorshgp

shallow, impersonal, and often hostile. They dgsbait

only the illusion of community can be created in

cyberspace. On the other side are those who #ngtie

computer-mediated communication liberates interpeak

relations from the confines of physical localitydahus

creates opportunities for new, but genuine, peldsona

relationships and communities. (Parks)
Research yielded some support for both views. DHueiternet defy physical distance
to bring people together in a worthwhile way? ©Oeslthe Internet offer nothing but fake
relationships that distract people from forming engaluable connections offline?

Early research revealed that communicating orthneugh text (as many SNS
users do) has both potential advantages and distyes when compared to face-to-face
communication. Because online communication caadeved from anywhere on the
globe, it presents more opportunities for socikdtrenships. A resident of a small town
who loves movies filmed by an obscure Australialector may not have neighbors who
share her interest, but she can probably find dopénther fans online. The social
capabilities of the Internet can be especially &hla for individuals who live in
relatively isolated areas. Furthermore, the lddiace-to-face contact can actually help
some individuals to establish meaningful relatiopsh On the Internet, some people feel
less apprehension about being judged than theydnboeeting someone face to face; a
number of participants in controlled experimentsoréed that computer-mediated

communication helped them to overcome shyness ¢Park
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On the other hand, most computer-mediated comratiaiclacks some of the

cues available during face-to-face dialogue, aedthsence of these cues can have
negative effects. Without facial expressions, lyogiovement, vocal tone or volume, or
a shared location, interpreting the meaning of sorais words can be difficult. Beside
hindering comprehension, the separation from thergterson might cause an individual
to communicate differently. In several experimasasiparing computer-mediated
groups to groups that met in person, the computatiaed groups engaged in more
verbal aggression, disclosed information more iuand had more difficulty moving to
a shared view. The anonymity of online communaratnay have been a factor (Parks).
Simply put, it is easier to be mean to someone r@hmains unknown and unseen.

It is possible, though, that studies overstatedl#tamental effects of communicating
without face-to-face cues. The time restrictiondaboratory experiments could have
skewed results. Research has suggested that peiipdempensate for absent visual
and auditory cues by adapting textual cues to theatneeds. Given time for the
interaction to develop, messages will contain &aggr proportion of socioemotional
content” (Parks). Eventually, users find waysstpress emotions through text.

All of this suggests that using SNS as an altéredb face-to-face
communication may be helpful for physically isothta socially anxious individuals, but
also suggests that a lack of face-to-face contadtidead to more misunderstandings or
increased anti-social behaviors. Relationshipsetalve through a series of
communications over time may compensate for theratgsof vocal, facial, and bodily
cues, but many of the brief and fitful interactimmsSNS do not fit this mold. In fact,

some observers fear that the popularity of SNStexidmessages are undermining the
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ability of teenagers to read body language in faeice encounters (Bauerline).

However, most SNS contact comes between peoplealbady know one another.
Previous offline interaction can therefore providekground information about
personality and manner. With SNS communicatiomwben individuals who know one
another elsewhere, the prior relationship will heders to understand the emotional
content of messages (Kavanaugh).

SNS users who seek to network with people not knimithem offline should be
especially mindful of the limitations of textualrmmunication. Without the hints
provided by vocal tones and facial expressionsessage may have one meaning to the

sender but a very different meaning to the recipien

For exampl,e...

Imagine that you are working on a group project with someone whom you only met through a class
and to whom you have never spoken in person. The person sends you this message through
Facebook:

Can’t use your idea. Talked about it, and we allai#ed it won’t work. We’re going to
use Tom’s instead. Sorry.

0 On ascale of 1-5, with 1 being “completely insincere” and 5 being “completely genuine,” how
sorry do you think the sender really feels? Explain what about the message leads you to feel
that way.

o0 Ona scale of 1-5, with 1 being “not at all” and 5 being “extremely,” how frustrated do you
think the sender felt when sending the message? Again, explain what about the message
causes you to feel as you do.

Once you are finished, compare your answers to those of others.

In addition to critiquing the Internet as a modeommunication, some people
have questioned whether this online communicataesdnore to aid or destroy
friendships. Some commentators have expresselieéthat online relationships lack

depth and pull people away from “the real worldtldhe actual relationships possible
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offline (Parks). This simple division between Wheb and the real world might not

actually describe complex social practices, however

For one matter, not all relationships are equalm&relationships can be
described as having weak ties: the people knowaaoéher as acquaintances or casual
contacts, exchange information infrequently, aratsliew types of information or
support. Relationships with strong ties, in conguar, feature people closer to one
another who exchange information frequently andhawee likely to disclose personal
information (Haythornthwaite 128). According teearch by Carol Haythornthwaite,
the availability of a new medium like the sociatwerking site is unlikely to affect a
relationship held by a strong tie. The individuai use the medium if it proves helpful
in connecting to one another, or they will igndre tnedium if it does not prove useful.
Because the strong tie motivates the people toexiria one another, they are likely to
remain close no matter what media they use to camuate (e-mail, telephone, letters,
face-to-face meetings, etc.) (Haythornthwaite 138)contrast, weak ties can be either
strengthened or weakened by the introduction afva medium. Because people with
weak ties communicate infrequently, a new mediuat thanges communication
patterns could dissolve the tie (Haythornthwate-138). Suppose someone sits on his
porch and occasionally chats with a neighbor whiksviaer dog past the house—a weak
tie. If the man begins to sit on the porch lessalbbse he spends time Facebooking
instead, the weak tie could dissolve. In such waysgew medium can disrupt weak ties.

On the other hand, a new medium like a SNS carnecreaw ties or strengthen old
ones. The Internet and SNS have significant céipatn create networks of weak ties,

bringing people into contact who otherwise woulderéhave become connected
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(Haythornthwaite 139-140). By providing additiomaenues for communication, and

perhaps enabling people to communicate privaté¥ys Sould help to make
communication more frequent and increase intimsizgngthening ties that already
existed (Haythornthwaite 139).

However, most of the studies completed about letesaommunication have
focused on e-mail or other interactive programs tine@ more recent phenomenon of the
SNS. SNS may do less to establish ties betweeplgpe&-mail or chat programs
involve individuals on both ends contributing tdialogue. This differs from MySpace,
Facebook, or Twitter, on which a user can receii@mation about someone without
any reciprocity in the relationship. With theselather SNS, a user might feel a false
sense of intimacy with a person; reading statusigsds not the same as knowing a
person and engaging in conversation. For examadfacebook user might follow the
activities of his romantic crush in great detaitldeel like he knows her, but that does not
mean the crush knows of the other person’s existetfqpeople deceive themselves into
viewing a relationship as important when it is ipahe-sided, the results could be
emotionally devastating (“Facebook’s Privacy Traiegk” 17-18).

Such examples illustrate the difficulties of usthg term “friend” to describe
online relationships. Critics of the Internet &S have charged that online friendships
are not real. From its early years, the Inter@stireen blamed for “disconnecting people
from local, family interaction, [instead] drawinigem into online relationships with
people of unknown and unconfirmed identity” (Haytitbwaite 126). Tales of users
with hundreds of MySpace or Facebook “friends” seemonfirm perceptions about the

falsity or shallowness of online friends, but iattr, a “friend” on a SNS may belong to
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any of a number of different categories of so@ddtions. Teenagers commonly type

their friends by using terms like “friends,” “bdgends,” and “bestest friends” (“None of
this is Real” 18). Just as in real life, “friendsi SNS belong to hierarchies. While a
user’s friend network quite likely includes closends, the network could also function
as a sort of electronic address book, includingiacgances to whom the user rarely
speaks (“Facebook’s Privacy Trainwreck” 17). Tleéwork might also include friends
with whom the user desires no contact, but whogeests the user felt awkward about
rejecting (“None of this is Real” 19). For thesasons, a friend in a social network
should not be assumed to be a friend in realdifel users themselves frequently draw
this distinction. Teens interviewed for Sonia higstone’s SNS study, for instance,
expressed frustration with privacy settings thahdballow them to differentiate between
close friends and others (405).

Concerns that SNS harm offline relationships wilt disappear, and only time
will reveal the sites’ full effects. However, thereotype—teens withdrawing from local
relationships in favor of shallow, anonymous SNI&trenships—obscures a more
complex picture. As the Internet becomes more el in everyday life, and people
use SNS to facilitate phone and face-to-face megetithhe simple contrast of offline vs.
online friendships does not quite fit (LivingstoB@5-396). For one thing, an online
“friend” can belong to a number of relationshipegadries, and observers should not
make the error of assuming that users perceivef88i&is as close to them (“Friends,
friendsters...”) Also, while SNS may have global @bifities, most SNS contacts are
local and based upon ties established through studsprk (Livingstone 393). SNS can

help distant friends to keep in touch, or can &ers in maintaining a potentially useful
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list of contacts. On the other hand, the briefsages exchanged on SNS should not be

confused as a substitute for face-to-face commtiaicaand the information gleaned
through SNS also has the potential to feed a faksleng of intimacy. Ultimately,

though, it is the user who determines what role $MS in relationships.

Got Time ?
o] Take a look at your own friend list(s) on the social networking site(s) you use. How many

of the people on it would you call close friends? How many are casual acquaintances?

Strangers?
o] How often do you use the SNS to exchange messages with others? Which others?
o] Do you use the SNS to set up phone conversations and face-to-face meetings, or does the

SNS take the place of these other methods of communicating?

Safety and Social Networking Sites

CBS News included this quote from a parent neaetid of a 2006 article about
MySpace: “Please don't allow your children to gamklySpace...It's a very unsafe
environment for them to be in.” The parent, SWianger, gave her warning after her
teenage daughter was sexually assaulted (Kreiser).

Social networking sites received a great deal edlimattention for being linked
to assaults on teenagers and disappearances. | eedetors are known to have used
SNS to gather personal information about targedistarcontact them, sometimes sending
graphic messages to teens (Kreiser). Word of swgitients spread rapidly and have
been covered through thousands of newspaper ardole television stories. To a

number of parents, social networking sites represe@anger that must be stopped, lest
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children fall prey to predatory adults. After Su§ranger’s cautionary statement, the

CBS news article ended with these ominous worddot.the thousands of teens who are
hooked on [MySpace], it's a warning that’s lostyberspace” (Kreiser).

Other observers believe that the media have atesthe dangers of SNS.
Researcher Danah Boyd holds this view:

Remember: Most of what you are hearing in the piess

out not to be associated with MySpace at all. Basause

teens do something stupid/bad and they have a M¢Spa

account does not mean that they did it becauseySipdce.

Teens are more likely to be abducted at school dman

MySpace. Teens are more likely to die in theiepés’

cars than be killed because of MySpace. (Glaser)
Undeniably, teens have come to harm because of B @and every expert agrees that
people need to exercise care in deciding what patsoformation they should post
online. But are SNS as dangerous for teens aSB&article indicates?

Observers like Larry Magid, author BySpace Unraveledelieve teens to be
ignorant of the risks they take. “Kids are in @ggfiecause the nameNk/Space,” he
says. “There is a sense of intimacy for them...tieeeesense of anonymity” (Wilde).
Magid describes teens as “showing off’ by givinggo@al information to the world
(Wilde). Other observers believe that SNS usemndre than just unthinkingly post
information that would have been private in anieadra. Instead, youth are holding
back details to “avoid giving compromising inforneet to people at school or in their

local area who might be hostile or dangerous tomthevrites researcher Nick Couldry
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(382). After interviewing several teens aboutitiseicial networking practices, Sonia

Livingstone concluded, “Deciding what not to sapaioneself online is, for many
teenagers, an...act to protect their identity and #gpaces of intimacy” (409). She sees
teens as making conscious decisions about whatvhatinot to share. The teens in her
study wished that SNS would provide more and simghions to control who has
access to their information (405). These studiesvsthat at least some teens give safety
due consideration when using SNS.

Lots of teens allow only users on their friends 1o view profile information, but
even that might not provide adequate protection2006, NBC'Datelineaired a
program about a detective who investigated tearapyion SNS. He created a MySpace
profile for a fictitious teen named Matt, a 19-y@dd who liked baseball, playing pool,
and listening to his iPod. The detective postedaye of a cartoon character for
“Matt’'s” profile picture. Within two weeks, 100¢as had friended “Matt” and allowed
him to access their profiles, and one girl expréssdesire to meet him (Stafford).
Someone with malicious intentions could gather ¢éparsonal information in exactly
the same way.

Anyone who uses SNS, whether teenagers or agulis)d be cautious about
what details about themselves they post onlingthEtmore, users should be careful
about which SNS members they allow into their peasoetworks. Giving information

to people they do not know well could have unineghdonsequences for users.
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Social Networking Sites and Identity: Benefits forTeens

Despite the risks, a number of researchers havalfpositive results from SNS
use, including the development of a teen’s senselbfind an opportunity for creative
self-expression (Wilde).

The psychologist Erik Erikson considered developineé a self-identity to be the
main task of adolescence. Teens feel a need o Wwim they are and how they fit into
the rest of society. They must take what they heamed about life and themselves and
mold this information into an identity that otheval value (Boeree). In creating their
identities, teens must balance their own inner a@ath the expectations of their
societies. They need to determine whom to trusgtwo reveal about themselves, how
to establish reciprocity in a relationship, wherexpress emotion, and more (Livingstone
397). SNS can act as a tool in resolving thesstoures and help teens to create their
identities.

Teens often use SNS to experiment with their isedfge by creating and
constantly updating profiles (Wilde). An updateatprofile might be more than just a
cosmetic alteration: the update might reflect angeain the way the teen sees him or
herself. Just as they do when choosing what cdilv@vear, what music to listen to, and
what to put on their walls, teens can show who t@eythrough their profiles. Through
SNS, they present themselves to the world, anddbeyevise their profile to fit their
tastes and views as they change. According tarelser Sonia Livingstone, the Internet
presents an opportunity to “construct, experimeitth and present a...project of the self
in a social context” (396). In other words, teeas create, change and present their

profiles for their network of friends and make cpas based upon the reactions of the
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network. If a teen posts a link to the Webpagkisfavorite soccer player, and his

friends tell him how cool the link is, then therdenows that his community of friends
values soccer. Such practices help teens to réfeiepersonalities and behaviors.

Especially as they grow older, teens may valualitiglay of their social
networks more than their personal profile inforraati The position in the social network
became more significant than the personal inforongbrovided. For these teens, the
profile acts as a “place-marker rather than apetfrait” (Livingstone 399). Livingstone
interviewed multiple youths who described a changéeir profiles as they matured.
When they were younger and first experimenting B8NS, the teens drew attention to
themselves with elaborate profiles displaying savelements (applications,
backgrounds, etc.) that they continually changetih@is tastes changed. Later, the teens
removed many of these elements, instead displdgatgres that highlighted their
contacts. Some switched from a glitzy MySpace pgagesparse Facebook page (401).
Photographs of friends and links to their profileeame more noticeable. According to
Livingstone, this development showed the teensaefithemselves through their social
relationships. Rather than showing who they wiereugh “stuff,” they displayed their
identities by showing the people to whom they wemenected (402). The teens had
found a place in society and wanted to displagrivaigh their SNS of choice.

The use of SNS to construct identity is not withiasks. The teens’ profile pages
can receive emotionally harmful negative responseqresenting themselves to the
world through SNS, teens can be exposed to criicabusive comments. And teens
could find their standing in the peer network akiif friend requests are ignored or

comments are not returned (Livingstone 403). Téwdrthe teen feels to maintain
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connections through the SNS could lead to nearssbseuse of the site. Additionally,

some observers have criticized SNS for contributintgens’ self absorption. These
observers feel that teens (and adults) publicitaildeabout themselves as part of a quest
to gain an audience. In one man’s blunt wordss talled narcissism...Why is your life
so frickin” important and entertaining that we néednow?” (Bernstein). Researchers at
the University of Georgia have found that peoplthwiarcissistic personalities tend to
have larger networks of connections on SNS. Tleelhypothesized that the high
prevalence of narcissists on SNS may lead usqrertteive self-interested promotion as
normal on the sites (Buffardi 1311). If the resbars are right, then seeing how others
show themselves off on SNS could lead even monesugens among them, to self-
centeredly put themselves on display. Livingstdheugh, argues that teens’ use of SNS
involves less narcissistic self-absorption thaneapances suggest. To her, SNS are
really about identity within the peer group (400).

Teens must exercise caution when using SNS, lolit sites have the potential to

be of significant use as adolescents go througprbeess of self-discovery.

Writing
Look at your own profile page. What does your SNS profile say about
you? Consider your pictures, messages from friends, groups, links, and any

other information that happens to be on display at the moment.
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Social Networking Sites and Privacy

When contemplating SNS, the letters “TMI” comertimd for a lot of people.
Numerous media accounts have criticized SNS andukers for including too much
information about personal matters. Millions obpke have embraced SNS, but scholars
and the general public alike have charged SNS #re communication technologies
with eroding the distinction between public infotioa and private information (Lange,
P.). Because of the high percentage of younglpeupo use SNS, teenage use of SNS
has especially come under scrutiny.

Critics point to the details teens post onlineaslence that today’s youth care
nothing for privacy (Wilde). To such detractordi&seem to have ushered in a strange
new world in which the most intimate details, fortyédneld tightly, are now freely
publicized for the world to see. They perceivewahxiety a generation whose
narcissistic self-display has overpowered any sefipeivacy (Livingstone 393). An
editorial inThe Financial Timesypifies this negative view:

...It seems that large numbers of people are disoayéne

joys of living their life in public, ready to sourudf about

what they are doing or thinking, or to share tlfiéénds

with the promiscuity of a teenager. (“A transpardst)
Those who view SNS this way greet the phenomentmmore than distaste; they fear
what the future will bring. ThEinancial Timeseditorial continues:

...itwon’t be easy to opt out of the transparenttelg

community that is taking shape. Social pressumtdorm

is powerful, and setting limits is hard. Next tim&ague
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acquaintance asks to be your friend on Facebooky@a

really say no? (“A transparent life”)
The editorial suggests that Facebook, Twitter, @hédr social media represent only the
tip of the iceberg. In the future, such criticéidee, privacy will cease to exist: the
details of everyone’s life will be fully availabtaline, thanks to a generation that valued

the quest for an audience over its privacy.

Public Information: Are You With Zuckerberg?

Those fearful of the future of privacy have pointed to comments by
Facebook CEO Mark Zuckerberg as evidence that SNS have eroded privacy.
Zuckerberg, in contrast, believes that Facebook is merely responding to users’
expectations. In aJanuary 2010 interview, Zuckerberg explained Facebook’s

belief that the social norms regarding privacy had changed:

People have really gotten comfortable not only
sharing more information and different kinds, but
more openly and with more people. That social norm
is just something that has evolved over time. We view
it as our role in the system to constantly be innovating
and be updating what our system is to reflect what

the current social norms are. (Paul)

Zuckerberg went on to relate Facebook’s recent policy changes to these remarks.
The SNS made key user information public by default; those wishing to keep

information more private had to change their options (Paul).
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A number of observers disagreed with Zuckerberg's statements, arguing
that Facebook was pushing users to give up privacy that they wanted to keep.
Facebook has sparked concerns over privacy with several features in the past,
leading critics to doubt that Facebook was as in tune with its users’ desires as
Zuckerberg claimed (Paul). According to these critics, users should have to select
what data Facebook shares. The default, they argue, should be in favor of
privacy.

According to Zuckerberg, Facebook is just giving users what they want—
information to be shared with the public unless the user states otherwise.

Do you agree with Zuckerberg, or with his critics?

Whether these statements accurately assess SNSfaeséings toward privacy is
open to debate. Data regarding teenage use ofefwgems to contradict the notion that
teens self-centeredly seek to broadcast themseResearch published early in 2010
revealed that among online teens, only eight péness Twitter. For a generation that
uses technology so frequently, that number is staggly low. Experts reviewing this
and other research believe that teens are intdrastmmmunicating with friends, as on
Facebook, but less interested in communicating thighworld at large, as on Twitter (St.
George). Researcher Danah Boyd explains that @ess “are not interested in being
truly public.” While it offers some control, Twt is “fundamentally a public system,”
she says, and teens question whether Twitter ibebetool for the kind of
communication they want (St. George). For usdes@sted in communicating with a

selected group of people, Facebook offers morerabtiian Twitter.
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For adults who perceive teens as constantly se¢kengpotlight that SNS offer,

the lack of teens on Twitter might come as a ssepriBut researchers have noticed that
teens are increasingly wary of sharing too mucbrmftion online (St. George).
Studies have revealed that userscanmecerned with privacy, but in a different wayrtha
others conceive of the term. Instead of thinkibgw privacy as whether certain
information is disclosed or withheld, the userss@eore interested in having control
over who knows what about them (Livingstone 40@9r instance, some teens who have
bitter fights with parents might be willing to disss the argument online, but might want
to make details available only to close friendg,toeveryone in the social network
However, the limitations of various SNS may keeprsgrom customizing their
privacy settings to the extent they would like.ople who use YouTube to post video
messages for friends and family sometimes mark hewpen to all users instead of
limiting access to the friends in their networksterviewees in a study on YouTube
indicated that while they were targeting particydaople, they found the more private
option inconvenient because their friends and famduld need a YouTube account to
see the videos. Rather than force members ofititemded audience to sign up for
accounts, some users described their videos inasway that the general public would
be unlikely to find them through a search (Langg, Ihterviewees in another study
wished that sites like MySpace and Facebook waatlthem create hierarchies of
friends, thereby giving them more freedom to choeke has access to their information
(Livingstone 405). For some users, privacy opticars also prove confusing. If the
privacy menu does not seem user-friendly, the wilkoften just ignore the privacy

settings (Livingstone 406). Rather than indifferenthe responses of these interviewees
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reveal a concern with privacy and frustration with limited privacy options available to

them.

These user concerns suggest that privacy may be important to SNS members
than others think. Nonetheless, a large percerdgbgeople still make the details of their
lives available through SNS, and not all of themtaens. Over one-third of adults make
their SNS profiles publicly available with no vievg restrictions (“Social Networks
Grow”). Even those who restrict access to thdwrimation may let strangers into their
networks. A British insurance agency wanted tottes ease with which someone could
get access to personal information on FacebooKattler. The agency sent 100
Facebook friend requests and 100 Twitter followuesis to random strangers. Without
any knowledge of the person sending the requegiefc&nt of the Facebook users and
92 percent of the Twitter users accepted (Goldgmio one can be sure what this
means for the future of privacy in society, butretiee strongest proponents of SNS need
to be cautious. Adults and teens alike need toabeful about what they post on SNS
because of the potential consequences.

Maintaining privacy online means more than justtbng phone numbers and
addresses from profiles. With SNS more populan #heer, the potential for unintended
visitors to read information has increased, ancetlaee hundreds of stories describing
what can happen when users publicize the wrongshamline. Swimmers at Louisiana
State criticized their coaches on Facebook; they wieked off the team. A student
made hostile remarks about college officials onINES blog; the college denied him
admission. An intern at a company stated on Fasetiat he got paid for messing

around on instant messenger; the CEO saw the Fakglage and fired him (Verardi).
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In one especially high-profile case, the new hdati@United Kingdom’s MI-6 (the

British equivalent of the CIA) had photographs arfdrmation about his family on his
wife’s public Facebook page, searchable using Googhe page also described the
location of his London apartment. Such a Facelpvokle may be harmless for some
people, but for the head of MI-6, it was a seribtesach of security (Jones and Norton-

Taylor).

Advice from a College Counselor
“In terms of college admission, I talk with the students about the importance of projecting a
professional impression through voice mail messages, e-mail account fitles, and MySpace postings. [ tell
them a story once told to me by an admission counselor who said a student gave her e-mail address as
partygirl@hotmail.com. She didn’t get accepted to that college.”
-Margi Wieber

College Counselor at Providence Academy (MN)

from “MySpace in College Admission” by Nicole Vetar
http://www.nacacnet.org/PublicationsResources/sfapieles/Pages/MySpace.aspx

Even offering details about vacation have provamtiul for some people. The
insurance agency Legal & General has warned thicphlat criminals have been using
Facebook and Twitter to find targets. Using thessithieves can tell when people will
be out of town on vacation, leaving their homeseuhble. They can even plan the
robbery by viewing photos that show the layouthaf home and reading descriptions of
the valuables the owners have acquired, like telewisets and jewelry (Goldsmith).

SNS users must remember that the information plosy could be accessed by a

wider audience than intended. Users should tatleewhen determining what details to
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make public, and they should also exercise cawtioen determining who to admit to

their friend network.

KEEPING YOURSELF IN THE CLEAR

Be aware that people seeking information about you might use a social networking site to
getit. Messages and photographs that make you appear immature or unprofessional could keep
you from getting into a college or getting a job. A 2005 survey revealed that 75 percent of job
recruiters use Web research as part of the applicant screening process (Verardi). You don’t want a
stupid photo taken years ago to keep you from employment.

With some forethought, it's easy to be safe using a social network site. \When managing

and creating information on social networking sites, think of the following.

»  Who will read this? Everyone in your friend network can access the information, and
quite often, the information won't stop there. Never assume that your information will stay
private. Ultimately, the answer to this question could be “everyone.”

*  Would | want them to see this? If your grandparents, your boss, your principal, your
professor, or your pastor found your page on a social networking site, would you be
embarrassed or get in trouble? If the answer is “yes,” never put that information or image
online. Information gets around.

* How well do | know the people in my network? Think twice before giving strangers or
people you barely know the details of your life. Accepting a friend request from a person

you don’t know could be a bad idea.
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Cyberbullying

Parents and teachers across the country have bemmmerned with a particular
type of invasion of privacycyberbullying. Cyberbullying refers to online harassment
that is repeated over time and involves an imb&arigower between the perpetrator
and the victim (“Cyberbullying...” 8). The perpewas use tools like instant messenger,
blogs, e-mail, or SNS to intimidate or embarrasgst#iiget, and the victims feel helpless
to defend themselves. With 93 percent of teensgyonline, significant potential exists
for online bullying (“Cyberbullying...” 3). Bulliestill level the majority of physical and
verbal intimidation at their targets in face-todancounters, but cyberbullying has its
own set of complications, and it is a growing peshl Between 2000 and 2005, the
number of teens facing harassment online grew &pe(David-Ferdon S2).

The death of Megan Meier raised Americans’ awaeé cyberbullying. A 13-
year-old with a history of depression, Megan depetba romance on MySpace with a
boy named Josh Evans, a home-schooled 16-yearfbile relationship turned sour,
though. Megan received a message from Josh saVitgn't know if | want to be
friends with you any longer because | hear youtemce to your friends.” Later, Josh
posted electronic bulletins calling Megan fat asthg other derogatory terms (“Parents:
Cyber Bullying...”) Finally, Megan received an e-ifadm Josh saying, “The world
would be a better place without you.” She hangagdif in her closet that afternoon
(Steinhauer).

But “Josh Evans” was not a real person; his fak&Space profile had been set up
specifically to harass Megan. The real peoplerxethe Josh Evans profile, and the

cruel messages, were a 47-year-old-woman namedlrew, Drew’s teenage daughter,
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and a family friend and employee of Drew’s namedtll@g Grills (Steinhauer). For her

role in creating the fake account, Drew was comdaif computer fraud, but the guilty
verdict was later overturned (Cathcart). Megamigepts have asked supporters to write
to the judge to express disagreement with his aecte overturn the guilty verdict (The

Megan Meier Foundation).

Want to know more?

A wealth of information about Megan Meier exists online, and there
may have been further developments in the legal case since this text was
written. Searches of news sites or the whole Web should result in news
articles about the incident and trials. More information is available from

The Megan Meier Foundation (www.meganmeierfoundation.org), an

organization founded to combat bullying and cyberbullying.
For information about another high-profile case of cyberbullying,

research the story of Ryan Patrick Halligan.

While most cyberbullying cases do not end as ¢edlyi as Megan'’s, the unique
characteristics of online bullying can make it gararly troubling. Cyberbullying
differs from traditional bullying because the canites persistent, the content can be
spread more quickly, the bullies may feel lesshitad, and the harassment may be more
invasive (“Cyberbullying...” 9). If a traditional fitine bully insults a victim face-to-face
or in a note, the words either disappear as sotimegsare spoken, or the note can be
destroyed. But since online content can remastqabon the Web, the victim may face

the message repeatedly, and others could contingadl it (David-Ferdon S3). Word of
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the traditional bully’s insult can spread fairlyickly through word of mouth, but the

Internet allows the insult to be spread to a hugkemce instantly. Because online
communication does not require bullies to facerthietims, the bullies may be even
more aggressive than they would offline. The paééfor anonymous bullying also
increases on the Web. If the victims do not eweovkwho is harassing them, ending the
bullying could be difficult. Finally, cyberbullysncan be even more invasive than
traditional bullying because new technology alldtes bullies to reach their victims
anywhere; going home from school cannot sheltepleeioom cyberbullying (David-
Ferdon S3).

Bullying is not new. But as bullies adapt theardissment to utilize technology,
parents, educators, and students will need to attaptfinding new ways to counteract
bullies’ efforts.

Figure 3.2—Traditional bullying vs. cyberbullying

Traditional Bullying Cyberbullying
Contact face-to-face—seeing victim distant or anonymous—
might lead bully to ease off bullies may be more
aggressive
Speed of Spreads gradually through spreads instantly
message word of mouth through electronic
proliferation communication
Persistence words disappear or messages continue to
of harassment written messages exist online to be
destroyed viewed by others
Escapability victim can leave location victim might face bullying
of bullying (e.g. school) at home or other locations
through technology




160

Are Social Networking Sites Useful, or Just a Wastef Time?

Millions of people spend hours each day using SMSAugust of 2009,

Facebook users spent an average of 5 hours andiesion the site over the course of
the month—more than on any other Website (Ostrdw/}his significant amount of time
spent on SNS wasted or worthwhile?

No one can answer this question for sure, inlpactwuse it is difficult for people
to agree on what “worthwhile” means. One studykgr Analytics suggested that most
Twitter messages serve no purpose. For two wéessesearchers recorded random
weekday tweets every half hour between 11 A.M.&RdM. They then categorized
these messages according to their content. Tleaneers determined that 8.7 percent of
the tweets had “pass-along value” because they gawsworthy information, shared
links, etc. Another 37.5 percent of the tweetsensamversational, bouncing back and
forth between two users. The category to whichntlost tweets belonged, however, was
“pointless babble.” According to the researchergte than four of every ten messages
on Twitter contained no information of value, iredgassing along details such as “l am
eating a sandwich.” The research seems to sutigesIwitter is, for most people, just a
waste of time that distracts them from doing manpartant things (“Twitter tweets are
40% ‘babble™).

On the other hand, some individuals have suggélsttdiespite appearances, this
Twitter “babble” provides information that usersdivaluable. The seemingly
meaningless status updates might actually sereeial $unction. Most people would

consider it perfectly normal to begin a conversaby asking how the other person’s day
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is going. In a sense, Twitter simply provides shene information without anyone

having to ask the question. Furthermore, readifiggad’s tweets can provide a glimpse
of that person’s daily life that the user finddsfging somehow (Johnson). In the words
of Timewriter Steven Johnson, “Twitter turns out to hamsuspected depth. In part this
is because hearing about what your friends habriakfast is actually more interesting

than it sounds.”

Inspired by Twitter and the then-upcoming release of Apple’s i-Phone, Time writer Lev
Grossman wrote an editorial called “The Hyperconnected” on April 5, 2007. Rather than helpful,

i Grossman found the data constantly coming to him addictive and distracting. He called Twitter

| addiction: “It's like the cocaine of blogging or e-mail but refined into crack.” Grossman feared that
i the constant stream of electronic data from others would rob people of their ability to “be alone with |
our own thoughts” and understand themselves.

: “‘even smaller and more trivial than the individual blog entry” and compared the use of it to drug :
i The full essay is available at Time.com. What do you think? i

Likewise, the brief interactions in which peoptegage on Facebook can have
significance. Some of the teens in Sonia Livingstse study spent more than an hour a
day reading friends’ profiles and leaving brief coents. Observers might consider such
a use of time bland, but to the teens involved pttodile surfing was a way to stay in
touch. Leaving comments served as a way of reaifig one’s place in the social

network—the electronic equivalent of giving a nadadhey” to an acquaintance passing
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by in the hallway (Livingstone 403-404). The teeesceived their SNS activities not as

dull or pointless, but as an important componerheir social lives.

With SNS, things that appear to be trivial mightroght not be as unimportant as
they seem. Undoubtedly, though, not all uses d& & frivolous. Observers might
guestion the value of time spent raising electrenaps on Facebook’s Farmville
application, but even the harshest critics of SNStradmit that some people have used
the sites in startlingly innovative and meaningfalys.

Political Uses of Social Networking Sites
Campaigns

SNS have become valued instruments for politiceeking votes. The Internet
had long been used as a fundraising tool for palitampaigns, but the year 2008
marked a turning point in how politicians used lifternet. The change came in part
because of the rising number of people who usdthtdogy to gather political
information. Nearly half of all Americans reportesing the Web, e-mail, or text
messaging to gather political news or participatthe 2008 campaign. One of every 10
Americans reported logging onto a SNS to engadlearelection. Accordingly, political
leaders made sure that they could network withrgata these sites: more than 500
American politicians had Facebook pages during#mepaign season (Fraser). Both of
the major party presidential candidates, Barackn@band John McCain, made
significant efforts to gain support through SNS4&h 439).

Obama’s success in courting the youth vote thrabghnternet might have been
a significant factor in his victory. More than 2llion Facebook users indicated their

support for Obama, more than triple McCain’s 600,00bama’s Twitter account had
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112,000 followers, while McCain’s had 4,600. Andil® both Obama and McCain had

channels on YouTube, Obama’s channel had more sbbscby a 4 to 1 ratio. Obama
was much more successful in generating enthusiasom@ Internet users, a high
percentage of whom belonged to the younger geperéEraser). The digital efforts paid
off in voting booths around the country—signifidgnnore 18-29 year olds voted in
2008 than in the previous election, and they ovetmingly supported Obama (Falcone).

Some experts project that Obama’s successful fuse internet and SNS will
spark a widespread change in advertising technigBesviously, advertising campaigns
were orchestrated by a company that would arramigeldcement in print publications,
on television, etc. In contrast, the Obama campbanefited from a large number of
supporters doing the advertising on behalf of thandidate. Rather than buying
influence through ads, the campaign enabled itkdyado create videos, letters, and
other content showing their support for Obama. sEheessages were more personal
than traditional mass advertisements (Spaeth 476¢. messages spread throughout the
Internetvirally , rapidly passing from person to person, and thmebar of Obama
supporters grew. Such people-oriented marketingpesgns are likely to become more
common in the future, offering an alternative tosshadvertising. SNS will prove
especially useful for viral campaigns. With exigasetworks of contacts already in
place, users can easily spread messages to ofPeliicians of the future are sure to take
advantage of this potential.

Grassroots Organization

But campaigning politicians are not the only omé® can use SNS for political

purposes. Groups of everyday people concerned alparticular cause or issue
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sometimes bond together in a phenomenon frequealliyd a “grassroots movement.”

Organizing a large group of people with common sdean be a daunting task, but the
connectivity of SNS can make it easier. The orgensido not have to write letters, place
ads, make phone calls, or stand on street coradirstt supporters. Instead, they can
simply post messages on Facebook, Twitter and @N&.

The Tea Party protesters represent a notable dgarhgrassroots political action
through SNS. While major leaders and organizatewentually backed the protestors,
the Tea Party protests began simply. The movetehtroot as the result of Twitter
responses to television commentator Rick SantklliFebruary 2009, Santelli accused
the government of promoting financially irrespomsibehavior. After he suggested
holding a “Chicago tea party” to protest governnsgending, a large number of like-
minded people tweeted their agreement. Havingdane another, citizens then used
SNS such as Twitter and Facebook to organize sall&@se funds, and generate mass
responses quickly. For instance, The Tea Pauggd Internet communication to create
a backlash against President Obama’s plan to gpe@kerican children on the first day
of school in September 2009 (Corbin). SNS helpedgroup both to form and to
organize large-scale responses to government action

Protests over the 2009 presidential electionan provided a dramatic example
of the political potential of SNS. The protestgaaled tension between the powerful
religious leaders who controlled the governmentagdung, educated generation of
Iranians who desired more liberty. The challenly®r,Hossein Mousavi, was perceived
as a stronger supporter of democracy than the ibeatpresident, Mahmoud

Ahmadinejad. After the Iranian government declayedlune 12 that Mousavi had lost



165
the election, pro-democracy Iranians protesteddhelts, claiming that the repressive

government had rigged the election (Garner). bitamh to rallying in the streets, the
protestors voiced their opposition in cyberspaBecause of the Internet, the entire world
could follow the protests.

In the early stages of the protests, Mousavi’'s eteps used Facebook to get
information. Facebook reported that by June Meek after the elections, Mousavi had
about 63,000 friends, up from about 2,500 the mbefbre. Mousavi’s profile became
an electronic gathering point for his backers. yrpested information and photographs
supporting Mousavi. They also went to Facebookisgeknowledge of pro-democracy
demonstrations that the government-run news orgtairs would not release, and the
users sought tips for ways to get around the gowent's strict Internet controls.
Predictably, the government responded by restgdtianians’ access to Facebook. A
government-owned company controls all access tinteenet in Iran. The company
drastically slowed Web access, and Facebook reptré its Iranian users were having
difficulties accessing the site (Garner).

With Facebook effectively shut down in Iran, thetpstors turned to Twitter.
Because Twitter users can post information thraugbile phones, the Iranians could
publicize information without needing Internet agse Twitter was therefore more
resistant to censorship than Facebook was atrttee(®chleifer). The pro-democracy
demonstrators used Twitter to tell the world whasvappening inside Iran. Bloggers in
other countries then drew attention to these tweeitslicizing the struggle and helping
foreigners to feel connected to the news (Sullivéd®@ople could hear the protestors in

their own words through their tweets; without digitools like Twitter, the Iranian
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government could have choked off these voices.o&@gzing this importance, the U.S.

State Department contacted Twitter to requesttbietompany delay some maintenance
that temporarily would have shut down the siterfitay). It seemed that everyone
suddenly recognized how powerful a tool Twitter Iddobe—including the Iranian
government, which began to issue “decoy” tweetsiglead protestors (“Twitter on the
Barricades”).

The protestors’ use of Twitter as an organizing toay have been
overemphasized: shouting from rooftops or car wivglwas just as effective in
spreading word of demonstrations (Sullivan). Bubne can deny Twitter’s utility in
helping protestors to influence news coverage ehidppenings in Iran. The Iranian
government restricted journalists’ access to trentsy but protestors could draw
attention to videos, photographs, and written niatezlated to the protests. Iranians
also used a series of tweets tagged “#CNNfailrtiicze CNN’s coverage of the
election protests. Even if older communicationhods like word-of-mouth and
standard text messaging were equally useful inegeitfy demonstrators, it was Twitter
that enabled the impassioned Iranians to tell $teny in their way (“Twitter on the

Barricades”).
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What They Tweeted

As the Iranian protests unfolded, prominent blogger Andrew Sullivan passed
the demonstrators’ tweets along to his readers. Here are a few Iranian messages
about a protest that Sullivan discussed in an editorial:

* “It's worth taking the risk, we're going. | won't be able to update until 'm back. Again thanks
for your kind support and wish us luck.”
*  “People were holding signs saying, ‘We are not sheep.”
«  “Tens of thousands of protestors are chanting ‘no fear, no fear’.”
Later, forces associated with the government cracked down on the protests, leading
to tweets like this one:
*  “People are running in streets outside. There is panic in streets. People going in[t]o houses to
hide.”
The full editorial, titled “Twitter ripped the veil off ‘the other—and we saw
ourselves” is available at the Times Online:

http://technology.timesonline.co.uk/tol/news/tech and Web/the Web/article65

44276.ece

The Iranian protestors did not succeed in toppieggovernment. The protests
may still have long-term effects on Iran, but gaggiheir impact may prove impossible.
Undoubtedly, however, social networking tools hdlpzshape both the demonstrations
and how the world followed the news story, changhegnature of politics.

Marketing Uses of Social Network Sites
People and businesses seeking to spread word jpimeluticts and services may

find SNS useful. Millions of eyes scanning thesitan translate to millions of
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consumers or supporters. Research suggests, howeatehose seeking to advertise

using SNS might need to use marketing models a¢kizer the simple displays of the past.

As discussed earlier in the chapter, the bandsteated MySpace accounts were
among the earliest people to utilize SNS for manigpurposes. The SNS allowed the
bands to easily publicize information about thewesel post photos, distribute clips of
music, and engage with fans. SNS also allow farsgage with each other, helping to
create the enthusiastic fan base needed for a ahastist to succeed. While looking at a
friend’s profile, a user might notice a link to thresical artist’s profile and click on it.
The SNS thereby helps the artist to accumulatefaas: This marketing potential is not
limited to musicians, of course.

Hoping to get picked up by a television netwohg treators of the reality show
The Loud Lifaused SNS to create buzz about the show. The &ilmws concert
promoter Mike D in Providence, Rhode Island, asiéas with musicians, sets up shows,
and manages concerts. When the creators senshweir off to television networks, they
got no response other than a “return to sendenigtao they turned to the Web (Lange,
M.). The Loud Lifehas a MySpace profile, a Facebook profile, and dtémprofile. A
trailer for the show and other clips are availaiieYouTube and elsewhere. As word of
the show spread electronically, more interest dgpesl inThe Loud Lifeand the creators
were contacted about the possibility of broadcgdtire show on television (Lange, M.).
Viewership on the Web led to greater opportunities.

Research suggests that the bands on MySpace eocetitors o he Loud Life
had it right: the best way to market a productigio SNS is by taking advantage of the

social aspect of the sites. Marketing campaigasftitus on spreading information
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virally through SNS are more likely to succeed thampaigns that create digital

equivalents of billboards. Because ads placed@wgé became wildly profitable, SNS
like Facebook tried to follow the same advertisbaged business model. In comparison
to Google, however, a substantially smaller peagaf people click on ads featured on
SNS. The different uses of the sites lead todlssrepancy. People sometimes use
Google to search for information about products, @oogle targets them with related
ads. In contrast, people use SNS to socializetonesearch purchases. Therefore, it
stands to reason that SNS users will generally lesgeinterest in ads that appear
(Gilbert). Harvard Professor Mikolaj Jan Piskorskplains the difficulty of advertising
on SNS in real-life terms:

A good analogy is to imagine sitting at a tablewirtends

when a stranger pulls up a chair, sits down, aed to sell

you something while you are talking to your friendsu

will not get far with a strategy like this. (Siltborne)
The solution, says Piskorski, is for marketershiok more socially.

Viral campaigns can provide an effective methodhafketing products through

SNS. Viral campaigns hope to interest consumersgmnthat they will pass material on
to other consumers. People communicating withrettieough a SNS might choose to
pass along information from a viral marketing caigpawhereas traditional ads
displayed on the sites could be viewed merely agpyances. Harvard professor Sunil
Gupta illustrates the possibilities of viral markgtthrough a hypothetical campaign by

Sony:
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Imagine that Sony wants to promote its new digitahera.

Sony can either advertise on Facebook and acoeptya

low click-through rate, or give away free camerasdveral

Facebook members (potentially at a lower cost than

advertising) and generate a viral campaign. Owgareh

shows that this viral campaign is possible. (Gilper
With a community of users already available on $&Spread news, giving them
something intriguing to pass along may be the rafigtient way to generate interest in
the product. Honda executed one such a viral cgn@aound Valentine’s Day.
Knowing that Facebook users can purchase virtuéik"go give one another, the
company made 750,000 hearts freely available, cetaplith the Honda logo (Gilbert).
Each time a user sent one of the free heartsrieradf Honda got a little bit more
publicity.

Dell Computers has used Twitter to market its podsl The company, which has
over 600,000 followers, releases product inforrmadiad coupons through tweets. Dell
credits its presence on Twitter with generatingr@&million in revenue between 2007
and June 2009 (“Dell Says...”). Twitter sales sgjpresent a small percentage of Dell’'s
total sales, but as Twitter grows, so could Del'genue from the service. The company
also utilizes Twitter to connect with its custorbase and improve its products. About
200 Dell employees talk to customers using Twaiarounts, responding to complaints
and asking for feedback. Twitter users reportetthéocompany that the apostrophe and
enter keys were too close to one another on Didii's 9 Laptop, and the developers

corrected the problem when designing the Mini 28.they began the process of creating
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the next generation of the computer, the developteam asked around for ideas on

Twitter (“Dell Says...”). This interaction will nainly help Dell to create better
products, but will also help the company to creatémage of Dell as responsive to
customers’ needs.

Dell is not the only company with a presence ontfew Starbucks, JetBlue
airlines, and Whole Foods have also establishedsbles on it (Mcintyre). The site
has undeniable marketing potential, particularysifplan for Promoted Tweets proves

successful.

Q&A with Matt Soule and Adam Swanson,
Co-Creators of The Loud Life

When you first started marketing The Loud Life, what sort of responses did you
get?

When we started making The Loud Life, everyone we told about it (which was
anyone who would listen) said that they thought it was a great idea, and that it
would be a nice change of pace from the reality shows on TV now. People also
started asking if the show was aiming to be on TV or shown strictly on the web. A
few years ago, the only option was to have your show sold to a network, but with
the success of so many webisodes, it's an entirely new option to consider.

What inspired you to use social networking sites like MySpace, Facebook, and
Twitter to spread word about The Loud Life?

When we finished editing the pilot for The Loud Life, we had a "now what?"
moment. We realized it was very difficult to get our foot in the door of a major
network, and that lead to the idea of using social networking sites such as
Myspace, Facebook and Twitter. We've been using these networking sites
personally since they began, which made it a world we were comfortable in and
understood. Since the two bands featured in the pilot episode (30H!3 and Girl
Talk) each had a large following of younger people online, we hoped that by
putting clips onto these sites, they would send it to their friends, and build a fan-
base for the show before it even got signed.
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What kinds of content did you post on social networking sites to promote The
Loud Life?

We posted a trailer for our show on social networking sites, as well as a few clips
with the featured bands, and clips that showed each of the characters involved.
We also wanted to keep fans interested and involved, so we continuously posted
updates on what we were up to, pictures, and got the fans talking more about the
show.

What sort of responses have you gotten about The Loud Life since it’s been
available online?

We realized very quickly that posting our pilot online was the right move for our
show. Within weeks there were posts from fans asking to see more, newspapers
and radio stations calling for interviews, and production companies emailing us
with their interest in the show.

What advice do you have for other people who want to get their ideas and work
out there for the public?

If someone wants to hear positive feedback about whatever it is they do, then I
would say ask your family and friends. But if they really want to grow and get
better, then the Internet will give them a great avenue to have their ideas and
work seen and critiqued immediately. People will be brutally honest, but they
know what they like. So if you can stomach it, throw your work and ideas into the
world, and learn from the feedback you receive; it will make you that much
better.

News Uses of SNS
SNS have increasingly been used for news purgospsofessional journalists
and others. News organizations have used SNStb@iblicize news and gather
information for reports. The sites also give peaghd organizations the capability to
report news on their own. Instead of just providimformation to journalists, who then
write the information into stories, individuals caatease news to the public themselves.

SNS can help to transform news sources—celebrfi@gjcians, companies, government
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organizations, everyday citizens, and others—imtwsreporters. In the words of

basketball player Shaquille O’Neal, “In this wovle live in now, everybody becomes
media” (Gregory).

Chapter Four discusses the effects of SNS on @ism in greater detail,
weighing both the benefits and dangers of theirffasaews reporting.

Conclusion

SNS are a young and developing technology, butge population has already
adopted them into their everyday lives. Not adlitteffects on society have become clear
yet, and supporters and detractors continue totde¢ba usefulness of SNS. Parents and
teachers argue over whether SNS provide more apmtyrtor more danger for teens.
People have argued that SNS are providing oppaigsrior communication that never
existed before; other people have argued that $&8mpoverishing communication.

Regardless of one’s stance on them, no one cantdahSNS have affected
communication and society. These changes canderstood through the lens of the
four principles of the Internet detailed in Chapdere.

1. The Internet accelerates the speed with which infaation
can be accessed and transferred.

SNS aid people in communicating with others quicklisers can easily send
messages, photographs, and other content to pecpked half a world away.

Consider the ways in which photographs were shiaeéore the spread of the
Internet and digital cameras. Aunt Sally wantshow her family pictures of her
daughter Jenny’s graduation. Prior to the digitg, Sally would take photographs on a

roll of film, then take the film to a store to bewv&loped—perhaps she purchases enough
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copies to send to the rest of the family. Aftet@®dirs had passed, she could pick up

physical copies of the photographs. She then pgehenough stamps and envelopes to
send a picture to each family member. Most ofréhatives would get the pictures
through the mail two or three days later, perhapslkded. Cousin Herbert in France,
however, would probably have to wait a week.

All of this assumes that Aunt Sally wished to sp#me money to send everyone
an individual photograph. As an alternative, shigla place the pictures in a book that
she shows to relatives whenever they come to Vissing a photo album in this way has
advantages: it would save money, and it wouldhetrelations see all of Jenny’s
graduation pictures instead of just one. Poor @adsrbert in France, of course, might
have to wait weeks or years before he was in tba and could see the photographs.

In contrast, consider the posting of photographmenvith a SNS. At no cost,
Aunt Sally can upload pictures of Jenny’s graduafar all of her friends and family to
see, and the SNS can automatically notify thogméis and family members that the
photographs have been made available. So lonigeasas a digital camera and a
computer with Internet access, Aunt Sally can gasiare the photographs on the same
day they were taken. If Aunt Sally has a mobileice with both a camera and Web
access, the photographs can be posted to a SNSmrerquickly. Cousin Herbert,
sitting in his Parisian apartment, could see pegyust minutes after Jenny accepts her
diploma. The speed of the Internet and the ugeSNS can help family members to
share pictures for free and several days soonerthiey could in the pre-digital age, or

sometimes months sooner.
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The speed of Twitter has enabled people to twest itmmediate reactions during

events. Journalists attending a ceremony or ngeetin post their observations and
thoughts online in real time. In Iran, protestprsvided near play-by-play descriptions
of events. People across the world could read whathappening as it happened.

The Internet’s speed makes SNS more useful, lmahitalso make SNS more
risky. With just a few keystrokes, a potential éoyer could locate a compromising
message or picture that a job applicant unwisedyeshon a SNS. The privacy issues
described in this chapter merit concern largelyalose the uninvited others can access
personal information so quickly and easily.

2. The Internet connects people and organizations.

The potential for SNS to assist people in sociadjzs obvious—just think back
to Cousin Herbert in France. SNS keep him conddat&ally and Jenny quite easily.
The sites also enable communication with others whld remain strangers without the
sites, joining people with common interests. Ttieots that these digital connections
have on people’s face-to-face relationships remsuibgect to debate.

SNS have become very important to many teens’ loggs. Now, for many
adolescents, part of establishing an identity fal#shing on online identity. Teens
explore possible versions of themselves throughrtheipulation of their profile and
network of friends. They highlight their connectsowith others through SNS to show
the world who they are. The connective capalditESNS can therefore aid teens in
establishing their identities. On the other hahd,connective capabilities of SNS also
have the potential of connecting sexual predatothdir targets and giving bullies new

avenues through which they can intimidate victims.
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As SNS have grown and established more links twweople, innovators have

found new ways to utilize them. The sites cantlyessist the formation and
organization of grassroots political organizaticasg politicians can campaign using the
sites. The potential for viral marketing on SNS h#tracted groups ranging from large
companies like Starbucks to virtually unknown makartists. As fast as information
can spread throughout online social networks, “emkms” can become “knowns” quite
quickly.

3. The Internet enables anyone to publish content.

SNS have become a means for people to gain a ratgér laudience than they
could reach otherwise. After networks initiallyeged their concept, the creatorsibie
Loud Lifeturned to a range of SNS to try to create enowgiz o achieve a television
deal. The sites provided an opportunity to shiae@ show that would not have existed
15 years before.

The Iranian government prevented journalists frot@naling rallies, but the
protestors were able to get news out to the warough Twitter. For Internet users
around the globe, the Iranians became the reparteéngir own stories, and they did so
without direct connections to news organizations.

With SNS, people can publicize content with gesssge. As some of the cases
documented in this chapter reveal, though, usezd teeexercise care when deciding
what to post publicly online and what to keep piéva

4. The Internet drives businesses to adopt new mottaisnaking money.

The quest to turn a profit often involves bothiradsconsumers’ awareness of a

brand or product and raising its desirability; t@quires marketing. With millions of
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potential consumers on SNS every day, businessesdignificant incentive to market

their products and services on the sites. Buttsfto merely follow the old advertising
models developed for newspapers, radio, and tébemsill not be effective on SNS.
Consumers use these sites differently than theyheseld media, actively connecting
with others instead of just receiving content ldditorials or sitcoms. Marketing
campaigns that focus on the social aspects ofitiee will be more likely to succeed
(Gilbert).

The SNS themselves also need to develop innovatismess models. The
Internet and Google brought new methods of adwegtisvith ads targeted toward
specific user interests. But even Google’s wilslligcessful model, developed within the
past decade, will not work everywhere on the WBN.S have had a hard time making an
advertising-based model stick. Thus far, the SN®is chapter have had difficulty
finding sources of revenue, leading some to ddudit tong-term futures. To succeed as
businesses, the SNS will need to discover new wagsceive payment for the services
they can provide.

Key Terms
context collapse—the removal of barriers between previously sepdragpects of a
person’s life.
cyberbullying—online harassment that is repeated over time arales an imbalance
of power between the perpetrator and the victim.
social networking site—a Web-based service that allows individuals todt)struct a

public or semi-public profile, 2) create a listather users with whom they share
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a connection, and 3) view their own list of conimts and those made by others

within the site.
user-targeted advertising—advertising that appears in response to a usaliseo
activities and interests.
viral— a term describing the rapid passing of informafrom person to person.
Review

1. True or False: most communication on SNS takesfdt@tween people who have
already met one other offline.

2. What factors contributed to the demise of early $xi&ndster?

3. What challenges must Twitter face in the cominggea

4. Describe the benefits and risks of online commuiwoacompared to face-to-face
communication.

5. Why is the use of the word “friend” sometimes masleg when applied to
people connected on SNS?

6. Explain the following statement: “Profiles on SN&ha@ct as identity laboratories
for teenagers.”

7. Explain the impact of SNS like Facebook, Twitterda’ouTube on the 2008
presidential election. Also explain how politiciamight put the lessons of 2008
to use in future elections.

8. The marketing department of a corporation proptsesad campaigns for
placement on SNS. The first proposal is to placadion the righthand side of
the SNS Webpage, containing the name of the praahett photograph of a

celebrity using it. The second proposal is to @humorous video about the
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celebrity using the product, then sending linkthevideo out to SNS users who

have connected their profiles to the company’s.
Which campaign is likely to be more effective? Why

Discussion
. Have you experienced any instances of contextgs#iavhen using SNS?
. Of MySpace, Facebook, and Twitter, which sites do think will still exist in 15
years? Why?
. As people engage in more and more electronic coration, do you think their
capabilities for face-to-face communication will &éected? Do you think
today’s teenagers show any sign of such changes?
. Do you think the concept of privacy will disappeas,some critics fear; do you
think it will remain essentially the same; or dauytbink it will change? Explain.
. Have you witnessed any incidents of cyberbullying?
. What advertising have you noticed on the SNS y@&? uslow effective do you
consider this advertising to be? How could theca¥eness of advertising on

SNS be improved?
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CHAPTER FOUR: JOURNALISM
How it used to be...

Around 1990, before the World Wide Web, people got their news from television,
radio, news magazines, and newspapers. The majority of Americans read the
newspaper regularly, with 67 percent of households buying a newspaper (“Newspapers:
Audience”). Depending on where they lived, readers might be able to choose from a
couple of different local newspapers, or they might only have access to one. The
newspaper was almost certainly issued once per day, so if an event took place too close
to the publishing deadline, subscribers would have to wait until the next day to read
about it. They could, perhaps, turn on their television sets instead: stations might push
aside their regular program to maintain continuous coverage of an exceptionally big
story. Lesser stories would be reported on the nightly news programs featured on the
major television networks: NBC, ABC, and CBS. The local television station would
present one news program focused mostly on the region, and the national network
would present another program focused on national and international news. Like the
newspapers, television networks presented the news at limited times during the day.
Also like the newspapers, the network news programs attracted large audiences, in part
because viewers had little choice but to tune in at the designated time.

Limited options existed for people who wanted to hear news at any other time.
They could turn on the radio, as stations devoted to news coverage had existed for
many years. Just recently, a 24-hour television option had also developed in the form of
the Cable News Network. Not everyone had cable television, but those who did could
turn to CNN for national news coverage at any time during the day.

No matter what source a consumer chose for information about current events,

professional journalists would have written or recorded the news. Newspapers,
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television stations, and radio stations either employed their own reporters or paid to use

the news reported by other organizations’ employees. Everyday people might chat
about the news at work; they might also write letters to newspaper editors or call in to
radio stations. They could not, however, present news or opinions to a large audience.
That capability belonged to professionals.

Today, a person can turn to the Web to get infaonmatbout a story within an
hour of its happening, if not within minutes. Imtet users can get the news and opinions
from a newspaper’s or television station’s Websitehey can get news and opinions
from a blogger who might or might not be a profesal journalist. Any person who
wishes to report news herself or publicize his mpia can easily create a blog. Users
can also report information using tools establisbgedome major news organization, or
they can simply post it on Twitter. A web user @acess news from professional or

amateur sources from anywhere in the world, armhgtime.

Without reporters who spread information aboutentrevents, democracies
cannot function effectively. Democracy is basedtanbelief that people should choose
their own leaders. Unless citizens are informedh lmbout the leaders themselves and
the issues those leaders face, they cannot makechisces. Understanding the
necessity for the free flow of information, the Rding Fathers provided for freedom of
the press in the First Amendment to the Constitytamd the Supreme Court has issued a
number of rulings that reinforce the freedom ofarégrs to research information and give
it to the public. American citizens have alwaypeleded on news reporters to shed light

on important issues and expose wrongdoing. Bulewthe need for an independent press
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has not changed, the ways in which journalistsgurethe news, and the ways in which

citizens consume it, have continually transformédturn, these changes to journalism
affect how Americans understand their governmedtthair world.

The Internet continues to revolutionize news répgrand the news audience.
Early in the history of the Web, news organizatitreated it as one more way to publish
stories in the same way as in the past. As tinssgmi however, the speed and
connectivity of the Internet changed the very ratfrthe news business. Organizations
reported the news around the clock instead of mgior a predetermined deadline. The
traditional news organizations found themselvesoimpetition with a wide array of other
news sources, in part because members of the nelienae became participants in the
news process. The old model of journalism wasdikecture: professionals passed on
information to an audience full of listeners. Tris® of amateur journalists and
commentators blew apart this traditional modelumhber of audience members began to
talk back, turning the lecture on the news int@aversation about the news.

While exciting and freeing in some ways, these glearalso concern many
observers. Because of the Internet, the newstihhasame as it used to be, and no one
is entirely sure of what the future of journalisnil\wold. In the words of Dave Winer,
who pioneered blogging and RSS, “Today, 2010, iarZero for journalism the way

1970 was the dawn of modern computer science.”

Defining Blogs
Weblogs are notoriously difficult to define. The first chapter in this text defined blogs as
“Webpages that individuals or groups regularly update.” This definition, while accurate, is

necessarily vague because blogs can vary widely. With millions of blogs in the world, covering
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different topics and approaching blogging in different ways, only such a broad definition can fit

them all. Blogs can be personal diaries, educational aids, or marketing tools; they can feature
heavy interaction with readers or none at all.

When speaking of topics relating to the news, however, the term “blog” most often refers to
a “political blog.” These blogs comment on current events, often linking to articles on news
websites or posts from other political blogs (Cho). Throughout this chapter on journalism, the word

“blog” should be understood as referring to political blogs unless the text states otherwise.

How Newspapers Make Money
In order to understand how the business modehtermet news developed, one
needs to understand the basic business modeldhapapers have traditionally

followed. For decades, newspapers have maderttwgiey through advertising. Readers

THE TRADITIONAL NEWSPAPER BUSINESS MODEL

Newspapers kept prices low and made most of thamegnthrough advertising.

Lower Price— More Readers More Advertising Income

paid for copies of most newspapers, but this chdid@ot cover the cost of publishing
the newspaper. The papers were sold below castar to attract more readers. If more
people saw the pages, then the advertisementea fages would get more attention.
And the more attention the ads got, the more theréiders would be willing to pay to

put the ads into the newspaper. Therefore, nevespdqept the prices of the papers low.
They might lose money on the paper itself, buthé hewspapers could get a large
enough audience, they could turn a significantiplbyf selling advertisements to

businesses and individuals.



184
When they first began publishing on the Web, napsps followed the principles

of this old business model. Within a decade, h@weserious questions emerged about
whether that model could succeed on the Internet.
The History of News on the Web

News organizations had already been publishingecdmlectronically on the
World Wide Web'’s precursors, but 1994 marked thgirbeng of Web-based news
publishing. On January 19 of that year, Bao Alto Weeklypf California became the
first newspaper to regularly publish on the Worldd&/Web. Twice a week, the paper
posted its full content; it did not charge visittoghe site (Carlson, D.).

More papers followedUSA Todaystarted offering its content on the Web on
August 21, 1995, also for free. Exactly five manliter,The New York Timespened its
Website. Users had to register in order to acitessite, but there was no charge
(Carlson, D.). By February of 1996, the NationaWspaper Association listed 162
newspapers as having electronic pages on the \Watbrgen). The overwhelming
majority of these sites cost readers nothing, thahgWall Street Journabucked the
trend by charging $49.95 per year for access totiiae Interactive Edition that it
launched in May 1996 (Carlson, D.). One writeryfldly called this decision
“apostasy,” a desertion of deeply-held princip@siftner). Content on the Web was
free for users, and only a very few news outletdlehged that assumption.

Despite the lack of immediate revenue from readeelvertisers, newspapers
rushed onto the Web, motivated by “fear and gréBéterson). Their Websites cost
more money than they made in those early dayghleypapers feared that if they did not

establish a presence on the Web, a competitor waunltercutting their profits. No one
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knew how yet, but many people believed that the Webld yield significant income

someday, and news organizations wanted to builkbidience and be in position to reap
those rewards (Peterson).

Newspapers hoped the Web would help them to cothbagiroblems they were
facing: a declining number of readers and decliprgfits.

Newspapers had been wildly profitable in the 1980s$ by 1996, they had seen a
decline. They still made money, but their revennese down from their 1980s heyday,
when they dominated advertising. By the mid-'"dfssinesses seeking to advertise could
do so through several other avenues, includingedaiévision, direct mail, niche
publications, and online services. More compeditoeant fewer advertising dollars for
newspapers (Gleick). The advertising profits alsolined because of decreasing
audience sizes. Readership had been steadilynoerfor several years (Peterson).
Some newspapers hoped they could expand theirraagdibrough the Internet, making
up some of the lost ground. In the words of HowByder, then-editor of th€hicago
Tribune

The name of our business is how many eyeballs dbakir

content. If you look just at ink on paper, the fogmof

eyeballs is going down. But to all the people tping

their breast about the end of the daily newspdsaty

“Phooey.” (Gleick)
The company’s actions matched Tyner’s words:Ghi&ago Tribunedeveloped $7
million plans to renovate its building to help fwént, Internet, and cable television

operations to work more closely together (Gleic®ther newspapers also poured
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millions into online operations. At the time, thedience for online news was far smaller

than the audience for print, so very few newspayebsites (if any) turned a profit
(Zuckerman). Nonetheless, visions of cash flowimfyom online advertising drew
newspapers to the Web.

A host of newspapers established Websites, Husgtmost took only limited
advantage of the Internet’s potential. They dikenase of the Internet’s limitless space:
a physical copy of a newspaper could only contaimsch information, but the Internet
could hold as much detail as the newspapers waotepdload. Newspapers therefore
posted interview transcripts, original documents] ather supporting information for
readers who went online to delve deeper into storihey also played host to online
discussions of the news, giving readers a chanicegdact with one another on the sites
(Zuckerman). Still, news organizations did not fyy understand the power of the
Internet’s connectivity; they gave the public ohigited ways of communicating back to
the organizations. According to media critic JaatXs 1996 evaluation of online news
sites, the traditional media had rushed online autlrecognizing the difference between
traditional publishing and online communicationtwihe masses:

While journalists are in the communication busin#sat
communication has been mostly one way: from the top
down. Online media is about one person commumgat
many—and many communicating back: it's about
community building rather than simple “publishing.”

(Quittner)
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More complex interactions with the audience wouddhe in later years, but the early

versions of newspaper websites mostly served masegnother platform for the media
to publish stories. The Internet also enabledkdia to present news much more
rapidly than in the past, but initially, newspapeese reluctant to put their content online
before it appeared in print. Updates appearedhesites throughout the day, but these
usually came from wire services like the Associd®eess. As a result, the news sites
were very generic during the day: people seekingp@mpdates fronThe Washington
Post The Los Angeles Timeghe New York TimeFime NewsweekandU.S. News &
World Reportwould likely have all read the same stories. Stamdard practice among
news organizations was to withheld their “crown gést—their original reporting—so
that readers seeking the most up-to-date informatiould either have to settle for
generic stories or pay for the print edition (Zutkan). The publishers intended this
protectionist policy to maintain print sales. THegred that if their websites delivered
reporting before their physical product hit theests, consumers would choose to read for
free online and stop buying newspapers or newsnaggmz As the director of one
newspaper Website said in 1997,

The whole idea of scooping ourselves is troublmg tot

of people. There are grave concerns within thespayer

industry about the extent to which new media aiagt

cannibalize the existing services that we provadeur

customers. (Zuckerman)
Worried about how the Internet would affect tharecbusiness, the media avoided using

the Internet’s speed.
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In addition to ignoring some of the Web’s powemwepapers often gave their

Websites only lukewarm support. News organizatimften viewed their Web
publications as experiments rather than as pahteaf core business. Frequently, the
small staffs responsible for the Website were lpgysically separate from the main
newsroom. And with newspapers seeking to maximpinéts through budget cuts,
organizations were reluctant to divert scarce resgsuto their electronic publications
(Zuckerman). The news organizations wanted a Wekeace, but did not want to throw
their full weight behind online efforts. Financjalrnalist Jamie Heller described this
halfhearted approach as follows:

Even when the conventional media companies lemt the

brand names to Internet ventures, for fear of bisfig

behind, the backing didn’t always come with critica

corporate support—financial, or perhaps more ingourt

psychological. And often, as companies proceed#d w

on-line plans, the staffers at their flagships surdd to see

the Internet start-up not as a cool, new-mediangbbut as

the ugly stepchild.
Heller quoted an anonymous writer at a businessamag who said working online was
perceived as the journalistic equivalent of exiteSiberia.” Wendy Nelson, who had
edited the site New Jersey Online, recalled senelinwils to her print-based colleagues
and getting ignored (Heller). These recollectiseem difficult to believe today, but a
1996New York Timesolumn by Frank Rich demonstrates the disdainghat

journalists held for online news:
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As a professional medium for breaking news, thertret

is, if anything, what TV news was in its infancy-teg for

those with time and money on their hands. It repges

print and television journalism with interactivelsshows

much as networks of the early 50’s dressed up tedyc

print and radio reportage with primitive visualske TV

before it, the Internet will soon move far beyohibt

embryonic stage. But for the moment unwired news

junkies needn’t worry that they’re missing much...
Elsewhere in the same column, Rich describes oféieires like video clips as
“elaborate Cracker Jack prizes.” He does suggestonline news will develop into
something more significant, but a reader cannotakésRich’s dismissive attitude
toward Internet journalism.

The late 1990s brought changes to online newsmdéyg and more respected
journalists began publishing on the Web, onlinegpalism gained status (Heller).
Furthermore, many organizations started asking pejporters to contribute to online
publications (“*On Web...”). With the distinction beten offline and online news
operations blurring, disrespecting electronic jalism made little sense. Cooperation
was required if news organizations wanted to becdfrkour news outlets that
continuously gave news to the audience. Televisewms sites had taken the lead in
quickly posting original material online, in pagdause they had been better prepared to
do so. In the words of one CNN staffer, they “inteel a culture of putting out the news

when it happens” (Barringer). Television newssshiad also begun to provide the in-
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depth material that consumers could formerly gé&¢ fmm newspapers (Barringer).

Increased competition led newspapers to “beef it staffs of online journalists and
add more multimedia offerings to their websitesr(Bger). Slowly, newspaper sites
began to publish original content online more fieafly, without waiting for the release
of the print edition (Barringer). Newspapers begmatake online news more seriously:
what had formerly been the responsibility of a $raadl isolated staff was morphing into
an all-hands-on-deck effort. Media critic Howardrk wrote in September 1999,

As the journalistic precincts of cyberspace turn

increasingly competitive, newspapers are transfogmi

themselves into 24-hour news machines, in parsking

their print reporters to do double duty. The rebak

altered a tradition-encrusted newsroom environrtieatt

has never had to deal with round-the-clock deadli(f®©n

Web..."”)
Internet journalism was growing up, but the newgremment was far from done
changing.

Not long after they began appearing in drovegyblieveloped into a vibrant
force in journalism. Blogging became a widesprne@attice in 1999, when sites such as
blogger.com enabled casual users to create webhlitigsut having to know
programming language. While a number of blogs ricted the writers’ personal lives,
many of them also started discussing news. Relgtiew blogs reported new facts; a
great deal more offered commentary and opinionsuorent events. Journalists turned to

this new medium before long, though in the begignaimost none of them received
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income from their blogs (Fleishman). Some, Ha@tuneandNewsweekontributor

Deborah Branscum, relished the freedom of publgskiweir writing on their own,
quickly and without editors poring over their worbservers began speculating that
blogs would fundamentally alter the news businest, amateurs staking out a claim in
the field. Simple software could give an everygayson the capability to act as reporter,
columnist, analyst, and publisher of an individuaws site that reached hundreds or
thousands of readers (Lasica). The possibilitkegted and concerned people at the same
time. Asked in 2001 if blogs would create a newrf@f journalism, Branscum replied,
“I’'m not quite willing to go there... So far, the wlelgs I've seen tend to be less about
actual reporting and more about analysis and pynaitd opinionated commentary”
(Lasica). Her criticism would remain the main deagainst blogs for several years.
The traditional media first reacted to the trenthyuzzlement, but soon began to
establish blogs of their own. In 2003, a piecthexColumbia Journalism Reviegave
an overview of blogs among the traditional medtaxNews was one of the leaders in
incorporating bloggers, featuring about ten blogste site. The Spokesman-Revied
Spokane, Washington was also at the forefrontrioffea dozen blogs by reporters who
covered areas such as crime and sports. Moseafats organizations listed, though,
had more limited weblog offerings. TBacramento Bedor instance, had one blog, and
the ABC News site was noted for having one blo¢eddlThe Note,” which was dubbed
a “must-see...for political junkies” (Welch)lhe New York Time$id not even appear on
the list: the paper did not offer a weblog untielan 2005. But as time passed, blogs
multiplied among the mainstream media. Bazramento Beand ABC News each

offered 18 by 2009 (“Blogs and Columnists”; “Blo@3pinion, and Analysis”). Within a
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year of joining the blogospheréheNew York Timegeatured 15 blogs (“New

Looks...”). As of November 2009, thieémesoffered more than 40 (“RSS”). Many news
outlets now expect reporters to maintain a blogopnof other responsibilities (Kinsley).
Blogs have proliferated in the amateur ranks, ¥ath) an incredible variety populating
the Web. In the coming years, non-professionalsigegs would enrich journalism on
many occasions, but some media critics still cargito wonder whether amateur
bloggers will do more to enhance journalism or et it.

Blogs have also become important to the news basibecause some of them
function as aggregators, collecting links that clitheir readers to news elsewhere. The
Drudge Report, launched in 1995, did much to inioedthe world to news aggregation.
The politically conservative site features sensetily titled links to stories across the
Web. After gaining readers during the Clinton agistration’s White House intern
scandal, founder Matt Drudge became a highly imilia¢ figure who could direct
thousands of followers to stories that he highkghon his page (Sapelli). The
Huffington Post functions similarly. Founded in0B0as a politically liberal counterpart
to the Drudge Report, the Huffington Post grewabpand eventually gained even wider
readership than its predecessor. In February 209million users visited the
Huffington Post, giving it significant power to kénternet users to news items
(“Arianna Huffington”). In addition to these twites and numerous smaller operations,
Google News aggregates news content. Launcheepte®ber 2002, the service
automatically searches through over 4,000 newsssup present headlines, summaries,
and links for users (“Corporate Information”). Ekikhe Drudge Report and the

Huffington Post, Google News sells advertisemefistics charge that this practice
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allows the sites to profit unfairly from the repog of others. News aggregation remains

controversial, with both friends and foes amongrtteslia.

Overall, the Internet has changed journalism dralsy and become an integral
part of the news business. Online publicatioroafjalism began as an experiment, but
due to both its growth and the decline of physiealspapers, it now has an audience
roughly as large as that of printed news, as Figuteshows (“Key News Audiences”).
News Websites now bring significant income for manynpanies.

Figure 4.1—News audiences for different media

Newspaper Readership Declines; Internet News Increases

1993 1996 1998 2000 2002 2004 2008 2008
Listenedread vesterday, .. % % % % % ) % )

Mewspaper e A0 48 L 41 42 40 34
Fadio news 47 44 49 43 41 40 36 3h
Fegularly watch,..

Cable TV news -- -- -- -- 33 38 34 K
Local TV Mews i 65 &4 0 o7 a2 24 h2
Mightly network news &l 42 38 a0 32 34 28 29
Metwiork moming news -- -- 23 20 22 22 23 22
Online for news three

or maore dawvs a week -- 13 23 25 29 H kr

* From 1994; **From 1995,

SOURCE: “Key News Audiences Now Blend Online and Traditional Sources,”

Pew Research Center for the People and the Press. Accessed 4 Aug. 2009.

But while online news now brings profits to newganizations, the Web has not
been the financial godsend for which the newspaqirstry had hoped. Prices for
online advertising have remained significantly lowean print advertising, so
newspapers’ electronic publications have never lasdaocrative as their paper editions
(Liedtke). The decline in print readership an@ ¢ Internet news has led newspapers to
reconsider how their Websites can produce reveiihe.longstanding business model of

Web news—qgiving away content for free to attrasiters, then selling advertising—has
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been questioned more and more. At the end oftfieéntury’s first decade, newspapers

found themselves in a position of uncertainty, iagkkor new ways to squeeze profits
out of online operations.

The remainder of this chapter examines the trandsyations, problems, and
guestions that have developed over the 15 yearsi¢glwes organizations have been
publishing on the Web.

The Internet Develops Trends in Journalism: The 24dour News Cycle and
Audience Segmentation

With the development of Internet news, peopleaaress news that is updated
around the clock and tailored to their specifierests and viewpoints. Commentators
have coined the ter@4-hour news cyclgo describe the continuous reporting of the
news. The termudience fragmentationrefers to the breaking up of the mass audience
into numerous smaller audiences, each seekingvitsparticular breed of news. These
realities significantly influence not just how caonsers receive their news, but how news
organizations report the news. Both the 24-howsneycle and the process of audience
fragmentation began prior to the explosion of therM/Wide Web, but the Internet has
contributed significantly to these trends.

The expansion of cable television led to the mo@d-hour news cycle. As
cable spread to more and more households, the Glalals Network (CNN) began
broadcasting in 1987 (Carlson). With more and nwgevers turning to cable instead of
network programming, two competing cable news ndta/started up in 1996—MSNBC
and the Fox News Channel (Zoglin). Combined whih \World Wide Web, the

development of these cable news channels gave rgeahe option to receive news at any
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time during the day. Technology had freed the niears a restrictive schedule. But the

expansion of news reporting into a 24-hour newsecgitso changed journalism itself.
Channels promising news content for every houhefday needed to fill all those
broadcasting slots. Reporting facts about curgants did not take up enough time:
major stories break only occasionally, and on rdags, only so much fresh information
comes out. News outlets began to hype even mindes so they could fill their airtime.
In 1996, CBS News president Andrew Heyward noted,

We seem to have lost a sense of proportion. Bvieyts

made to seem equally important, from the fall & Berlin

Wall to the latest scandal in Washington. We ldiek

vocabulary to convey the true importance of sonentsy

because we’re always moving on to the next thing.

serves to trivialize the news. (Zoglin)
Routine stories were inaccurately blown into bigyists, and big stories into huge ones.
Such exaggeration impairs the effectiveness oh@lism by undermining the public’s
trust. People will distrust journalists who seeneick sound judgment. As with the boy
who cried wolf, journalists who frequently pretetochave important information may be
unable to raise the alarm when something truly ingmd happens (Kovach 76). The
battle for ratings contributed to this problem.te&tpting to find and hold an audience,
news channels tried to continually fill viewersap#s with servings of fresh news,
promising a daily special even when the offering whno real note. The networks now
had 24 hours of news programming to fill, and tavdin viewers, they needed to

continually promise something of interest.



The Quest for Big News

In their book Warp Speed, media researchers Bill Kovach and Tom Rosenstiel explain how
the media kept searching for the next big story after the trial of former football star O.J. Simpson
ended in 1995. The 24-hour news networks had based their programming around Simpson’s
murder trial, write Kovach and Rosenstiel, and needed another story to fill its place. The media
became fascinated with a string of sensational stories, including the murder of child beauty
pageant contestant Jon Benet Ramsey and the death of British Princess Diana in a car crash.
Both stories have at least two things in common. First, the media became fixated on them,
endlessly reporting and discussing even the tiniest developments. Second, they have no relation
to the government, the economy, or any other practical topic that impacts the lives of Americans.
News organizations covered these stories not because of their importance, but because the
organizations hoped to draw large audiences for the next “blockbuster” story (75). According to

Kovach and Rosenstiel,

.....................................................................................................................

 ...the potential of such stories to hold an audience...is why all

news environments like CNN, CNBC, and MSNBC become...All

Diana, or All O.J. The alternative, to slowly build a newscast or a

network that delivers a huge menu of news, takes more time,

more creativity, and—most important—more money and reporting

effort. (79) I

Networks filled much of the air time not with neveporting, but with news
opinion. By televising talk about the news, théwnteks could stretch an otherwise

minor story for a significant length of time. Eapling the facts of the event might only
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take a minute or so, but having “experts” debatauathe event could take 10 times as

long. In many cases, networks chose these newmeatators not for their knowledge,
but for their tendency to speak boldly, if not arfimatorily (Kovach 66 The content on
news channels became less about information and atmut bombastic opinions. For
networks, such news talk proved cheaper than @igeporting. Paying teams of
reporters to do research, and supporting thenxperesive: paying a few television
personalities to express their views on currenhts/eosts much less (Kovach 7
Networks therefore broadcast news-related conteatexy time during the day, but did
not actually report any more news than they hadreefMany media critics condemned
this practice as cheapening the news, such assipaissage from a 199Gmeatrticle:

What has exploded is not news, but talk about @vesn

commentary, not information...MSNBC fills its airtime

with a corps of interchangeable “contributors” wdfter

seat-of-the-pants opinions on whatever the bigystbthe

day happens to be. It's cocktail party chat pagsas

journalism. (Zoglin)

Cable television thus began the 24-hour news cgcie the Internet intensified it.

To utilize the Internet’s speed, newspapers stojodding back information until
publication. News people had always desired tthbdirst to break a story (Okrent).
Now, because the Internet brought them into cortipetwith hundreds of other news
sources, newspapers wanting to attract readersinyg first had to act even faster.
Seeking to update stories around the clock, repodigen submit fragments of stories

instead of waiting to piece together the wholeysadout an event. Journalists working
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in this way are less likely to spend time sortihgptigh information; they might relate

dozens of facts without ever describing the heffi@story. As a result of this rapid
and piecemeal news process, genuinely importatd BBcome lost in the constant
stream of news tidbits (Kovach 6). The need faesl can also lead journalists to be
less accurate. Rather than waiting to check in&ion thoroughly, news organizations
sometimes rush the stories onto the Web. Fornostaluring the White House intern
scandal of the Clinton administration, thallas Morning NewsndThe Wall Street
Journalhurried news stories onto their Websites that spomed to be false (Kansas).
Not long after publishing the stories, the papeesarforced to publish retractions
(Shafer). The desire for blazing speed led thespayers to make embarrassing
mistakes.

In other cases, reporters rushing to get newsiemlave posted officigress
releasegather than researching and writing their ownisgoFritz). A press release is a
written or recorded announcement of informatioectied at the media (“Press release”).
Organizations like corporations, government agen&ehools, clubs, and others often
write press releases as a way of communicatingrrdgton to reporters, whom the
organizations hope will publish the informationhéelorganizations benefit from creating
press releases because they themselves controlndtrabation the documents contain.
Whereas reporters might uncover and print unfaverdétails, writers of press releases
can select only the information that lends thegamization the best possible appearance.
For instance, a company seeking to explain a &eident might issue a press release
explaining what happened, expressing regret, amiohiging to investigate the cause so

that future accidents can be prevented. But itthrapany had caused the accident by
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failing to repair damaged equipment, that detalilddikely be left out of the press

release. In contrast, a reporter who had carefagarched the story would definitely
include the newsworthy information that the compamggligence had caused
someone’s death. Because press releases are inasmih ways, journalists who rely
too much on them are unlikely to report detailical of the organizations. Ideally,
reporters would use press releases as one souirdemhation, but would supplement
their stories with original research that mightegevmore balanced picture. A lack of
time, however, leads reporters to do less thoreagearch. Already stretched thin by
staff cuts, journalists feeling the pressure ofZleéhour news cycle may be even more
likely to pass press releases on to the publicoumitichecking for further information.
Indeed, survey data released by the Pew Researtbr@e 2010 found that journalists
were increasingly giving press releases to theipasl news. The researchers cited rapid
Internet publication as a cause of this increasiz{F

The benefit of having news 24-hours per day com#sawsts. The Internet did
not begin journalistic haste, but it does contrbiat the problem. As Professor Todd
Gitlin explained in 1999, “What we face...is not arceleration from zero to 60, but the
move from 60-80...” (Kansas). This further accelenatieads to rushed research and
more errors than would have existed before. Furtbee, the 24-hour news cycle
pressures journalists to hype stories and congtpodh new information into the public
eye. With the media always searching for the bextheadline, important stories often
fall out of sight before they have run their couf®&rent). Frequently, new and

important facts take a back seat to the constantentary on cable television and the
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Web. Opinion crowds out real information. Thel#lir news cycle may devote more

time to “news,” but it has thus shortened jourmalgsattention span.

On the plus side, however, people can now receifeemation immediately after
it happens, rather than having to wait for a braatlor print edition. The 24-hour news
cycle also allows the audience to receive newserinthen it wishes, rather than on the
regimented schedule of the past.

This less structured news schedule contributedithence fragmentation. In
decades past, most Americans received their n@nstiie same sources. People had
limited choices of newspapers and television newadrcasts, which meant that
newspapers and networks could count on mass awdieric 1981, 41.2 percent of all
American homes with televisions watched the nighdws on one of the three major
networks. Fifteen years later, that number hagpied to 26.1 percent (Zoglin). The
availability of the news at different times playedgignificant role in this decline. As
former NBC News president Michael Gartner explajridused to be that the networks
could say to me and you, ‘Sit down at 6:30. That'®n we will give you the news.’
Now we pick when we have time to watch the newsiglih). Even before Web traffic
skyrocketed, varied news options on cable telenisgit mass audiences into segments.
As more people turned to the Internet for their sigilve audience groups became still
smaller: users could surf news from anywhere initbgd at any time.

The mass audience split into different groups basganly on time slots, but
based on their interests. Television programs\Véabsites catering to political liberals
and political conservatives developed. Liberalghthivatch Keith Olbermann on

television or visit the Huffington Post online; camvatives might tune in to Glen Beck or
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navigate to the Drudge Report. Especially witleinét news sources, both groups could

turn to numerous options. The Internet becameiltireate tool for specialized news.
New York Yankee fans, UFO buffs, feminists, and guathusiasts can all visit Websites
devoted to their own particular views and interg¢&tgglin). In one sense, this
development represents a significant advancentemecialized news was much more
difficult to find prior to the Web. Now, people thiparticular interests can find the news
that they want.

The splitting of the mass audience into a hostwdler groups has also had
negative effects on both the news business anplublkc. Newspapers made huge
profits during the 1980s because they commandedss audience and provided
advertising opportunities not available elsewhérke changing market for advertising
and the fragmenting of the audience have cut mtqtofits of traditional news
organizations (Gleick). The separation of newsenmks might also have an impact on
how the members of those audiences think. Wheryene in town read the same
newspaper and watched similar network newscastheatitizens received essentially
the same information and views from the media. \Bith audiences split apart according
to their attitudes and interests, citizens caniveceery different information than their
neighbors. Studies have shown that people gepgnaitticeselective exposurgthe
tendency for individuals to expose themselves taroanications that agree with their
existing attitudes and avoid communications thahaoto(Severin 80-82). If people turn
to news sources that interpret current events doupto perspectives they like, they
might find it harder to understand the viewpointshomse who disagree with them.

People who regularly listen to interpretations e#s from far-right conservatives like
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Sean Hannity, for example, would likely have difliy coming to agreements with

people who tend to seek out information and idea® far-left liberals like Michael
Moore. In this way, audience fragmentation cowddrizreasing the distance between
people with differing political attitudes. With mgapeople receiving information that
only reinforces their own views, finding common gnad might become increasingly

hard.

A Closer Look: The Effects of Selective Exposure

The Drudge Report and the Huffington Post lean toward opposite ends of the
political spectrum. Generally, Drudge favors conservatives and the Republican Party,
while Huffington favors liberals and the Democratic Party. But how different are they?

At approximately 9:50 p.m. on November 21, 2009, both sites linked to stories
related to two topics: a Democrat-sponsored Senate bill to reform health insurance, and
a recently released book by former Republican vice presidential nominee Sarah Palin.
The specific stories and the tone of the sites, though, differed greatly.

On the Drudge Report:

. An ad appeared at the top of the page urging viewers to “Kick Harry Reid Out of Office.” (Reid was

the leader of the Democrats in the Senate.)

. A story about the Democrats had the following headline: “CRACKS SHOW IN DEM CAUCUS—
COULD SINK BILL...”
. The main headline criticized a deal that persuaded a Louisiana senator to vote with the Democrats:

“The Louisiana Purchase: $300 Million for My Vote!”
. The first article about Palin’s book came under the headline, “PALIN SELLS 300K ON FIRST DAY;

TOPS HILLARY” [Clinton, a well-known Democrat]
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On the Huffington Post:

. The main headline celebrated the Democrats’ victory in a vote: “Senate Democrats Beat GOP
[Republican] Filibuster: 60-39.”

. Two articles about Sarah Palin’s book featured prominently on the site. One discussed a Saturday
Night Live comedy sketch about the book. The other had the headline, “Palin Booed by Book Tour
Crowd.”

Visitors who viewed only their preferred site would not just get different
interpretations, but different facts. Such selective exposure would tend to make the

differing visitors even less likely to understand issues in similar ways.

The Internet has altered news reporting and thesraewdience, not by breaking
sharply with the past, but by intensifying trenkatthad already begun. Audiences once
settled down to consume the news at set timesglthienday. Cable television started
eroding that habit, and the Web transformed itdRi®3). The Internet aided in the
establishment of the 24-hour news cycle and thgmiemtation of the mass audience.
Both developments have altered the news environmegrdtentially harmful ways. To
blame the Internet for ruining journalism, thoughiersimplifies the issue. The Web
accelerated the pace of the news and the disiniegraf the mass audience, but the

media had started down those paths before mostegkag ever sent an e-mail.
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BACK TO THE FUTURE

Historically speaking, the 24-hour news cycle and the fragmented audience are not
necessarily as new as they seem. In the February 15, 1998 edition of The New York Times, Jack
Shafer explained how the Internet was really taking journalism back to an earlier time:

The forces that compel journalists to break news at hyperspeed may
sound futuristic, but actually they hark back to the speediest time in American
journalism: the turn of the century. In New York in 1900, there were at least 65
daily newspapers (counting the vital ethnic press), whose reporters scrambled
to match and beat the competition. The new technology of the telephone, which
many reporters disparaged when it was introduced (because it de-emphasized
legwork), became as indispensable as the shorthand pad. Whenever the news
cycle demanded it, dailies would publish "extra™ editions (similar to the instant
"extras" that some news organizations now publish on the Web). The variety
offered by the newsstand in those times almost approached that of the Web
today. Back then, New Yorkers could choose the demagogic fulminations of
William Randolph Hearst's New York Journal, the prim institutional voice of
Adolph Ochs's Times and papers representing all points in between. Determining
the truth value of stories was left up to readers and editors...

Shafer’s full article, titled “The Web Made Me Do It,” is available at www.nytimes.com.

The Internet Innovates Journalism

In some ways, the Internet only served to furtbarnpalistic developments
already in the making. In other ways, however,ltiternet brought transformations that

were wholly its own. The speed and connectivityhef Internet made it possible for
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aggregators to pull in information from a huge egriof sources, repackaging it for

readers. And because the Internet gives everymnedpability to publish content
quickly and cheaply, bloggers and citizen jourrialesmerged. All of these innovations
bring both opportunities and pitfalls to the figdjournalism.

News Aggregators

As defined in Chapter Oneews aggregatorsare sites that collect news from
many Websites to present to readers, drawing atetd items of interest. Aggregation
can take many forms, from the automated proced¥8sagle News, to major operations
like the Huffington Post, to a man posting a net@mito his blog while he sips coffee in
his living room.

Aggregators claim to help both readers and negarozations. With a multitude
of news sites available on the Web, aggregatordhiefmusers to find the news they
want. At the Huffington Post, staff members vidw@rhselves as similar to museum
curators: they find quality material from other smes and artfully exhibit it for visitors
(“Arianna Huffington”). The creator of Google Newsrishna Bharat, believes his
service encourages readers to get a broader pavepeeading 10 articles instead of
stopping with one. In the eyes of the company,gkdlews helps the public to remain
informed and helps the media by keeping readeexitimto the news. As one Google
manager explained, “Google makes the news moressibbe and more interesting—
encouraging people to read more and so benefittegndustry as a whole” (Heald).

Aggregators also help news providers in a more m@eavay by sending readers
to their sites. Normally, a person living in Fliai might get news from local sources.

But if that person goes to Google News or the higtibn Post, she might click on an
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article created by a Minnesota newspaper, drivinghat newspaper’'s number of

visitors. In 2007, for instance, the Drudge Refliokt to just one story oifhe Los
Angeles Time®Vebsite accounted for one of every four visitarshie paper’s site that
day (Sappell). More readers can mean more doHaran increase of visitors can lead to
greater ad revenue. For this reason, some newsiagegions consider news aggregators
helpful. The founder of the Huffington Post hestestl that her site gets a hundred
requests every day from editors and reporters lgoia site will link to their stories
(“Arianna Huffington”). To these members of thedize aggregators act as partners who
can boost readership numbers. Newspaper exedilliam Dean Singleton explained
why his company, for one, supports Google Newsg"Triternet is a very competitive
world... We don’t have to let them take our conteWife let them do so because it drives
traffic” (“Google Puts Small...”).

Media mogul Rupert Murdoch, on the other hand,reésred to news
aggregation as “theft.” In his view, aggregatdteaat visitors to their sites by using
material that others have produced. Aggregatokemaoney by selling advertising, but
leave the original news organizations with the leardf paying to uncover the news
(Murdoch). Google News, the Huffington Post, theidyye Report, and other
aggregators turn profits largely by using the mat@f others, and some news
organizations perceive the aggregators as steaiay Web visitors rather than adding
them. Google News links to hundreds of differemvapapers, but most visitors only
read headlines and summaries without actually negithie full, original article. The
average Google News visitor only clicks throughht® original site about 10 percent of

the time (Heald). Rather than acting as a gultm tthe aggregators often act as the
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final destination for news; the organizations thetually researched the news do not get

many more visitors. The practices of some aggoegahake this problem even worse.
Google News provides only a short summary of néases, but some bloggers repost
large sections. If Web users can get most dedbitsit a story from the aggregator, they
have little incentive to click through to the ongl source. When aggregators repackage
news, the organizations that did the original répgrdo not always receive enough
credit. In one case, the Huffington Post usedriédion from theSt. Petersburg Times
of Florida to create a story about a football ptaygo survived a storm at sea. A
Huffington Post editor received credit for havingtten the story—even though 80
percent of the article was taken word-for-word frthra original source (“Arianna
Huffington”). Such practices sometimes deny adaare of the profits to the news
organizations that pay to research a story.

Furthermore, even when aggregators do push a hugber of visitors to read a
story on a newspaper’s site, that does not necdlyslsalp the newspaper financially.
Newspapers get most of their revenue from locaéehers who care about local readers
(Sappell). These advertisers will pay money totlgetattention of readers who might
actually visit their business; they do not carelaiebsite visitors from across the
country. Imagine that a car dealership in MinndiapMinnesota, purchases ads on a
local newspaper’'s Website. If a larger number aidapolis residents begin to view
the site, the car dealership’s ad will reach marteptial customers. The newspaper
might then be able to charge more for this morealasle ad space. The car dealership
will not care, however, how many people from Flar@ Colorado see the newspaper’'s

Website; residents of Orlando or Denver will natvel to Minneapolis to purchase an
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SUV. Therefore, a large number of Web visitordtecad around the United States will

not help a local newspaper to increase profits waugh. Most of the readers brought in
through a news aggregator will be of this natiorewdriety, so news organizations
without a national following will probably benefittle from the increased Website traffic
(Chittum). This undercuts the value of the visttrat newspapers receive from news
aggregators. Additionally, aggregators tend to&lwisitors directly to an individual
article on a site, skipping the news organizatidome page. Because more people see
the home page than any other section, news orgamigacan charge the most for ads on
the home page. By channeling visitors directlgitiicles, news aggregators cause them
to bypass the home pages that can provide theintshe for news Websites (Heald).
While news aggregators may boost the number of lepdsng at a story, they will not
necessarily boost revenue.

News organizations frustrated by aggregators mginlie fight against them.
Murdoch’s News Corp., which owithe Wall Street Journatliscussed removing its
content from Google and then charging search eadordinking to its stories (“News
Corp.”). In years to come, this plan or revenuarsiy partnerships might help news
organizations to gain profit from aggregation. amews organizations might also take
legal action. Aggregators claim that their use®ivs material is fair use under American
copyright law, but some aggregators walk a fine etween legality and illegality, and
the media might challenge their claims in courbm® media researchers believe that it is

only a matter of time until aggregators face laws(iiArianna Huffington”).
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To Sue or Not to Sue? Copyright Law and the News

Like movies and music, writing is protected by copyright law. Violating copyright protection
is akin to plagiarism—it is wrongfully using someone else’s work. The essence of copyright is that
writers, artists, and others control the rights to their work, and if someone else uses that work, that
person needs to pay the copyright holder.

While the idea sounds simple, copyright law becomes complex when related to news
organizations and aggregators who use portions of their content. No one can copyright the facts of
the news, but news organizations own the rights to the wording used in the articles they publish.
However, given the proper set of circumstances, someone may use a limited portion of the
copyrighted work and stay within the law. Many aggregators use passages of copyrighted news
materials on their sites, but how much is too much?

For a more detailed discussion of copyright law and the news, read Jeffrey D. Neuberger’s
article “A Brief History of AP’s Battles with News Aggregators” on the PBS MediaShift site:

<http://www.pbs.org/mediashift/2009/05/a-brief-history-of-aps-battles-with-news-

aqgregators146.html>

The relationship between aggregators and other pegaizations has been an
uneasy one. Some news organizations support aggregand others oppose them. All
news organizations, though, would love to find weyget cash from the aggregation of

their stories.
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RIPPED-OFF: ORIGINAL REPORTING VS. AGGREGATED STORIES

When he first learned that the news aggregator Gawker repackaged his story in the summer of
2009, lan Shapira felt flattered. Later, he felt angry. Shapira had carefully researched his story about a
“business coach” who charges clients between $500 and $2500 for each seminar. In a Washington Post
piece titled “The Death of Journalism (Gawker Edition),” Shapira described the time he spent preparing the
story:
> 1 hour on the phone with the business coach getting biographical details
> 30 minutes driving to the business coach’s seminar
> 2 hours attending and recording the seminar
> 4 hours typing a transcript of the recording
> One day wriling the story
The Gawker writer, Hamilton Nolan, did no original research, using Shapira’s story as his sole source and
including a large portion of quoted material from Shapira’s story. Nolan spent between one half hour and an
hour commenting on Shapira’s work, then posted his version of the story.

The link on Gawker drove some exira visitors to the Washington Post Website, but other visitors
would not have bothered to read Shapira’s article when significant portions of it appeared on Gawker. The
Washington Posi—which paid Shapira for his work—received no money from Gawker for the borrowed

content.

The full story about Shapira’s beef with Gawker appears here:

http://www.washingtonpost.com/wp-dyn/content/article/2009/07/31/AR2009073102476.html?sid=ST2009073103389




211

The Washington Post also hosted an online chat in which Shapira responded to critics who defended Gawker. The
chat transcript is available here:

http://www.washingtonpost.com/wp-dyn/content/discussion/2009/07/31/D12009073102615.html

Blogs
Since they first muscled their way into journaljdstogs have been controversial.
News bloggers saw themselves as Davids takingeGtiiaths of the mainstream news
industry. For their part, members of the tradidlbmedia viewed the bloggers as
unprofessional hacks. In 20(&alonwriter Scott Rosenberg described the debate as
follows:
Typically, the debate about blogs today is framed duel
to the death between old and new journalism. Many
bloggers see themselves as a Web-borne vanguakihgst
blows for truth-telling authenticity against the e
monopoly empire. Many newsroom journalists see dxog)
as wannabe amateurs badly in need of some skdls@ame
editors.
Rosenberg went on to call this debate “stupidlyiotiste” for casting the issue in a
simplistic “bloggers vs. journalists” frame. As$&mberg wrote, the truth was more
complex: bloggers and journalists are not mortahaees. While conflicts still emerge
between some bloggers and journalists, bloggers hmade undeniable contributions to
journalism, working with and becoming integratedhathe traditional media.
The explosion of blogs shook up journalism parggduse of how individualized

blog posts felt to readers. Compared to newspstpees, blogs often sounded more
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vivid because bloggers would include their own egiand emotions as part of the

writing—personal touches that newspaper editoesl tto eliminate in order to maintain
objectivity, or freedom from personal feelings and interpietst Traditional news
organizations tried to separate such opinion froenntews. Blogs, on the other hand,
tend to openly blend opinion and news. Accordmthe bloggers, frankly stating their
own views makes them more honest. Traditionaljalism might appear objective,
bloggers have argued, but remained selective toiterage and subtly slanted in its
writing. Rather than trying to hide biases, bloggembraced them and used their
individual passions to attract communities of reaqEroomkin). The blog of someone
angry about marijuana laws, for instance, wouldllikbe read by visitors who shared the
blogger’s views. Readers’ interactions with eatttenand with the blogger would bring
a human touch to the news and keep visitors intsités the blog. The highly personal
nature of blogs brought freshness that contrasiéioket “stale” style of the newspapers,
according to media critic Howard Kurtz. Kurtz exijpled that “...bloggers have a voice
and emotions and are speaking directly to you...Newspstories often seem like
straightjackets, incremental, dulled down...” (“Blo@ood or Evil?”) The spread of
blogging gave a vast number of people the abititgublish their thoughts, and to
supporters, the strong individual voices that cénom this diversity helped to enliven
journalism.

Critics, however, have accused blogs of revelingtyte while producing too little
substance. From the early years of the weblogdas have been criticized for writing
opinions without adding many new facts (Lasicajodger Jonathan Last summarized

this criticism in 2006:
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...the biggest evil of blogs is...blogging’s originahsthe

discounting of news-gathering in favor of news

analysis...Opinion writing is a tiny...corner of the

journalistic world. Real journalism—the practideaolding

to the store of public knowledge by reporting nevis-a-

difficult, thankless, and often unpleasant tasBldgys:

Good or Evil?”)
Professional news organizations spend considetaieand money gathering
information, providing news that blogs are veryikelly to find on their own. In fact,
most political bloggers depend on news organizattorprovide the information they
write about. In some form, the world does needpiiodessional media. This does not,
however, mean that the world has no use for blogs.

Under the view of their harshest critics, bloggdrshe Web with sound and fury
that signifies nothing; they hurl opinions and spation into cyberspace that do little to
enrich the public’'s understanding of issues. loaldy, some blogs have deserved such
scorn. The dismissal of all blogs as valuelessgh, is a mistake. In several instances,
the characteristics of the weblog format enableddpers to make significant journalistic

contributions.



“Pulitzer Prize for Murder”—When Bloggers Were Wrong

With so much speculation and opinion filling the blogosphere, many of the ideas
expressed are bound to be founded on incorrect information and assumptions. In April
2005, for example, bloggers began to criticize an Associated Press photograph that won
the Pulitzer Prize. The photograph depicted election workers in Iraq being killed by
insurgents who opposed U.S.-led efforts to establish a government. The bloggers
claimed that the photograph was taken at such close range that the photographer had
to have been tipped off by the terrorists who committed the murder. To support their
claims, the bloggers analyzed camera angles and discussed lens characteristics. Blogger
Scott Johnson of Power Line went so far as to declare, “The Pulitzer Prize for felony
murder goes to the Associated Press.” After the Associated Press released details of
why the photographer was on the scene and how the shot was made, the bloggers
moved on and the controversy died.

To many observers, such harsh accusations, supported only by speculation,

present a significant danger of the blogosphere.

SOURCE: Palser, Barb. “Journalism’s Backseat Drivers.” American Journalism Review.

August/September 2005.

Because they encourage review and analysis of nems, blogs can help to
provide context for facts and keep stories in thielip eye. Relatively early in their
history, in 2002, blogs were instrumental in brimgdown Senator Trent Lott of
Mississippi. In December of that year, Lott spake¢he 108 birthday celebration of

Senator Strom Thurmond of South Carolina. He pththe senior senator by recalling
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Thurmond’s 1948 presidential run, declaring, “ittest of the country had followed our

lead, we wouldn't have had all these problems all¢hese years, either.” The crowd
was shocked—in 1948, Thurmond’s Dixiecrat politipalty supported the continued
segregation of blacks from whites (“Lott Decried..."$everal journalists heard the racist
remark, but the majority did not consider it newsthrp. A few television news
broadcasts briefly mentioned Lott’'s comment, bentthe remark faded from the
airwaves. However, Lott's comment also appearetherABC News Website (Scott 8-
10). Bloggers became aware of the remark and begsting reactions to it. Notably,
several bloggers provided historical informatiolatol hurmond’s presidential campaign
and its views. Understanding the offensive remackiired this background. When only
a limited number of people in newsrooms saw theystbe chances were relatively slim
that many reporters would have the historical kealgke necessary to explain Lott's
comment to readers. But with thousands of blogggading the quote, the chances rose
that someone could make the connection betweefslvatrds and Thurmond’s racist
past (“The Legend...”). Several bloggers gavertreziders both the quote itself and a
miniature history lesson. As bloggers linked te @amother, the blogosphere buzz about
the story increased, and eventually the offline imedticed (Scott 23). Stories appeared
that discussed not only Lott’'s comment about Thurdhdut other racist comments that
Lott had made on previous occasions (“The Legéhd Eventually, the controversy
forced Lott to resign his position as incoming Semaajority leader. By looking more
closely at the story than the traditional media, dolggers furthered the cause of

journalism and kept the Lott story alive.
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Blogs allow more voices to comment on a story,cvfdgan sometimes help

valuable information to come to light. Since tlygye a wide variety of people a
platform to express ideas, blogs can help expertdscure subjects to influence the
news. The controversy over a 2004 CBS news stmwesd how bloggers could make
such contributions to the public discussion of eatrevents (“Blogs: Good or Evil?”)
The network aired a story about six typed documgata the 1970s that criticized
President George W. Bush’s service record in thgoNal Guard. After CBS published
the documents on its Website, bloggers wrote gastging out problems with them.
The typing on the documents seemed to have comfeamta 1970s era typewriter, but
from a modern computer. Critics attacked the C®8/ver a number of other issues as
well, but the bloggers definitely helped to exptseforgery by publicizing the problems
with the font (Walsh). By giving individuals a nheld of quickly publishing information,
blogs helped knowledgeable people to raise questbout the documents’ authenticity.
The simplicity of writing a blog has permitted péofo influence the news whose
knowledge may not have come to light without thédMyg medium.

Blogs have also publicized important informatian ffom lone experts, but from
communities of people who pool their knowledge tigima blog. In 2007, Joshua Micah
Marshall’s blog, Talkingpointsmemo, covered thenfirof a U.S. district attorney in
Arkansas. The blog’s readers responded, notingesifirings in other cities across the
United States. Talkingpointsmemo linked to looalva stories that detailed these firings,
and a major scandal emerged. The firings had mgtta do with a poor performance by
the attorneys; they had been dismissed becaugugteadministration’s Justice

Department had disagreed with their political viewalkingpointsmemo continued its
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investigation through the help of its readers, wbmpleted “assignments” like

examining thousands of pages of documents thd&ulsb administration released to the
public. The traditional media picked up the stayd eventually, Attorney General
Alberto Gonzales was forced to resign (“BloggemsSBajamas...”) Marshall received a
major journalistic award for his efforts, but hel diot uncover the scandal alone:
bloggers and readers worked together to discovemration. Using contributions from
thousands of different readers, Talkingpointsmenunhected the dots” and brought the
whole picture into focus (Long Island University)nlike traditional newspapers and
broadcasts, blogs feature a real-time back-andi-fiislogue between the writer and the
audience. In the case of the district attornagds, thousands of heads proved to be
better than one.

As bloggers made such positive contributions ancerpeople accepted blogs as
part of the media landscape, the old argument agpgrblogging from journalism
became less and less relevant. In 2008, an dditthe Washington Post’8Vebsite
opined that the controversy had fizzled:

...the argument about bloggers vs. journalists has beer
for years...We've all co-existed just fine for a wehilow,
and the truth is, the distinction is less relevardry day.
There are thousands of journalists who now blod,there
are lots of bloggers who are trained journalists.
(“Distinction Between Bloggers...”)
Questions remain about blogging’s role in jourmaliut no one can doubt any longer

that blogs have a role to play. Media outsidahsvatite blogs, but so do mainstream
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journalists. Blogs cannot completely replace tiadal journalism, but they still have a

contribution to make. As the blogger Atrios exp&d, bloggers do occasionally report
original information, but most often, their roleteswork with the material provided by
traditional news organizations. Blogging, he s&dmore about focusing on stories
which would otherwise be buried or simply focusorgkey details from stories which
may be overlooked” (Scott 5). The traditional nesganizations can seize on such
material from blogs and publicize it for the maresim news audience. At their best,
weblogs and the communities of people who readwaitd them help to make sure that

important news reaches the public.

Bloggers, Reporters, and Sherlock Holmes Characters
In the Sherlock Holmes short stories, the famaiedative
sometimes paid a group of street children for &sgisim by

scrounging up leads. Writing in 2004, blogger RebeBlood cited

this group, the Baker Street Irregulars, to helpl@&r how quality bloggers could aid in

| the newsgathering process:

...bloggers do amazing research. Professional
journalists, often working under extreme time pressure,
may not have time to research a piece as thoroughly as
they would like. Bloggers have no externally imposed
deadlines, and no mandate to research equally the
claims of both sides. Reporters would benefit by
regarding bloggers as modern Baker Street Irregulars.
When bloggers link to conflicting or contextualizing

material, smart reporters will further research and verify
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promising leads, and credit the bloggers who uncovered

them.

SOURCE: http://www.rebeccablood.net/essays/what _is journalism.htm/

Non-Professional Journalism

The day after Christmas in 2004, a massive eaaft®in the Indian Ocean
created a tsunami, with waves that sped toward dtioe speed of a jetliner. Across 11
countries, more than 150,000 people were killedrailiibns more made homeless (“The
Deadliest...?”). Journalists found the catastropteworthy for more than its
destruction—the tsunami disaster marked the emeegefcitizen journalism.
Especially at first, much of the news from the etiéel areas came not from professional
journalists, but hundreds of everyday people armi#td digital cameras, cell phones, and
blogs (Srinivas). Through video, images, and wondgiesses and survivors revealed a
tragic and terrifying story to the rest of the vabriBloggers on the scene brought a
human element to the destruction, providing locaitext and a raw perspective that gave
the story more immediacy than faraway professigmahalists could (Schwartz).
Recognizing this power, the Associated Press T&@viNews agency, which provides
footage for hundreds of broadcasters worldwideead its staff to find amateur video
(Srinivas). Everyday people vividly told the tafiethe tsunami, and blogs helped to link
readers to firsthand accounts. The natural disasliebe remembered most for its
devastation, but the coverage of it marked a sigamt development in the history of
journalism. An editor of th&uardian Unlimiteddescribed the hours and days after the

catastrophe as
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a time when citizen reporting, through the forcé®huge

army of volunteers and their simple type and publis

weblog mechanisms, finally found its voice, andwzkd

in a way the established media simply could nain{&s)
With tools like blogs available on the Web, witresthemselves could now readily tell
the world what they saw. When the tsunami strtloi people on the scene reported the
story more personally and more quickly than tradiil journalists.

With the creation of Twitter in 2006, the publicutd spread news even faster and

Figure 4.2—Hudson River Twitpic
Photo by Janis Krums

more easily. In January 2009, 150

passengers were rescued from a U.S

Airways jet that had made an
emergency landing in the Hudson
River. Despite the fact that the event
happened in New York City—in close
proximity to the headquarters of international veegvices, major newspapers, and major
television networks—a Twitterer posted the firsage of the downed plane, beating
professional reporters to the punch (O’Connor).

Witnesses also used Twitter to spread informatibermgunmen went on a killing
spree in Mumbai, India in November 2008. The tew@eiming from Mumbai allowed
the rest of the world to follow the story in reimhé and hear it in the words of those
affected by it. Twitterers broadcast details & W#olence instantly, long before
traditional media could have gotten the same in&tiom. Combined, the Twitter

messages told a powerful story. Because tweetsmaad news so fast, with many
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individuals telling pieces of a story, New York Warsity Professor Jay Rosen argued in

2010 that Twitter “is a more effective system tlaay single news organization at
serving breaking news” (“BTW...”). The attacks irdla revealed this power of the
crowd. However, the Twitter stream of informatitowing out of Mumbai was not
perfectly reliable. Some false reports spreadgdme the accurate information
(Caulfield). Since anyone can tweet, Twitter care@ir to rumors and falsehoods,
sometimes from people who only pretend to be familiith a situation. On the other
hand, proponents of Twitter point out that the infation flow is self-correcting: other
users will catch the misinformation and speak gatiast it. True tweets, they argue, will
correct a false tweet. During the Mumbai attadksitterers did debunk some of the
false messages in precisely this way—but not befeerters for the United Kingdom'’s
BBC reported some of the misinformation as truegtMmas). Twitter and other Web
tools have given common people the power to spnead, but that information may or
may not be accurate. Turning to amateur souraeiéonews can lead to erroneous
reports, as the BBC and CNN have learned.

CNN'’s iReport demonstrates how unedited citizanpalism has benefits and
risks. Launched in August 2006, CNN intended iRefmenable citizens to participate
in the newsgathering process. A year after iReipegan, CNN hailed the initiative as
having “grown and developed its ability to be aregral component of the network’s
coverage” (“I-Report...”). Citizens had aided théwak in its coverage by providing
photographs and video of a bridge collapse in Mapodis, a campus shooting at Virginia
Tech, and an industrial accident in Dallas, amahgrocontributions (“I-Report...”).

The iReport initiative received the most attentithrmugh, for its most notable failure. In
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October 2008, a user named Johntw posted an iRgfatirig that Apple CEO Steve Jobs

had been rushed to the hospital following a selieest attack. Word of Jobs’ medical
emergency spread throughout the Internet, andrtbe pf Apple stock dropped
significantly. But the report was false. Johnt@dtused iReport to spread an unfounded
rumor that caused a $9 billion loss in Apple shévefsre the company denied the report
(Harmanci). In cyberspace, rumors travel fast@mdamage just as quickly. Erroneous
reports by careless—or dishonest—citizen jourrabiain cause significant harm if they
spread across the Internet.

In the traditional news media, reporters and eglittiose what to publish. They
served as gatekeepers for the news, determiningmvelnes would be released to the
general public. In the new media, shaped by tkermiet, gatekeepers cannot control all
the reports that come from a multitude of amateutevs and journalists. This frees the
flow of information by allowing everyday people¢ommunicate news to audiences.
But this freedom for the crowd also means thagtitekeepers have lost much of their
capability to prevent the spread of misleadingar-newsworthy information. If a
blogger wants to write wild speculations about btig@an’s marriage, for example, he
can publish outrageous stories all on his own. vitisng can reach many readers
without passing through a newspaper’s “gate,” wieglieors might correct the story or
stop it.

To complicate matters, professional journalistseeag break a story sometimes
fail to act as gatekeepers. Such reporters hasasamally published false news before
carefully checking information provided by a citig@urnalist. This happened at the

BBC during the Mumbai attacks and at a well-knowfiree magazine during the Steve
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Jobs incident on iReport. The online maga&ieon Alley Insideiposted the rumor

about the heart attack approximately 25 minutes #ife false iReport. About 15
minutes later, Apple’s stock price began to dropr(ranci). Because of the speed and
ease of Internet publication, news can flow inte public’s view without having been
confirmed by a professional journalist. For betteworse, in the Internet age,
journalists and editors act less as gatekeependitithe past. Sometimes the gates are
missing; other times, the gatekeepers are asleep.
For some public figures, the capability to presefdrmation directly to the

public, unfiltered through the news media, has gitleem more control over their public
images. Professional athletes, for instance, baed social networking sites to publicize
themselves and their causes. In the past, fan® goiow these athletes mostly through
the writing of professionals, but the Internet dealthe athletes to express themselves in
their own words. Sportswriter Peter King explaitieel communication power that
Twitter has given Cincinatti Bengals wide recei@rad Ochocinco:

He gets out his message -- as ill-versed as it Bom@e is --

the way he wants the message gotten out, and, as of

Sunday, [August 30, 2009], 137,679 people werevdthg

him. Listening, presumably. It's not necessanilyapples-

to-apples comparison, but as of June, the ciraraif the

Cincinnati Enquirerwas 188,956. He's being heard the way

he wants to be heard, and by a huge segment of

Bengaldom.
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Professional athletes are not the only ones usiay\eb to shape information about

themselves. The Obama administration establisn&tiiee House Twitter profile that
sends followers links to press releases and otheurdents handpicked by the
administration. By the end of 2009, more thanrilion Twitter users followed
“@whitehouse.” Such social media efforts can fpajiticians to communicate directly
to the people without depending on journalists.

But despite the preceding examples, nonprofeskjonanalism does not have to
operate in place of traditional journalism: evenygaople have partnered with the
traditional media with striking results. Tkiardian a publication in the United
Kingdom, innovatively utilized citizen journalisits a cooperative effort in 2009.
Members of Parliament in that country were discesldo have claimed inappropriate
expenses for reimbursement. Notoriously, one lakenhilled the government £1,645
(more than $2,500) for a floating duck house, plaoea pond at his home. Once the
scandal broke into the news, the government ralielasedreds of thousands of
documents, publicly revealing the expense reportevery Member of Parliament.
Sorting through so many documents would take a reews staff a huge amount of time,
so theGuardianfound a different method: staff members loadeadfihe documents
onto the newspaper’s Website and asked the pubégamine them. After looking at a
document, users could click buttons to tell the saper what kind of document it was
and whether it warranted further investigation.thivi the first 80 hours, more than
20,000 volunteers examined and categorized more1@,000 documents, making the

newspaper’s job significantly easier (Andersenhe Trowdsourcing effort at the
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Guardianwas phenomenally successful. Visitors to the Welasded significantly in

the investigation of the news, one document ana.ti

Figure 4.3—A Guardian expense report feedback page

Page 26 of David Mundell's Communication Allowance  This document has 91 pages
2007/08 (see all)
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The Off the Bus initiative during the 2008 presitial campaign featured even
more ambitious cooperation between professionahplists and amateurs. The
organization sought to cover aspects of the eledtiat the traditional media did not
(Michel 42). Ultimately, more than 12,000 volunteassisted in some way (Michel 43).
Some were given research assignments. When campaigers were taken hostage at a
Hillary Clinton campaign office in New Hampshireff@he Bus editors contacted a
nearby volunteer who investigated by visiting thegeed hostage-taker’s neighborhood

and speaking to his wife (Michel 43). When theamrigation wanted to research former



226
president Bill Clinton’s impact on his wife’s furalsing, five different volunteers with

accounting experience reviewed the relevant figuiie@so professional journalists then
used the results to write a story on the topic (Mdlci4). Throughout the campaign, Off
the Bus gathered information through the efforis expertise of amateur volunteers, and
the volunteer editors—either professional jourtsal amateurs who had passed an
editing test—helped to rework the material intaist® (Michel 43). With so many
volunteers working, Off the Bus had resources #éhaaditional newsroom does not, and
the professional editors helped to maintain joustialstandards. Following this formula
allowed Off the Bus to provide valued nationwide@age of the campaign for the low

cost of $250,000 (Michel 43).

A Citizen Journalism Success Story—Off the Bus

The Off the Bus organization broke its biggest story after volunteer Mayhill Fowler
recorded a Barack Obama address in which he discussed rural, working-class voters: “It's not
surprising then they get bitter; they cling to guns or religion or antipathy for people who aren't like
them.” Obama’s comment angered many people and became a nationwide topic of discussion. If
the citizen volunteer had not recorded the remark, the public would never have known about it:
Obama made the “bitter” comment at a private fundraiser closed to professional journalists. But as
a donor to the campaign, Fowler was invited, and she broke the story.

SOURCE:

Michel, Amanda. “Get Off the Bus.” The Columbia Journalism Review. March/April 2009.
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As the Web continues to alter the media, the todé titizen journalists can play

remains a key question for the future of the newsress. While volunteer journalists
are unlikely to replace the traditional media eitiy their work can lead to significant
contributions. Recognizing this potentihe New York Timeand the non-profit Pro
Publica organization jointly requested a grantaf@roject named “Document Cloud.”
The newspaper and the nonprofit will use the $®jA grant money, awarded in
October 2009, to create a free online databaseafrdents contributed by news
organizations, watchdog groups, and bloggers. Togg that sharing these documents
with the public will empower citizens to do resdarin turn helping reporters to benefit
from “the wisdom of the crowd” (Abell). Innovatiefforts like Document Cloud, the
crowdsourcing at th&uardian and the Off the Bus program suggest that citizen
journalism has yet more potential to be discoverohateur journalists might prove
indispensible in the future. As veteran journaigt Kovach explained, Since there is
no guarantee that journalists will be at the rgjatce at the right time to report important
events, the new journalism must be one that is ¢@é&oth amateur and professional
reporters” (Calderone). Narrow-minded dismissatibzen journalism can only serve to
hamper the development of news reporting methadhé?2£' century.
Are Bloggers, Aggregators, Citizen Journalists, anédnline News Killing
Newspapers?
The new opportunities that the Internet has giegournalism have come with a
cost, and some observers have wondered whethezdsiais too great. While journalism
on the Web expands, news staffs around the cotaxteyreductions. According to the

blog Paper Cuts, newspapers cut more than 14,53807a2009 alone (Smith).
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Reductions of this size mean that significantlydeweporters are gathering the news.

For instance, a 2009 survey by thmerican Journalism Reviesgveals a serious decline
in the number of reporters covering state governmben2003, 40 reporters were
dedicated to state coverage in the California ehpitSacremento, 35 in the New Jersey
capital of Trenton, and 14 in Atlanta, Georgia. 209, those numbers had shrunk
significantly: 29 reporters remained in Sacremeh¥oin Trenton, and only five in
Atlanta (“As Newsrooms...”). A decreased numberegfarters has led to a decreased
number of stories. The non-profit Project for Hierece in Journalism confirmed this
decline by comparingaltimore Sumews coverage from the first 11 months of 1991 to
the same time period in 2009. For every ten stdhat the newspaper produced in 1991,
the paper produced approximately three in 200aff 8hd budget cuts led to this sharp
falloff (Fritz). Cost-slashing reductions in Batibre and elsewhere were made partly
because newspapers have lost readers. Sinceriy&@20s, the proportion of
Americans that read a newspaper on a typical daylbereased by about 40 percent

(“Key News”).

By the Numbers

Rick Edmonds of the Poynter Institute estimates that newspapers spent a
total of $6.2 billion on newsroom operations in 2006. In 2009, he estimated,
that figured was $1.6 billion less—a loss of more than one-fourth of newsroom

funding in just three years.

With the numbers of reporters and readers bottding downward, many
observers have expressed worries that newspapeafiessional journalism are dying

while new Web journalism expands. Web journaligmey fear, lacks the quality of
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traditional journalism and fails to adhere to jaalrstic standards. Furthermore, they note

that the sort of journalism practiced by bloggdtsrojust recycles information
uncovered by professional journalists. Professdli@abeth Bird of the University of
South Florida wrote of such concerns in 2009:

...as | ponder the future of journalism, | find thisws

environment both exciting and depressing. Its dezaic

potential is real: it allows citizens a voice aserebefore.

But the vast majority of online “news” is really

commentary on news that originates from the dedjni

number of professional journalists... surely effeetiv

democracy requires the existence of news orgaairati

that employ professional journalists who know how t

report new information, not merely recirculate itThe

challenge will be whether the current economic anltural

climate will permit the survival of an informed and

independent journalism.
Traditional journalism faces severe challengesaméile, the number of bloggers and
citizen journalists continues to grow, and an iasieg portion of the population turns to
the Internet for news. Between 2006 and 2008pthportion of Americans getting news
online at least three days a week went up frome3tgmt to 37 percent; the percentage
using the Internet daily for news increased fronp&&ent to 25 (“Key News...”). The
declining fortunes of newspapers and the ascendairttye Web have led some people to

ask the question, “Is the Internet killing newspaé
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The answer is more complex than the question.

For one thing, the decline of newspapers’ readessctually began long before
the Internet spread into homes across the Unitag st In 1970, 78 percent of American
adults read daily newspapers. By 1995, that nurindérdecreased to 64 percent
(Gleick). Surveys have also shown that Americaasl books less than in the past, so
the drop may be related to a general decline idingaWeber). Reading newspapers
might also be a habit that younger generations|ginigd not pick up: surveys have
regularly shown that younger people are less likelyead newspapers than their parents
(Gleick; “Key News...”) Regardless, the trend aweyni newspaper reading began
prior to the boom of the Web in the mid-to-late 90s

Furthermore, getting news from the Internet dassmean that a person has
chosen to abandon newspapers in favor of the VPelaple who go online for news often
still consult traditional media sources as well2@08 survey by the Pew Research
Center for People and the Press found that onjyet8ent of the population uses the
Internet as their main source of the news. Owpraater of the people in this group,
which the researchers called the “Net Newserd]'refad a newspaper daily (“Key
News...”) The researchers dubbed the group thaturoed the most news on average
the “Integrators” because they relied on a varnidtyources for the news. The
Integrators, composing 23 percent of the populatiemd to rely mostly on television,
radio, and newspapers for the news, but one-thitdeointegrators listed the Internet as
their main news source (“Key News...”) Neither thetNlewsers nor the Integrators see
news consumption as a “one or the other” choicevéen the Web and traditional

sources. They often use the Web, television, @awspapers as complements to one
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another, not replacements. The popular idea ofmhgses ignoring newspapers and

flocking online is therefore false; the real pietis more mixed. Additionally, the Web
may actually be helping newspapersetain readers. The Pew researchers noted that
most of the loss in newspaper readership betwe@é 20d 2008 came among those who
read print newspapers. According to the reseaschemwspapers “would have suffered
even greater losses without their online versigfisey News...”). The Internet is
changing people’s news habits, but to think ositstealing” newspaper readers would

be an inaccurate oversimplification.

News on the Web—Only for the Educated?

Most of the Net Newsers and Integrators that the Pew researchers identified
were highly educated. Among the college graduates surveyed, 44 percent got news
online every day. The researchers also identified a group called the Traditionalists that
was very unlikely to find news on the Internet. Traditionalists relied heavily on television
news, in part because they could understand the news better by seeing pictures instead
of reading or hearing about it. The Traditionalists were notably less educated: 60
percent had no education beyond high school.

The Pew researchers wrote that “the educational divide in online news use—
evident since the internet’s early days in the mid-1990s...is increasing.

If highly educated people get news from the Internet much more often than less

educated people, how will their understandings of the news differ?

Like the decline in readers, cuts to newspapefsshefgan before the Web took
off. An article in 1996 noted that so many newspaad reduced staff or closed in the

prior year that “it was as if some creeping, flesttiing virus had got hold of the
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newspaper industry” (Gleick). The emerging Worldd&/\Web was not the sole cause of

the sickness. A wide variety of pressures hurtg@spaper business in that year,
including new competitors for ad revenue, and thebWas not yet the advertising force
it was to become (Gleick). The newspaper industaglvertising profits lessened even
before the Internet was much of a factor. In Igsars, cheap online advertising kept
prices low, reducing the profitability of newspajerspace (“Newspaper stocks...”).
The Internet might therefore have worsened newspafieancial difficulties, but the
root problems began earlier. Many factors chipp&éy at the profitability of
newspapers and led to staff cuts; the Interneteail®not to blame.

Newspapers do face a crisis, and the Internet élgedh to bring it to a head. The
traditional advertising-based business model ngdoibrings in the high profits of the
past, and fewer readers pick up print editionse @hline editions of newspapers may
have helped them to retain readers. However, snast newspaper content on the Web
is free, and Web advertising is relatively cheawspaper Websites have yet to offset
the loss in revenue from the print editions. dfes$advertisements, too, have been
providing less money for newspapers. The classgection was once highly lucrative,
but Websites like Craigslist have claimed muchhig business (“Newspaper stocks...”)

The Internet may not be solely responsible forpgtublems facing newspapers,
but it is forcing newspapers to find alternativesimess models. In the digital age, the old
model of low price and high ad revenues can nodomgrk.

The Future of Professional Journalism
With traditional journalism experiencing hardshipsme observers have looked

to bloggers and citizen journalists to fill the gdpven if newspapers die, they argue,
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journalism can live on in a different form. Formmeporter David Simon summarized

this thinking as follows:

There is a lot of talk nowadays about what willlege the

dinosaur that is the daily newspaper. So-calladerit

journalists and bloggers and media pundits hawsllup to

tell us that newspapers are dying but that the rmsgess

will endure, that this moment is less tragic thas i

transformational.
Citizen journalists and bloggers have indeed aidd¢dde newsgathering process, as the
examples outlined in this chapter have shown. éBatge number of people, including
Simon, have justifiable doubts that amateur jousnalcan successfully fill the void left
by the potential decline of professional journalisf8ee sidebar, “Slipping Through the

Crackg

Slipping Through the Cracks

David Simon created an acclaimed television series with The Wire, but before
that, he was a crime reporter in Baltimore. After a police officer in that city shot and
killed a 61-year-old man in February 2009, Simon began to investigate just as he had
years earlier. He wrote an article for The Washington Post detailing his investigation.
As part of the article, Simon explains how staff cuts caused the city newspaper to fail to
uncover an important story. The full article, titled “In Baltimore, No One Left to Press the
Police” and published on March 1, 2009, is available on the Washington Post Website

here: <http://www.washingtonpost.com/wp-

dyn/content/article/2009/02/27/AR2009022703591 .html?referrer=emailarticle>
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Thousands of professional journalists spend #aire workdays gathering

information and writing reports, and without theieticulous research, stories would
likely remain hidden. So far, members of the needia—bloggers, Twitterers, citizen
journalists, etc.—have not filled the vacuum lefttbe downsizing of the professional
workforce. A survey of Baltimore news coverageairpart of 2009 found that an
overwhelming 96 percent of original reporting cafinen traditional media sources, and
only four percent from digital-only sources; abbwmb-thirds of original reporting came
from newspapers (Fritz). Many bloggers write altbetnews, but few of them report
facts that they uncover on their own; most bloggesend on traditional news
organizations for information. Currently, the angations that provide facts are
declining, even while more and more Web commengaikoite opinions based on those
facts (“About Us”). Without professional journaBgo gather facts, bloggers would be
left with little to discuss.

Independent citizen journalists could do some efrésearch, but the high cost of
newsgathering would limit or defeat many of théfods. Christine Stuart, known
online as the Connecticut News Junkie, is a citjpemalist who spends hours observing
and reporting on state government in Hartford. Website offers the sort of fact-based
news that citizens need to stay informed. Howether Connecticut News Junkie
operates under financial hardship. Advertisindadselalone cannot support Stuart, so she
works a part time job to make ends meet. Stuaitesis not the only politically-focused
online reporting effort to have struggled moneyariln early 2008, the Politicker
network set up political news sites in 17 statésthin a year, 15 of the sites had closed

because of financial problems. For democracy matfan, citizens need the sort of
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information about government that Politicker anel @onnecticut News Junkie have tried

to provide. But selling advertisements on suclitipal Websites has proven more
difficult than selling ads alongside stories ordlo@staurants, the arts, and travel (“As
Newsrooms...”). On their own, citizen journalistaugigle to finance their
newsgathering efforts.

Partnerships between professionals and amateunteeits, along the model
pioneered by Off the Bus, could potentially proverenviable. An increasing number of
projects combine the publication powers of tradiélomedia organizations with the
efforts of citizen journalists and bloggers. Thajon media organizations distribute the
content that the amateurs providéhe Sacramento Befor instance, announced the
launch of a network called Sacramento Connect icMa010. Thd&eés Website will
be linked to blogs and sites that provide localezage through original reporting and
citizen posts.The Sacramento Bedll benefit by engaging more with visitors to gie
and selling advertising on its portion of the netkyahe sites to which it links will
benefit from increased traffic (Sill). Across tbeuntry,The New York Timas
partnering with New York University journalism strts and amateurs in a project
dubbed “The Local: East Village.” THemeswill provide editorial guidance and publish
content produced by NYU students as part of a clage project will also feature
content from contributors recruited from the Easlage community, such as bloggers,
citizen journalists, community leaders, writersg aideo artists. The content on “The
Local: East Village” Website, to be launched in thikkof 2010, will not attempt to cover
the entire city, instead focusing on one sectioNlahhattan. Previouslyfhe New York

Timeshad created Websites focusing on coverage of Magad, Millwood, and South
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Orange, New Jersey; and another serving Fort GardrClinton Hill in Brooklyn

(“Explaining the Local...”). All of these projectseapart of a movement toward
hyperlocal news—news that is “relevant to small communities oghé&orhoods that has
been overlooked by traditional media outlets” (*Y@uide to Hyper-Local-News”).
Whether started independently or backed by trathlionedia organizations, hyperlocal
news efforts try to cover news that matters to pewthin particular communities,
rather than trying to serve an entire city or entegion with the same coverage. Major
news organizations have created hyperlocal sitéseitnopes of engaging readers and
creating a market for niche advertising (“Your Gaitd Hyper-Local News”). Small
businesses that do not see benefits to adveriisitig major city paper might consider
advertising on a site dedicated to their particakighborhood. Hyperlocal news thus
gives media organizations hope for a new sourcewanue, as well as a way of bringing
in and retaining readers. Many hyperlocal effoetg on amateur contributions,
sometimes selected or overseen by the traditioediarorganization. Like Off the Bus,
these projects show how citizen journalists workintp professional journalists might
be able to provide valuable news coverage, witheguiring a fully-staffed newsroom of
professional reporters.

Nonetheless, with news organizations eliminatingnamy jobs, the future of
journalism is clouded. Nearly everyone agreeshenrhportance of professional
journalists, but no one knows yet how the professis future efforts will be paid for.
People are looking for a solution to the problemouigh, and recent ideas and

experiments have revealed some possible pathadhat organizations might take.
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With the collapse of the advertising-based businesdel, some newspapers and

magazines have been seeking more money from shbeexriThe old practice of keeping
prices low to increase circulation—and make thdipation more attractive to
advertisers—is giving way to a model using highiegs. USA Todayfor one, raised its
price for the print edition of its paper. In sbonths, the paper lost 390,000 readers.
However, the higher price meant thiA Todaystill made just as much money as
before. In similar moves, the magazihNesvsweelandReader’s Digestut their
numbers of subscribers by more than 30 percertter®@hass market publications are
likely to follow suit (MciIntyre). But not all nevpgpers will benefit from this strategy.
Circulation numbers reveal that when some newsgaypare raised prices, many readers
give up the print edition in favor of the free versonline (“Newspaper stocks...”).
Raising prices might actually worsen the finanpiablems of some newspapers.

Newspapers have also explored ways to get revenabkdrging for material on
their Websites. Some editors have come to thiakdiving away online content, and
focusing solely on audience size, was a mistakstead, they believe that a successful
digital business model should bring in money fraserg as well as advertisers
(Weisberg). Several newspaper editors talk ofodistangpay walls, restrictions that
prevent Internet users from viewing content untbsy pay a fee. Pay walls might drive
some users away, but could also bring in more nexemn order to find the proper
balance, publications might erect partial pay walgewspapers could pinpoint what
content users are willing to pay for, charge fpaitd keep the rest of the Website free to
draw in new usersThe Wall Street Journalready follows this model (“Four

observations...”). In spring 200%he New York Timediscussed instituting a “metered”
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system, under which a reader who clicks on a gertamber of stories on tiiemes

Website will have to pay a fee for further cont@¢adblin). At the start of the following
year, the paper announced that such a meteredrsysiald be in place starting in
January 2011 (“The Times to Charge...”). Criticshed upcoming policy fear that
limited access t@dimescontent will limit the paper’s influence, turnioge of the

nation’s dominant newspapers into a niche prodilibie Times columnists and bloggers,
in particular, stand to lose readers and influehttee paper leaves them behind the pay
wall (Coddington). On the other hand, this systemld keep casual readers on the site
and still let newcomers become familiar withe New York Timesmline, but also bring
in revenue from readers who use the site frequerthe heaviest users are likely more
willing to open their wallets for it. Followingmilar reasoning, other newspapers have
attempted to entice online visitors who will pay $§pecial features. THattsburgh
Post-Gazettefor example, offers a “PG+” section of the Webddr a monthly fee. PG+
promises more interaction with staff members, nidogs, more community features,
and more in-depth coverage of the city’s populatifall and hockey teams (“PG+").
While the methods of these plans vary, all of thepe to make Websites profitable by
breaking away from the previous approach of makweyything online free.

A few publications have erected pay walls not didesire to get money from
their Websites, but in the hopes of driving custsmack to the print edition. Physical
newspapers still account for 80-90 percent of mestspaper companies’ profits, so
print customers are more valuable than Web visitétsur observations...”). With this
in mind, TheNewport Daily New# Rhode Island introduced a new pricing structure

Home delivery of the print edition cost $145 pearyeHome delivery plus access to the
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online edition cost $245 per year, and accesmlpthe electronic edition cost $345 per

year. While some online content remained freeh siscblogs, obituaries, and wedding
announcements, the higher prices for the Websitefbcustomers back to print. The
Website got fewer visitors, but in the words of lgher Albert K. Sherman, “The people
we hired to sell advertising on the Internet juster did very well,” so the paper lost
littte money from online operations (Delaney). Medile, sales at newsstands increased
by about 200 per day—a significant number for alspaper with a circulation of 13,000
(Roberts). The Newport plan worked. On Long Idldtewsdaythe dominant
newspaper, has decided to follow a similar strateygcess to its Website is free to the
company’s newspaper and cable subscribers, but otistrs $260 per year. Announcing
the plan, the managing editor explained, “We doeekghat our overall traffic is going to
decrease, because we’'ll have fewer out-of-aretowssaccessing the site, but what we'’re
really focused on is our local audience” (“Newstay{harge...”). It is that local
audience, after all, that provides the most reverRegy walls might help some
newspapers to pull local readers back to the pditton.

The success of a pay wall at one or two newspajues not, however, mean that
the pay wall is the answer to every newspaper'ssw@ne solution does not fit all.he
Newport Daily Newsfor example, had two notable advantages thatlatdepay wall
scheme. First, it faced only limited competitiofhe largefProvidence Journahad
reduced its statewide coverage, soNlesvport Daily Newsvas the only organization
doing significant coverage of Newport County. Wiiea pay wall went up, readers had
no choice but to turn to the print edition of Daily News Second, even before the pay

wall, the paper provided only a limited selectidrstries on its Website. Customers did
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not expect everything to be free, so the pay wdlhot require as much adjustment as it

would at other papers (“Four observations...”). Nesygers that attempt to use the
strategy of thé&ewport Daily Newsvithout these advantages might be less successful.
And even if a pay wall works in the short termmight not guarantee the long-term
health of the newspaper. According to Zachary BMv&d of the Nieman Journalism
Lab at Harvard, pay walls are only “stopgap measuedeal with a “very specific
financial situation” in which newspapers find thetves. Even if pay walls prove to be
the future of newspapers, Seward writes, “theynatehe future of news” (“Four
observations...”). With print readership in a loragsting decline, newspapers’ survival
in the coming decades might well depend on buildingnline audience (Twarowski 4).
Papers likeNewsdayhat establish pay walls might seal print subscsilbe, but they are
also sealing online readers out. After three mebhind a pay walNewsdayad
signed up a grand total of 35 online-only subscslf&warowski 3). While the
company’s strategy had always been to encouragemnass to subscribe to its cable
service and newspaper, 35 is nonetheless a staglyelow number (Twarowski 4).
With thousands of non-subscribers on Long Islandttmonention elsewhere—such a
small figure means that the newspaper could bénegenany more people. The
company is betting on its current products rathantcultivating a digital news audience
(Twarowski 4). Journalism will continue to evolvE.newspapers insist on prioritizing
print editions and maintaining the same practices @ahe past, they are likely to fall
away from the forefront of the news industry.

Some newspapers have embraced the electronic farmdatope that it, not a

physical edition, will provide the most revenuehe future. After th&eattle Post-
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Intelligencerlost $14 million in 2008, the newspaper ceasedighibg a print edition in

March 2009 (Richman). Owners cut the staff dowmp&fent, leaving just 20
“newsgatherers” in place of the former reportirgffstKafka). The remaining staff
focused on turning the newspaper’s Website intoaartmunity platform” with breaking
news, columns by prominent city residents, photteges, citizen bloggers, and more
(Richman). In April 2009, the first full month odvised operation, thHeost-Intelligencer
Website attracted more visitors than it did thevjanes April, when a fully staffed
newspaper was behind it. The company found thesédts to be an encouraging sign for
the Website’s future (Kafka). But with a drastigakduced news staff, the ndost-
Intelligencercannot be expected to produce the same qualigyrtieg as its former
version. Electronic-only publication by a smaki#aff is preferable to the organization
closing entirely, but it is hardly an answer foe throader newspaper industry.

Electronic editions may become more profitablelastenic readers like
Amazon’s Kindle grow more popular. By the end 802, Amazon listed 89 newspapers
as available on the Kindle via subscription. Th#&an to receive a newspaper
electronically could lead more people to purchasd/iore importantly, digitally
delivering the newspaper does not require monepdper, ink, or delivery services.
Each subscriber who chooses to receive the newspa@n e-reader therefore saves the
newspaper money. In fact, a writer for Businessdier estimated that for roughtalf of
its annual printing and delivery cost$ie New York Timesould purchase a Kindle for
every one of its subscribers (Carlson, N.). Palion on e-readers could save

newspapers millions of dollars. As e-reader s@agaw closer to replicating the
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appearance of ink on paper, and as e-reader désptayv larger in size, they are likely to

have a big part in the future of the news (Skowkgns

Some observers have suggested that newspaperse tméhd a viable business
model, will pay for future operations through cleple donations. Universities already
fund themselves in this way, depending on the pthl@py of wealthy individuals and
others who donate smaller amounts. With sizabéeitetble endowments to fund their
efforts, newspapers could maintain their indepeodaémthe same way as universities
(Weisberg). Combined with income from advertisamgl subscriptions, endowments
could help to create a workable business model fuwn-profit newspaper (Johnston).
Such funding would not be so foreign to the Amariogedia industry as it may seem. In
decades past, many newspapers sustained robuatiopsibecause the rich families and
individuals that owned them viewed the newspaper @gblic trust. These owners
allowed many expenses that ate into the newspapeafts, but that enabled the
newspapers to do reporting that benefitted theip@leisberg). While the newspapers
were run as profitable businesses, the ownersvédseed them through philanthropic
eyes, considering the public good as well as thenloa sheet. With profitability now
declining, a move toward philanthropy and a norfiproodel could enable some
newspapers to maintain their level of reporting.

Already, philanthropy funds the non-profit Pro Ro&lCorporation that provides
freeinvestigative journalism—journalism that seeks to uncover matters that are
important to the public, but that the involved pestwould prefer to keep secrseg
“Death on the Tracks” sidebdrHouston viii). A charitable organization has ptid

Pro Publica’s newsroom of 32 journalists, all datid to investigative journalism.
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Rather than profiting through publication of iterg¢s, Pro Publica makes them available

to other news organizations free of charge (“Aldsit). Pro Publica hopes to fill the
gap that has developed in investigative journabsmmewspapers cuts costs (Weisberg).
The investigations necessary to uncover some stoae prove very expensive, as the
organization’s Website explains:

More than any other journalistic form, investigativ

journalism can require a great deal of time anddab do

well—and because the “prospecting” necessary fon su

stories inevitably yields a substantial numberdrfy/“holes,

i.e. stories that seem promising at first, butnudtiely prove

either less interesting or important than firstuglot, or

even simply untrue and thus unpublishable. (“Abddsit)
Because of the cost of investigative work, manysievganizations have trimmed
funding for it to save money. A 2005 survey byzéna State University provided
evidence of the decline. The hundred largest befispapers received the survey, and of
those that responded, 37 percent had no full-tmestigative or projects reporter on
staff; a majority had two or fewer. The surveyodisund that investigative reporters
were given less time and fewer resources thantiadyin the past (Ide). The Pro Publica
newsroom hopes to make up for losses elsewhereghiits dedication to investigative
journalism. The organization’s partnerships widlwspapers have led to major stories in
The Los Angeles Timebhe Times-Picayunef New Orleans, aniihe New York Times

among others. In April 2010, Pro Publica was awdra Pulitzer Prize (Susman). In the
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future, philanthropically supported organizatiotke IPro Publica could fuel journalism

even as more traditional news organizations decline

“Death on the Tracks”: Investigative Journalism at \X/ork

The New York Timesreceived a prize in 2004 for one example of investigative
journalism. A team of reporters researched and wrote a series of stories titled “Death on
the Tracks: How Railroads Sidestep Blame.” They found that railroad companies were
avoiding responsibility for deaths at railroad crossings. The companies described in the

articles ignored laws requiring them to report fatal accidents to the federal government,

indicating that the railroad companies were at fault.
After the newspaper published its series of articles, the companies corrected the
hazards, and federal authorities tightened restrictions on accident reporting procedures.

The stories are available on 7he New York Times Website.

SOURCE:
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Ide, Chelsea and Kanupriya Vashisht. “Today’s stigative reporters lack resources.”

AZCentral.com Published May 28, 2006.

<http://lwww.azcentral.com/specials/special01/052isestateofreporting.html?&wired

The Website Spot.Us offers another model for supgpnews reports through
donations. Reporters can use the site to degordjects and ask Web visitors for
funding. The reporters can post video and textaemimg the proposed story, how they
plan to publish the results, and how much money tie=d to complete the story.

Visitors to the site can pledge $20 or more to ftivedreporters’ work. Instead of having
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one news organization pay expenses, a reportett iméyle dozens of individual backers,

as Lindsey Hoshaw did. Hoshaw requested funds tmnga reporting trip aboard a
research vessel going to the Pacific Ocean. Tipeveds bound for the Great Pacific
Garbage Patch—a section of ocean roughly twicesiteeof Texas and full of swirling
plastic trash. Hoshaw wanted to produce a multisnsiiieshow and an article about the
pollution forThe New York TimesTheTimesoffered $700 for the slideshow: the trip
cost $10,000 (Hoyt). Needing to cover the experdeshaw posted a request for funds
on Spot.Us. She eventually raised more than $9,0@ile on the voyage, Hoshaw sent
blog updates to Spot.Us using a satellite Intecoahection, keeping donors and others
up-to-date on her efforts (“PITCH...”). Her artidbout the pollution appearedTine
New York Timeprint edition and online, under the title “Afloatthe Ocean, Expanding
Islands of Trash” (Hoshaw). Donations by a crowgeople made the story possible,
showing the practicability of a model that coulddunumerous reporting efforts in the
future.
Regardless of how it is paid for, professionakj@lism will remain important in

the future. As reporter Daniel Froomkin explained,

As long as human beings are curious about each atige

clamor for trusted information, there’s a placeudsrout

there. The Internet hasn’t changed that. In fést it

increased the market for what we've got: The Irgern

highly values people who know things, who can timicigs

out, who can distinguish between what’s importanat a

what’s not, who can distinguish between what’s aind
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what’s not, and who can communicate succinctly and

effectively.
The news business has undergone radical changesilandntinue to evolve rapidly, but

the news must go on.

qot Some Time?

Check out the proposed stories currently seeking money at www.spot.us. The site’s
efforts are currently based in California, but may spread to other regions in the future.
The page containing Lindsey Hoshaw’s pitch for the Great Pacific Garbage Patch story

is available at http://spot.us/pitches/238

Conclusion

People have been able to access news on the Wabdat 15 years, and
journalism has changed significantly during thatei At first, news organizations
treated their Websites as sideshows, but onlineatipas have become integral to many
organizations. The line between print staff andoWeff has widely disappeared, and
most newspapers no longer hold back original réppto favor their print editions.
Blogging, too, has become a regular part of mostsn@arganizations, and of journalism
as a whole.

Blogging, news aggregation, and citizen journalése here to stay. Questions
still exist, though, about what impact they are mgland how they will help or harm
professional journalism. Professional journalisself seems to be at risk, as Internet

publication has not brought the revenue that newarozations had hoped for in the mid-
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'90s. The mediais in a time of transition, batthow reporting is done and in how

reporting is financially supported.

The four principles discussed in Chapter One ladfexted journalism in
significant ways.

1. The Internet accelerates the speed with which infation can be accessed and
transferred.

The Internet has accelerated the pace of the n@&wstst, news outlets withheld
their original reporting until after print editioms broadcasts were released. But as they
adapted to the online medium, news organizatiogam@osting stories around the clock,
with Web updates coming just minutes after majavsibroke. On the plus side, this
frenetic pace allows the audience to know whaggening when it is happening. On
the minus side, reporters trying to keep up with2B-hour news cycle sometimes post
incompletely researched stories. Furthermore, fubh stories constantly pushed into
the headlines, the audience is less likely to folimportant stories to their conclusions.

2. The Internet connects people and organizations.

Before the Internet, most people could access th& of only a few different
news organizations. Now, with thousands of news3Nes available, people can access
news from outlets all over the world. For the andie, this means more choices. For the
news organizations, this means more competition.

The Internet has changed the flow of communicatiahe news industry. For
many years, the media communicated informatiohécauidience, but the audience only
had very limited ways of responding. The Web hasipht about tools that

fundamentally changed the connection between tieace and the media.
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Communication has become a two-way street; audierarbers can easily use their

connections to the media to interact with news wigdions, perhaps influencing them.

Blogs have become an especially dynamic forceamwiirg people together.

Many bloggers interact extensively with their readevhich benefits both. In the case of
Talkingpointsmemo and the U.S. attorney firing stzdnthe connections between blog
readers and bloggers led to the uncovering of amsapndal. By pulling individuals
together, blogs and other Web tools can bring thisdom of the crowd” to the news. In
turn, reporters at professional news organizati@msconsult blogs, getting information
and ideas for stories. The flow of news among nifigrent people, all participating in
the news process, has the potential to enrich gsm.

3. The Internet enables anyone to publish content.

Once weblogging software gave everyday people tleepto publish online, the
news business changed forever. Individuals coetwbime reporters and publishers of the
news, reaching a mass audience without the higis cbprinting or broadcast
equipment. This opening-up makes journalism meraatratic and allows more people
to offer their research and expertise on the s@fe¢he day, as the controversies over the
Trent Lott remark and the Bush National Guard medesonstrated. However, many
in the mass of people writing about the news atdramed journalists. Not only can
bloggers make mistakes, but most of them write centary upon news stories without
presenting original news. The huge number of ammageublishing news content have
not, so far, made up for decreases in the numbgroééssional reporters. Still,
partnerships between professionals and amateuesléavo fruitful news stories, as

shown by Off the Bus and several hyperlocal newsepts.
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Twitter made the communication of news even eagkryone with a cell phone

can easily post words or pictures. In the pastyfears, witnesses on the scene have used
Twitter to give real-time accounts of an attackgoynmen and to share dramatic
photographs of a downed plane. In contrast,enpist, reporters would write about the
witnesses’ experiences after the fact. Twittersisan report breaking news on their

own faster than news organizations can publiskdwever, Twitterers might also

spread false information, either through erroreuright lies.

The capability to publish information easily hascaénabled people to offer
specialized news for audiences with particularrgges. The increase in news sources
means that individuals with varying political bésighobbies, and attitudes can all seek
news written to appeal to them. While many peagple such choices as a benefit, the
audience fragmentation that results can foster miststanding between people who
already hold different ideas. For news organizetj@udience fragmentation can also
hurt their audience size if people turn to theefprred news sources instead of the
traditional media.

4. The Internet drives businesses to adopt new mot@isnaking money.

Prior to the explosion of the World Wide Web, neaysgxs had followed the same
business model for more than a century—sell papelswy cost, then rake in money
through advertising. News organizations attempdefdllow the same basic model on
the Web, making the news free. But since onlinprazes remained much lower than
print ad prices, news Websites never became theamas that the organizations had
hoped for. Newspapers currently face financiabpuee due to a number of factors—the

growth of the Web among them—and have been seag ¢birpaths to financial stability
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in the Internet age. Various publications haveadiprices and cut readership, changing

the long-standing business model of journalismgtekpay walls to guard online content
from free access; and eliminated print editionfotms on the Web. Others seek cost-
efficient partnerships with amateurs. Some pebpleve that future news organizations
will depend on donations to fund their effortsyath Pro Publica or Spot.Us. However,
no one is sure what the coming years will bring dihgle business model has emerged
as a winner that can “save” professional journaliand it is possible that none will. The
time may be over when newspapers could uniformpedd on the same reliable
business model.

Besides changing the newspaper industry, the eixgransthe Web led to a new
kind of media business: news aggregation. Witlushads of news organizations
publishing hundreds of thousands of stories ontime common reader could not sort
through them all. News aggregators began examWlalg news to find items of interest
for readers, helping with the selection processe dggregators then made money by
selling advertisements alongside article linksp@uters believe that aggregators help
news organizations by linking readers to theirssibait critics charge that aggregators
unfairly profit by selling advertising beside somecelse’s reporting. In the near future,
some news organizations are likely to seek what thasider their “fair share” of the
aggregators’ income. The business model of aggoega thus in flux.

Key Terms
24-hour news cycle—term used to describe the continuous reporting®iews.
audience segmentation-the breaking up of the mass audience into numesmadler

audiences, each seeking its own type of content.
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hyperlocal news—news relevant to small communities or neighborisabat has been

overlooked by traditional media outlets.
investigative journalism—journalism that seeks to uncover matters thatrapgrtant to
the public, but that the involved parties wouldfpréo keep secret.
news aggregators—sites that collect news from many Websites togmet readers,
drawing attention to items of interest.
objectivity—freedom from personal feelings and interpretations.
pay walls—restrictions that prevent Internet users from wegcontent unless they pay
a fee.
press release-a written or recorded announcement of informatoacted at the media.
selective exposure-the tendency for individuals to expose themseloes
communications that agree with their existing atk#s and avoid communications
that do not.
Review
1. Explain the basic business model that newspapsigionally followed. Then,
explain why newspapers have questioned the apiplicat that business model to
the Web.
2. What factors held back online news reporting ireagiest years?
3. In what ways has the 24-hour news cycle harmedtlaéty of journalism?
4. What did the Trent Lott scandal reveal about themt@al for bloggers to
contribute to journalism?
5. What made the coverage of the 2004 tsunami a ggnifmilestone in

journalism?
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. Describe the Off the Bus organization and the wodid during the 2008

presidential election.
. List three statistics demonstrating the decliningpant of news coverage offered
by newspapers.

. Explain the pros and cons of putting newspaperesuriiehind a pay wall.

. Describe the mission of Pro Publica and its busimesdel.

Discussion

. Do aggregators do more to help or harm news orgaais? How should the
practice of news aggregation be reformed, if & all

. TheGuardiaris project investigating parliamentary expense repand the Off
the Bus initiative offer two different models fooww citizen journalists can make
meaningful contributions to the news. How are thi@yilar, and how are they
different?

. Disprove the following statement: “The news industias doing fine before the
Internet killed it.”

. What role can citizen journalists play in the fietwf the news? To what extent
can they compensate for the loss of professionahpdists?

. How can newspapers best position themselves taveuwmnhile still providing

quality journalism?
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